EDITOR  &  PUBLISHER 


Tlie  OldesiIic£lis/ievsandAdv9rtiaeriJoumA2 taAmeaca 


V0L66.  No.  10. 


Every  Saturday 


NEW  YORK,  JULY  22,  1933 


Yearlj  94.  *n  advance,  by  mail,  U.  S.  and 
liland  posiettlons;  Canada,  $4.50;  foreign.  |5. 


lOc.  Per  Copy 


A*N*P*Av  to  Survey  Press  Wages,  Hours; 
Newsprint  Industry  Code  is  Filed 

Publishers’  Group  Recommends  Newspapers  Refrain  from  Adopting  Codes 
‘‘at  Present  Time” — ^N*E*Ae  Writes  Regulations  for  Printers 


The  American  Newspaper  Publishers’ 
Association  on  Thursday  decided  to 
nuke  a  survey  of  wages  and  hours  in 
the  newspaper  industry  for  the  evident 
purpose  of  being  in  a  position  to  supply 
Spires  to  the  National  Industrial  Re¬ 
covery  Administration  if  they  are  needed. 

At  the  same  time  the  A.N.P.A.  rec- 
oomended  that  publishers  refrain  from 
preparing  or  subscribing  to  a  code  under 
the  recovery  act  “at  the  present  time.” 

This  view'point  of  the  A.N.P.A., 
which  hitherto  has  been  silent  on  the 
^plication  of  the  newspaper  industry 
to  the  recovery  law,  was  given  in  a 
brief  bulletin  sent  out  to  members 
Friday  which  follows: 

“Following  careful  consideration  of 
all  aspects  of  the  present  situation,  the 
AN.P.A.  recommends  that  newspaper 
poUishers  do  not  at  the  present  time 
prepare,  or  subscribe  to  a  code  under 
the  National  Industrial  Recovery  Act 
aad  further  recommends  that  because 
of  the  unusual  conditions  prevailing  in 
the  newsi«per  industry  that  the  situa- 
tkn  be  given  further  consideration  be¬ 
fore  determining  upon  the  course  to  be 
ddnately  taken  for  the  bencnt  not  only 
of  the  industry  itself  but  for  the  country 
at  large  as  well.  A  survey  of  the  wages 
aad  hours  now  existing  in  the  industry 
itB  be  immediately  undertaken.” 

Neither  Howard  Davis,  New  York 
Htrild  Tribune,  president  ot  the  A.N. 
PA,  nor  Lincoln  B.  Palmer,  A.N.P.A. 
“*“"1  manager,  would  give  further 
concerning  the  association’s 
,  although  it  was  stated  that  the 
ly  would  be  made  expeditiously. 

■  The  A.N.P.A.  action  climaxed  a 
of  formal  and  informal  confer- 
in  New  York,  Washington  and 
0  in  connection  with  trade  codes 
■•ttting  the  newspaper  industry. 

B  Of  prime  intere.st  to  newspaper  pub- 
was  the  filing  of  a  code  of  the 
■“■Stic  newsprint  industry  at  Wash- 
B  July  17.  Also  of  great  interest 
the  split  between  the  National  F.di- 
Association  and  the  United  Typo- 
of  America  at  Chicago  in  for- 
regulations  for  the  printing 
^  which  resulted  in  the  N.E..A. 
. .  -  printing  conference  and 
its  own  code. 

.^.•Kwsprint  code,  the  complete  text 
which  is  published  elsewhere  in  this 
provided  for  no  increase  in  the 
Pf'cc  of  newsprint,  and  stated 
2*  It  was  unfair  competition  to  sell 
^t,  although  it  was  added  that 
^Pr^t  base  scale  was  below  the 

IiL  j  P*'‘^<^uction.  Future  contracts, 
stipulated,  will  carry  the  fol- 
provision:  “The  price  fixed 
shall  be  superseded  by  any  price 
newsprint  code 

1.  National  Industrial  Recovery 

J^^ovided  such  established  price  is 
™*s«tent  with  the  contract  price.” 

refunds  and  concessions  are 

calls  for  a  48-hour  week 

,  *  minimum  wage  of  35  cents  an 
for  men  and  27  cents  for  women, 
•oliows  causing  some  concern 

w  Some  newsprint  mills  in  Canada  are 
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By  JOHN 

owned  or  controlled  by  members  of  the 
United  States  newsprint  industry.  The 
operation  and  the  sale  of  the  product 
of  such  Canadian  mills  is  not  to  be  sub¬ 
ject  to  this  code  by  reason  of  that 
fact,  or  by  reason  of  their  subscribing 
to  this  code,  to  any  greater  degree  or 
in  any  different  manner  than  the  opera¬ 
tion  or  the  sale  of  the  product  of  other 
Canadian  mills  is  subject  to  this  code.” 

Tlie  code  will  become  effective,  it  was 
stated,  “ten  days  after  approval  by  the 
President  of  the  United  States.  Pro¬ 
vided,  however,  that  paragraphs  8  and 
9  thereof  shall  not  become  effective  or 
binding  unless  and  until  protective  regu¬ 
lation  of  imports  provided  for  in  Section 
3E  of  the  act  has  been  made  effective 
by  the  President  of  the  United  States.” 

Paragraphs  8  and  9  concern  prices, 
unfair  practices  and  minimum  wages. 

Adoption  of  this  code  followed  the 
meeting  of  the  Association  of  Newsprint 
Manufacturers  of  the  United  States  in 
Boston.  Disagreement  over  several 
features  developed  at  this  conference 
which  were  subsequently  wiped  out. 

After  filing  the  code  with  the  recovery 
administration,  the  newsprint  association 
gave  copies  of  it  to  the  A.N.P.A.  which 
were  sent  out  to  members  with  the  fol¬ 
lowing  notation: 

“The  A.N.P.A.  committee  on  news- 


W.  PERRY 

print  is  now  analyzing  this  code  and  in 
due  course,  will  report  its  findings  and 
recommendations  to  the  federal  laws 
committee.  Meanwhile,  steps  are  being 
taken  to  secure  a  hearing  on  this  code 
prior  to  its  approval  by  the  administra¬ 
tor.” 

Mr.  Palmer  also  told  Editor  & 
Publisher  that  the  code  of  the  Ameri¬ 
can  Pulp  and  Paper  Association  was 
also  under  surveillance  “to  meet  condi¬ 
tions  that  may  arise.” 

The  A.N.P.A.  newsprint  committee 
has  not  as  yet  completed  its  analysis 
of  the  code.  W.  G.  Chandler,  Scripps- 
Howard  Newspapers,  chairman  of  the 
newsprint  group,  is  in  a  hospital  at  Port 
Chester,  N.  Y.,  as  a  result  of  injuries 
sustained  when  he  was  thrown  from  a 
horse,  but  he  is  well  enough  to  handle 
the  work. 

Although  the  newsprint  code  had  been 
filed  at  Washington,  it  has  not  yet  been 
formally  presented  to  the  administra¬ 
tion.  No  date  for  a  hearing  on  its 
regulations  has  been  set. 

The  action  of  the  N.E.A.  in  writing 
its  own  code  caused  considerable  activr 
ity  in  newspaper  circles.  Heads  of  vari¬ 
ous  newspaper  organizations  met  with 
the  N.E.A.  in  Washington  on  Tuesday 
and  Wednesday  for  conferences.  As 
many  details  of  these  conferences  as 


N.E.A.’S  PROPOSED  PRINTING  CODE 


Following  is  the  “tentative  code 
and  rules  of  fair  competition”  pro¬ 
posed  by  the  National  Editorial  Asso¬ 
ciation  at  Chicago  last  week,  after  the 
N.E1.A.  refused  to  participate  in  the 
making  of  regulations  sponsored  by  the 
United  Typothetae  of  America: 
Preamble 

The  National  Editorial  Association, 
comprising  in  its  membership  printing 
and  publishing  units  of  all  classes  of 
printers  and  publishers’  organizations 
in  the  United  States,  presents  this  Code 
of  Standards  and  Fair  Competition  with 
this  special  emphasis :  That  the  National 
Editorial  Association  in  its  general  re¬ 
lationship  to  all  units  of  the  printing  and 
publishing  industry,  can  best  aid  in  ad¬ 
ministering  the  National  Industrial  Re¬ 
covery  Act  without  desire  or  tendency 
to  create  monopoly  in  the  printing  and 
publishing  industry  or  any  branches 
thereof  to  the  detriment  of  any  branch 
of  business  and  without  great  expense 
to  individuals  engaged  in  any  branch  of 
the  industry. 

To  this  end  and  with  this  purpose, 
the  following  is  presented: 

Code  of  Standards 
and 

Fair  Competition 
for  the 

Printing  and  Allied  Industries 
Article  I.  Definition  of  the  printinq 
industry.  The  printing  industry  shall 
be  considered  to  include  all  processes 
for  reproduction  for  purpose  of  private 
use,  sale  or  re-sale  of  all  typed  and  illus¬ 
trated  matter,  and  shall  include  all  print¬ 
ing  plants,  in  whole  or  in  part,  privately 


or  publicly  owned,  supported,  or  oper¬ 
ated  by  persons,  partnerships,  corpora¬ 
tions  or  associations. 

Article  H.  Employment  regulations. 
1.  That  employees  shall  have  the  right 
to  organize  and  bargain  collectively 
through  representatives  of  their  own 
choosing,  and  shall  be  free  from  the 
interference,  restraint,  or  coercion  of 
employers  of  labor,  or  their  agents  in 
the  designation  of  such  representatives 
or  in  self-organization  or  in  other  con¬ 
certed  activities  for  the  purpose  of  col¬ 
lective  bargaining  or  other  mutual  aid 
or  protection; 

2.  That  no  employee  and  no  one 
seeking  employment  shall  be  required 
as  a  condition  of  employment  to  join 
any  company  union  or  to  refrain  from 
joining,  organizing,  or  assisting  a  labor 
organization  of  his  own  choosing;  and 

3.  That  employers  shall  comply  with 
the  maximum  hours  of  labor,  minimum 
rates  of  pay,  and  other  conditions  of 
employment,  approved  or  prescribed  by 
the  president. 

A.  Working  Hours.  Maximum  hours 
of  labor  shall  be  uniform  for  the  whole 
country  and  shall  not  be  more  than 
forty  hours  in  any  one  week  nor  more 
than  eight  hours  in  any  one  day,  for  all 
mechanical  or  shop  employees,  includ¬ 
ing  any  proprietors,  supervisors  and 
foremen  for  the  time  actually  engaged 
in  mechanical  work.  However,  when 
necessary,  because  of  an  emergency,  the 
character  of  the  work  or  the  inability 
to  obtain  competent  labor,  overtime  and 
extra  shifts  above  and  beyond  such 
(Continued  oiv  page  16) 


could  be  obtained  are  carried  in  an 
article  under  a  Washington  dateline  in 
this  issue. 

George  F.  Thayer,  Marshalltown 
(la.)  Times-Re publican  publisher,  has 
been  named  chairman  of  the  Iowa  pub¬ 
lishers’  committee  to  cooperate  with  the 
.American  Newspaper  Publishers’  Asso¬ 
ciation  federal  laws  committee  organized 
in  New  York  June  9  to  handle  national 
industrial  recovery  act  matters.  Mr. 
Thayer  is  also  chairman  of  the  Inland 
Daily  Press  Association  newsprint 
committee. 

The  seeming  impasse  in  formulating 
a  code  between  the  United  Typothetae 
.Association  and  the  National  Editorial 
Association,  as  related  in  Editor  & 
Publisher  last  week,  resulted  from  the 
refusal  of  the  steering  committee  of  the 
U.  T.  A.  to  take  in  the  N.  E.  A.  as  an 
equal  force  in  the  administration  of  the 
code. 

Shortly  before  the  U.  T.  A.  confer¬ 
ence  opened  in  Qiicago  last  weekr  a 
group  of  N.  E.  A.  officials  asked  that 
they  be  included  in  the  code  administra¬ 
tion  provision,  K.  F.  Baldridge,  Bloom¬ 
field  (la.)  Democrat,  and  N.  E.  A. 
vice-president,  being  one  of  the  prime 
movers.  The  N.  E.  A.  was  told  that 
the  U.  T.  .A.  had  been  working  on  the 
proposed  code  since  last  April,  two 
months  before  the  recovery  bill  had 
been  passed,  and  that  the  N.  E.  A., 
having  just  recently  become  interested, 
was  in  no  position  to  demand  equal  rep¬ 
resentation  with  the  U.  T.  A.  The  N.  E. 
A.  delegation  refused  to  accept  this 
viewpoint,  and  decided  to  take  the  mat¬ 
ter  to  the  floor  of  the  conference.  When 
the  matter  came  to  a  vote  the  next  day 
the  N.  E.  A.  demand  was  defeated  by 
a  vote  of  678  to  132. 

N.  E.  A.  thereupon  withdrew  from 
the  conference,  and  held  a  meeting  of 
its  owa  John  C.  Oswald,  managing 
director  of  the  Employing  Printers’  As¬ 
sociation  of  New  York  City,  was  dele¬ 
gated  by  the  U.  T.  A.  to  attend  the 
meeting  to  represent  a  typothetae  con¬ 
ciliation  committee.  This  meeting. 
Editor  &  Publisher  was  told,  was  a 
heated  session,  which  resulted  in  the 
N.  E.  A.’s  decision  to  draw  up  its  own 
code  for  approval  of  state  associations 
and  submission  to  the  recovery  admin¬ 
istration. 

The  U.  T.  A.’s  gesture  of  conciliation, 
which  constituted  an  offer  to  place  a 
N.  E.  A.  representative  on  the  admin¬ 
istrative  committee,  was  refused  by  the 
N.  E.  A. 

Secretary  Harry  B.  Rutledge  of  the 
N.  E.  A.  told  Editor  &  Publisher 
that  local  meetings  of  printer-publish¬ 
ers,  sponsored  by  state  press  associations, 
will  be  completed  within  the  next  three 
weeks.  Delegates  from  these  meetings 
will  attend  a  national  convention  de¬ 
finitely  to  approve  a  code  for  their 
branch  of  the  printing  industry.  Ex¬ 
plaining  the  part  that  N.  E.  A.  is  tak¬ 
ing  in  the  matter,  Mr.  Rutledge  said : 

“The  National  Editorial  Association 
has  t^en  the  initiative  in  this  contro¬ 
versy  to  hold  the  situation  open  until 
(Continued  on  page  16) 


1 


Editor  &  Publisher  The  Fourth  Estate  for  July  2  2,  19  3  3 


NO  IMMEDIATE  PRICE  RISE  EXPECTED  EDITOR  Si  PUBLISHER  I 
UNDER  NEWSPRINT  INDUSTRY  CODE  , ,  „  calendar 

-  July  24 — Associated  Press  of  V  ir- 

Labor  and  Employers  Believed  In  Accord  on  48-Hour  Week,  ginia,  summer  meeting.  Cavalier 

To  Give  Work  For  Added  3,000 — Raw  Material  “  j„}y  '28-2*9-Ner‘^  Mexico  News- 

Prices  Now  Advancing  paper  Assn^  meeting,  Raton,  N.  M. 

— ~ — ~ -  July  29-30  —  Del-Mar- Va  Press 

By  GEORGE  G.  WHEAT  Assn.,  and  Maryland  State  Press 

The  proposed  newsprint  manufac-  the  wage  rate  named.  It  should  be  noted  Assn.,  combined  meeting,  Rehoboth, 

turers’  code  will  make  very  little,  that  on  July  19  the  International  Paper  Md. 
if  any,  disturbance  in  current  conditions.  Company  announced  a  wage  rise  which,  Aug.  10-12 — East  Tennessee  Press 
It  is  obviously  planned  with  the  inter-  it  is  stated,  will  total  $2,000,000  for  Assn.,  annual  meeting,  Athens,  Tenn. 
ests  of  the  consumer  constantly  in  con-  United  States  and  Canadian  employes.  Aug.  17-19 — Montana  Press  Assn., 
sideration.  Price  remains  at  its  current  \iruM  i  j  •  j  annual  convention,  Bozeman,  Mont, 

minimum  and  existing  contracts  as  of  nf  Aug.  18-19-West  Texas  Press 

m\y  te^Tafelv  Suti^d ^  ‘^^ang*;  ft  fhis  point  necessitates  a  Sweetwater, 

changes  upwLd  are  at  le^t  six  months  riSc  employes,  it  is  - ^ - - - 

distant.  auinoriraiiveiy  siaiea.  ous  prophecies  and  speculations  are 

In  this  code  there  is  a  notable  absence  maximum  can  be  made  as  to  the  attitude  of  the  Adminis- 

of  any  strong  nationalism,  of  any  at-  expected  to  find  close  scrutiny,  and  van-  trator  of  the  Recovery  Act.  The  m- 

advantages  over  foreign  mills.  There  is  ACTION  TOWARD  SUBMISSION  OF  CODE 


advantages  over  foreign  mills.  There  is 

reduce  Canadian  or  European  imports.  BY  NEWSPAPER  INDUSTRY  SEEN 

Jrkes’th^n'domrsti^and  ^  Regulations,  Though  Exempting  Newspapers  as  Such, 

print,  is  evidently  not  under  attack  or  Place  Press  Within  Striking  Distance  of  Recovery 

even  mentioned,  except  that  the  Ad-  A 

visory  Committee  is  directed  to  report  Admmutration 

and  to  advise  fully  if  there  should  be  By  GEORGE  H,  MANNING 

changes  in  current  ratios  of  entry.  The  Washington  Correspondent,  Editor  &  Publisher 

Recovery  Act  has  the  teeth  to  control  t  v  tASHIXGTON,  July  20 — Possi-  answer  to  a  question,  that  “some  news- 

im^rt  volume  changes,  if  prices  are  VV  bility  of  definite  action  by  the  paper  publishers  are  conferring  upstairs 

made  which  tend  to  make  such  changes,  newspaper  industry  looking  toward  sub-  now.”  Careful  search  of  offices  “up- 

Contrasted  with  other  commodities  mission  of  a  code  under  the  industrial  stairs”  failed  to  reveal  any  publishers, 

and  the  price  changes  rapidly  taking  recovery  act  is  indicated  by  develop-  however,  and  Mr.  Davis  emphatically 
place  in  a  long  list  of  other  major  com-  ments  here  during  the  past  w’eek.  denied  that  any  of  his  group  had  con- 

modities,  this  fact  is  of  much  signifi-  Not  the  least  significant  was  informal  ferred  with  officials  of  the  administra- 

cance.  discussion  between  William  L.  Daley,  tion. 

Statesmanship,  or  sound  business  Washington  representative  of  the  Na-  Subsequent  investigation  revealed  that 
acumen,  is  shown  in  the  fact  that  the  tional  Editorial  Association,  and  offi-  General  Johnson  had  misunderstood  a 
minimum  price  and  the  minimum  wage  cials  of  the  National  Recovery'  Adminis-  member  of  the  cabinet  who  told  him 
are  made  effective  when  the  President  tration  of  a  possible  code  for  publisher-  that  “the  newspaper  publishers  are  in 
of  the  United  States  has  made  protec-  printers.  It  was  emphasized  that  the  today.”  General  Johnson  apparently 
five  regulation  of  imports  provided  for  code  tentatively  drawn  by  the  N.  E.  A.  took  this  to  mean  the  publishers  were 
in  Section  3  E  of  the  Recovery  Act.  specifically  exempts  newspapers  from  its  conferring  with  one  of  his  deputies. 

ParagrajAs  or  sections  eight,  nine  and  terms.  The  Aministrator  himself  had  no  per- 

ten  contain  the  gist  of  this  code  and  sec-  It  is  assumed  that  the  N.  E.  A.  code,  sonal  knowledge  of  a  conference  with 

tion  fifteen  the  date  when  these  shall  which  has  not  been  formally  presented  officials  of  the  administration,  and  it 
take  effect.  to  the  Recovery  Administration  and  the  was  learned  definitely  that  no  such 

With  these  sections  in  suspense  un-  contents  of  which  have  not  been  made  group  conference  had  been  held, 
til  the  effective  date,  the  code,  however,  public,  was  hastened  b>'  action  of  the  However,  some  individual  publishers 
does  present  other  highly  valuable  fea-  I-u'ted  Typothetae  of  America  at  the  have  conferred  with  offcials  of  the  ad- 
tures  that  become  effective  as  soon  as  meeting  in  Chicago,  July  13  and  14.  ministration  within  the  past  two  weeks, 
the  code  is  ratified  at  Washington.  While  the  N.  E.  A.  code  is  said  spe-  although  it  has  been  impossible  to 

For  example  Appendix  “C  ”  which  is  eifically  to  exempt  newspapers  it  is  sig-  learn  their  names  or  the  nature  of  their 

a  regular  part’ of  existing  a’nd  current  nificant  in  that  it  is  the  first  code,  so  discussions. 

sales  contracts  does  become  effective  and  far  as  known,  which  brin-T,  newspaper  It  is  no  secret  that  some  publishers 


ments  here  during  the  past  w'eek.  denied  that  any  of  his  group  had  con- 

Not  the  least  significant  was  informal  ferred  with  officials  of  the  administra- 
discussion  between  William  L.  Daley,  tion. 

Washington  representative  of  the  Na-  Subsequent  investigation  revealed  that 


It  is  no  secret  that  some  publishers 


violations  will  he  Unfair  TraHe  Prar  publishers  (even  though  they  are  ap-  now  believe  that  the  newspaper  indus- 

tices.  When  effective,  it  will  remove  Pcaring  as  printers)  within  striking  dis-  tiy  should  at  least  make  a  gesture 

a  considerable  part  of  the  means  and  the  National  Recoveiy-  Admin-  oward  cooperating  with  the  adminis- 

nrofhrutc  istration.  tration  by  submitting  some  sort  of  a 

ffain  inmintahlp  aHvanfaaoc  o  ^r  ^  second  significant  Occurrence — al-  code.  Apparently  the  great  obstacle  is 

comoetit^  neighbor  g  \  is  participants  denied  it  had  the  fear  that  the  administration  will 

•  .u-  A  significance — was  a  meeting  of  the  code  attempt  to  use  force  against  the  press, 

's  -^PP^u-  committee  of  the  American  Newspaper  The  informal  conferences  are  believed 

Branh  Publishers  .Association  held  at  the  Wil-  to  be  an  attempt  to  obtain  some  definite 

®  °  lard  Hotel  here  July  18.  commitment  from  the  administration 

,^?f  *  ^  being  used  in  Present  at  this  meeting  were  Howard  that  no  attempt  will  be  made  to  license 

publishing  regular  editions  of  daib'  Davis,  .Vra-  York  Herald  Tribune,  A.  the  press. 

newspapers.  Now  nwy  be  an  indefi-  p  ^  president;  E.  H.  Harris,  pub-  Whether  such  assurance  will  be  forth- 
nite  word,  and  it  could  be  made  compre-  lisher,  Richmond  find.)  Palladium;  C.  coming  in  sufficiently  definite  form  is 
hensive  by  additional  legal  w’ording  to  p  Butler,  general  manager,  Mankato  a  question  at  this  time,  but  no  intelli- 
°  inight  be  (Minn.)  Free  Press,  and  president  of  gent  observer  believes  for  a  moment 

used  for  such  editions.  This  is  minor,  Inland  Press  Association;  Jerome  that  the  licensing  provisions  will  be  ap- 

°f  .  D.  Barnum,  publisher,  Syracuse  (N.  plied  to  the  press  if  thev  are  applied  to 

This  appendix  C  is  not  at  all  uni-  y.)  Post-Standard;  Charles  H.  Taylor,  all. 

versally  honored  now,  if  we  can  accept  Boston  Globe;  E.  H.  Baker,  Clezvland  General  Johnson  has  studiousy  avoided 
the  statements  of  both  buyers  and  sell-  Plain  Dealer;  John  S.  Parks,  president,  committing  himsef  on  the_  newspaper 

ers  of  newsprint.  Port  Smith  (Ark.)  Times-Record;  and  situation  when  asked  questions  at  his 

In  this  conn^ion  and  referring  to  the  James  G.  Stahlman.  A’ashi'ille  Banner,  press  conferences.  Scarcely  a  confer- 
s^tion  Unfair  Practices,”  it  is  noted  president  of  the  Southern  Newspaper  ence  goes  by  without  some  question 
that  members  shall  not  give  or  allow  re-  Publishers  Association.  about  the  newspaper  situation.  He  has 

bates,  refunds  or  concessions  of  any  na-  Mr.  Davis  said  the  meeting  was  made  it  plain  that  he  does  not  want 
ture.  This  would  swm  to  be  all  in-  purely  informal  and  did  not  concern  it-  to  get  into  anything  which  might  be 
elusive.  _  But  there  is  _  an  accepted  in-  self  with  a  discussion  of  a  newspaper  construed  as  a  controversy  with  the 
terpretation  of  law  which  takes  the  ac-  code.  He  said  it  was  not  an  official  newspaj^rs. 

tual  specifications  of  items  which  are  A.N.P.A.  meeting,  nor  an  official  meet-  At  his  July  18  conference  he  was 
included  in  a  law  as  superseding  the  ing  of  another  other  association.  It  asked  about  the  significance  of  the 
Rfneral  and  inclusive  statements.  Re-  was  called,  he  said,  merely  to  discuss  newspaper  publishers'  meeting  here, 
vision  of  these  features  may  be  found  the  situation  arising  out  of  the  dispute  “If  it  be  possible  that  this  cup  shall 
advisable  for  clarity  and  certainty.  New  l^etween  the  National  Editorial  Associ-  pass  from  my  lips,  let  it  pass,”  he  re- 
inventions  can  constantly  be  made  and  ation  and  the  United  Typothetae  at  the  plied. 

the  urge  to  create  them  is  easily  seen  (Thicago  meeting.  *  While  there  are  indications  that  some 


the  urge  to  create  them  is  easily  seen  (Thicago  meeting.  *  While  there  are  indications  that  some 

by  the  number  of  pretexts  named  in  “Some  members  of  the  N.E.A.  asked  newspaper  publishers  are  coming  to  the 
Appendix  “C,”  for  evasions  of  actual  us  to  confer  with  them  to  give  them  belief  that  newspapers  should  adopt  a 
price  are  the  proof.  the  benefit  of  whatever  advice  we  code  of  some  kind,  or  at  least  form 

Some  word  as  to  the  minimum  wage  could,”  said  Mr.  Taylor.  “Naturally,  some  sort  of  a  cooperati''e  organization, 
is  timely.  Currently  the  wage  rate  paid  we  were  glad  to  comply.  We  are  patterned  after  the  wartime  organiza- 
is  slightly  below  that  which  the  code  merely  trying  to  be  helpful  if  we  can.”  tion  of  newspapers,  but  operating  under 
names.  A  few  companies  are  under-  Administrator  Hugh  S.  Johnson,  of  the  National  Recovery  Administration, 
stood  to  be  paying  a  cent  higher  hourly  the  National  Recovery  Administration,  there  is  a  possibility  that  they  will  be 
wage  and  some  are  fairly  well  under  said  at  his  press  conference  July  18,  in  forced  into  some  such  action. 


tent  of  the  members  to  avoid  voluntarily 
the  increases  in  cost  and  he  net 
eventual  increased  prices  on  newsprint 
is  clear. 

It  is  known  that  the  labor  leaders 
have  been  frequently  and  fully  consulted 
upon  this  maximum  weekly  hours 
schedule  and  that  they  are  offering  no 
opposition  to  the  section.  Relations  be. 
tween  labor  and  empolyers  are  stated 
to  be  cordial. 

It  is  noteworthy  that  thera  is  no  at¬ 
tempt  of  any  sort  in  this  code  to  dis¬ 
turb  existing  ratios  of  domestic  or 
foreign  newsprint.  While  the  domestic 
mills  have  a  rated  capacity  of  from 
5,500  to  5,900  tons  daily,  giving  a  maxi¬ 
mum  output  shown  in  1926  of  1,6^,000 
tons  for  the  year,  these  domestic  mills 
are  reported  for  June  of  1933  as  running 
at  about  a  rate  of  1,000,000  tons  and  at 
alxiut  59%  of  working  capacity.  Of 
course  there  are  many  mills  that  arc 
not  running  at  all  on  newsprint,  others 
that  are  running  little  news  while  there 
are  others  that  are  operating  at  a  fairly 
high  rate. 

As  to  any  intent  to  re-establish  ob¬ 
solete  mills  on  newsprint  and  to  raise 
prices  to  permit  this,  the  code  gives  no 
indication.  It  can  be  safely  assumed 
that  there  is  as  little  likelihood  of  such 
a  development  as  there  now  is  of  the 
dairy  and  fruit  farmers  of  Minnesota 
returning  to  growing  flax  and  wheat, 
now  that  Mr.  F.  E.  Murphy  of  the 
Minm'apolis  Tribune  has  so  successfully 
shown  them  other  ways  of  making 
money'. 

Prices  at  the  mill  today  and  in  1926 
deserve  recall.  According  to  the 
weighted  averages  prepared  by  the  k. 
N.  P.  A.„  the  prices  of  1925-26-27-i^ 
were  respectively  $70-$65-$65  and  $62.50 
at  the  mills.  Today  the  price  is  barely 
above  one  half  of  that  average  level. 

Another  absence  in  the  code  is  any 
mention  of  cost  accounting  or  proi-isioii  i 
for  accounting  methods.  1 

In  this  connection  w'e  may  recall  that 
the  Federal  Trade  Commission  back  in 
1917-18  rendered  a  decision  as  to  what 
was  a  legitimate  price  and  of  the  means 
for  arriving  at  such  a  price,  with  the 
inclusive  items  and  profit  allowances 
considered  justifiable.  This  basis  would 
apparently  not  be  acceptable  today  for  it 
would  require  drastic  upward  scaling  of 
prices. 

Returning  for  a  moment  to  the  hours 
schedule.  This  provides  for  three  tours 
of  eight  hours  each  for  a  six-day  week 
Data  are  not  yet  existent  for  the  news¬ 
print  industry  separately  but  some  in¬ 
formation  has  been  secured  for  paper 
mills  already  by  the  American  Paper  4 
Pulp  Association.  One  hundred  thirty- 
nine  mills  reporting  show  20,026  men 
employed  in  May,  1929,  and  same  mills 
show  18,049  employed  May,  1933,  a  r^ 
duction  of  13.7%.  It  is  believed  that 
enough  extra  men  would  be  employed 
by  the  use  of  the  three-tour  method  b)' 
all  mills  not  now  using  it.  to  absorb  the 
additional  nearly  three  thousand  em¬ 
ployes.  _  .  . 

\Vhat  this  code  seeks  is  the  objective 
of  the  Recovery  Act — getting  the  men 
at  work  and  continuance  of  operation 
on  a  living  basis.  The_  liying-or-no- 
profit  but  break-even  basis  is  not  pro¬ 
vided  for  in  the  code  until  a  price  rise  is 
effected.  This  stage  of  progress  b 
still  some  months  ahead,  no  doubt.  The 
industry  generally  agrees  that  each  ton 
of  newsprint  is  today  being  sold  at  a 
loss.  , 

And  now'  this  loss  will  1^  aggravatfd 
by  the  operation  of  prices  in 
ing  the  newsprint  industry. 
which  today  is  about  one-half  of  the 
1926  price,  has  already  stiffened  ^ 
current  sales  are  at  advances.  T* 
price  prospect  for  wood  cut  of  193-H 
is  unquestionably  higher.  Sulphite  pu#- 
which  some  mills  purchase,  is  up 
eral  dollars  per  ton.  Coal  has  start 
upward  already  and  the  stimulus  to 
of  coal  is  active.  While  a  small  i^ 
it  makes  some  cents  per  ton,  even  wt^ 
all  power  is  hydro  electric.  Supp* 
for  machines  such  as  wires  and  felts  tP 
advancing. 

One  case  is  reported  where 
cumulative  featues  amount  to  a  w 
incease  in  cost  for  the  mill. 
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TEXT  OF  NEWSPRINT  INDUSTRY’S  CODE 


The  complete  code  adopted  by  the 
Association  of  Newsprint  Manu- 
fjcturers  of  the  United  States  follows: 
Definitions. 

1.  The  National  Industrial  Recovery 
Act.  when  referred  to  in  this  docu¬ 
ment,  shall  be  called  The  Act. 

The  Association  of  Newsprint  Man- 
ofacturers  of  the  United  States,  when 
referred  to  in  this  document,  shall  be 
called  the  Association. 

The  word  Newsprint,  when  used  in 
this  document,  shall  mean  paper  as 
(Jefined  in  Appendix  C. 

Purpose. 

2.  The  purpose  of  this  Code  is  to 
effectuate  the  policy  of  The  Act;  to 
improve  labor  conditions  and  to  in¬ 
crease  employment;  to  establish  min¬ 
imum  fair  market  prices  for  news¬ 
print  paper;  to  eliminate  unfair  com¬ 
petitive  practices  among  the  United 
States  mills  and  to  protect  the  United 
States  industry  against  the  sale  of 
newsprint  in  the  United  States  mar- 
Itet  by  foreign  manufacturers  at  such 
prices  or  on  such  terms  or  under  such 
conditions  as  tend  to  destroy  the  in¬ 
dustry  in  the  United  States  or  impair 
the  standard  of  living  among  workers 
in  the  newsprint  mills  of  our  country. 
By-Laws. 

3.  The  Association  has  adopted  Ar¬ 
ticles  of  Organization  and  By-Laws,  at¬ 
tached,  marked  .Appendix  A. 

Membfjiship. 

4.  The  Association  will  welcome  as 
members  all  companies  manufacturing 
newsprint  in  this  country  who  will 
subscribe  to  the  Articles  of  Organiza¬ 
tion  and  By-Laws  and  pay  their  pro¬ 
portionate  expenses  of  the  Association. 
Code  Modification. 

5.  This  Code,  .and  any  agreement 
made  thereunder,  or  any  license  ap¬ 
proved.  prescribed,  or  connected  there¬ 
with,  is  subject  to  cancellation  or 
modification  by  the  President  of  the 
United  States,  in  accordance  with  the 
provisions  of  Section  10  (b)  of  The 
.4ct.  Subject  to  the  approval  of  the 
President,  the  Code  may  he  amended 
by  a  vote  of  a  majority  of  the  member¬ 
ship  representing  two-thirds  of  the 
membership  tonnage. 

Labor. 

6.  The  following  provisions  shall  ap¬ 
ply  in  respect  to  the  manufacture  of 
newsprint  in  the  United  States: 

That  employes  shall  have  the  right 
to  organize  and  bargin  collectively 
through  representatives  of  their  own 
choosing,  and  shall  be  free  from  the 
interference,  restraint,  or  coercion  of 
employers  of  labor,  or  their  agents, 
in  the  designation  of  such  representa¬ 
tives  or  in  self-organization  or  in  other 
concerted  activities  for  the  purposes  of 
collective  bargaining  or  other  mutual 
lid  or  protection. 

That  no  employe  and  no  one  seek¬ 
ing  employment  shall  be  required  as  a 
ccndition  of  employment  to  join  any 
company  union  or  to  refrain  from  join¬ 
ing,  oj;ganizing,  or  assisting  a  labor 
Ofganization  of  his  own  choosing. 

That  employers  shall  comply  with  the 
niiximum  hours  of  lalxir,  minimum 
Cites  of  pay,  and  other  conditions  of 
(oployment,  approved  or  prescrilied  by 
tl>e  President. 

Statistics. 

7.  It  shall  be  the  duty  of  each  per- 
*»  engaged  in  the  Industry  to  furnish 
to  the  Association  such  data  as  may 
M  required  as  herein  provided  and 
Wlure  to  furnish  the  required  data,  or 
™  furnishing  of  false  or  misleading 
wormation,  or  the  making  of  false 
totements  relating  thereto,  shall  be  re- 

Srded  as  a  violation  of  this  Code  oP 
r  competition. 

It  shall  be  the  duty  of  each  person 
*S»ged  in  the  Industry  to  furnish  to 
^Association  such  current  informa- 
^  concerning  wage  rates,  hours  of 
stocks  on  hand,  sales,  and  prices 
to  may  be  required  to  enable  the  As- 
•totion,  or  any  agency  acting  on  be- 
^  of  the  Association,  to  (determine 
totd'tions  within  the  Industry. 


Unfair  Practices. 

8.  The  .Association  recognizes  that  it 
is  an  unfair  method  of  competition 
for  any  manufacturer  to  sell  below  the 
cost  of  production,  but  the  United 
States  newsprint  intiustry,  as  a  whole, 
is  selling  its  product  below  the  cost 
of  production,  and  to  correct  this  con¬ 
dition,  and  at  the  same  time  not  em¬ 
barrass  the  consumers  of  newsprint 
by  any  immediate  change  in  price,  the 
following  provisions  are  established. 
At  the  beginning  of  the  year  1933,  the 
base  price  generally  prevailing  was 
$46.00  per  ton.  Later  in  the  year,  be¬ 
cause  of  the  extreme  depressed  con¬ 
dition  of  business,  a  temporary  discount 
of  $5.00  per  ton  from  contract  price 
has  been  allowed  by  the  manufacturers. 
Until  a  price  having  proper  relation  to 
cost  can  be  detcrminecl  for  the  industry, 
and  approved  by  the  President,  the 
minimum  base  price  of  newsprint  in 
the  industry  shall  continue  to  be  $^.00 
per  ton,  subject  to  Zone  Differentials 
as  shown  on  Appendix  B,  which  is 
hereto  attached  and  made  a  part  here¬ 
of,  and  subject  to  the  temporary  dis¬ 
count  of  $5.00  per  ton.  All  contracts 
made  hereafter  shall  contain  the  follow¬ 
ing  provision :  “The  price  fixed  herein 
shall  be  superseded  by  any  price  es¬ 
tablished  under  the  Newsprint  Code  or 
the  National  Industrial  Recovery  Act, 
provided  such  established  price  is  in¬ 
consistent  with  the  contract  price." 

Members  of  the  Industry  shall  main¬ 
tain  prices  established  under  this  Code, 
and  shall  not  give  or  allow  rebates, 
refunds,  or  concessions  of  any  nature, 
specifically  including  discounts  or  com¬ 
missions  to  agencies  wholly  or  partially 
owned  or  controlled  by  consumers.  The 
payrnent  of  the  usual  selling  com¬ 
mission,  not  exceeding  3  per  cent,  to 
independent  jobbers  or  brokers  shall 
not  be  considered  a  rebate.  The  pur¬ 


chase  of  reasonably  required  advertis¬ 
ing  space  in  publications  shall  not  be 
considered  a  rebate,  credit  or  refund, 
but  the  purchase  of  subscriptions  or  ad¬ 
vertising  space  shall  not  be  used  as  a 
method  of  granting  rebates  or  reduc¬ 
tions  of  prices  to  publishers. 

Distributers,  agents,  brokers  and  other 
wholesale  agencies  and  importers  shall 
observe  as  a  minimum  the  manufac¬ 
turers’  prices  fixed  by  this  Code  or 
any  amendments  or  supplements  there¬ 
to,  and  shall  conform  to  the  provisions 
of  the  Zone  Chart  and  Trade  Practice 
of  the  industry  attached  hereto  as  Ap¬ 
pendix  “B"  and  "C”. 

Minimum  Wage. 

9.  The  minimum  wage  to  be  paid  by 
employers  in  the  industry  to  common 
labor,  except  watchmen  and  semi-pen¬ 
sioners,  in  mill  production  operations 
shall  be:  male,  35  cents  an  hour; 
female,  27  cents  an  hour. 

Operating  Schedule. 

10.  Employes  paid  on  any  hourly  or 
piecework  basis,  engaged  in  mill  pro¬ 
duction  operations  in  newsprint  manu¬ 
facture,  except  those  employes  engaged 
in  an  executive  or  supervisory  capacity 
or  in  office  work  or  as  watchmen, 
cleaners,  boiler  house  employes,  filter 
plant  employes,  hydraulic,  steam,  steam 
electric  and  hydro-electric  power  em¬ 
ployes,  shall  not  work  more  than  eight 
hours  a  day  or  forty-eight  hours  a 
week,  except  for  time  spent  in  repairs, 
wash  ups,  changing  wires  or  machine 
clothing,  or  otherwise,  while  the  mill 
(or  the  machinery  in  connection  with 
which  such  workers  are  regularly  em¬ 
ployed)  is  not  operating;  and  except 
that  employes  of  ground  wood  and 
sulphite  mills  may  be  required  to  work 
more  than  six  days  a  week  when 
necessary  to  provide  sufficient  pulp  for 
the  use  of  paper  machines  in  the  same 
mill. 


U.  P.  USING  RADIO-TELEPHONE  SET 


United  Press  portable  radio-telephone  set  in  operation.  Left  to  right:  George 
Kirksey  transmits  results  of  A.  A.  U.  track  and  field  events  at  Soldiers’  Field 
to  press  box  located  1,000  feet  away  at  top  of  stands.  Harold  Sagert  (center), 
is  commercial  radio  operator  of  set  which  can  be  strapped  to  his  back. 


Anew  type  of  lightweight  portable 
radio-telephone  set  is  being  used 
successfully  for  reporting  news  events 
by  the  Chicago  office  of  United  Press. 
The  set,  perfected  in  detail  by  Roscoe 
H.  Johnson,  chief  operator  of  the  cen¬ 
tral  division  of  U.  P.,  weighs  35 
pounds  and  is  carried  on  the  back  of  the 
operator.  It  has  a  sending  range  of 
about  four  miles,  uses  less  than  two 
watts  of  power  and  operates  on  ultra- 
high  fretiuency  waves. 

The  midget  set  received  its  first  real 
test  under  actual  reporting  conditions 
when  used  by  George  Kirksey,  U.  P. 
sports  writer,  during  the  A.  A.  U. 
track  and  field  meet  in  Chicago  re¬ 


cently.  Using  the  set,  Kirksey  was 
able  to  flash  to  his  telegraph  wire  lo¬ 
cated  in  the  press  stand  at  Soldiers’ 
Field  the  results  of  many  events  even 
before  the  A.  A.  timers  could  cover 
the  distance  from  the  finish  lines  to 
the  judges’  stand. 

It  is  believed  that  the  set  will  be 
particularly  valuable  in  the  covering  of 
championship  golf  play  as  it  will  en¬ 
able  the  _  reporter  to  transmit  instantly 
the  running  story  of  the  play  from  each 
hole  to  the  telegraph  wire  operated  from 
the  club  house.  The  NBC  and  CBS 
radio  network  announcers  use  similar 
radio-telephone  transmitters  for  broad¬ 
casting  sports  events. 


Agreements. 

11.  Notwithstanding  any  other  pro¬ 
vision  contained  in  this  code,  the  fulfill¬ 
ment  of  written  agreements  between 
United  States  Newsprint  Manufacturers 
and  any  other  persons,  firms  or  corpora¬ 
tions  signed  and  in  effect  June  16,  1933, 
shall  not  be  considered  to  be  in  conflict 
with  the  provisions  of  this  code  nor  an 
unfair  practice  under  its  terms.  How¬ 
ever,  if  such  contracts  be  in  any  way 
affected  or  mcxiified  by  regulations  pro¬ 
mulgated  or  put  into  effect  under  the 
act  they  shall  be  so  affected  only  during 
such  time  as  the  act  is  in  effect  and 
operative. 

Provisions  of  contracts  not  actually 
signed  prior  to  June  16,  1933,  shall  be 
superseded  by  provisions  established 
under  this  code  or  any  amendment 
thereof  or  otherwise  under  the  act  as 
far  as  there  is  any  inconsistency  between 
such  provisions. 

Code  Violation 

12.  To  further  effectuate  the  policies 
of  the  act,  the  Advisory  Committee  of 
the  Association  or  such  other  commit¬ 
tee,  or  such  successor  committee  or 
committees  as  hereafter  may  be  consti¬ 
tuted  by  the  Association  for  that  pur¬ 
pose,  is  set  up  to  cooperate  with  the 
President  as  a  planning  and  fair  practice 
agency  for  the  newsprint  industry  and  to 
cooperate  with  the  President  of  the 
United  States  in  making  investigations 
as  to  the  functioning  and  observance  of 
any  of  the  provisions  of  this  code,  both 
at  its  own  instance  or  on  complaint  by 
any  person  affected,  and  to  report  the 
same  to  the  President  of  the  United 
States. 

Such  agency  is  also  set  up  for  the 
purpose  of  investigating  and  informing 
the  administrator  on  behalf  of  the  news¬ 
print  industry  as  to  the  importations  of 
competitive  articles  into  the  United 
States  in  substantial  quantities  or  increas¬ 
ing  ratio  to  domestic  production  on  such 
terms  or  under  such  conditions  as  to 
render  ineffective  or  seriously  to  en¬ 
danger  the  maintenance  of  this  code,  and 
as  an  agency  for  making  complaint  to 
the  President  on  behalf  of  the  newsprint 
industry,  under  the  provisions  of  the  act 
with  respect  thereto.  Such  agency  may 
from  time  to  time  present  to  the  Presi¬ 
dent  recommendations  based  on  condi¬ 
tions  in  the  industry  as  they  may  develop 
from  time  to  time,  which  will  ten<l  to 
effectuate  the  operation  of  the  provisions 
of  this  code  and  the  policy  of  the  act. 
.  Trade  Customs  and  Standards 

13.  The  trade  standards  and  customs 
covered  by  Appendix  C.  hereto  attached, 
are  made  a  part  hereof,  and  any  devia¬ 
tion  from  them  is  a  violation  of  the  code. 

Application 

14.  Some  newsprint  mills  in  Canada 
are  owned  or  controlled  by  members  of 
the  United  States  newsprint  industry. 
The  operation  and  the  sale  of  the  prod¬ 
uct  of  the  Canadian  mills  is  not  to  be 
subject  to  this  code  by  reason  of  that 
fact,  or  by  reason  of  their  subscribing 
to  this  code,  to  any  greater  degree  or  in 
any  different  manner  than  the  operation 
or  the  sale  of  the  product  of  other  Cana¬ 
dian  mills  is  subject  to  this  code. 

Effective  Date 

15.  This  code  shall  become  effective 
ten  (10)  days  after  approval  by  the 
President  of  the  United  States.  Pro¬ 
vided,  however,  that  paragraphs  8  and 
9  thereof  shall  not  become  effective  or 
binding  unless  and  until  protective  reg¬ 
ulation  of  imports  provided  for  in  Sec¬ 
tion  3E  of  the  act  has  been  made  effect¬ 
ive  by  the  President  of  the  United 
States. 

Appendix  “A.” 

.ARTICLES  0<F  ORGANIZ.ATION 
AND  BY-L.AWS 
Name 

1.  The  name  of  the  Association  shall 
be  The  Association  of  Newsprint  Man¬ 
ufacturers  of  the  United  States. 

Purposes 

2.  The  purposes  of  the  Association 

(Continued  on  page  42) 


8 


Editor  &  Publisher  The  Fourth  Estate  for  July  22,  1933 


NEW  ORLEANS  STATES  PURCHASED 
BY  TIMES-PICAYUNE;  WILL  CONTINUE 

Price  Reported  to  Be  $525,000 — Sunday  Editions  Merged — 
Janies  and  Toulmin  Ewing  Remain  with  Paper — 

J.  W.  Ross  Continues  as  Editor 


(By  telegraph  to  Editor  &  Purlisher) 


J.  Hearsey.  The  late  Colonel  Robert 


New  ORLEANS,  LA.,  July  18 —  Ewing  formed  an  association  with  the 
Publication  of  the  53-year-old  N ew  States  in  1887  and  became  its  publisher 
Orleans  States,  afternoon  paper,  by  the  in  1900.  Since  Colonel  Ewing’s  death 

-  two  years  ago  the  newspaper  has  been 

operated  by  a  trusteeship  headed  by- 
John  D.  Ewing,  his  son. 

Appreciation  of  the  loyalty  of  mepi- 
bers  of  the  States  organization  and  of 
their  support  during  operation  of  the 
newspaper  by  the  trusteeship  was  ex¬ 
pressed  in  statements  issued  yesterday 
afternoon  by  John  D.  Ewing  and  by 
James  L.  Ewing,  Toulmin  H.  Ewing, 
Wilson  Ewing,  Esther  Ewing  Brown 
and  Robert  Ewing,  Jr. 

The  Times-Picayune’s  announcement 
of  the  purchase  asserted  that  with  larger 
L.  K.  Nicholsom  Johx  D.  Ewing  equipment  and  increased  facilities  the 
Times- Picayune  Publishing  Company,  we  hope,  even  a 

owner  of  the  96-year-old  Times-Pic-  coverage  and  reader  ser- 

ayune,  morning  paper,  was  started  to-  ^  ‘P  i^e  afternoon  field  The  cour- 


day  in  the  Times- Picayune  building. 

The  Times-Picayune  yesterday  pur¬ 
chased  the  name.  Associated  Press  mem- 


age,  independence  and  fidelity  to  the 
public  interest  which  have  signalized  its 
conduct  in  the  past  yvill  continue  as  one 


NEWS  JUST  HAPPENS  FOR  THIS 
GIRL  REPORTER 

The  reporter’s  fondest  hope,  be¬ 
ing  on  the  scene  when  a  good 
story  breaks,  fell  to  the  lot  of  Miss 
Julia  Scott  Butterfield,  daughter  of 
W.  C.  Butterfield,  owner  of  a  chain 
of  Michigan  theatres,  and  Mrs.  But¬ 
terfield,  three  times  within  a  period 
of  two  weeks  after  she  joined  the 
reportorial  staff  of  the  Battle  Creek 
(Mich.)  Enquirer-News. 

Two  days  after  Miss  Butterfield 
became  affiliated  with  the  daily  the 
barns  on  her  father’s  pretentious 
Gull  lake  estate  burned.  A  few 
days  later  a  motorboat  exploded 
near  the  Butterfield  summer  home 
and  a  well-known  Kalamazoo,  Mich., 
man  was  badly  burned. 

Early  Saturday  morning,  July  8, 
two  masked  bandits  entered  the  But¬ 
terfield  home  and  while  one  forceil 
Mrs.  Butterfield  to  hand  over  valu¬ 
able  jewelry,  the  other  held  Colonel 
Butterfield  in  bed  at  the  point  of  a 
pistol.  Miss  Butterfield,  who,  with 
a  friend.  Miss  Mary  Hanley,  of 
Grand  Rapids,  was  asleep  on  the 
second  floor  when  the  robbers  en¬ 
tered  the  house,  wrote  an  especially 
graphic  account  of  the  robbery. 


bership,  contracts  and  good-will  of  the  through  the 

States.  Although  not  announced,  the  ^  ■  .  ,  ,  ,  .  ,  ,  'nterest  in  our  father  s  estate  at  a 

consideration  was  reported  to  have  been  .  ®  statement  after  stat-  mutually  satislactory  price. 

$525,000  cash.  L.  K.  Nicholson  is  presi-  '"8  the  facts  of  the  sale  and  the  feature  -Last,  but  by  no  means  least,  do  we 
dent  of  the  Times-Picayune.  publication  policy,  paid  tribute  to  the  wish  publicly  and  gratefully  to  extend 

T  Wa1k#*r  Rocs  v<*teran  editor  of  the  loyalty  of  employes  and  extended  his  our  felicitations  and  acknowledge  our 
Sti;«  Ind  a  “  S  ••sincere  appr.cia.bn  to  Mr.  Henry  P.  ipdebtedness  to  ottr  brother,  John  D 

48  vears,  is  continuing  as  editor  of  the  as^iate  Mr.  Ben-  Ewing  for  his  unselfish  untiring  and 

Suites  under  the  new  ownership.  counsel  successful  management  of  the  Ewing 

James  L.  Ewing,  president  of  the  unfailing  services  to  the  States  and  papers  and  estate. 

<;tatpc  romnanv  and  Tntilmin  W  niyselt.  _  .  .  .  Plunged  Suddenly  into  the  trustee- 


States  Company,  and  Toulmin  H.  ,  ,  ,  k  p-  •  r  -i  suddenly  into  the  trustee- 

Ewing,  circulation  director,  have  joined  stat^ent  by  the  Ewing  family  ship  during  the  depression,  which  was 

the  Times-Picayune  sUff  in  the  adver-  sai?  ,n  part:  .  involving  both  the  States  and  the  Mon- 

tising  and  circulation  departments  re-  .  ^nf.^ear®-  and  especially  during  t^  roe  pa^rs  in  losses,  with  the  business 
Tamfc  F  Prnurn  v..tPt-an  ucpression,  the  fact  has  been  recognized  and  industrial  outlook  desperate  every- 
JiT^itor,  iSrfs  ili:  confinuras  throughout  Je  country  that  where,  he  courageously  accepted  what 

city  editor  of  the  States  when  he  re-  Orl^s  was  suffering  from  too  to  many  within  and  without  the  family 

turns  to  duty  many  daily  papers  under  separate  looked  like  an  almost  hopeless  respon- 

The  States  news  staff  and  mechanical  ownership  and  published  in  individual  sibility. . 

and  business  departments  transferred  Plants— a  situation  that  was  economi-  ’The  results  speak  for  themselves, 
their  center  of  activity  this  morning  cally  unsound,  and  unprofitable  both  to  The  States  for  the  two  years  and  three 
from  the  «;tates  hiiildincr  at  Camn  and  business  community  and  the  pub-  months  of  his  general  management  has 

StTiph1trSstX  Tlmes-&^  lishers  themselves.  The  disastrous  fail-  made  a  net  profit.  Our  Monroe  papers 
buildinir  at  Camn  and  North  streets  O’"*  *^o  of  our  largest  banks,  with  shortly  made  an  operating  profit  and 

The  SuteT  ^11  ^  oubli^ed  six  tkvs  restrictions  on  others,  made  this  already  are  now  making  a  net  profit  and  the 


building  at  Camp  and  North  streets. 
The  States  will  be  published  six  days 


X  will  1/UUI19IJCU  l  j  'a.  r^»  er'*  «  •  •  t 

a  week,  and  the  Sunday  States  will  be  bad  situation  worse  Shrez-eport  Times  then  was  making  and 

consolidated  with  the  Sunday  Times-  owners  of  the  now  is  making  a  net  profit. 

Picavune  which  will  rarrv  all  comics  Times- Picayune,  fully  cognizant  of  con-  “It  is  unnecessary  to  saj 


Picayune,  which  will  carry  all  comics 


say  that  only 


and  popular  features  formerly  carried  m  the  local  newspaper  field,  high  ca^city,  tireless  energy  and  pro-  P-  cXmbir  at  5  55  ^  8  p 

by  the  two  newspapers.  without  solicitation  on  our  part  ten-  found  devotion  to  duty  on  his  part  ’ 

Carriers  of  the  States  will  continue  to  brother,  Mr.  John  D.  could  have  accomplished  those  results  standard  _t_me. - 

serve  subscribers  of  the  afternoon  news-  trustee  of  our  estate,  what  he  during  _  the  past  _  two  tragic  years  of  DETROIT  SCALE  REDUCED 


“The  States  and  the  other  papers 
have  continued  to  stand  steadfastly  for 
the  general  good  of  the  people.  They 
have  fought  extravagant  spending  of 
public  money,  against  oppressive 
tion,  against  crooked  politics  and  goyl 
ernment  from  which  this  city  and  state 
have  suffered  and  are  suffering. 

“It  is  all  the  more  to  his  credit  that 
John  D.  Ewing  has  pursued  unflinch¬ 
ingly  this  harder  course  when  tremen¬ 
dous  financial  and  political  weapons 
were  used  to  force  him  to  follow  jn 
easier  but  less  honest  path.  It  is  our 
trust  and  confident  belief  that  under 
its  new  ownership  there  will  be  no 
departure  from  the  policies  and  tradition 
that  have  made  the  States  so  widely 
respected.” 

On  Tuesday,  the  day  of  the  sale,  the 
New  Orleans  Item  announced  a  one 
cent  price  for  its  Blue  Streak  edition, 
the  sports  and  markets  final.  The  other 
editions  remain  three  cents.  The  States 
is  selling  all  editions  at  three  cents. 

NEWS  BROADCASTS  REGULATED 

Canada  Station*  Can  Use  Only  Cana¬ 
dian  Press  Bulletin* 

Instructions  have  been  issued  to  all 
radio  broadcasting  stations  in  Canada 
that  from  July  17  they  will  not  be  al¬ 
lowed  to  broadcast  news  items  other 
than  those  provided  by  the  Canadian 
Press  or  some  other  licensed  news 
agency  in  the  Dominion  of  Canada.  On 
that  date  the  Canadian  Radio  Broad¬ 
casting  Commission  was  furnished  with 
news  bulletins  for  tw’o  five-minute  broad¬ 
casts  daily,  including  Sunday. 

According  to  the  new  regulations, 
which  the  Radio  Commission  has  circu¬ 
lated  to  all  stations,  including  those  not 
yet  taken  over  by  the  commission,  a 
basic  news  bulletin  service  will  be  dis¬ 
tributed  from  Toronto,  head  office  of  the 
Canadian  Press,  to  be  augmented  by  re¬ 
gional  news  items  at  such  centers  as 
Halifax,  Montreal,  Ottawa,  Winnipeg 
and  Vancouver. 

These  broadcasts  are  being  used  on  the 
commission’s  chain  of  some  20  stations, 
and  made  available  to  all  independent 
stations  that  apply  for  the  service  from 
the  nearest  Canadian  Press  bureau. 

In  the  Maritime  Provinces  the  news 
broadcasts  are  at  7.30  and  11.30 
p.  m.,  .Atlantic  standard  time;  in  On¬ 
tario  and  CAicbec  at  6.30  and  10.30  p.  m.. 
Eastern  standard  time ;  in  Manitoba, 
Saskatchewan  and  Alberta  7.25  and  10 
p.  m..  Central  standard  time,  and  in 
British  Columbia  at  5.55  and  8  p.m. 
Pacific  standard  time. 


9ui^9vi  icrvi  9  kiiv  o  I  t^i  I  iv/v/1 1  ‘jj  r  •  a  r  •*  • 

papers,  and  the  Times-Picayune  carriers  ^  reonomic  depression. 


will  retain  their  routes. 


Associated  Press  membership,  contracts  “Of  even  more  importance  to  us  and 


Associated  Press  membership  of  the  good  will  of  the  New  Orleans  the  general  public  is  the  fact  that  he 

States  will  be  carried  in  the  name  of  him  we  voted  unanimously  has  ccmsistently  maintained  the  fearless 

Mvin  P  Howard  vire-nri«siHenr  of  fh»>  acceptance  thereof,  as  did  our  step-  and  independent  editorial  policies  and 
Times-Picayune  Publishing  Company,  Nolan  Ewing  who  the  high  ideaU  of  our  papers  as  handed 

X  xu  X  .  same  time  was  settled  with  for  down  to  us  by  our  father. 


A.  ^  A.  iilllV  vwaa  svilivvi  Wltll  iv.ii  UGIWII  lU  US  UV  AlUl 

News  staffs  of  the  two  newspapers 

|  SPEEDING  PAPERS  TO  SHORE  RESORTS 

of  the  Associated  Press  also  has  been  I  .. 

moved  to  the  Times-Picayune  plant. - - 

Among  writers  continuing  their  ser¬ 
vice  on  the  States  staff  are  Walter  A.  .  ^ 

Valois,  who  is  acting  city  editor  during  I  n 

Major  Crown’s  illness;  VVilliam  P.  Ball,  |. 

veteran  political  writer  and  columnist;  ^ 

Meigs  O.  Frost,  Andrew  J.  Ojeda,  ,,  , 

Frank  P.  Holloway,  J.  B.  Peddicord, 

Thomas  E.  Dabney;  Harry  Martinez, 
sports  editor;  Val.  J.  Flanagan,  F. 

Edward  Hert  and  Alex  Vuillemot. 

Leon  Trice,  photographer,  and  Roy 
Aymond,  also  are 
with  the 

The  Times-Picayune  staff  is  dis- 
turbed  by  the  new  arrangement.  Ber- 

nard  L.  Krebs  continues  as  managing  ^ 

editor,  with  George  Healy,  Jr.,  city  ^ ^ ^ ^ 

editor ;  Frank  C.  Allen,  assistant  city  T  ESS  than  a  half  hour  after  the  press  loaded  on  a  fast  plane  and  taken  to 
Mitor;  Anna  B.  Ellis,  society  editor;  J-/of  the  A’ctoor^  Eirw'na  Vetrj  begin  the  shore.  The  plane  lands  at  Belmar 


T  o’t>  editor;  J-/of  the  A’ctoor^  Eirw'ni;  Vetrj  begin  the  shore.  The  plane  lands  at  Belmar 

rj  A  Mitor;  and  to  roll  on  the  Wall  Street  Edition  and  is  met  there  by  trucks  which  take 

Edgar  A.  Poe,  automobile  editor.  readers  of  that  paper  who  are  vacation-  the  paper  to  other  points  along  the 


Under  the  new  arrangement  the  ing  along  the  New  Jersey  seashore  coast  in  rapid  time. 


Times-Picayune  and  the  States  are  re-  know  what  their  favorite  stocks  are  In  addition  to  its  airplane-to-shore 

ceiving  24-hour  police  coverage.  Three  doing.  This  is  made  possible  by  co-  service,  the  Evening  News  is  sending 

reporters  have  been  placed  on  the  police  ordinated  motor  truck  and  airplane  de-  thousands  of  copies  of  other  editions 

run  to  work  eight -hour  shifts.  livery.  Trucks  speed  from  the  Market  of  the  paper  to  the  seashore  by  train 

The  New  Orleans  States  was  started  street  plant  of  the  Evening  News  to  and  truck.  The  Wall  Street  Edition 
on  Jan.  3,  1880,  by  the  late  Major  Henry  Newark  .Airport,  where  the  papers  are  is  followed  by  the  Sports  Editions. 


Arbitrator  Cut*  Printer*’  Wage*  12% 
— Retroactive  to  May  26 

tSpecial  to  Editor  &  PuilisherI 

Detroit,  July  17 — A  wage  scale  re¬ 
duction  of  12.7  per  cent  for  members 
of  Typographical  Union  Number  18 
was  granted  the  three  Detroit  dailies, 
the  News,  Free  Press  and  Times,  here 
July  13  by  Police  Commissioner  James 
K.  Watkins,  who  was  named  arbitrator 
to  settle  differences  between  the  unim 
and  the  publishers.  The  reduction  is 
retroactive  to  May  26. 

The  old  contract  between  the  papers 
and  the  union  expired  on  May  h 
Under  the  new  scale  the  rates  will  be 
$1.10  for  days,  $1.17  for  nights  ™ 
$1.23  for  the  lobster  shift,  as  compared 
with  the  old  scale  of  $1.26,  $1-34  and 
$1.42,  respectively. 

ERSKINE  ESTATE  $100,000 

.A  preliminary  estimate  of  $100.0M 
was  placed  on  the  estate  of  Albert  R 
Erskine,  former  president 'of  the^Stude- 
baker  Corporation  who  killed  'nimMit 
July  1,  when  his  will  was  filed  this 
.week  at  South  Bend,  Ind.  The  will 
was  dated  June  17,  1933.  It  gav;  two- 
thirds  of  the  estate  to  the  widow,  -A^* 
Lyell  Erskine,  and  one-third  to  their 
adopted  son,  Albert  R.  Erskine,  Jr. 

NEW  DAILY  PROJECTED 

The  Melbourne  (Australia)  Arg^ 
will  issue  a  new  evening 
Star,  in  November.  Althou^ 
bourne  has  a  population  of  1,500,01W, » 
has  only  one  evening  daily. 
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UN  AGE  INDEX  HIGHEST  IN  16  MONTHS 

Total  Newspaper  Advertising  93.0%  of  Year  Ago,  71.5%  of  Four-Year  Average — ^asonal 
Slump  Largely  Overcome,  Classified  Only  Laggard — Magazines,  Radio  Also  Improve 
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The  rising  index  of  newspaper  lin¬ 
age,  compiled  by  Editor  &  PuB- 
USHE*  from  measurements  of  news¬ 
papers  in  52  cities  by  Media  Records, 
Inc.,  stood  at  71.5  for  June,  against 
65.6  in  May  and  a  low  of  53.4  in  March. 
Xhe  June  figure  is  the  highest  shown 
^  the  index  in  the  last  16  months. 

The  index  is  designed  to  eliminate  the 
effect  of  seasonal  swings,  and  also  to 
minimize  the  effect  of  abnormal  move¬ 
ments  in  any  one  past  year  on  the  com¬ 
parisons.  The  71.5  standing  of  June 
means  that  the  linage  in  the  52  cities 
last  month  was  71.5  per  cent  of  the 
average  linage  for  the  four  Junes  from 
19S  to  1932  inclusive. 

Comparisons  of  1933  with  1932  show 
the  same  trend.  June  linage  this  year 
»-as  93.0  per  cent  of  that  in  June,  1932. 
Jlay  linage  wa-  89.3  per  cent  of  that 
in  May,  1932,  while  in  March  the  per- 
centtge  was  only  69.5  in  the  correspond- 
iig  month  of  1932. 

June  linage  this  year  was  1,480,000 
lines  below  that  in  May,  but  this  was 
(oly  a  small  fraction  of  the  usual  sea- 
sonl  loss  in  the  52  cities.  Last  year 
the  decline  from  May  to  June  was 
5,850,000  lines,  and  the  average  decline 
for  ^is  period  in  the  last  four  years, 
1929-32,  was  14,140,000  lines. 

Avoidance  of  this  usual  violent  sea¬ 
sonal  slump  explains  the  sharp  upward 
movement  of  the  index. 

Magazine  advertising  likewise  made 
substantial  gains  in  June  on  a  com¬ 
parative  basis.  Measurements  made  by 
Printfrs’  Ink,  covering  127  magazines 
(mostly  dated  July,  but  issued  in  June) 
showed  total  advertising  of  1,446,322 
Imes,  which  was  300,000  lines  less  than 
in  May.  The  average  loss  from  May 
to  June  in  the  three  years  1930  to  1932 
inclusive,  however,  was  775,000  lines; 
so  the  June  comparison  with  the  three- 
ytar  average  rose  to  65.3  per  cent. 
From  March  to  May  this  comparison 
had  ranged  from  57.0  per  cent  to  58.4 
pff  cent,  and  even  in  February,  the 
highest  month  this  year,  had  been  only 
603  per  cent. 

Compared  with  last  year,  June  maga¬ 
zine  linage  was  91.8  per  cent,  sharply 
ahead  of  May’s  81.8  per  cent.  For  the 
first  four  months  of  the  year  the  com¬ 
parisons  with  months  of  1932  ranged 
between  75.8  per  cent  and  77.0  per  cent. 

Network  broadcasti-'^  also  made  com¬ 
parative  gains,  not  falling  off  in  June  as 
much  as  the  usual  seasonal  amount.  In 
comparison  with  June,  1932,  the  two 
principal  systems  sold  68.9  per  cent  as 
much  time.  For  May  the  percentage 
was  63.0,  and  for  April  61.6.  January, 
1933,  at  70.3  per  cent  of  January,  193^ 
made  the  best  showing  thus  far  this 
year. 

National  Broadcasting’s  time  charges 
ID  June  were  72.6  of  those  in  June, 
1932.  In  May  they  were  72.4  per  cent, 
in  April  they  set  a  low  at  61.6  per 
^  of  the  corresponding  month  in 
Iw.  Columbia  Broadcasting’s  time 
in  June  were  60.4  of  those  in 
June,  1932,  against  a  low  of  47.0  per 
®it  in  May. 

B^use  of  the  1932  peak  of  broad- 
^ng,  comparisons  with  the  averages 
‘Or  four  preceding  years  are  more  fa- 
’oraMe  than  comparisons  with  1932 
"One— reversing  the  situation  of  news- 
NPCT  and  magazine  linage.  In  com- 
^son  with  the  four-year  averages, 
^  network  broadcasting  stood  at 
P^cent,  against  May’s  86.9  per 
t^i  interruption  in 

^  long  decline  of  broadcasting,  which, 
™  *  h®ois  of  four-year  averages,  went 
on  all  last  year  and  until  May  of  this. 
.^?®*5paper  advertising  every  clas- 
■ncation  made  an  encouraging  showing 
"^classified. 

Retail  and  department  store  advertis- 
“S^zed  substantial  gains  by  almost 
method  of  comparison,  yielding 
j^to  the  usual  seasonal  decline  in 
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JUNE 

NEWSPAPER  LINAGE 

(Compiled  from 

Media  Records  measurements 

in  52  cities 

) 

Pet.  of 

June 

June 

Pet.  of 

Average 

1933 

1932 

June 

June 

Linage 

Linage 

1932 

1929-32 

Total  Linage  . 

93,167,974 

100,156,535 

93.0 

71.5 

Total  Display  onlv  . . . 

76,823,360 

80,109,240 

95.9 

73.1 

Classified  . 

16,344,614 

20,047,295 

81.5 

65.0 

Retail  . 

50,662,674 

52,034,899 

97.4 

76.6 

General  . 

16,447,609 

18,428,215 

89.2 

65.6 

Automotive  . 

7,991,385 

7,939,642 

100.6 

81.1 

Financial  . 

1,721,692 

1,706,484 

100.9 

43.0 

Department  Store  . 

21,681,301 

21,840,911 

99.3 

86.9 

MAGAZINE 

LINAGE 

(Compiled  from  Priniers*  Ink  measurements  of  127 

general  and 

women's 

magazines  (July  issues), 

national  weeklies  and  Canadian  magazines  (June 

issues).) 

Pet.  of 

June 

June 

Pet.  of 

Average 

1933 

1932 

June 

June 

Linage 

Linage 

1932 

1930-32 

Total  Advertising  . 

1.446.322 

1,575,167 

91.8 

65.3 

NETWORK  BROADCASTING 

(Compiled  from  ^'ational  Advertising  Records^  reports 

of  time  costs;  talent 

costs  not  included.) 

Pet.  of 

June 

June 

Pet.  of 

Average 

1933 

1932 

June 

June 

Dollars 

Dollars 

1932 

1929-32 

National  Broadcasting... 

1,512,139 

2,081,466 

72.5 

Columbia  Broadcasting. 

553,056 

915,830 

60.4 

Total  . 

2,065,195 

2,997,296 

68.9 

90.0 

Total  retail  advertising  was  97.4  per 
cent  of  that  in  June,  1932.  Earlier 
months  this  year  had  reported  as  low 
as  70.8  per  cent  (March)  of  the  cor¬ 
responding  months  in  1932.  In  April 
the  percentage  was  86.5,  and  in  Mav 
90.7.  The  comparison  with  the  four- 
year  averages  from  1929  to  1932,  better 
statistically,  showed  June  rising  to  76.6 
per  cent,  against  69.8  per  cent  in  May, 
69.0  per  cent  in  April,  and  a  low  of 
57.3  in  March. 

Department  stores,  considered  alone, 
made  an  even  better  showing.  Depart¬ 
ment  store  linage  in  June  was  99.3  per 
cent  of  that  in  June,  1932,  and  86.9  per 
cent  of  that  in  the  average  of  Junes 
from  1929  to  1932.  Both  figures  were 
the  highest  percentages  reached  yet  this 
year. 


General  advertising,  reversing  the 
usual  seasonal  trend,  made  a  small  gain 
in  actual  linage,  and  of  course  consider¬ 
able  gains  in  the  percentages.  General 
advertising  in  June  was  89.2  per  cent 
of  that  a  year  before,  while  in  May  the 
percentage  had  been  84.6.  The  previ¬ 
ous  high  mark  had  been  January,  with 
a  percentage  of  84.3,  while  the  low  of 
the  year  was  reached  in  March  at  63.8 
per  cent. 

In  comparison  wrth  the  four-year 
averages,  general  advertising  has  gone 
from  a  low  of  49.4  per  cent  in  March 
to  60.2  in  April,  to  59.2  per  cent  in 
May,  and  to  65.6  per  cent  in  June. 
The  high  of  the  year,  however,  is  still 
January,  at  67.5  per  cent 

Automotive  advertising,  gaining  770.- 
000  lines  over  May,  failed  to  equal  the 
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1,239,000-line  gain  of  last  year  at  this 
time,  but  still  exceeded  the  figure  of 
June,  1932.  Where  May,  1933,  turned 
in  linage  104.8  per  cent  of  that  in  May, 
1932,  June  of  this  year  was  100.6  per 
cent  of  June,  1932.  Last  year’s  gain 
from  May,  to  Jime,  however,  was  con¬ 
tra-seasonal,  the  four-year  average 
showing  a  loss  of  1,300,000  lines  at  that 
time  of  year.  As  a  consequence, 
automotive  advertising,  in  comparison 
with  the  four-year  averages,  shot  up  to 
81.1  per  cent,  against  63.1  per  cent  for 
May,  44.8  per  cent  for  April,  and  a  low 
of  26.2  per  cent  in  March. 

Financial  advertising  was  another 
classification  where  June  linage  ex¬ 
ceeded  that  of  June,  1932,  the  percent¬ 
age  being  100.9.  This  was  the  first  time 
this  year  that  financial  advertising  had 
gone  ahead  of  last  year’s.  In  compari¬ 
son  with  the  four-year  averages,  June 
financial  reached  only  43  per  cent,  ap¬ 
proximately  the  level  of  February  and 
March,  before  this  classification  took  a 
dive  in  April  to  33.3. 

Classified  advertising,  as  told  above, 
failed  to  keep  pace  with  the  improving 
trend  of  other  classifications.  Classi¬ 
fied,  including  legal  notices,  fell  off 
much  more  than  at  the  corresponding 
period  of  last  year,  and  almost  the 
usual  seasonal  amount.  Both  compari¬ 
sons  show  a  slow  decline  in  the  last 
three  months.  Compared  with  the  cor¬ 
responding  months  of  1932,  classified 
started  1933  with  a  iiercentage  of  83.1 
in  January,  dropped  to  a  low  of  75.7 
in  March,  rose  to  84.8  in  April,  then 
sagged  to  84.4  in  May  and  81.5  in  June. 

When  compared  with  the  four-year 
averages,  classified  in  January  stood  at 
69.4,  a  point  not  equaled  since.  The 
low  was  57.8  in  March.  April,  May 
and  June  have  stood  at  66.0,  65.3,  and 
65.0. 

Further  confirmation  of  the  improve¬ 
ment  in  advertising  linage  may  be  found 
in  the  figures  for  individual  newspapers 
published  on  other  pages  of  this  paper. 
More  than  a  third  of  these  new'^apers 
— ^  out  of  229 — carried  more  advertis¬ 
ing  than  they  did  in  June,  1932.  This 
does  not  include  cases  where  either  the 
daily  or  the  Sunday  edition  showed  a 
gain,  but  where  both  taken  together 
showed  a  loss. 

In  21  cities,  more  than  a  fourth  of 
the  total,  the  aggregate  amount  of  ad¬ 
vertising  carried  by  all  the  newspapers 
showed  a  gain.  In  57  cities  there  was 
an  aggregate  loss.  .  . 

(Ltttaye  figures  for  Jwie  util  be  found 
on  pages  38,  39  and  40  of  this  issue.) 

UNION  REJECTS  NEW  SCALE 

Members  of  the  Toledo  Typograph¬ 
ical  Union  at  a  meeting  July  9  voted 
to  reject  a  proposal  from  the  publishers 
of  the  three  Toledo  dailies  for  a  new 
scale  which  would  have  provided  a  5 
per  cent  wage  reduction  from  July  1 
to  Oct.  1,  the  present  scale  to  be  re¬ 
sumed  then  until  June,  1934_.  The 
union  is  drafting  a  proposal  of  its  own. 
When  negotiations  for  a  new  scale  were 
opened  recently  the  printers  asked  for 
a  return  of  the  1929  scale,  which  was 
10  per  cent  higher  than  the  one  in 
effect  now,  but  this  was  refused  by 
the  publishers. 


1933- 


Trend  of  total  newspaper  advertising,  as  indicated  by  Media  Records  measure¬ 
ments  in  52  cities.  To  eliminate  seasonal  fluctuations,  linage  for  each  month  is 
shown  in  percentage  of  average  linage  for  month  in  four  preceding  years. 


MRS.  GERLAT  RESIGNS 

Mrs.  Elda  S.  Gerlat,  who  served  the 
Sheboygan  (Wis.)  Press  as  national 
advertising  manager  for  14  years,  has 
resigned  on  account  of  ill  health.  Dur¬ 
ing  the  18  years  she  was  with  the  Press 
she  was  promoted  from  stenographer  to 
bookkeeper  and  then  to  the  executive 
position  she  held  for  many  years.  She 
has  almost  completely  recovered  from 
the  nervous  breakdown  she  suffered  six 
months  ago.  Mrs.  Gerlat  has  been 
active  in  the  Business  and  Professional 
Women’s  Club  of  Sheboygan  and  was 
recently  elected  first  vice-president. 
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PAPERS  DESTROYED  IN 
CIRCULATION  STRIKE 

Pittsburgh  Trouble  Ascribed  by  Pub¬ 
lishers  to  Politicid  Retaliation — 
Dailies  Had  Increased  Whole¬ 
sale  Price  to  $2.25  per  100 

(By  tdegrarh  to  Editor  &  Publisher) 

Pittsburgh,  Pa.,  July  20— Pitts- 
burphers  again  were  able  to  purchase 
daily  papers  on  newsstands  today  after 
two  days  of  disorders,  during  which 
papers  of  the  three  dailies  were  de¬ 
stroyed,  trucks  hijacked  and  boys  who 
attempted  to  sell  driven  from  their 
corners. 

The  differences  between  corner  sales¬ 
men  and  publishers  of  the  dailies  were 
settled  late  yesterday  at  a  conference 
presided  over  by  Mayor  John  S.  Her¬ 
ron. 

The  trouble  developed  in  the  com¬ 
mission  house  district  of  the  city  Mon¬ 
day  night  and  spread  to  the  downtown 
and  north  side  sections.  Racketeers  in¬ 
spired  by  political  interests  recently  un¬ 
der  lire  from  all  three  newspapers  di¬ 
rected  the  strike.  For  several  years, 
publishers  explained,  certain  distribu¬ 
tors  had  enjoyed  a  preferential  rate  of 
$2  per  100  copies  wholesale,  affecting 
about  20  per  cent  of  the  sales.  Else¬ 
where  in  the  city  common  wholesale 
rate  of  $2.25  per  100  prevailed. 

Tlie  strike  reached  its  full  strength 
Tuesday  and  police  gave  little  protec¬ 
tion  to  the  newspapers. 

At  the  Baltimore  &  Ohio  railroad 
station,  five  trucks  were  unloaded  and 
the  papers  dumped  in  the  Monongahela 
River  while  police  watched.  Three 
times  riot  calls  were  sent  into  the  Cen¬ 
tral  police  station  without  any  action 
by  city  authorities,  although  absolute 
protection  had  been  pledged  by  super¬ 
intendent  of  police  Franklin  T.  ^fc- 
Quaide. 

A  few  hours  later,  gangs  of  boys 
descended  on  the  plant  of  the  Pitts¬ 
burgh  Press,  directly  across  the  street 
from  Central  Station,  and  destroyed 
thousands  of  papers.  Three  calls  to 
police  were  unhe^ed.  The  same  situa¬ 
tion  existed  at  the  Post-Gazette,  and  the 
Sun-Telegrabh.  Publishers  then  de¬ 
manded  a  showdown  from  Mayor  John 
S.  Herron.  He  finally  offered  to  act 
as  mediator. 

For  two  days  it  was  impossible  for 
the  newspapers  to  find  anyone  to  deal 
with. 

A  ncwspaperboys’  committee  finally 
was  appoint^  however,  met  with  the 
publishers  and  signed  an  agreement 
which  was  placed  on  file  in  Mayor  Her¬ 
ron's  office.  It  calls  for  a  price  of 
$2.10  per  hundred  for  certain  downtown 
sections,  while  the  rate  of  $2.25  re¬ 
mains  in  other  portions  of  the  city. 

More  than  50  arrests  were  made  dur¬ 
ing  the  three  days  trouble.  Few  of 
them  were  newspaperboys.  During  the 
last  month,  108  indictments  have  been 
handed  down  by  the  Federal  Grand  Jury 
on  election  frauds.  .All  three  news¬ 
papers  have  been  active  in  exposing  the 
frauds  and  were  blamed  by  many  of  the 
indicted  politicians,  some  of  them  the 
most  powerful  of  western  Pennsylvania. 
The  strike  was  seen  as  a  revenge  move 
on  the  part  of  some  of  the  indicted  men. 

The  Federal  Government  moved  into 
the  situation  just  before  the  truce  was 
declared.  Joseph  Keenan,  assistant 
attorney  general  in  charge  of  the 
Rackett  Division  of  the  Department 
of  Justice,  arrived  here  last  night. 

In  the  commission  house  district  ef¬ 
forts  still  are  being  made  to  keep  the 
boys  out  on  strike  and  some  difficulty 
is  expected  there.  Conditions  were 
quiet  in  the  rest  of  the  city. 


JOINS  N.  Y.  HERALD  TRIBUNE 

William  R.  Butler,  who  for  a  num¬ 
ber  of  years  was  in  charge  of  automo¬ 
bile  advertising  on  the  New  York  Eve¬ 
ning  Post  and  more  recently  with  the 
New  York  American,  is  now  on  the 
New  York  Herald  Tribune  staff  in 
charge  of  motor  car  and  motor  truck 
advertising. 


GLASS  GETS  U.  S.  POST 

Appointed  to  Board  of  Mediation 
By  President  Roosevelt 

Frank  P.  Glass,  publisher  of  the 
Montgomery  (Ala.)  Advertiser,  last 
week  was  appointed  by  President 
Roosevelt  to 
membership  o  n 
the  United  States 
Board  of  Media¬ 
tion. 

Mr.  Glass  took 
the  oath  of  office 
July  14.  He  plans 
to  establish  h  i  s 
official  residence 
in  Washington. 

The  Board  of 
Mediation  con¬ 
sists  of  five  mem¬ 
bers  and  its  du- 

Frank  P.  Glass  consist  of 

metliating  dis¬ 
putes  between  railroads  and  their  em¬ 
ployes.  Board  members  are  paid  $8.5(K), 
but  the  basic  salary'  is  $12.()()0  annually. 

Frank  P.  Glass  is  one  of  the  best 
known  newspaper  editors  in  the  United 
States.  Born  75  years  ago  in  .Alabama, 
he  was  educated  in  the  schools  there 
and  at  Princeton  University.  He  es¬ 
tablished  the  Bibb  Blade  in  1880  and 
two  years  later  bought  the  Selma  Daily 
Times.  In  1886  he  purchased  a  half 
interest  in  the  Montgomery  Advertiser 
and  later  became  a  partner  in  the  opera¬ 
tion  of  the  Birmingham  News. 

Mr.  Glass  was  widely  known  as  an 
editorial  writer  and  in  19K)  was  classed 
as  one  of  the  “seven  super  pens”  of 
America. 

Disposing  of  his  interest  in  the  .Ala¬ 
bama  newspapers  in  1920,  Mr.  (ilass 
purchased  a  half  interest  in  the  St. 
Louis  Star  two  years  later,  but  re¬ 
purchased  the  Montgomery  Advertiser 
in  1927. 

^He  has  been  president  of  the  Southern 
Newspaper  Publishers’  .Association  and 
.American  Newspaper  Publishers;’  .Asso¬ 
ciation. 

LIQUOR  COPY  STILL  TABOO 

(Special  to  Editor  &  Publisher) 

W.A.sHiXGTOx,  D.  C.,  July  18— .At¬ 
torney  General  Homer  S.  Cummings 
has  decided  that  retail  druggists  can  not 
be  allowed  to  advertise  medicinal  liquors, 
even  to  a  limited  extent,  until  after  the 
prohibition  amendment  is  repealed. 
Druggists  are  being  informed,  however, 
that  they  may  insert  notices  in  medical 
journals,  tir  circularize  physicians,  an¬ 
nouncing  that  they  have  permits  to  fill 
prescriptions  for  liquor.  Mr.  Cummings 
said  there  is  no  possible  way  in  which 
regulations  might  be  drawn  up  to 
liberalize  advertising  of  medicinal  liquor 
without  a  change  in  the  laws. 

CRAWFORD  TO  SEATTLE 

.A.  C.  Crawford,  formerly  with  the 
San  Francisco  Examiner  and  former 
president  of  the  California  Circulation 
Managers’  .Association,  has  been  ap¬ 
pointed  circulation  manager  of  the 
Seattle  (Wash.)  Post-Intelligencer. 


WOMAN  EXECU'nVE  SAILS 
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Photo  shows  Miss  Henrietta  B.  Shrodi, 
business  manager  of  the  Belleville  (Ill.) 
News-Democrat  just  before  she  left  New 
York  on  the  President  Harding  recently 
for  a  vacation  trip  abroad. 

PRICE  SHARES  OFF  EXCHANGE 

Trading  Suspended  by  Montreal  Body 

— Reorganization  Work  Continues 

(Special  to  Editor  &  Publishm) 

Moxtre.^l,  July  18 — Trading  in 
the  shares  of  Price  Brothers  &  Co., 
Limited,  on  the  Montreal  Stock  Ex¬ 
change  is  suspended  until  further  notice. 
Transfer  difficulties  were  held  to  be  re¬ 
sponsible  for  the  action. 

It  was  explained  that  since  the  com¬ 
pany  is  in  bankruptcy,  supplies  of  the 
share  certificates  in  certain  denomina¬ 
tions  are  not  available  and  brokers  were 
unable  to  make  delivery  of  the  stock 
for  clients. 

Nothing  of  an  official  nature  is  forth¬ 
coming  in  the  matter  of  the  Price  Bros, 
situation,  but  it  is  understood  that  the 
bondholders’  protective  committee  has 
before  it,  or  will  shortly  have  placed 
before  it,  plans  for  the  re-organization 
of  the  company. 

Trading  will  be  conducted  on  the  Mon¬ 
treal  Curb,  it  is  announced. 

In  the  meantime  two  syndicates  are 
reported  engaged  in  negotiations  with 
the  bondholders  for  acquisition  of  the 
company’s  property,  these  being  the 
Duke-P  rice  syndicate,  representing 
United  States  capital,  and  the  McCon- 
nell-Sweezey  group,  representing  Ca¬ 
nadian  money. 

“SPECIAL’;  APPOINTED 

Kansas-Missouri  Markets  &  News¬ 
papers,  Inc.,  with  headquarters^  in  Kan¬ 
sas  City,  Mo.,  have  been  appointed  na¬ 
tional  advertising  representatives  for 
the  Abilene  (Kan.)  Chronicle,  a  tri¬ 
weekly,  which  will  become  a  morning 
paper  Aug.  1. 
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A.N.P.A.  AROUSED  OVER 
CHILD  LABOR  DRIVE 

Bulletin  Gives  Warning  of  Possible 
Passage  of  Constitutional  Amend¬ 
ment — Would  Hurt  Newspaper 
Boy  System 

.A  call  to  member  publishers  to  oppose 
ratification  of  the  national  child  labor 
amendment  to  the  Constitution  was 
issued  by  the  .American  Newspaper  Pub¬ 
lishers’  .Asociation  in  a  bulletin  issued 
this  week,  following  the  meeting  of 
the  .A.N.P..A.  directors  last  week. 

“Naturally,”  the  bulletin  said,  “this 
amendment,  if  adopted,  would  seriously 
affect  the  newspapers’  present  system  of 
using  newsjiaper  boys  as  a  part  of  their 
distribution  and  sales  methods.” 

The  bulletin  pointed  out  that  the 
amendment  was  originally  submitted  to 
the  states  in  1924.  “Originally  ratified 
by  but  six  states  and  rejected  by  26.” 
the  bulletin  said,  “because  of  a  ruling  of 
the  Congress  that  a  state  having  re¬ 
jected  an  amendment  may  reverse  its 
decision  and  vote  for  ratification,  and 
be'cause  no  limitation  of  time  was  placed 
upon  adoption  of  the  amendment,  it  may 
still  become  a  part  of  the  Constitution. 

"The  Department  of  Labor  is  now 
making  an  effort  to  obtain  ratification 
of  this  amendment,  and  up  to  date  five 
states  which  originally  rejected  the 
amendment  have  voted  to  ratify,  while 
ratification  resolutions  are  pending  in 
others.” 

The  efforts  of  Miss  Frances  Perkins, 
Secretary  of  Labor,  to  obtain  prompt 
ratification  of  the  amendment  were 
cited,  as  well  as  the  findings  of  the  New 
York  Child  Labor  Committee  which 
were,  in  the  main,  unfavorable  to  the 
employment  of  newspaper  boys.  These 
examples  tend  “to  show  the  trend  to¬ 
ward  the  elimination  of  the  newspaper 
boy  should  the  child  labor  amendment 
be  adopted.”  the  bulletin  commented. 

Counterbalancing  these  observations, 
the  bulletin  pointed  to  figures  and  eb 
forts  of  the  International  Circulation 
Managers’  Association  to  promote  the 
welfare  of  newspaper  boys.  A  summary 
of  welfare  activity  and  results  was 
printed.  .A  proposed  uniform  state  child 
labor  act,  which  was  approved  by  the 
.American  Bar  .Association,  excluding 
newspaper  boys  from  its  provisions,  was 
also  presented. 

The  bulletin  concluded : 

“If  the  child  labor  amendment  is  made 
a  part  of  the  Constitution,  there  can  be 
no  doubt  that  newspaper  boys,  instead  of 
benefitting  from  such  legislation,  will  be 
affected  adversely,  and  the  welfare  work 
among  these  boys  will  automatically  cease 
with  resulting  loss  to  each  of  the  boys 
now  enjoying  the  advantages  to  be 
gained  from  this  desirable  training. 

“It  is  suggested,  therefore,  that  pub¬ 
lishers  watch  developments  closely  and 
determine  whether  or  not  they  wish  it 
t«  oppose  the  ratification  of  an  amend¬ 
ment  which  will  serve  to  abolish  the 
effective  and  worthwhile  welfare  work 
being  conducted  by  newspapers  among 
their  boys.  .As  the  amendment  has  no 
limitation  for  enactment,  it  may  be  rati¬ 
fied  either  this  year  or  during  any  suc- 
ceeiling  year  which  necessitates  constant 
vigilance  in  watching  developments  and 
and  opposing  ratification.” 

The  amendment  reads  as  follows: 

“Section  1.  The  Congress  shall  have 
power  to  limit,  regulate,  and  prohibit 
the  labor  of  persons  under  eighteen 
years  of  age. 

“Section  2.  The  power  of  the_  several 
states  is  unimpaired  by  this  article  ex¬ 
cept  that  the  operation  of  State  laws 
shall  be  suspended  to  the  extent  neces¬ 
sary  to  give  effect  to  legislation  en¬ 
act^  by  the  Congress. 


BERUN  EDITOR  JAILED 

Because  it  had  printed  a  statement 
that  General  Italo  Balbo  was  Jewish, 
the  Deutsche  Zeitwig,  Berlin  ultra-N*' 
tionalist  daily,  was  suppressed  for  three 
months  July  17  and  its  editor  impns- 
oned.  The  Deutsche  Zeltung  had  taken 
the  report  from  a  Viennese  Jewish 
newspaper. 
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RETAIL  DRY  GOODS  MEN  DISCUSS  CODE 

'*  ^  Percy  S.  Straus  of  Macy’s  Combats  Attempt  to  Restrict  Competitive  Practices,  Says  Wages  and 
Hours  Should  Be  Only  Theme — Namm  Defends  Fair  Practice  Provisions 
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The  lung-continued  tight  between  K. 
H.  Macy  &  Co.,  New  York  depart- 
store,  and  its  competitors  over  the 
Macy  “6  per  cent  less”  policy  came  into 
tiie  open  this  week  at  the  Recovery 
Furum  of  the  National  Retail  Dry  Goods 
Association,  held  at  the  Hotel  Pennsyl- 
iania.  New  York. 

Speaking  at  a  general  session  July 
M,  Percy  S.  Straus,  president  of 
Macy’s,  told  the  convention  that  the  pur¬ 
pose  of  the  recovery  act  was  to  increase 
anploynient  by  limiting  hours  of  work, 
jnd  to  fix  minimum  wages.  The  makers 
of  codes  have  no  business  to  go  beyond 
tint  into  the  field  of  competitive  prac¬ 
tices,  he  said  in  polished  but  unmistak¬ 
able  language.  In  many  fields,  he  added, 
business  men  have  seized  the  occasion 
for  efforts  to  have  their  pet  “phobias” 
given  federal  backing,  and  are  demand- 
iig  adoption  of  their  favorite  .schemes 
in  return  for  “concessions”  made  in 
hours  and  wages.  Any  reasonable  ad¬ 
justment  of  hours  and  wages,  he  said, 
represents  no  concession  by  a  retailer 
jiuce  all  dealers  are  affected  alike. 
Likewise  the  Macy  chief  criticized  the 
eagerness  of  some  business  men  to  use 
the  codes  as  means  of  raising  prices. 
Consumers’  strikes,  he  hinted,  might  be 
a  result. 

On  the  opposite  side  the  most  out¬ 
spoken  leader  was  Major  Benjamin  H. 
Xamm,  president  of  the  Namm  Store, 
Brooklyn,  who  has  frequently  criticized 
the  Use  of  underselling  claims  and  the 
use  of  advertising  which  attracts  com¬ 
petitors. 

Major  Namm  took  issue  with  the 
iiieas  voiced  by  Mr.  Straus.  Repeating 
bis  frequent  assertion  that  advertising 
has  lost  its  credibility,  he  said :  “Tliose 
iai  practice  provisions  belong  in  our  re- 
taO  code.  They  have  been  approved  by 
the  X.  R.  D.  G.  A.  directors,  who  have 
the  right  to  speak  for  the  association, 
and  they  will  be  sustained  by  the  re- 
:my  administration.” 

The  retail  code,  which  in  its  prelimi¬ 
nary  form  was  described  in  Emtor  & 
PiBUSHER  for  July  1,  page  18,  was  the 
of  discussion  at  the  opening  ses¬ 
sion  of  the  forum,  and  was  freeiuently 
reierred  to  in  other  sessions.  It  was 
announced  that  a  final  draft  would  be 
presented  to  the  recovery  administration 
s^  possibly  this  week,  but  no  informa- 
rim  was  available  as  to  the  new  pro¬ 
visions.  Principal  changes  expected 
*tre  a  shortening  of  the  48-hour  week 
and  a  raising  of  the  minimum  wages 
sperified. 

Major  Namm’s  statement  was  taken 
to  mean  that  there  would  be  no  change 
m  the  fair-practice  provisions  of  the 
rrtliminary  code.  These,  as  already  told 
m  Editor  &  Publisher,  forbid  selling 
!«ids  at  less  than  cost  plus  10  per  cent, 
in  seasonal  or  closing  out  sales, 
» in  sales  of  damaged  or  perishable 
?M<is:  ako  forbid  misrepresentation  in 
*htrtising:  misleading  selling  methods; 
raerences  in  advertising  to  goods,  ser- 
or  prices  of  competitors;  use  of 
t  continuing  underselling  claim,  and  sale 
*  convict  products. 

‘We  need  no  clauses  in  our  code  to 
jottr  unfair  competition  if  hours  of  la- 
®*^>re  limited  and  a  minimum  wage 
*t.  said  Mr.  Straus  in  his  reference 
these  provisions.  “We  have  ample 
**•  at  the  present  time  to  prevent  dis- 
of  all  kinds,  which  results  in 
competition.  What  we  need  to 
''^profits  and  to  pay  higher  wages 
^knowledge  of  our  own  strength  and 
own  limitations,  stressing  the  former 
M  hying  to  limit  the  operation  of  the 
^  as  much  as  we  can. 

^^wreome  the  new  merchandising 
*115  and  to  understand  their  rela- 
to  fall  operations,  we  need  merely 
^onnnlate  codes  as  simple  as  possible 
to  formulate  them  with  the  least 
delay.  Price  uncertainty  now 
all  business.  Under  coopera¬ 


By  ROBERT  S.  MANN 


tive  codes,  promptly  adopted,  this  un¬ 
certainty  can  be  removed.  Then  in¬ 
dustry  can  proceed  with  full  steam 
ahead.” 

Another  speaker  who  urged  speedy 
action  under  the  recovery  act  was  Dr. 
Paul  H.  Nystrom,  professor  of  market¬ 
ing,  Columbia  University,  New  York. 
He  said  that  the  success  of  the  adminis¬ 
tration’s  program  depends  on  whether 
purchasing  power  can  be  increased  as 
fast  and  as  much  as  prices. 

“The  alternative  to  the  present  plan 
is  not  a  pleasant  one,”  he  said.  “The 
next  four  months  will  tell  the  story — 
and  all  of  us  hope  it  will  have  a  happy 
ending.  We  had  better  make  our  plans 
as  if  we  were  sure  the  program  will 
succeed. 

“The  main  job  of  business  is  to  get 
going  and  make  opnortunity  for  employ¬ 
ment.  If  the  present  plans  fail,  we  will 
face,  before  the  winter  is  over,  a  system 
of  state  control  and  operation  of  indus¬ 
tries.” 

A  forecast  of  new  advertising  prob¬ 
lems  and  their  relation  to  fall  opera¬ 
tions  was  given  by  H.  F.  Twomey,  sales 
manager  of  Jordan-Marsh  Company, 
Boston,  the  chairman  of  the  Sales  Pro¬ 
motion  Division,  N.  R.  D.  G.  A.  In¬ 
sisting  that  he  was  giving  merely  his 
jiersonal  opinions,  he  said : 

“One  of  the  first  advertising  problems 
of  the  fall  will  be  reduction  in  the  un¬ 
warranted  emphasis  on  price.  I  do  not 
mean  that  price  advertising  will  disap¬ 
pear;  it  will  always  be  a  factor.  But 
it  will  be  less  blatant. 

"As  a  result  I  foresee  a  return  of  gen¬ 
uine  advertising.  We  are  going  to  have 
to  think  of  new  appeals.  For  one 
thing,  fashion  will  increase  in  impor¬ 
tance  as  an  advertising  appeal.  With 
the  return  of  purchasing  nower  I  be¬ 
lieve  we  will  find  a  great  reservoir  of 
people  to  whom  the  fashion  story  may 
be  told  anew — people  who  have  been  un¬ 
able  to  buy  for  two  or  three  years,  and 
who  have  not  been  thinking  of  fashion, 
but  only  of  keeping  body  and  soul  to¬ 
gether. 

“The  element  of  newness  will  be  an 
increasing  factor  in  advertising.  Adver¬ 
tising  has  done  tremendous  good  in 
raising  standards  of  living  in  the  United 
States  by  placing  new  ideas  before  mil¬ 
lions. 


“I  believe  institutional  advertising 
will  increase  in  the  fall.  Any  one  of 
you  can  go  back  over  the  books  of  your 
store  and  find  numbers  of  people  who 
have  drifted  away,  presumably  for  lack 
of  money  to  buy.  As  purchasing  power 
returns  to  those  people,  it  will  behoove 
every  merchant  to  consider  the  possi¬ 
bilities  of  re-selling  his  store. 

“Copy,  I  think,  will  assume  new  im¬ 
portance.  It  has  deteriorated  because 
of  the  reiterated  emphasis  on  price 
alone.  Unfortunately,  I  foresee  many 
stunts  in  advertising.  As  price  decreases 
in  importance,  some  minds  will  not  be 
able  to  think  of  other  appeals  but  will 
resort  to  stunts. 

“I  believe  truth  and  accuracy  will  re¬ 
ceive  increasing  attention  this  fall. 
There  has  been  a  lot  of  loose  talk  about 
how  terrible  advertising  has  been;  but 
by  and  large  I  do  not  think  it  has  been 
worse  than  any  other  operation  in  the 
human  realm.  Advertising  must  be 
printed  where  everybody  can  see  and 
criticize  it.  I  have  a  sneaking  idea  that 
the  sins  which  are  shouted  aliwut  in  ad¬ 
vertising  are  duplicated  in  merchandis¬ 
ing  :  but  you  can  put  som**  ’of  the  mer¬ 
chandise  under  the  table  and  you  can’t 
put  any  of  the  advertising  under  the 
table. 

“Many  ideas  have  been  adv>nrpd  for 
the  regulation  of  retail  advertising. 
Some  want  a  joint  censorship  commit¬ 
tee  of  retailers  and  newspaper  men, 
other  retailers  alone,  or  newspapers 
alone,  still  others  the  local  Better  Busi¬ 
ness  Bureaus. 

“The  regulation  of  store  advertising 
is  not  a  national  problem  but  a  local 
one.  Wherever  the  good  representa¬ 
tive  stores  find  a  definite  fringe  of  mer¬ 
chants  making  advertising  unsound,  they 
will  have  to  get  together  and  agree  on 
whatever  method  best  suits  their  local 
conditions. 

“Maintenance  of  quality  will  have  its 
greatest  test  this  fall.  This  was  com- 
I>aratively  easy  while  prices  were  de¬ 
clining  and  the  buyer  constantly  got  bet¬ 
ter  goods  for  the  price  he  paid,  but  as 
prices  go  up  there  will  be  a  great  dif¬ 
ference.  If  Bureaus  of  Standards  ever 
had  reason  to  exist  they  will  have  now. 

“Advertising  costs  are  another  prob¬ 
lem.  The  advertising  percentages  are 
out  of  bounds,  by  and  large.  Conditions 


JOHN  KELLY,  21,  HEADS  IOWA  DAILY 


John  Charles  Kelly 

JOHN  Charles  Kelly,  21,  probably 
the  youngest  publisher  of  a  large 
daily  newspaper  in  the  country,  is  work¬ 
ing  as  a  cub  reporter  on  the  Sioux  City 
(la.)  Tribune.  He  follows  his  grand¬ 
father,  the  late  John  C.  Kelly,  and  his 
uncle,  the  late  John  Hedges  Kelly,  gs 
titular  head  of  the  Tribune  Company. 
Few  persons  on  the  Tribune  staff 


knew  that  the  third  John  Kelly  is  now 
president  of  the  Tribune  Company  un¬ 
til  a  news  story  was  published  in  the 
paper  last  week.  The  new  president 
was  elected  to  complete  the  unexpired 
term  of  the  late  John  Hedges  Kelly, 
who  died  last  March  1.  In  addition 
to  being  probably  the  youngest  nominal 
head  of  a  large  daily  paper,  Mr.  Kelly 
is  also  probably  the  only  president  of 
a  newspaper  who  is  working  as  a  cub 
reporter  on  his  paper.  During  the  last 
two  weeks  he  has  covered  the  police 
run. 

John  Kelly  was  named  for  his  grand¬ 
father,  the  late  John  Charles  Kelly, 
founder  and  editor  of  the  Tribune,  who 
directed  the  paper  from  Jan.  1,  1880.  to 
Oct.  27,  1920.  His  work  was  taken  up 
by  his  son,  John  Hedges  Kelly,  whe 
served  as  president  from  Oct.  28,  1920, 
to  March  1.  1933.  Now  John  Kelly, 
eldest  son  of  Eugene  Kelly,  editor  and 
manager  of  the  Tribune,  carries  on  the 
Kelly  family  tradition.  The  new 
president  is  a  graduate  of  Princeton 
University.  He  has  worked  in  various 
departments  of  the  Tribune  after  school 
and  during  vacation  terms.  He  has 
carried  papers,  assisted  in  the  business 
office,  circulation  department  and  ad¬ 
vertising  division.  At  the  present 
time  he  is  acquiring  first  hand  knowl¬ 
edge  of  how  the  Tribune  gathers  and 
writes  its  news. 


in  recent  3-ears  made  this  perfectly  jus¬ 
tifiable  but  now  we  must  get  them  under 
control.  I  don’t  mean  that  we  must  get 
back  to  the  1929  percentages  this  fall; 
they  didn’t  reach  their  present  size  in  a 
single  year.” 

The  following  were  elected  to  the 
board  of  directors  of  the  Sales  Promo¬ 
tion  Division,  N.R.D.G..\. :  Chester  D. 
Feitel,  Stix,  Baer  &  Fuller,  St.  Louis; 
Robert  E.  Lusk,  L.  Bamberger  &  Co., 
Newark;  I.  A.  Hirschmann,  Lord  & 
Taylor,  New  York;  Paul  E.  Murphy, 
Frederick  Loeser  &  Co.,  Brooklyn;  S. 
A.  Weissenburger,  Halle  Brothers  (Com¬ 
pany,  Cleveland.  Election  of  officers 
was  postponed  until  ne.xt  January. 

The  board  of  directors,  after  a  long 
discussion  of  advertising  allowances, 
issued  a  statement  holding  that  these 
allowances  have  a  “definite  economic 
justification.”  Movements  to  eliminate 
the  advertising  allowances  have  been 
suggested  by  some  manufacturers  in 
planning  their  codes. 

“In  addition  to  emphasizing  an  indi¬ 
vidual  manufacturer’s  merchandise  and 
also  calling  the  attention  of  other  re¬ 
tailers  to  it,”  said  the  statement,  “the 
allowances  help  speed  the  sale  of  mer¬ 
chandise  and  will  prove  a  favorable  fac¬ 
tor  in  business  recovery.”  It  was  held 
that  stores  should  credit  such  allow¬ 
ances  to  their  advertising  budgets  “in¬ 
asmuch  as  they  are  received  and  used 
as  part  of  the  advertising  program.” 

The  directors  also  agreed  that  the 
following  promotion  projects  be  devel¬ 
oped  :  A  six-month  analysis  of  publicity 
expense ;  continuation  of  “Promotion 
Flashes”  in  the  N.R.D.G.A.  Bulletin ; 
completion  and  publication  of  the  asso¬ 
ciation’s  survey  of  radio  advertising. 

Members  of  the  N.  R.  D.  G.  A. 
gathered  at  the  opening  session  of  the 
convention  to  discuss  the  business  code 
for  retailers.  The  discussion  lacked 
warmth,  however,  because  it  was  an¬ 
nounced  at  the  beginning  that  the  code 
originally  made  public  had  been  changed 
in  vital  parts,  and  that  the  new  clauses 
could  not  yet  be  announced. 

Maximum  hours  and  minimum  wag« 
were  the  principal  points  involved  in 
the  changes.  President  Lew  Hahn  told 
the  assembly  that  the  Federal  admin¬ 
istration  had  made  strenuous  objection 
to  the  48-hour  week  proposed,  and  that 
there  was  “not  a  ghost  of  a  chance” 
that  this  would  be  accepted.  He  pointed 
out  that  the  government  wanted  to 
shorten  employes’  hours  without  shorten¬ 
ing  store  hours,  so  that  additional 
workers  would  have  to  be  added. 

Similarly,  it  was  stated  that  the 
minimum  wages  of  $12  to  $18  for  men, 
$10  to  $12  for  women,  and  $9  to  $11 
for  juniors  would  have  to  be  changed. 

Whatever  hours  and  wages  are  pro¬ 
vided  in  the  administration’s  blanket 
code  will  be  adopted  for  the  retail  code, 
it  was  intimated. 

President  Hahn  told  the  meeting  that 
the  recovery  act  offers  important  oppor¬ 
tunities  for  the  retail  industry  to  leg¬ 
islate  against  unfair  practices,  but  that 
at  present  the  government  is  interested 
only  in  one  thing — getting  the  unem¬ 
ployed  back  to  work  and  increasing 
payrolls. 

“Somebody  has  to  lead  the  way,  “he 
said.  “Somebody  has  to  make  the 
initial  investment  out  of  which  a  new 
prosperity  can  be  developed.  It  is  only 
just  and  proper  that  this  should  be  done 
by  employers  of  labor.  It  can,  in  fact, 
be  done  by  nobody  else. 

“If  this  plan  works,  in  a  very  short 
time  your  volume  will  have  reached  to 
a  point  where  the  new  rates  will  seem 
inadequately  low.  If  it  does  not  work, 
then  we  shall  be  back  in  the  slough  of 
despond  again  and  the  question  of 
whether  your  losses  have  increased  a 
little  will  be  of  comparatively  no  import¬ 
ance.  It  will  be  just  a  case  of  whether 
you  are  up  at  the  head  of  the  line  out- 
(Continued  on  page  32) 
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AIR  FEATS  EASE  ECONOMIC  TENSION 
OF  FRONT  PAGE  HEADLINES 

Italian  Armada’s  Flight  Evokes  Distant  Assignments  For  Photo¬ 
graphers — Post,  Mattem  and  Lithuanian  Exploits 
Distribute  Interest  Widely 


Aviation  again  took  the  spotlight 
.  in  American  newspapers  this  week. 
After  months  of  leading  stories  with 
a  Washington  date-line,  the  usual  sum- 


Hugh  Broderirk  (left)  and  M.  A. 
Baron.  International  News  Photos  cam¬ 
eramen.  who  snapped  the  arrival  of 
the  Balho  fleet  in  Labrador,  Photo¬ 
graphed  in  New  York  after  delivering 
their  prints. 

mer  aviation  carnival,  with  the  world 
as  the  stage,  became  the  vogue.  Jim¬ 
mie  Mattern,  Wiley  Post,  of  the 
U.  S.  A.;  the  black-carded  Gen.  Italo 
Balbo  and  his  armada  of  24  Italian 
planes,  and  the  ill-fated  Lithuanians 
wdio  crashed  to  death  in  Germany,  were 
the  actors  who  have  made  front  pages 
lively  and  exciting  and  afforded  relief 
from  the  barrage  of  important  news 
of  economics  and  government. 

Newspapers,  press  associations  and 
picture  agencies  outdid  themselves  in 
coverage  of  the  spectacular  events  of 
the  air.  The  keen  competition  in  news 
and  pictures  of  the  aviation  exploits, 
and  the  prominence  with  which  they 
were  played  in  newspapers,  was  a  gauge 
of  public  interest. 

The  skill  with  which  Mattern  and 
Post,  in  their  separate  flights,  were 
covered  as  they  flew  around  the 
W'orld  was  based  on  previous  experience 
with  world  flyers,  h'xcept  for  the  long 
period  in  which  Mattem  w’as  lost  in 
the  wilds  of  Siberia,  newspa|)er  readers 
were  promptly  and  efficiently  informed 
of  the  developments  in  these  journeys. 

The  flight  of  Gen.  Balbo,  Italian  Air 
Minister  and  his  ocean-spanning  seaplane 
squadron,  was  given  a  spectacular  dis¬ 
play  in  the  American  press,  as  the 
record-making  journey  reached  its 
climax  when  the  planes  gracefully  de¬ 
scended  on  I^ke  Michigan  near  the 
Century  of  Progress  exhibition,  and 
later  roared  their  way  to  New  York. 

The  coverage  was  routine  after  the 
24  planes  arrived  over  North  American 
soil,  but  it  was  none  the  less  complete 
and  marked  by  the  enterprise  that  has 
characterized  .American  news  and  pict¬ 
ure  agencies  in  covering  events  of  great 
public  interest. 

Newspaper  picture  services,  however, 
went  to  extreme  means  of  covering  the 
arrival  of  the  squadron  oji  North 
American  soil.  When  the  planes 
alighted  at  (Cartwright,  Labrador,  pict¬ 
ure  agencies  were  on  hand,  and  photos 
of  the  group  were  flown  the  1,500  air 
miles  to  New  York  under  extremely 
difficult  conditions.  The  photographers 
and  pilots  arrived  in  New  York  from 
18  to  24  hours  after  the  planes  landed, 
several  of  them  having  been  in  Cart¬ 
wright  for  weeks,  subsisting  on  the 
native  fish  diet  and  needing  baths  badly. 
Pictures  were  dropped  in  New  England 
cities,  to  serve  clients  there.  The  trip 
is  believed  to  have  been  the  longest 


ever  assigned  photographers  from  New 
York  headquarters. 

There  were  numerous  forced  landings 
en  route,  but  the  most  serious  accident 


William  B.  Springfield,  Acme  News- 
pictures  staff  photographer,  covered  the 
arrival  of  the  Balho  planes  in  Labra¬ 
dor,  and  followed  the  armada  as  it  pro¬ 
ceeded  on  its  spectacular  journey  to 
Chicago. 

occurred  in  New  York  when  Sonny 
Gottlieb,  rushing  pictures  in  a  motor¬ 
cycle  from  the  airport  to  International 
News  Photos,  crashed  in  a  traffic  acci¬ 
dent.  He  would  not  allow  himself  to 
be  taken  to  the  hospital,  although  he 
was  painfully  '  injured,  until  he  had 
supervised  delivery  of  the  prints. 

.Another  of  the  exploits  of  the  picture 
agencies  of  the  week  was  the  fact  that 
Post  was  prevailed  upon  to  carry  across 
the  ocean  the  first  pictures  of  the  land¬ 
ing  in  Cartwright  and  other  places  of 
the  Italian  armada.  International  News 
Photos  were  carried. 

Five  Italian  newspapermen  are  report¬ 
ing  the  activities  of  Gen.  Balbo  and 
his  fliers  in  this  country.  The  corre¬ 
spondents  came  to  New  York  by  steam¬ 
ship  and  then  went  to  Cartwright,  where 
they  boarded  the  Italian  planes. 

The  reporters  are:  Luigi  Freddi,  of 
the  Popolo  Itcdiano,  and  Mario  Massai, 
of  the  Corricre  Della  Sera,  Milan  news¬ 
papers;  Paolo  Monelli,  of  the  Gazette 
Del  Pololo,  and  Mario  Bassi  of  the 
Stampa,  Turin  newspapers;  and  Adone 
Nosari  of  Giornale  D’ltalia,  Rome 
newspaper. 

Gen.  Balbo,  will  carry  back  to  Rome 
100  copies  of  the  color  page  published 
in  last  Saturday’s  Chicago  Herald  & 
Examiner  welcoming  him  and  his  crew 
to  Chicago.  The  message  carried  by 
the  newspaper  was  one  which  Balbo 
could  understand,  for  it  was  printed  in 
Italian. 

PAPER  FIRE  LOSS  $300,000 

Blaze  in  Chicago  Tribune  Warehouse 
Destroys  Newsprint 

(By  telegraph  to  Editos  &  Publisher) 

Chic.\go,  July  20 — .A  fire  broke  out  in 
the  Chicago  Tribme  paper  warehouse 
here  early  this  morning,  causing  damage 
and  loss  estimated  in  excess  of  $300,0()0. 
Spontaneous  combustion  is  thought  to 
have  caused  the  blaze. 

The  warehouse  contained  18,000  tons 
of  newsprint.  Of  this  6,816  tons,  or 
8,149  rolls,  were  damaged  by  fire  or 
water.  This  damage  is  estimated  at 
$272,000.  The  building  was  damaged  to 
the  extent  of  $50,000. 

HURT  IN  AUTO  ACCIDENT 

William  H.  Holberg,  St.  Paul  United 
Press  bureau  manager,  was  injured  in 
an  automobile  collision  while  driving  to 
work  in  his  car  July  15.  He  is  reported 
to  be  recovering  satisfactorily. 


DAILY  BUYS  WEEKLY 

Sale  of  the  Laconia  (N.  H.)  Demo¬ 
crat,  one  of  the  largest  weekly  news¬ 
papers  in  the  state,  to  Major  Edwa’^d 
J.  Gallagher,  publisher  of  the  Laconia 
Evening  Citizen,  was  announced.  July 
13.  Major  Gallagher  will  merge  the 
Democrat  with  the  Citizen.  The 
Democrat  was  founded  in  1849  and  has 
been  published  by  a  syndicate  of  local 
business  men  for  the  past  ten  years. 
The  Citizen  was  established  in  1925. 

LA  PATRIErMONTREAL, 
SOLD  TO  LA  PRESSE 

Ra<lio  Station  CHLP  AIro  Included 

In  Deal — Oswald  Mayrand,  La 
Presse  Editor,  Will  Direct 
Both  Papers 

<By  telegraph  to  Editor  &  Pt-rmsukr) 

Mo.ntreal,  Que.,  July  20— La  Patrie, 
local  French  daily  newspaper  devoted 
to  the  Conservative  cause,  and  which 
also  controls  radio  .station  CHLP  in 
the  building  of  the  Sun  Life  Assurance 
Company  of  Canada,  has  been  taken 
over  lock,  stock  and  barrel  by  La  Presse, 
the  largest  French  daily  on  the  North 
.American  continent,  of  which  Hon.  P. 
R.  DuTremblay,  M.  L.  C.  is  president. 
Both  pai)ers  are  in  the  evening  field.’ 

CHLP  will  continue  to  operate,  it 
was  affirmed,  with  perhaps  a  few 
changes  in  the  personnel.  The  pos¬ 
sibility  was  hinted  at  that  the  Presse 
station  CKAC  would  be  moved  in  with 
CHLP  in  the  Sun  Life  Building. 

Rumor  of  the  purchase  of  La  Patrie 
hy  La  Presse  circulated  in  dow'ntowm 
Montreal  yesterday,  and  confirmation 
of  the  deal  was  forthcoming  from 
Oswald  Mayrand.  editor-in-chief  of  La 
Pres.se  who  would  not,  however,  divulge 
any  of  the  details.  It  was  learned,  not¬ 
withstanding.  that  Oswald  Mavrand, 
would  assume  full  control  of  La  Patrie, 
which  will,  it  is  said,  continue  to  appear 
daily  on  the  streets. 

An  experienced  journalist.  Mr.  May¬ 
rand  joined  La  Presse  in  1900  and  le’ft 
there  for  a  few  years  to  act  as  news 
editor  of  La  Patrie.  He  has  been 
editor-in-chief  of  La  Presse  since  Oct. 
31.  1912,  when  he  succeeded  .Aegidius 
Fauteur. 

It  is  not  the  first  time  since  La  Patrie 
was  founded  that  complete  re-organiza¬ 
tion  of  the  paper  has  taken  place, 
bounded  on  Feb.  24.  1879,  by  the  late 
Hon.  Israel  Tarte,  it  remained  under 
the  control  of  the  Tarte  family  until 
the  resignation  of  L’ Joseph  Tarte,  Hon. 
Mr.  Tarte  s  son,  in  1926.  In  that  year 
there  was  a  general  federal  election  and 
one  of  the  incidents  in  the  campaign  in 
Quebec  was  the  purchase  of  La  Patrie 
by  a  group  of  Conservative  politicians 
headed  by  Hon.  Senator  Dol’Esperance 
supporting  Hon.  El  Patenaude.  Again, 
in  1931,  La  Patrie  changed  hands  when 
Joseph  Hector  Bender,  a  former  branch 
manager  for  the  Royal  Bank  of  Canada, 
was  appointed  president  and  managing 
director,  with  J.  T.  A.  Perrault,  as 
secretary-treasurer,  both  acting  for  still 
another  group  of  conservatives. 

NEW  GASOUNE  CAMPAIGN 

Standard  of  Indiana  Introduces  New 
Fuel  in  Dailies  of  13  States 

(Special  to  Editor  &  Publisher) 

Chicago,  July  19 — Newspaper  adver¬ 
tising  in  daily  papers  throughout  the 
Standard^  Oil  Company  of  Indiana  ter¬ 
ritory  will  announce  tomorrow  a  new. 
wine-colored,  anti-knock  gasoline  to 
sell  at  the  regular  price.  The  copy  is 
of  the  conventional  type  and  will  stress 
the  advantages  of  this  super-fuel,  which 
will  bear  the  company's  established 
name  for  medium-priced  brand,  “Stand¬ 
ard  Red  Crown.” 

On  Friday,  additional  large  display 
space  will  be  used  in  newspapers 
throughout  the  13  North  Central  States 
to  announce  the  new  gasoline  which  goes 
on  sale  that  day.  Frequent  Insertion 
copy  will  follow  in  the  dailies  to  1^  sup¬ 
plemented  by  county  seat  weeklies. 

The  Chicago  office  of  McCann-Erick- 
sen,  Inc.,  is  placing  the  account. 


S.N.P.A.  ADVERTISING 
CAMPAIGN  PUSHED 


First  Copy  to  Be  Ready  for  Use  First 
Week  in  August — “Iron  Never 
Hotter,”  Says  Chairman 
Herbert  Porter 


Preparation  of  copy  for  the  advertis 
ing  campaign  authorized  by  the  South¬ 
ern  Newspaper  Publishers  Association 
at  its  recent  convention  is  already  well 
under  way,  and  the  campaign  will  ‘ 
launched  at  an  early  date,  according  „ 
a  letter  being  sent  to  S.  N.  P.  A.  mem 
bers  by  the  association’s  advertising 
committee,  of  which  Herbert  Porter 
of  the  Atlanta  Georgiem-American 
chairman. 

Members  are  urged  to  respond  by 
July  25.  as  mats  for  the  first  advertise¬ 
ment  will  be  made  July  27  and  be  ready 
lor  use  the  following  week. 

“There’s  a  good  reason  for  this 
hurry,”  says  the  letter.  “Never  has  the 
iron  been  hotter  for  just  this  sort  of 
thing.  Behind  President  Roosevelt’s 
program,  behind  every  pulse  of  the 
.American  public,  is  the  urge  to  get 
going.  Every  advertisement  in  the  cam¬ 
paign  will  carry  a  conviction  and  a 
punch  that  only  an  entire  South-wide 
movement  could  present  at  this  time.” 

The  letter  presents  the  idea  of  the 
campaign  as  the  following: 

“To  create  new  advertisers. .  .To  sell 
newspapers  over  other  local  media... 
To  sell  the  South  as  a  market. .  .To  sell 
the  necessity  of  using  Southern  news¬ 
papers  in  any  well-rounded  national 
program. 

“We  are  going  to  have  twelve  full 
page  newspaper  advertisements  pre¬ 
pared  to  run  in  the  columns  of  member 
newspapers.  These  advertisements  will 
bring  out  such  salient  facts  as  these: 

“Seventy-five  per  cent  of  all  advertis 
ing  is  carried  in  newspapers. .  .Today’s 
newspaper,  carrying  vital  news  of  today 
has  greater  reader  interest  than  ever  be¬ 
fore.  .  .Newspapers  are  the  most  flexible 
and  direct  of  all  advertising  media... 
People  are  starting  to  buy.  Now  is  tbe 
time  to  start  advertising. .  .Many  of 
today’s  most  successful  merchants  start¬ 
ed  in  a  small  way  with  newspaper  space. 

“These  twelve  advertisements  will  be 
delivered  to  you  in  mat  form.  The' 
are  designed  to  carry  your  own  signi 
Hire  so  that  each  advertisement  will  be 
a  message  from  your  newspaper  deliv 
ered  to  your  potential  advertisers. 

“Directed  to  your  prospects,  your 
own  merchants,  your  own  advertisers 
this  copy  will  stimulate  immediate  ac¬ 
tion,  immediate  decisions  that  will  mean 
additional  linage  for  your  paper.  And, 
most  important  of  all,  it  is  going  to  plow 
up  the  field  and  plant  a  whole  crop  ot 
new  prospects  for  you.  We  are  ^ 
very  different  from  the  farmer.  We 
have  to  plow  up  the  field  and  sow  the 
seeds  if  we  want  to  reap  the  harvest. 

“In  addition  to  the  pages  In  our  own 
papers  we  will  have  direct  mail  pieces 
to  national  accounts  and  agencies,  ami 
a  campaign  in  leading  trade  papers. 
This  will  help  sell  the  South  as  a  strong 
market.  It  will  give  the  South  its 
rightful  picture  on  every  sales  rMi>- 
ager’s  market  map — one  that,  unior- 
tunatelv,  it  does  not  always  have  to¬ 
day.  It  will  show  the  newspapers  do  a 
thorough  joh  of  covering  the  South 
while  magazine  circulation  is  weak  ana 
radio  coverage  is  spotty.” 

Member  newspapers  arc  asked  to 
agree  to  publish  the  twelve  advertising 
pages,  two  a  month  on  the  most  coir 
venient  days.  In  additton  they  art 
urged  to  subscribe  the  “very  nomiiw 
assessment”  of  $2.50  per  thousand 
daily  circulation,  of  which  half  nw 
not  be  paid  until  Oct.  1  if  desired.  Ap 
proximately  half  of  the  funds 
used  for  costs  of  creating  the  campai^ 
including  art  work,  copy,  and  the  twe 
mats.  The  other  half  will  be  used  W 
the  national  campaign.  The  thtee^ 
lanta  newspapers  have  agreed  to  ab. 
the  cost  of  composition  and  engraving 

“The  reason  w'e  are  keeping  this  c 
low  is  because  we  want 
participate  in  this  work,”  says  the  letw- 
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COURT  ORDER  ASKED 
IN  COMIC  STRIP  CASE 

WaafsioCton  Post  Seek*  Injunction 
Reatraininf  Chicago  Tribune 
From  Selling  Features  to 
Washington  Herald 

The  dispute  over  comics  in  Washing¬ 
ton,  D.  C.,  proceeded  this  past  week  as 
counsel  for  the  IVashington  Post  used 
cv^  form  of  legal  strategy  to  prevent 
strips  formerly  carried  by  the  Post  from 
going  to  the  Washington  Herald,  a  W. 
R.  Hearst  newspaper. 

The  cartoon  features  in  litii^ation  are 
syndicated  by  the  Chicago  Tribune  Syn- 
(tcate  and  Press  Service. 

On  Tuesday,  July  18,  the  law  firm  of 
DeWitt,  VanAken  and  Moynihan,  act¬ 
ing  for  the  Tribune  syndicate,  filed 
additional  affidavits  in  Manhattan 
Supreme  Court  in  opposition  to  the 
move  made  by  attorneys  for  the  Wash¬ 
ington  Post  to  obtain  an  injunction  re¬ 
straining  them  from  giving  the  service 
to  the  Herald. 

Arthur  W.  Crawford,  second  vice- 
gtsident  of  the  Chicago  Tribune  Syn¬ 
dicate  and  Press  Service,  declared  in 
an  affidavit  that  he  tried  hard  to  find 
iho  had  purchased  the  Post  but  to  no 
avail. 

“Some  time  after  this  contract  was 
altered  into.”  he  continued,  “The  Wash¬ 
ington  Post  failed  to  pay  the  Tribune 
Company’s  bills  rendered  for  these 
iatures  with  the  result  that  in  the 
month  of  March,  1933,  the  Washington 
Post  owed  the  Tribune  Company  in  ex- 
(Ks  of  $10,000,  which  sum  has  not  as 
ret  been  paid. 

“All  license  agreements  entered  into 
rith  newspaper  publishers  for  the  pub¬ 
lication  of  our  features  specifically  pro¬ 
hibited  a  subscriber  from  giving  or 
idling  to  any  person,  firm  or  corpora¬ 
tion  any  of  the  Tribune  Company’s 
icatures  or  any  rights  therein  without 
5fst  obtaining  the  written  consent  of 
the  Tribune  Company.  In  this  instance 
DO  such  written  consent  was  asked  or 
obtained.” 

Mr.  Crawford  explained  to  a  repre- 
Mitative  of  Editor  &  Publisher  that 
ht  acted  earnestly  and  in  good  faith 
Wore  permitting  a  switch  in  the  fea- 
!iTO.  He  made  a  personal  trip  to 
Washington.  For  a  time  it  looked  as 
thodgh  the  Tribune  comics  w'ould  be 
laneless  in  Washington,  he  added. 

Cwnsel  for  the  Tribune  svndicate  told 
Justice  Peter  J.  Schmuck  that  “the 
OTcluct  of  the  defendants  (the  Tribune 
Tganization)  prior  to,  during  and 
following  the  receivership  was  fair  and 
loiorable  and  the  making  of  a  new 
Setnse  agreement  with  the  Washington 
Times  Company  on  June  13,  1933,  was 
in  g(X)d  faith. 

“The  contract  dated  Feb.  9,  1932  be¬ 
tween  the  Washington  Post  Company 
al  the  Tribune  Company  was  not  a 
Mtract  for  the  sale  of  personal  prop- 
Bty  but  a  license  to  publish  copyrighted 
•ferial  and  not  assignable.” 

On  July  15  the  Washington  Herald 
rtlished  three  different  announcements 
•  the  ^me  edition  promoting  the 
twiics  it  had  taken  over. 

The  firm  of  Cook,  Nathan  and 
Wunan,  attorneys  for  the  Post,  based 
^  claims  on  the  allegation  of  a  bind- 
it  contract  with  the  Tribune  syndicate, 
•I  isserted  that  it  has  five  years  more 
bran. 

Justice  Schmuck  has  reserved  decision. 


daily  becomes  weekly 

Grand  Island  (Neb.)  Herald, 
•wished  recently  as  a  morning  daily, 
®  been  sold  to  U.  A.  Brown,  former 
publisher,  for  $2,100.  The  sale 
^  place  in  the  office  of  Arthur 
referee  in  bankruptcy.  Mr. 
“®»n.  who  operates  several  weekly 
•••papers,  said  he  would  publish  the 
I  •••  as  a  weekly. 


JOINS  HAYWARD  JOURNAL 

Urs.  Lillie  Martin,  formerly  with  the 
Wwrd  (Cal.)  Reviezv  is  now  adver- 
jWngnanager  of  the  Hayward  Journal. 


GALLAGHER  SERIOUSLY  ILL 

{Special  to  KoiTOt  &  Publishex) 
Louisville,  Ky.,  July  17 — John  B. 
Gallagher,  publisher  and  general  man¬ 
ager  of  the  Louisi'ille  Herald-Post,  is 
in  a  serious  condition  at  his  home  here 
suffering  from  a  gastric  ulcer.  Under 
direction  of  Drs.  R.  R.  Elmore  and 
Vjrgil  E.  Simpson,  Mrj  Gallagher  sub¬ 
mitted  to  a  blood  transfusion  Sunday 
and  his  condition  was  reported  as 
slightly  improved. 


INJUNCTION  GRANTED 
AGAINST  DEALERS 

Chicago  Daily  News  Gets  Preliminary 

Order  Restraining  Indiana  News 
Agents  from  Interfering  with 
Sale  of  Paper 

{Special  to  Editox  &  Publishex-) 

Chicago,  July  18— What  is  considered 
one  of  the  most  comprehensive  pre¬ 
liminary  injunctions  ever  granted  to  a 
newspaper  regarding  circulation  prac¬ 
tices,  has  been  given  the  Chicago  Daily 
Nezvs  by  Judge  Thomas  W.  Slick  of 
the  United  States  District  Court,  re¬ 
straining  all  news  dealers  in  Indiana 
from  interfering  in  any  way  with  the 
sale  of  the  Daily  News  in  that  state, 
it  was  announced  here  today  by  J.  N. 
Shryock,  Daily  News  circulation  man- 
ager. 

Provisions  of  the  injunction,  arising 
out  of  difficulties  with  certain  news 
dealers  in  Hammond,  Ind.,  decree  that 
the  defendants  are  enjoined  until  fur¬ 
ther  order  of  the  court  as  follows : 

“From  combining  in  any  way  in  re¬ 
straint  of  trade  or  commerce  in  news¬ 
papers  between  the  states  of  Illinois 
and  Indiana; 

“From  monopolizing,  attempting  to 
monopolize  or  combining  with  any 
other  person  or  persons  to  monopolize 
any  part  of  the  trade  or  commerce  in 
newspapers  between  the  states  of  Ill¬ 
inois  and  Indiana ; 

“From  continuing  to  carry  on  apy 
such  combination  or  monopoly  hereto¬ 
fore  formed: 

“From  doing  any  act  or  acts  either 
in  concert  or  individually  in  further¬ 
ance,  aid  or  continuation  of  any  such 
combination  or  monopoly  heretofore 
formed : 

“From  coercing,  preventing  or  in¬ 
fluencing  in  any  way,  either  directly  or 
indirectly,  any  retailer  of  newspapers 
in  the  State  of  Indiana  from  selling  the 
Chicago  Daily  News. 

“From  boycotting,  threatening  to  boy¬ 
cott,  or  attempting  to  boycott,  either 
directly  or  indirectly,  in  any  way,  any 
retailer  of  newspapers  in  the  State  of 
Indiana,  and  from  cutting  off  or  threat¬ 
ening  to  cut-off  in  any  way,  either  di¬ 
rectly  or  indirectly,  the  supply  of  any 
newspaper  or  periodical  from  any  such 
retailer,  for  the  reason  that  such  re¬ 
tailer  sells  the  Chicago  Daily  News; 

“From  discriminating  in  any  way, 
directly  or  indirectly,  against  any  such 
retailer  who  sells  the  Chicago  Daily 
News,  as  compared  with  any  other  re¬ 
tailer  under  similar  conditions  who  does 
not  sell  the  Chicago  Daily  News,  and 
the  word  ‘discriminating’  includes  dis¬ 
crimination  in  the  matter  of  price,  sup¬ 
ply,  delivery,  return  privileges,  re¬ 
funds,  or  otherwise,  on  newspapers, 
magazines  and  periodicals  sold  by  any 
of  the  defendants.” 


NEW  DAILY  PROJECTED 

.Announcement  was  made  this  week 
that  James  Maxwell,  publisher  of  the 
Burlington  (la.)  Post,  weekly  pub¬ 
lished  for  the  past  51  years,  will  enter 
the  daily  evening  field,  beginning  about 
Aug.  15.  Joseph  Coffin,  former  pub¬ 
lisher  of  the  Burlington  Gasette,  which 
was  recently  sold  and  consolidated  with 
the  Burlington  Hatvk-Eye  and  oper¬ 
ated  as  a  consolidated  evening  paper,  is 
associated  with  Mr.  Maxwell  in  the  new 
enterprise.  Inland  Newspaper  Repre¬ 
sentatives.  Inc.,  with  offices  in  New 
York,  Chicago,  Kansas  City,  Los  An¬ 
geles  and  San  Francisco,  will  represent 
the  Post  in  the  national  advertising 
field. 


LONDON  DAILY  INTERVIEWS 
U.  S.  GANGSTER  BY  ’PHONE 
HE  LONDON  DAILY  EXPRESS 
recently  had  F.  G.  H.  Salusbury, 
a  reporter,  hold  a  transatlantic  tele¬ 
phone  conversation  with  “Spike” 
O’Donnell,  former  Chicago  beer 
baron  and  rival  of  Al  Capone.  The 
London  paper’s  he.adlines  stated: 

“Chicago  Is  Now  Like  a  Field  of 
Lilies — Tended  by  People  as  Pure 
as  Driven  Snow  —  Says  ‘Spike’ 
O’Donnell.” 

The  story  ran  for  about  a  column, 
giving  O’Donnell’s  version  of  the 
gangster  situation  in  Chicago  now 
that  beer  is  legalized. 


PARRIES  REPORTERS 


Elliott  Roosevelt,  President’s  Son, 

Eludes  News  Men  in  Chicago 

{Special  to  Editox  &  Publishex) 
Chicago,  July  19 — Elliott  Roosevelt, 
22-year-old  son  of  the  President,  and 
Miss  Ruth  Googins,  of  Fort  Worth, 
Tex.,  successfully  eluded  newspaper  re¬ 
porters,  who  were  besieging  them  at  a 
south  side  hotel  here  yesterday.  Young 
Roosevelt  and  Miss  Googins  went  down 
a  service  elevator  to  the  basement  of 
the  hotel  and  crossed  through  a  tunnel 
to  the  hotel  annex,  where  they  boarded 
an  automobile  and  sped  away. 

Arriving  in  Chicago  by  plane  yes¬ 
terday  from  Nevada,  where  he  was 
divorced  on  Monday  by  Mrs.  Elizabeth 
Donner  Roosevelt,  Mr.  Roosevelt  was 
immediately  met  with  a  barrage  of  ques¬ 
tions  about  his  reported  romance  and 
reports  concerning  an  early  marriage. 

“Really,  you  haven’t  rriven  me  time 
to  ask  her  yet,”  he  replied.  Young 
Roosevelt  termed  reports  concerning 
their  contemplated  marriage  as  “all 
wet”  and  assured  the  newspaper  re¬ 
porters  that  he  would  let  them  all  know 
if  he  decides  to  marry  again. 

Later  in  his  hotel  room  young 
Boosevelt  met  newspapermen  again  and 
discus.sed  his  future  plans  concerning 
aviation. 


JOINS  PUBLISHING  GROUP 

JeB«e  H.  Neal  is  Vice-President  of 
Case-Shepperd-Mann  Company 

Jesse  H.  Neal,  former  general  man¬ 
ager  of  the  American  Paper  &  Plup 
Asociation,  has  been  made  vice-president 
of  the  Case-Shepperd-Mann  Publishing 
Corporation,  New  York,  publisher  of 
technical  journals  and  books,  and  will 
assume  his  new  duties  Aug.  1. 

Mr.  Neal  was  for  10  years  executive 
secretary  of  the  Associated  Business 
Papers.  During  that  period  he  served 
as  secretary-treasurer  of  the  Associated 
Advertising  Clubs  of  the  World,  treas¬ 
urer  of  the  National  Better  Business 
Bureau  and  as  director  of  the  Adver¬ 
tising  Club  of  New  York.  Formerly  he 
was  in  the  advertising  agency  business 
in  Cleveland.  He  left  the  American 
Paper  &  Pulp  Association  about  a  year 
ago. 


HARRY  A.  RICK 


Chicago  Agency  Executive  Drowned 
in  Lake  Michigan 

{By  telegraph  to  Editor  &  Publisher) 

Chicago,  July  19 — The  body  of  Harry 
A.  Rick,  41,  account  executive  with 
Lord  &  Tliomas  Advertising  Agency, 
was  found  here  today  in  Lake  Michi¬ 
gan  off  Illinois  street.  He  was  last 
seen  on  early  Sunday  morning  in  com¬ 
pany  with  friends  on  board  a  yacht 
anchored  off  Monroe  street.  Whether 
Mr,  Rick  fell  into  the  lake  by  accident, 
or  was  slain,  had  not  been  determined 
today.  Mr.  Rick  was  formerly  vice- 
president  in  charge  of  the  Chicago  office 
of  George  L.  Dyer  Agency.  He  joined 
Lord  &  Thomas  Agency  in  1929. 


PRESS  MEETING  IN  CUBA 

The  fall  meeting  of  the  Florida  State 
Press  Association  will  be  held  in 
Havana,  Cuba,  Sept.  2-5  according  to 
an  announcement  this  week  by  Mrs.  .C- 
H.  Holderman  of  Cocoa,  president  of  the 
organization. 


NEWSPRINT  INDUSTRY 
SHOWING  UPTURN 

Col.  Price  Sees  Encouraging  Prospect 

— Internationsd  Increases  Wages 
— June  Shipments  Show 
Big  Gain 

The  outlook  for  the  newsprint  in¬ 
dustry  is  encouraging,  but  the  menace 
of  lower  prices  remains,  and  unless  this 
is  warded  off  by  the  recovery  act  pro¬ 
gram  in  the  United  States,  there  is 
every  danger  of  lower  prices  prevailing. 
Col.  J.  H.  Price,  head  of  Price  Brothers 
&  Co.,  Ltd.  and  former  president  of  the 
Newsprint  Institute  of  Canada,  said  in 
an  interview  in  Montreal  July  19. 

.Asked  his  opinion  regarding  a  royal 
commission,  with  members  from  Que¬ 
bec,  Ontario  and  New  Brunswick,  to  in¬ 
vestigate  the  future  of  the  newsprint  in¬ 
dustry  in  Canada,  Col.  Price  stated  that 
he  did  not  think  that  this  was  neces¬ 
sary.  He  declared  that  the  main  prob¬ 
lem  that  the  industry  was  now  facing 
was  the  National  Industrial  Recovery 
Act  in  the  United  States. 

“We  don’t  know  how  it  will  affect 
us.  But  despite  everything,  I  think  that 
the  outlook  is  undoubtedly  encouraging,” 
he  observed. 

On  the  question  of  cost  of  manufac¬ 
turing  newsprint.  Col.  Price  was  reti¬ 
cent,  except  to  state  that  a  recent  esti¬ 
mate  of  $12  or  so  was  “entirely  inac¬ 
curate.”  .Again  stressing  the  danger  of 
lower  prices,  he  said  that  while  the  of¬ 
ficial  price  for  Canadian  newsprint  was 
$40  per  ton  in  United  States  fund,  de¬ 
livered  in  New  York,  there  were  Ameri¬ 
can  concerns  selling  for  as  low  as  $31 
per  ton.  “Lower  prices,”  he  continued, 
“would  probably  result  in  a  price-cutting 
war.” 

.A.  R.  Meinnis,  general  manager  of 
the  Anglo-Canadian  Pulp  and  Paper 
Mills,  declined  to  discuss  “$12  news¬ 
print”  beyond  stating  “that’s  what  the 
world  is  looking  for — a  way  to  produce 
newsprint  at  $12  per  ton.” 

Following  an  increase  in  the  consump¬ 
tion  of  all  its  products.  International 
Paper  Company  announced  in  New 
York,  July  18  an  increase  in  wages  and 
salaries  in  its  mills  in  the  United  States, 
Canada  and  Newfoundland,  effective 
July  30,  which  will  approximate  $2,- 
000,000  a  year. 

TTie  price  of  newsprint,  the  company’s 
principal  paper  product,  is  not  raised  by 
the  newsprint  code  filed  in  Washington 
this  week,  but  the  prices  of  other  lines 
and  the  volume  of  all  its  products  have 
shown  increases  in  the  last  60  days 
which  justify  the  company  in  including 
the  employees  in  newsprint  mills  in  the 
wage  increase,  it  was  stated. 

Figures  for  June  issued  by  the  News 
Print  Service  Bureau,  New  York,  indi¬ 
cate  that  the  industry  is  doing  a  greater 
volume  of  business  than  for  some  time, 
tonnage  shipments  showing  counter- 
seasonal  increases. 

In  June,  for  the  first  time  since  Feb¬ 
ruary,  1930,  production  and  shipments 
of  newsprint  exceeded  those  of  the  cor¬ 
responding  month  of  the  preceding  year, 
showing  gains  of  4%  over  the  produc¬ 
tion  of  246,767  tons  and  shipments  of 
248,565  tons  in  June,  1932.  For  the  first 
six  months  of  1933  production  of  news¬ 
print  was  1.350,989  tons,  against  1,546,- 
642  tons  in  the  year  against  1,544,742 
tons  in  the  like  period  last  year. 


SHOPPING  GUIDE  SUSPENDS 

The  Cadillac  (Mich.)  Advertiser,  a 
free  distribution  shopping  sheet  has  sus¬ 
pended  after  a  three  months’  trial.  A 
similar  venture  called  the  Cadillac 
Shot'f’ing  Guide  was  started  in  1928 
and  lasted  for  but  15  weeks,  its  demise 
being  hurried  when  Publisher  T.  O. 
Huckle  of  the  Cadillac  Evening  Netvs 
raised  his  advertising  rates  in  face  of 
the  temporary  opposition. 


NEW  COAST  REPRESENTA’nVES 

Harry  .A.  Jones  Associates,  Ltd.,  Los 
Angeles,  have  been  appointed  Pacific 
Coast  representatives  of  Animated  Ad¬ 
vertising  Displays,  Inc.,  of  Detroit. 
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AID  TO  WOOD  GROUP 
WITHDRAWN  BY  U.  S. 

OoRimittee  Supported  By  Private 

Industry  Disbanded — Disseminated 
Propaganda  Promoting  Greater 
Use  of  Wood 

(Special  to  Editor  &  Publisher) 

Washingtox,  July  17 — The  National 
Committee  on  Wood  Utilization,  an  or¬ 
ganization  supported  by  private  indus- 
tr>',  but  occupying  space  in  the  Depart¬ 
ment  of  Commerce  Building  and  putting 
out  publicity  through  that  department’s 
publicity  machine,  passed  out  of  exist¬ 
ence  July  15. 

Established  eight  years  ago  during 
the  Presidency  of  the  late  Calvin 
Coolidge,  the  organization  has  been  en¬ 
gaged  in  spreading  the  gospel  of  ef¬ 
ficient  utilization  of  wood.  Operating 
as  a  semi-governmental  agency  the 
committee  has  succeeded  in  obtaining 
countless  pages  of  free  publicity  which 
did  no  damage  to  the  lumber  industry. 

Taking  official  cognizance  of  tfie 
passing  of  the  committee,  Wilson  Comp¬ 
ton,  president  of  American  Forest 
Products  Industries,  Inc.,  trade  associ¬ 
ation  of  the  lumber  and  allied  indus¬ 
tries,  declared  it  had  been  “initiated  in 
response  to  public  request.” 

“It  has  been  continuously  supported 
by  the  industries  which  have  recog- 
nided  its  value,”  Mr.  Compton  con¬ 
tinued.  “Its  purpose  and  the  public 
need  for  it  are  as  important  now  as 
they  were  then.  No  administration 
which  is  in  fact  interested  in  forest  con¬ 
servation  and  in  permanent  forest  in¬ 
dustry  will  long  refrain  from  encour¬ 
aging  the  kind  of  work  which  the  com¬ 
mittee  has  been  doing  under  your 
(Axel  H.  Oxholm)  direction.” 

It  was  one  of  Herbert  Hoover’s  pet 
plans  when  he  was  Secretary  of  Com¬ 
merce.  Axel  Oxholm  was  head  of  the 
committee.  It  died  as  a  unit  of  the 
Commerce  Department  when  the  econo- 
my  plans  of  the  Roosevelt  Administra¬ 
tion,  with  its  determination  to  separate 
government  and  private  business,  would 
make  no  further  appropriation  to  help 
the  ^mmittee,  nor  grant  it  quarters  in 
the  Commerce  Department. 

There  has  been  considerable  criticism 
of  the  link  between  the  lumber  industry 
and  the  government  on  the  part  of  the 
newspaper  industry  because  of  the 
claim  that  the  government  was  permit- 
ting  the  industry  to  put  out  favorable 
publicity  for  which  it  should  hav'e  paid 
advertising  rates. 

McGlFHN  NAMED  EDITOR 

Succeed*  E.  H.  Winter  on  Jefferson 
City,  Mo.,  Daily 

Norton  McGiffin,  formerly  on  the 
^itorial  staff  of  the  Houston  (Tex.) 
Chronicle,  has  been  named  editor  of  the 
Jefferson  City  (Mo.)  Post-Tribune. 
He  succeeds  E.  H.  \V  inter,  former  lieu¬ 
tenant  governor  of  Missouri  and  Re¬ 
publican  candidate  for  governor  last 
year.  Mr.  Winter  recently  sold  his  in¬ 
terest  in  the  Tribune  Publishing  Com¬ 
pany,  publishers  of  the  Post-Tribune 
and  Capital  News,  to  his  associate,  R. 
C.  Goshom,  and  retired  from  the 
newspaper  business  after  a  career  of  28 
years  in  Warrenton,  Mo.,  and  Jefferson 
City.  At  the  same  time  Mr.  Goshorn 
announced  the  appointment  of  Mr. 
McGiffin  as  editor  of  the  evening  news¬ 
paper,  he  also  announced  that  Kelly 
Pool,  editor  of  the  morning  paper,  the 
Capital  Tribune,  would  continue  in  that 
position. 

Mr.  Winter  is  taking  a  trip  abroad 
this  summer  and  will  resume  his  resi¬ 
dence  in  Jefferson  City  on  his  return. 

$51,432  FOR  CHARFnES 

The  Chicago  Tribune  spent  $51,432 
during  1932  from  various  donated  funds 
for  charities.  Money  received  from 
readers  helped  the  poor  at  Christmas 
time,  sent  needy  mothers  and  children 
to  the  country  for  vacations,  fed  hun¬ 
gry  school  children,  provid^  ice  for 
tenement  homes  and  did  other  acts  of 
human  kindness. 


FLUSHING  DAILY  IN  NEW  HOME 


Artistic  new  $300,000  plant  of  Flushing  North  Shore  Daily  Journal 


Housed  in  one  of  the  most  com¬ 
pletely  equipped  newspaper  plants 
in  metropolitan  New  York  the  North 
Shore  Daily  Journal,  now  in  its  92nd 
year,  has  entered  a  greatly  extended 
field  of  service  to  its  readers.  The  nq,w 
building  at  137-74  Northern  boulevard. 
Flushing,  is  near  Union  street. 

The  building  is  of  modernistic  design 
with  limestone  facade  with  bronze  trim 
and  illuminated  clock.  Ornamental 
street  lighting  posts,  each  supporting 
two  lanterns,  contain  street  lights  and 
also  flood  light  projectors  for  lighting 
the  front  of  the  building  at  night. 

The  second  floor  consists  of  editorial 
rooms  and  publisher’s  office  in  the  front 
portion,  and  composing  room  in  the  rear. 

The  editorial  section  consists  of  vari¬ 
ous  offices :  the  editors  having  a  group 
of  individual  offices  separated  from  each 
other  and  the  city  room  by  wood  and 
glass  partitions.  The  front  portion  of 
this  floor  consists  of  a  large  conference 
room,  and  the  publisher’s  private  office 
and  dressing  room.  The  floors  in  this 
section  are  covered  with  battleship  lino¬ 
leum.  A  wire  basket  type  of  dumb¬ 
waiter  carries  cuts  and  copy  from  the 
main  office  to  the  composing  room.  A 
dumbwaiter  in  the  rear  of  the  compos¬ 
ing  room  carries  mats  down  to  the 
foundry  on  the  ground  floor. 

A  teamway,  serving  also  as  a  stair 
exit  to  street,  gives  access  to  the  press 
room  for  the  unloading  of  newsprint, 
machinery  and  type  metal  to  the  press 
room.  Over  the  end  of  the  teamway, 
removable  concrete  slabs  are  provided 
in  the  composing  room  floor,  provided 
with  I  beam  trolley  hoist  above  for 
handling  composing  room  equipment 
direct  from  trucks  into  composing  room. 
The  electrical  feeders  to  press  room 

JOINS  PUBUSHERS’  ASSOCIATION 

Louis  F.  Gautier  on  M.  V.  Kelly’s 
Staff — President  of  N.  Y.  Circulator* 

Louis  F.  Gautier,  president  of  the 
New  York  State  Circulation  Managers’ 
.Association,  and  long  with  the  New 
York  IV orld,  has  joined  the  Publishers’ 
.Association  of  New  York  City,  attached 
to  the  office  of  Executive  Secretary 
Martin  V.  Kelly. 

In  addition  to  his  years  on  the  World 
Mr.  Gautier  was  circulation  and  pro¬ 
motion  manager  of  the  New  York  Com¬ 
mercial  and  publisher’s  representative 
of  the  Morning  Telegraph  for  a  num¬ 
ber  of  years  when  it  was  owned  by 
Edward  Russell  Thomas.  After  the 
World  was  sold  he  joined  the  New 
York  Times  as  midnight  circulator,  and 
was  made  a  regional  director. 

$102,000  LIBEL  SUIT  HLED 

A  $102,000  libel  suit  has  been  filed 
against  A.  L.  Kates,  publisher,  and  W. 
C.  Kates,  editor  of  the  Claremore 
(Okla.)  Progress,  by  E.  A.  (Thurch, 
defeated  candidate  for  mayor  based  on 
critical  editorials  in  t’ne  Progress. 


machinery,  water  piping  for  machinery, 
etc.,  in  tiie  press  room  are  handled  in 
trenches  around  the  press  room  wall 
provided  with  flush  removable  steel 
plate  covers. 

The  basement  is  used  for  the  entrance 
and  metering  of  the  electric,  water  and 
gas  services,  and  also  contains  com¬ 
plete  photographic  dark  room,  room  for 
storage  of  miscellaneous  supplies,  an¬ 
other  store  room  for  back  files  of  the 
paper,  and  the  boiler  room  for  heating 
the  plant. 

Fixeepting  for  stairs  and  exits  the 
front  portion  of  the  ground  floor  for  a 
depth  of  45  feet  is  occupied  by  a  public 
lobby,  and  the  main  office  of  the  news¬ 
paper.  The  lobby  is  separated  from 
the  main  office  by  a  Belgian  marble 
counter.  Tlie  lobby  has  a  terrazzo  floor. 
The  walls  of  both  are  panelled  with 
quartered  oak  of  ru’bbed  finish,  the  ceil¬ 
ings  being  panelled  in  plaster.  Behind 
the  counter  are  offices  for  the  various 
e.xecutives,  consisting  of  individual  area, 
separated  by  low  wood  partitions  of 
quartered  oak. 

The  rear  portion  of  the  ground  floor, 
from  the  wall  separating  it  from  the 
portion  hertofore  mentioned,  is  devoted 
to  neiVsprint  storage,  stereotype  foundry 
and  press  room. 

The  entire  building  is  utilized  by  the 
North  Shore  Daily  Journal  staff.  It 
constitutes  an  investment  of  $300,000 
in  building,  land  and  equipment. 

The  officers  of  the  corporation  are: 
T.  Harold  Forbes,  president;  Dean 
Palmer,  vice-president;  John  T.  Collins, 
treasurer,  and  George  Alozley,  secretary. 

The  plans  for  the  structure  were  pre- 
jiared  by  Lockwood-Greene  Engineers, 
Inc.,  and  the  builders  w’ere  Paul  M. 
Sterling  Construction  Company. 

ZIRN’S  PETITION  DENIED 

The  Circuit  Court  in  New  York  July 
13  upheld  Federal  Judge  Frank  J.  Cole¬ 
man  in  his  handling  of  the  receivership 
of  R.  Hoe  &  Co.,  when  it  denied  the 
petition  of  Samuel  Zirn,  attorney  for 
Hoe  stockholders,  who  sought  to  have 
Judge  Coleman  withdraw  from  the  case. 
In  an  affidavit  Mr.  Zirn  charged  Judge 
Coleman  with  bias  and  said  he  was 
“banker-minded.”  Zirn  took  the  petition 
to  Circuit  Court  after  Judge  Coleman 
dismissed  the  affidavit  on  June  29.  On 
the  same  day  Judge  Coleman  continued 
the  Hoe  receivership  under  the  Irving 
Trust  Company  for  four  months. 

EDITOR  TAKES  U.  S.  JOB 

(Special  to  Editor  &  Publisher) 

Louisville,  Ky.,  July  17 — W.  L. 
Sturdevant,  for  more  than  a  year  editor 
of  the  Louisinlle  Herald-Post,  has  re¬ 
signed  to  accept  appointment  as  assistant 
director  of  information  for  the  Ten¬ 
nessee  X'alley  Authority,  governing  body 
for  the  Tennessee  River  Federal  con¬ 
struction  at  and  around  Muscle  Shoals. 
He  has  already  begun  his  work  with 
headquarters  in  the  Interior  Building, 
Washington. 


RICHMOND  DAILY  WINS 
$25,000  LIBEL  SUIT 

News  Leader  Present*  Truth  in  De¬ 
fense  of  Suit  Brought  by  Sheriff 
in  Case  of  Killing  of 
Fugitive 

A  verdict  in  favor  of  the  defendant 
was  returned  July  14  in  the  Circuit 
Court  at  Hopewell,  Va.,  in  the  suit 
brought  by  Sheriff  A.  B.  Shackleton, 
of  Lunenburg  county,  against  the  News 
Leader  Publishing  Company,  Inc.,  pu^ 
Usher  of  the  Richmond  (\’a.)  hews 
Leader,  for  alleged  libel.  The  plaintiff 
asked  $25,000  damages  for  articles  in 
connection  with  the  killing  of  Hubert 
L.  Wright,  former  railroad  man,  by 
Sheriff  Shackleton  at  Victoria,  V’a.,  on 
Aug.  31,  1932. 

The  jury  deliberated  less  than  one 
hour  after  having  heard  the  evidence 
and  argument  of  counsel  in  four  days. 

The  defense  relied  on  truth  as  a  justi¬ 
fication  of  the  publication  complained  of. 

The  usual  motion  to  set  aside  the 
verdict  as  contrary  to  the  law  and  evi- 
deuce  was  made  by  counsel  for  the  plain¬ 
tiff,  and  will  be  argued  at  a  future  date 
before  Judge  Frank  T.  Sutton,  of  Rich¬ 
mond,  who  presided  at  the  trial. 

Wright  had  been  shot  and  killed  by 
the  sheriff  when  he  attempted  to  avoid 
arrest  by  hiding  in  a  thicket.  One  re¬ 
port  was  that  the  fugitive  was  unarmed, 
and  after  having  been  shot  in  the  leg, 
pleaded  for  his  life.  Another  was  that 
he  was  armed  and  resisted  arrest.  In 
its  study  of  the  case  the  News  Leadjr 
found  that  no  warrant  for  Wright’s  ar¬ 
rest  was  to  be  found,  that  no  formal 
inquest  had  been  held,  that  the  authori¬ 
ties  had  not  questioned  eye-witnesses, 
that  the  undertaker  had  burned  Wright  s 
clothes,  and  that  the  dead  man’s  pistol 
had  not  been  examined.  Full  reports  of 
the  subsequent  investigation,  which  vin¬ 
dicated  the  sheriff,  and  of  the  unsuccess¬ 
ful  suit  of  Wright’s  heirs  against  the 
sheriff  were  carried. 

Under  the  head,  “Our  Bad  Libel 
Laws,”  the  News  Leader  editorially 
pointed  out  July  15  that  it  had  covered 
the  case  thoroughly,  from  all  angles, 
and  that  from  all  that  was  written,  five 
paragraphs  had  been  picked  out  as  un¬ 
just.  and  made  the  basis  for  the  action. 

“If  a  newspaper,”  the  editorial  said, 
“maliciously  libels  a  man,  that  is  usually 
susceptible  of  proof  and  should  be  pun¬ 
ish^;  but  when  a  newspaper  simply 
makes  a  technical  error  of  statement, 
in  an  article  of  substantial  accuracy  that 
aims  to  present  both  sides,  then  an  im¬ 
mediate  correction,  with  like  promi¬ 
nence,  ought  to  be  all  that  it  should  be 
required  to  do. 

“It  is  infinitely  more  in  the  public 
interest  to  accept  the  correction  of  error 
in  this  way  than  to  cripple  the  news¬ 
papers  in  their  service  of  informing  the 
public.” 

WINS  $100,000  SUIT 

The  Staten  Island  (N.  Y.). 
weekly,  received  a  verdict  in  its  favoj 
last  week  in  a  $100,000  libel  suit 
brought  by  the  Societa  Italiana  th 
Mutuo  Soccorso  di  Leonforte,  on  a  story 
published  in  the  Herald  after  a  three- 
alarm  fire  in  New  Brighton  m 
November  1929.  The  verdict  in  favor 
of  the  paper. was  returned  by  a  Manhat¬ 
tan  Supreme  Court  jury.  _  The 
against  the  Herald  and  William  Griffin, 
publisher  of  the  Herald  and  also  the 
New  York  Inquirer,  alleged  loss  « 
membership  in  the  society  because  of  the 
alleged  defamatory  article 

DIABLO  PUBLISHERS  ORGANIZE 

Stat6  Senator  Will  R.  Sharkey, 
eral  manager  of  the  Marlines 
Contra  Costa  Gazette  and  Marh  • 
Standard,  called  a  meeting  of  ConW 
Costa  county  publishers  in  Martin? 
July  15  to  discuss  organization  and  a 
working  ccxle.  They  organized 

Diablo  Unit  of  California  Newspap? 
Publishers’  Association,  with  Harry  5U- 
ver  of  Walnut  Creek  Journal,  presidwt, 
Fred  S.  Newsom  of  Richmond  Indcpe*-^ 
dent,  secretary.  Dan  L.  Beebe,  pt^ 
dent  of  the  C,  N.  P.  A.,  was  prmapai 
speaker. 
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RECOVERY  IS  HAILED 
BY  CAROLINA  PRESS 

Preiident  Park  and  Rep.  Warren  See 
Better  Times  Here  —  Early 
Aviation  Figures  Guests  of 
Convention 

(By  telegraph  to  Editok  &  Publisher) 
Maxteo,  X.  C.,  July  20 — The  chang¬ 
ing  tides  of  business  furnished  the  focus 
of  opening  addresses  and  discussions  of 
the  North  Carolina  Press  Association 
convention,  which  began  here  last  night. 
The  administration  program  was  briefly 
summarized  and  tribute  paid  to  the 
leadership  of  President  Roosevelt  by 
Congressman  Lindsay  C.  Warren,  of 
the  first  district,  North  Carolina,  in  the 
principal  address  at  the  Wednesday  eve¬ 
ning  session. 

John  A.  Park,  publisher  of  the  Ra- 
Itigh  Times  and  president  of  the  asso¬ 
ciation.  applied  the  recovery  theme  to 
the  ne\vspaper  industry,  referring  to  the 
revolutionary  change  in  viewiroint  which 
has  occurred  since  the  association’s  1932 
meeting. 

“The  ‘forgotten  man’  who  has  strug¬ 
gled  along  with  an  anaemic  newspaper 
tor  four  hectic  years,  cutting  wages  and 
cutting  comers,  taking  it  on  the  chin 
a-ith  a  smile,  is  now  getting  a  haircut 
and  a  shoe  shine,  making  ready  to  step 
forward  and  become  an  income-tax  pay¬ 
er,"  Mr.  Park  said  in  his  presidential 
address. 

The  program  includes  several  motor 
and  boat  trips  through  the  Manteo 
country-,  famous  as  the  birthplace  of 
Virginia  Dare,  first  baby  of  English 
parentage  born  in  America,  and  for  the 
early  flying  experiments  of  the  Wright 
brothers.  At  the  banquet  this  evening, 
the  newspapermen  will  meet  several 
guests  who  were  identified  with  the 
Wrights,  or  who  witnessed  or  chron¬ 
icled  the  first  successful  flight.  The 
convention  will  adjourn  Friday  evening. 

COOPERATIVE  BOOK  PAGE 

A  cooperative  book-advertising  page. 
I  under  the  heading  “Selected  Books,’’ 
will  be  launched  in  the  book  review  sec¬ 
tion  of  the  Neiv  York  Times  July  23. 
The  page,  developed  by  W.  W.  Miller 
of  the  Times  staff,  is  made  up  in 
checkerboard  style,  giving  in  columns 
pictures  of  the  books,  pictures  of  the 
authors,  publishers'  announcements, 
comments  of  critics,  and  comments  of 
booksellers,  the  last  being  considered  a 
novel  touch.  Six  publishers  are  repre¬ 
sented. 

HLES  LIBEL  SUITS 

Damages  of  $50,000  each  are  asked 
of  the  Los  Angeles  Examiner  and  the 
5m  Diego  Union  in  libel  actions 
brought  in  Los  Angeles  last  week  by 
Nicholas  Lentine.  aircraft  operator. 
The  actions  are  based  on  a  year-old 
photograph  and  story  of  an  accident 
involving  a  plane  which  Lentine  asserts 
•us  owned  by  him.  The  picture  and 
story  were  published  by  the  Union  on 
Jnly  11,  1932,  and  by  the  Examiner 
the  following  day. 


JOINS  FAWCETT  PAPERS 

William  Kostka,  formerly  assistant 
Dik^o  bureau  manager  of  Internation- 
« News  Service,  has  joined  the  Faw- 
Publications  in  an  editorial  capa¬ 
city  at  Minneapolis.  Minn.  “Radioland’’ 
a  new  Fawcett  publication  will  go  on 
sakthe  last  week  in  July. 

daily  aiding  advertisers 

The  Birmingham  News  is  using  the 
Jindows  of  vacant  stores  in  the  city  to 
tosplay  merchandise  with  the  following 
ngn:  “These  products  are  advertised 
Ktw”  Birmingham 

SCHOOL  HAS  TELETYPESETTER 

the  first  Teletypesetter  to  be  installed 
®a  school  is  operating  a  Model  8  Lino- 
plto  at  the  Empire  State  School  of 
t'nntmg,  Ithaca,  N.  Y. 

^OPTS  NEW  TYPE  DRESS 

Pawtucket  (R.  1.)  Times  in  its 
^  of  July  6  announced  the  adoption 
Intertype  “Ideal”  type. 


TIMM  NATIONAL  MANAGER 

Robert  F.  Timm  has  been  appointed 
national  advertising  manager  of  the 
Sheboygan  (Wis.)  Fress  and  radio 
station  WHBL.  He  has  been  Chicago 
advertising  representative  for  the  Press. 

FARLEY  ASKS  FOR  TIPS 
ON  FRAUD  OFFERINGS 

Postmaster  General  Invites  Public  to 

Report  Advertisements  Which  Do 
Not  Live  Up  to  Security  Act 
*  Regulations 

Bv  Georoe  H.  Manning 

(H'ashington  Correspondent, 

Editor  &  Publisukr) 

Washington,  July  17 — An  invita¬ 
tion  to  the  public  to  call  attention  of  the 
1-ederal  Trade  Commission  or  the  Post¬ 
master  General  to  any  advertisements 
in  papers,  magazines  or  the  mails  which 
do  not  appear  to  live  up  to  the  regula¬ 
tions  of  the  new  securities  act  has  been 
extended  by  Postmaster  General  James 
A.  Farley. 

At  the  same  time  the  Postmaster 
General  issued  a  wsirning  against  "mar¬ 
ket  services"  and  tipster  sheets  which 
usually^  are  plugging  a  particular  stock. 

He  pointed  out  that  the  authority  ot 
the  Post  Office  Department  in  this 
lield  is  rather  limited.  The  depart¬ 
ment  cannot  do  anything  but  issue  u 
fraud  order  against  a  person  “clearly 
engaged  in  operating  any  scheme  or  de¬ 
vice  for  obtaining  money  or  pjpperty  cl 
any  kind  through  the  mails  by  means  of 
false  or  fraudulent  pretenses,  represen¬ 
tations  or  promises,”  Mr.  Farley  said. 

“1  shall  not  hesitate,  however,”  he 
said,  "to  issue  fraud  orders  against 
every  individual,  bureau,  corporation  or 
association  engaged  in  any  practice 
which  under  the  law  is  fraudulent. 
Instructions  have  been  given  to  the 
Chief  Inspector  to  investigate  and 
make  full  report  to  me  with  respect  to 
all  such  frauds. 

".Apparent  respectability  on  the  part 
of  an  operator  will  be  no  bar  to  the 
exercise  of  this  power  when  the  evi¬ 
dence  gathered  by  the  inspectors  indi¬ 
cates  that  a  fraud  order  should  be  is¬ 
sued.” 

The  recent  stock  market  boom  is  re¬ 
ported  to  have  resurrected  the  tipster 
sheets  and  "market  services.”  In  some 
cases  investors  are  urged  to  submit  lists 
of  their  security  holdings.  Sometimes 
these  lists  are  handed  over  to  unscrupu¬ 
lous  promoters  who  endeavor  to  induce 
the  owners  to  exchange  valuable  securi¬ 
ties  for  worthless  stock. 

"The  whole  practice  tends  only  to  en¬ 
courage  speculation  and  to  undermine 
the  efforts  of  the  administration  to 
bring  about  a  normal  and  healthy  indus¬ 
trial  recovery,”  Mr.  Farley  said. 

ABITIBI  INCREASING  OUTPUT 

Iroquois  Falls  plant  of  the  Abitibi 
Power  and  Paper  Company  is  now 
operating  five  machines  and  is  getting 
ready  to  start  another  machine,  accord¬ 
ing  to  wire  reports  received  in  Mon¬ 
treal.  The  plant  has  seven  machines. 


NAMED  SOCIETY  EDITOR 

Miss  V.  Ida  Rheinfrank,  a  member  of 
Toledo  society,  has  been  named  society 
editor  of  the  Toledo  Morning  Times, 
succeeding  Miss  Betty  Birch,  who  be¬ 
comes  editor  of  the  Sunday  food  page. 


POPE  HOST  TO  FLYERS 

Generoso  Pope,  publisher  of  II  Pro- 
gresso  Italo- Americano,  New  York, 
gave  a  complimentary  dinner  July  21 
tor  Gen.  Italo  Balbo  and  his  fellow 
flyers  of  the  Italian  armada. 

NEW  DALLAS  AGENCY 

Henry  D.  Murphy,  Inc.,  a  new 
agency,  has  been  organized  at  Dallas, 
Tex.  Incorporators  are ;  Henry  D. 
Murphy,  Margaret  Lee  Murphy  and 
P.  H.  Murphy. 

HEADS  TELEGRAPH  DESK 

Ovid  Lane,  police  reporter,  Kokomo 
(Ind.)  Tribune,  has  been  made  night 
telegraph  editor  of  the  Tribune.  He 
succeeds  Glen  Rouch,  who  died  July  1. 


ALL  MODERN  IMPROVEMENTS 


(^urey  Orr  at  work  at  his  modernized 
drawing  desk. 

An  electric  eraser  resembling  a  den- 
.  list’s  drill  is  only  one  of  the  handy 
gadgets  with  which  Carey  Orr,  Chi¬ 
cago  Tribune  cartinmist,  has  equipped  a 
new  and  unique  black  walnut  desk  of 
his  own  design  to  replace  the  conven¬ 
tional  artist’s  drawing  board.  Included 
among  the  “modern  conveniences”  is 
an  electric  pencil  sharpener  together 
with  an  eight-day  clock,  a  pencil  drawer 
with  the  hardness  of  the  lead  marked 
with  metal  tags,  cubicles  for  erasers 
and  books  and  rulers  that  are  exactly 
the  size  of  the  articles  they  hold ;  and 
ink  bottles  that  are  spill-proof. 

“Several  years  ago  I  designed  a  desk 
similar  to  this  one  for  my  daughtec,” 
explained  Mr.  Orr.  “I  liked  it  so  well 
I  tried  to  rent  it  from  her,  but 
I  couldn’t,  so  I  kept  thinking  about 
ideas  for  my  own  desk  and  finally  got 
down  to  designing  this  one.” 


ALBUQUERQUE  DAILIES  MOVE 

Journal  and  Tribune  Now  Printed  in 
Remodeled  Tribune  Plant 

The  Albuquerque  (N.  M.)  Tribune 
and  the  Albttquerque  Journal  are  now 
being  published  in  the  former  plant  of 
the  Tribune,  which  has  been  completely 
remodeled  to  accommodate  the  publica¬ 
tion  of  both  newspapers.  For  three 
months  the  papers  have  been  printed  in 
the  Journal  plant. 

Under  a  contract  entered  into  last 
February  the  two  papers  combined  their 
business,  circulation  and  mechanical  de- 
jiartments  under  one  management,  while 
the  editorial  and  news  policies  remained 
distinct  and  unchanged. 


ILLINOIS  WEEKLIES  MERGE 

The  McLeansboro  (Ill.)  Times  and 
the  Leader,  weeklies,  were  consolidated 
July  6.  The  Times,  a  Democratic  or¬ 
gan,  was  published  by  W.  C.  Fair- 
weather,  and  the  Leader,  a  Republican 
newspaper,  was  owned  by  Dr.  C.  H. 
Anderson,  and  published  by  Joe  Adams. 
Under  the  merger  the  new  paper  will 
be  published  jointly  by  Fairweather  and 
Anderson  and  will  be  known  as  the 
Times-Leader.  Fairweather  will  be 
editor.  The  paper  will  be  independent 
in  politics. 


PLANNING  FRESNO  PAPER 

An  effort  is  being  made  to  start  a 
new  paper  in  Fresno,  Cal.,  the  Fresno 
Post,  publication  to  start  about  Aug.  15. 
The  jiaper  proposed  is  a  semi-weekly, 
published  on  Tuesdays  and  Fridays,  un¬ 
til  such  times  as  publishers  will  have 
satisfied  themselves  that  the  city  will 
support  a  daily.  A  crew  is  canvassing 
the  community  for  subscriptions  at  the 
rate  of  25  cents  per  month. 

DAILY  GETS  TAX  CUT 

Assessment  reductions  totaling  $35,000 
were  granted  the  Knoxi'ille  Nexvs-Sen- 
tinel  in  Knoxville,  July  11,  by  the 
county  equalization  board.  Personal 
property  was  reduced  from  $90,000  to 
$60,000  and  the  building  at  210  Church 
street  was  reduced  from  $80,()00  to 
$75,000. 


LORD  BURNHAM  DIES; 
LONDON  PUBLISHER 

Former  Owner  of  Influential  Daily 

Telegraph  Placed  News  Service 
at  Government  Disposal 
During  War 

\’iscount  Burnham,  70,  former  owner 
of  the  influential  Lottdon  Daily  Tele¬ 
graph,  died  suddenly  in  London  July  20. 

Lord  Burnham  inherited  his  father's 
barony  in  1916,  and  was  made  a  Vis¬ 
count  in  1919.  He  had  a  distinguished 
war  record  and  later  was  a  member  of 
many  royal  and  other  commissions.  He 
had  a  long  list  of  foreign  honors  and 
university  degrees.  He  was  a  member 
of  tHe  House  of  Commons  for  six  years 
before  he  entered  the  House  of  Lords. 

Harry  Lawson  Webster  Lawson,  Lord 
Burnham,  was  born  in  London.  He  was 
married  in  1884  to  Olive,  eldest  daugh¬ 
ter  of  General  Sir  Henry  de  Bathe. 
They  had  one  daughter.  He  was  edu¬ 
cated  at  O.xford.  He  first  went  to 
Parliament  in  1885. 

VVhen  the  World  War  began  he  was 
president  of  the  Empire  Press  Union 
and  chairman  of  the  Newspaper  Con¬ 
ference.  Without  holding  any  office  he 
worked  out  a  news  service  that  he  placed 
at  the  disposal  of  the  government.  Much 
of  its  news  never  appeared  in  print,  but 
was  used  by  the  War  Council.  He  was 
made  a  Viscount  for  the  service. 

In  1918  he  entertafned  visiting  .Amer¬ 
ican  editors  in  London.  He  had  been 
mentioned  for  British  .Ambassador  to 
the  United  States,  which  he  had  visited 
several  times. 

He  was  a  practical  journalist  with  an 
intimate  knowledge  of  all  newspaper 
activities  and  virtually  grew  up  in  the 
Daily  Telegraph  office  under  his  father. 
When  he  sold  the  paper  a  few  years  ago 
he  had  been  in  journalism  more  than 
40  years. 

BREWERS  BEGIN  CAMPAIGNS 


Two  St.  LouU  Concerns  Making  Ex¬ 
tensive  Use  of  Dailies 

Extensive  newspaper  advertising  cam¬ 
paigns  are  being  launched  at  once  by 
Anheuser-Busch,  Inc.,  and  the  Falstaff 
Corporation,  two  of  the  nation’s  large 
breweries  in  St.  Louis.  The  D’Arcy 
Advertising  Co.,  St.  Louis,  handles  the 
Anheuser-Busch  campaign  and  the  St. 
Louis  office  of  H.  W.  Kastor  &  Sons 
Advertising  Company  handles  the  Fal¬ 
staff  contract. 

Seymour  Schiele,  St.  Louis  represent¬ 
ative  of  the  Kastor  Company,  said  the 
Falstaff  contract  calls  for  an  extension 
of  the  bill-poster  and  newspaper  cam¬ 
paign.  This  has  been  carri^  on  in 
Missouri,  Illinois  and  Iowa,  and  will 
now  be  extended  to  California,  Ohio, 
Michigan  and  Tennessee,  and  later  to 
other  states  as  the  brewery’s  output  is 
stepped  up  to  take  care  of  distribution. 

'The  brewery  has  prepared  to  triple 
production  immediately  and  plans  to 
quadruple  the  output  in  two  more 
months.  Schiele  said  newspaper  ads 
from  a  page  to  a  quarter  page  would 
be  run  in  the  leading  dailies  through¬ 
out  the  states  mentioned  and  that  by 
next  spring  the  Falstaff  Brewery  ex¬ 
pects  to  have  nation-wide  distribution. 

VIRGINIANS  DISCUSS  NIRA 

(By  telegraph  to  Editor  &  Publisher) 

Norton,  Va..  July  20. — The_  exe¬ 
cutive  committee  of  the  Virginia 
Press  Association  here  tonight  discusseo 
the  Industrial  Recovery  Act  and  its  re¬ 
lation  to  the  newspapers  and  will  sub¬ 
mit  a  report  to  the  45th  annual  con¬ 
vention  tomorrow.  This  afternoon 
editors  and  wives  were  welcomed  by 
Mayor  Charles  1.  Fuller  and  the  re¬ 
sponse  was  made  by  George  O.  Greene, 
of  the  Clifton  Forge  Daily  Reviezv. 
Secretary  James  C.  Latimer  made  a  re¬ 
port  on  activities  during  the  year  and 
expressed  thanks  to  Editor  &  Pub¬ 
lisher  for  information  furnished  during 
year.  Attendance  was  expected  to 
each  70  by  morning.  John  E.  .Allen 
editor  of  Linotype  A'ezvs  will  be  a  fea¬ 
tured  speaker  tomorrow. 
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A.N.P.A.  TO  SURVEY  WAGES, 
HOURS  OF  WORK 

{Continued  from  page  5) 


newspaper  publishers  have  had  an  op¬ 
portunity  for  united  action.” 

Mr.  Rutledge  late  this  week  told 
Editor  &  Publisher  that  the  dates  for 
the  national  printer-publisher  meeting 
for  the  purpose  of  adopting  the  code 
have  been  set  tentatively  for  Aug.  J7 
and  18.  The  meeting  will  be  held  in 
Chicago. 

As  explained  to  Editor  &  Publisher 
by  a  Washington  U.  T.  A.  official,  the 
employing  printers,  in  adopting  their 
code,  excliide  newspapers  operating 
printing  plants  exclusively  for  news¬ 
paper  publishing,  but  include  newspapers 
also  engaged  in  commercial  job  shop 
printing.  What  efforts  will  be  made 
on  the  part  of  the  U.  T.  A.  to  administer 
the  code  to  the  newspaper  group  were 
not  disclosed.  The  code,  which  provides 
for  a  40-hour  week  and  a  minimum 
w'age  of  40  cents  an  hour  for  men  and 
30  cents  an  hour  for  women,  is  to  affect 
all  printing  plants  which  sell  printing, 
and  all  plants  privately  or  publicly  en¬ 
dowed  or  supported  and  all  plants  oper¬ 
ated  by  federal,  state  or  municipal  au¬ 
thorities.  The  U.  T.  A.  also  voted  to 
prohibit  the  employment  of  minors  un¬ 
der  16  years  of  age  in  mechanical  pro¬ 
duction. 

In  the  preamble  of  the  tentative  pub¬ 
lisher-printer  code,  it  is  stated: 

“The  National  Editorial  Association, 
comprising  in  its  membership  printing 
and  publishing  units  of  all  classes  of 
printers  and  publishers’  organizations  in 
the  United  States,  presents  this  Code  of 
Standards  and  Fair  Competition  with 
this  sp^ial  emphasis :  That  the  National 
Editorial  Association  in  its  general  re¬ 
lationship  to  all  units  of  the  printing 
and  publishing  industry,  can  best  aid  in 
administering  the  National  Industrial 
Recovery  Act  without  desire  or  ten¬ 
dency  to  create  monopoly  in  the  print¬ 
ing  and  publishing  industry  or  any 
branches  thereof  to  the  detriment  of  any 
branch  of  business  and  without  great 
expense  to  individuals  engaged  in  any 
branch  of  the  industry.” 

The  code  differs  from  the  one  adopted 
by  the  commercial  printers  in  that  it 
sets  a  minimum  wage  of  45  cents  an 
hour  for  men  and  30  cents  an  hour  for 
women,  excepting  apprentices.  The  hour 
schedule,  like  that  of  the  U.  T.  A.,  is 
limited  to  40  hours  per  week.  The  es¬ 
sential  difference  between  the  two  codes 
lies  in  the  powers  of  administration. 
Whereas  the  commercial  printers’  code 
sets  up  the  U.  T.  A.  as  a  coordinator 
for  the  industry,  along  with  a  board  of 
35  directors  from  different  zones,  the 
printer-publishers  suggest  the  establish¬ 
ment  of  a  Graphic  Arts  Institute  which 
will  include  representatives  of  all  the 
different  phases  of  the  industry,  such  as 
lithographing,  engraving  and  newspaper 
publishing,  in  a  self-governing  body. 

The  main  objection  of  the  N.  E.  A. 
to  the  U.  T.  A.  code  was  expressed  at 
the  meeting  when  the  decision  was  made 
to  formulate  another  set  of  regulations, 
when  a  number  of  printer-publishers 
stated  that  “the  city  printers  centering 
in  New  York,  Chicago,  Boston,  Phila¬ 
delphia,  Cleveland  and  other  centers  are 
determined  to  impose  administrative  re¬ 
strictions  regarding  wages,  hours  of 
work  and  other  conditions  on  the  coun- 
tr>-  publisher  and  printer  that  will  make 
it  impossible  for  him  to  continue  in 
business.” 

Clarence  T.  Brown,  Blanchester  (O.) 
Star-Republican,  former  secretary  of 
state  of  Ohio,  and  representing  1,000 
printer-publishers,  asserted  at  the  even¬ 
ing  meeting  that  “adoption  of  the  Ty- 
pothetae  code  will  wreck  the  businesses 
of  the  country  town  printers.” 

Following  the  N.  E.  A.  session  a  com¬ 
mittee  of  U.  T.  A.  officials,  including 
Julius  S.  Weyl.  Philadelphia,  president, 
John  Deviny,  Washington,  D.  C.,  secre¬ 
tary.  and  Mr.  Oswald  met  with  Mr. 
Rutledge,  N.  E.  A.  secretary,  Mr. 
Brown  and  Mr.  Baldridge  in  an  effort 
to  reconcile  their  differences.  The  U. 
T.  A.  offered  through  them  to  increase 
the  board  of  control  from  35  to  36  and 


permit  one  publisher-printer  to  serve  as 
a  member  of  the  board  at  large.  The 
N.  E.  A.  committee  declined  the  offer 
and  set  up  its  own  tentative  code,  which 
was  approved  later  by  members  attend¬ 
ing  the  printing  conference.  The  code 
is  printed  elsewhere  in  this  issue  in  full. 

The  tentative  code  of  the  U.  T.  A. 
underwent  considerable  revision  at  the 
Qiicago  meeting.  Even  at  this  date 
there  are  certain  matters  to  be  decided 
upon  before  the  code  will  be  submitted 
to  the  recovery  administration.  Accord¬ 
ing  to  the  latest  word  from  Washing¬ 
ton,  the  special  committee  appointed  at 
Chicago  is  working  out  details,  and  the 
code  may  be  filed  within  another  week. 

Meanwhile,  last  week,  the  board  of 
governors  of  the  International  Allied 
Printing  Trades  Association,  repre¬ 
senting  155,000  union  printing  trades 
workers,  met  in  executive  session  in 
Chicago  to  draw  up  a  code,  after  em¬ 
ploying  printers  declined  to  meet  with 
them  to  discuss  a  common  code.  The 
union  directors  denounced  as  “ridicu¬ 
lous”  the  commercial  printers’  code  of 
40  hours  a  week  with  a  minimum  wage 
scale  of  40  cents  an  hour  for  men  and  30 
cents  for  women,  and  announced  they 
would  oppose  these  measures. 

John  B.  Haggerty,  chairman  of  the 
group,  coi^rising  representatives  from 
the  bookbinders’,  stereotypers’,  photo¬ 
engravers’  and  pressmen’s  unions,  de¬ 
clared  they  were  “astonished”  at  the 
proposal  of  the  employers  to  reduce 
union  wage  scales. 

“The  proposed  code  violates  the 
spirit  and  intent  of  the  National  Re¬ 
covery  Act  and  the  section  in  that  code 
relating  to  wages  and  working  con¬ 
dition  for  shop  printers  will  be  opposed 
by  the  printing  tr?'’"'!  union,”  he  said. 

Mr.  Haggerty  asserted  that  it  was 
not  the  intent  of  the  union  shop  em¬ 
ployers  to  impose  such  measures  in  the 
code,  but  that  it  was  through  the  ef¬ 
forts  of  open  shop  members  of  the  meet¬ 
ing.  By  a  juggling  of  votes,  it  was  al¬ 
leged,  the  open  shop  group  gained  con¬ 
trol  and  were  able  to  railroad  through 
such  provisions  as  were  favorable  to 
non-union  practices. 

A  30-hour  week  will  probably  be 
recommended  by  the  allied  printing 
trades  union  group,  which  was  sched¬ 
uled  to  meet  in  Washington  this  week 
in  an  effort  to  agree  on  a  wage  and 
hour'  agreement  to  be  offered  as  a 
suggestion  to  the  administration  in  pass- 
in"  on  a  printing  code. 

It  is  understood  that  closed  shop  em¬ 
ployers  were  not  entirely  satisfied  with 
the  code  adopted  at  the  Midland  Club, 
Chicago,  last  week.  Harry  G.  Cantrell, 
secretary  of  the  Franklin  Association, 
Chicago,  told  Editor  &  Pubusher 
that  union  shop  owners  will  probably 
demand  certain  amendments  to  the  code 
adopted,  regarding  wage  scales  and 
working  conditions,  or  draft  a  code  of 
their  own. 

Members  of  the  Daily  Texas  Press 
League,  meeting  in  Dallas,  Jub'  17, 
moved  to  write  their  own  code,  distinct 
from  that  of  the  commercial  printing 
industry,  if  they  are  required  to  come 
under  the  terms  of  the  recovery  act. 

Forty  members,  representing  60  of 
the  68  member  papers  of  the  league,  at¬ 
tended  the  session  presided  over  by 
Houston  Harte,  publisher  of  the  San 
Angelo  Standard  and  Times,  and  presi¬ 
dent  of  the  league.  Members  of  the 
Texas  Newspaper  Publishers’  Associ¬ 
ation,  comprising  the  larger  papers  of 
Texas,  attended  the  meeting. 

“It  is  the  sense  of  the  Texas  Daily 
Press  League,”  read  the  resolution 
adopted,  “that  the  newspaper  publishing 
profession  is  separate  and  distinct  from 
the  commercial  printing  industry  manu¬ 
facturing  printing  for  sale  to  others. 

“The  activity  of  publishers  operating 
commercial  printing  plants  (as  well 
as  newspapers)  in  indorsing  any  code 
for  the  regulation  of  the  commercial 
printing  industn^  shall  not  be  con¬ 
strued  as  committing  the  newspaper  in¬ 
dustry  in  any  way.” 


N.E.A.  ADOPTS  TENTATIVE 
RECOVERY  CODE 

{Continued  from  page  5) 


RAY  JOINS  TAMPA  TIMES 

Ed  Ray,  sports  editor  of  the  Macon 
(Ga.)  Telegraph  since  August.  1931, 
has  been  appointed  sports  editor  of  the 
Tampa  (Fla.)  Times. 


limitations  shall  be  permitted,  provid^ 
that  no  employe  as  described  above  will 
work  more  than  520  hours  in  any  three 
months. 

B.  Minimum  Wages.  There  shall 
be  a  standard  minimum  wage  for  all 
mechanical  or  shop  labor  employed  in 
the  industry  of  forty-five  cents  (.45) 
per  hour  for  male  labor  and  thirty  cents 
(.30)  per  hour  for  female  labor,  with 
the  exception  that  apprentices  or  per¬ 
sons  learning  the  trade  may  be  em¬ 
ployed  at  a  lower  wage  rate,  provided, 
however,  that  the  number  of  apprentices 
employed  shall  not  exceed  more  than 
one  apprentice  for  each  five  mechanical 
employees,  or  fraction  thereof. 

Article  III.  Trade  practice  rules. 
A.  Cost  and  accounting.  Every  person 
or  concern  in  the  printing  industry  shall 
maintain  and  keep  in  proper  order  a 
cost  finding  system  and  accounting  meth¬ 
ods  that  will  furnish  and  make  avail¬ 
able,  with  reasonable  accuracy,  all  neces¬ 
sary  information  as  to  the  costs  of  pro¬ 
duction  of  printing  and  the  transaction 
of  business  by  said  person  or  concern. 

B.  Secret  Rebates  and/or  Agree¬ 
ments.  The  making  or  offering  to  make 
secret  payments  or  allowance  of  re¬ 
bates,  commissions,  credits,  unearned 
discounts  or  the  extending  of  special 
favors,  services  or  privileges  to  pur¬ 
chasers  of  printing,  their  agents,  officers 
or  representatives,  in  any  form  whatso¬ 
ever,  shall  not  be  permitted,  and  shall 
constitute  a  violation  of  this  code. 

C.  Deception  and  Fraud.  Deceiving 
or  defrauding  customers  with  respect  to 
quantity,  quality,  grade  or  substance  of 
stock,  or  any  other  material  element 
entering  into  the  completed  work,  shall 
not  be  permitted. 

D.  Competitive  Relationships.  The 
defamation  or  damaging  of  competitors 
by  false  imputation  as  to  their  conduct, 
ability,  credit,  or  service ;  or  the  attempt 
to  breach  or  breaching  of  existing  con¬ 
tracts  between  competitors  and  their 
customers,  or  the  obstructing  of  per¬ 
formance  of  such  contractual  relation¬ 
ship  by  such  means,  shall  not  be  per¬ 
mitted.  The  wrongful  enticing  away  of 
employes  of  competitors,  or  the  pirat¬ 
ing  of  ideas,  designs,  drawings,  sketches, 
copy,  etc.,  known  to  be  the  property  or 
product  of  any  competitor,  shall  not  be 
permitted. 

Article  IV.  Stabilisation  of  prices. 
The  stabilization  of  prices  shall  imme¬ 
diately  be  based  upon  cost  and  no  bid 
shall  be  submitted  or  price  quoted,  or 
printed  matter  or  service  sold  or  ren¬ 
dered  by  any  person  or  concern  in  the 
printing  industry  for  less  than  the  cost 
of  production,  plus  the  cost  of  all  mate¬ 
rials  and  outside  purchases  required  to 
produce  such  printed  matter  or  render 
such  services;  provided,  however,  this 
provision  shall  not  apply  to  newspapers 
or  other  periodicals  sold  and/or  deliv¬ 
ered  by  the  publisher. 

Article  V.  Administration.  That 
there  shall  be  formed  an  organization 
known  as  the  Graphic  Arts  Institute  for 
the  administration  of  this  code,  and  the 
said  Graphic  Arts  Institute  shall  be 
truly  representative  on  a  national  scale 
of  all  the  various  groups,  interests,  and 
trades  making  up  the  printing  industry, 
as  shown  on  Chart  No.  5,  entitled.  The 
Graphic  Arts  Industry,  of  a  series  on 
the  Industrial  Recovery  Bill  as  prepared 
by  the  Bureau  of  Foreign  and  Domestic 
Commerce  of  the  United  States  govern¬ 
ment. 

That  each  individual  or  concern  en¬ 
gaged  in  the  industry  in  a  proprietory 
capacity  shall  select  that  division  or 
organization  of  the  industry  with  which 
he  or  it  desires  to  affiliate;  that  each 
organization  or  division  of  the  industry, 
as  shown  by  said  Chart  No.  5,  shall 
meet  in  each  state  and  set  up  and  pro¬ 
vide  for  a  state  organization  to  regulate 
their  said  branch  or  division  within  the 
state. 

Further,  that  each  branch  or  division 
of  industry  within  the  state  shall,  in  co¬ 
ordination  with  the  same  industry  in 
other  states,  select  and  choose  a  repre¬ 


sentative  of  their  particular  branch  or 
division  to  represent  such  branch  or 
division  of  the  industiy  on  the  national 
committee  or  governing  body  of  the 
Graphic  Arts  Institute.  In  selecting  or 
electing  the  national  representative  of 
each  branch  of  industry,  each  state  shall 
be  entitled  to  a  proportionate  number 
of  votes  based  upon  the  proportionate 
relationship  of  the  total  volume  of  busi¬ 
ness  done  by  such  branch  or  division  of 
the  industry  in  such  state  in  comparison 
with  the  total  amount  of  business  done 
in  such  branch  or  division  of  industry 
within  the  United  States,  provided  that 
each  state  shall  have  at  least  one  vote 
in  the  selection  of  a  national  representa¬ 
tive  of  their  branch  or  division  of  die 
industry,  if  such  said  branch  or  divi¬ 
sion  of  the  industry  be  represented  in 
the  state. 

On  the  selection  or  election  of  the 
membership  of  the  said  national  Graphic 
Arts  Institute  said  institute  shall  be  a 
self-governing  body  and  shall  represent 
the  printing  industry  as  a  whole  in  re¬ 
lationship  with  the  national  government 
and  shall  provide  rules  and  regulations 
for  the  general  administration  of  this 
code. _ 


ARTISTS  ADOPT  CODE 

The  .American  Artists  Equity  an¬ 
nounced  in  Chicago  last  week  that  it 
had  drafted  a  trade  code  for  commercial 
artists  which  will  be  submitted  to  fed¬ 
eral  authorities  under  the  National  Re¬ 
covery  Act.  It  provides  a  33-hour  work 
week  with  a  six-hour  day,  but  would 
allow  artists  to  work  overtime  if  paid 
time  and  a  half.  A  minimum  price  of 
$3  is  set  for  any  work  of  commercial 
art.  The  code  is  designed  to  cover  art 
agencies  and  brokers,  arts  schools  and 
freelance  artists.  Under  it.  artists  would 
be  forbidden  to  disparage  a  competitor’s 
work  or  to  change  it  and  the  goveni- 
mem  is  asked  to  orohibit  importation 
of  art  work  for  commercial  purposes. 


GEORGE  S.  McCURDY 

George  S.  McCurdy,,  65,  a  copy  editor 
on  the  New  York  Daily  Mirror,  died 
in  a  New  York  hospital  July  19.  He 
was  born  in  Johnstown,  Pa.,  and  started 
his  career  as  a  division  manager  of  the 
Government  Printing  Office  in  Wash¬ 
ington.  Subsequently  he  was  sports 
editor  of  the  IVashitigton  Post,  assistant 
sports  editor  of  the  Nezv  York  Times 
for  12  years,  assistant  financial  editor 
of  the  New  York  Sun,  and  a  copy 
editor  of  the  New  York  Commercial. 
He  was  a  bachelor. 


ADVOCATES  LAKE  AIRPORT 

The  Chicago  American  is  advocating 
a  lake  front  airport,  calling  for  the 
building  of  a  140-acre  island  directly 
east  of  Adler  Planetarium.  The  Chi¬ 
cago  Aero  Commission,  of  which  M.  C. 
Meigs,  general  manager  of  the  Ameri¬ 
can,  is  chairman,  has  approved  the  plan 
and  Mayor  Kelly  plans  to  go  to  Wash¬ 
ington  to  seek  $3,300,000  from  the  pub¬ 
lic  works  appropriation  fund  to  finance 
the  landing  field. 


DAIUES  APPOINT  “SPECIAL” 

DeLisser,  Boyd  &  Terhune,  Inc- 
New  York,  publishers’  representatives, 
have  been  named  to  represent  the  Clear¬ 
field  (Pa.)  Progress,  effective  July  !/• 
They  will  also  represent  the  Scranl^ 
(Pa.)  Scrantonian,  effective  Aug.  !'• 
James  W.  Wylie,  formerly  of  the  ComK 
Section  Advertising  Corporation  and  the 
Philadelphia  Ledger,  has  joined  the 
DeLisser  staff. 


COSTS  ASSESSED 

Counsel  for  the  Press  Publishi^ 
Company,  formerly  publishers  of  the 
New  York  Weir  Id,  filed  a  bill  of  c(W 
for  $131  this  week  against  Charles  U 
Craig,  former  Comptroller  of  the 
of  New  York.  Recently  his  $250, OW 
libel  suit  proved  unsuccessful. 


NAMED  AVIATION  EDITOR 

Charles  E.  Planck,  a  former  Lexinf' 
ton,  Ky.,  newspaperman,  has 
pointed  aviation  editor  of  the 
inqton  Post.  For  several  7^*.  ^ 
Planck  was  on  the  news  staff  ot 
Detroit  Free  Press. 


Valuable  reference  work 


Editors  and  Publishers 


The  American  Year  Book  is  a  standard 
record  of  significant  events  in  current  his¬ 
tory,  science,  art,  literature  and  other  branches 
of  human  knowledge.  It  surveys  America’s 
advance,  including  the  development  of  gov¬ 
ernmental  policies. 

The  object  is  to  make  the  volume  con¬ 
venient  for  the  user;  hence,  a  full  and  care¬ 
fully  analyzed  index  is  provided  to  open  up 
all  remote  connections  and  relations  of  a  sub¬ 
ject.  Among  the  subjects  in  the  present 
(1932)  volume  are: 


^LHE  American  Year  Book,  sponsored 
by  The  New  York  Times  Company  and 
published  annually  since  1910,  serves  writers 
and  research  workers.  Newspaper  publishers 
and  editors — literary  men  and  women  in  gen¬ 
eral — ^who  seek  to  verify  points  that  arise  in 
their  minds  or  wish  a  handy  body  of  reference 
material  settling  questions  of  fact  find  it 
indispensable. 


AMERICAN  POLITICAL  HISTORY 
THE  NATIONAL  GOVERNMENT 
STATE  GOVERNMENT 
MUNICIPAL  GOVERNMENT 
DEFENSE  AND  ARMAMENT 
AGRICULTURAL  AND  ALLIED 
INDUSTRIES 
MANUFACTURES  AND 
TRANSPORTATION 

SOCIAL  PROBLEMS  AND  CONDITIONS 


RELIGION 

ENGINEERING  AND  CONSTRUCTION 
CHEMISTRY  AND  PHYSICS 
MEDICAL  SCIENCES 
LITERATURE  AND  LANGUAGE 
EDUCATION 

INTERNATIONAL  RELATIONS 
PUBLIC  FINANCE  AND  TAXATION 
PUBLIC  RESOURCES  AND  .UTILITIES 
BUSINESS  AND  FINANCE 


MINERAL  INDUSTRIES 
IMMIGRATION  AND  POPULATION 
LABOR  AND  LABOR  LEGISLATION 
MATHEMATICS  AND  ASTRONOMY 
GEOPHYSICAL  SCIENCES 
BIOLOGICAL  SCIENCES 
PHILOSOPHICAL  AND  SOCIAL 
SCIENCES 
THE  ARTS 


Chronology  of  financial  events  in.  1932,  as  compiled  and  printed  by 
The  New  York  Times  in  its  Annual  Financial  Review,  is  appended. 


in  the  United  States  and  Canada;  other  countries,  $8.00 
QOOpages — 5  x  8  inches — cloth  bound 


The 

y  American 
^  Year  Book 
Corporation, 
229  West  43d  St 
New  York,  N.  Y. 


Special  Offer:  Eight  volumes  1925-1932,  inclusive  {uniform  binding) 
$24.00  in  United  States  and  Canada;  elsewhere,  $26.00 


^  ,.♦*  Please  enter  our  order  for 

?  ..♦•  . . . copies  of  the 

..♦*  1932  edition  of  The  American 

•*  Year  Book  @  |7.50  per  copy*, 
(or)  The  complete  set  of  8  vol¬ 
umes,  1925  to  1932  inclusive,  for 
$24.00t. 


The  AMERICAN  YEAR  BOOK 


Sponsored  by 

THE  NEW  YORK  TIMES  COMPANY 

times  square  new  YORK 


For  which  we  enclose  $ 


Nnme 


Street 


’  Citjr  . 

*  Foreltn  Coantrle*  S8.M 


. .  State . . . 

t  Foreica  Coantrice  SSS.OO 
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BEEBE  OUTLINES  PLAN 
FOR  VALUING  DAILY 

Formula  List*  Property  Value,  Two 
Year*  of  Net  Earning*  and  Cir¬ 
culation  Value  at  $5  a 
Sub*criber 

Another  formula  for  valuing  a  news¬ 
paper  property  was  obtained  by  Editor 
&  Publisher  this  week  from  Dan  C. 
Beebe,  Oroville  (Cal.)  Mercury-Regis¬ 
ter,  and  president  of  the  California 
Newspapers  Publishers’  Association,  in 
connection  with  the  article  last  week 
which  discussed  this  subject  from  the 
viewpoint  of  capital  stock  valuation  for 
tax  purposes  under  the  National  In¬ 
dustrial  Recovery  Act. 

“Our  plan,”  Mr.  Beebe  said,  “has 
been  to  value  a  paper  as  per  the  fol¬ 
lowing  example: 

“Plant  and  equipment  used  for 
publishing  the  paper  and  carry¬ 
ing  on  the  business,  estimated 
or  actual  inventory  value. ..  $50,000 
“Two  year  net  earnings  estimated 

$1,000  per  month .  24,000 

“C)ne  year  subscription  value 
4,000  subscribers  at  $5  each..  20,000 


Total  . $94,0M 

“This  plan  has  been  accepted  as  fair 
and  sound  by  many,  also  rejected  and 
considered  unfair  to  either  buyer  and 
seller  or  both. 

“Our  contention  has  been  that  the 
buyer  is  really  buying  the  field  and  the 
opportunities  and  business  instead  of 
equipment  and  he  may  as  well  forget 
all  about  second-hand  value  of  equip¬ 
ment  for  the  time  being.” 


SIMMONS  PAWTUCKET  M.  E. 

Charles  L.  Simmons,  recently  with 
the  Boston  American  and  Advertiser, 
has  been  appointed  managing  editor  of 
the  PauiucKet  (R.  I.)  Times,  suc¬ 
ceeding  J.  A.  Mogelever.  Before  going 
to  Boston,  Mr.  Simmons  was  employed 
by  the  Boston  Herald,  the  Des  Moines 
(la.)  Register  and  International  News. 
He  is  a  native  of  Iowa.  On  the  same 
date,  Eugene  Moriarty  became  telegraph 
editor  of  the  Times,  succeeding  Harold 
T.  Kirby.  Moriarty  was  formerly  with 
the  New  York  Journal.  Stanley  T. 
Black  is  president  and  general  manager 
of  the  Times. 


STONEMAN  VISITS  CHICAGO 


Stockholm  Writer  for  Chicago  Daily 

New*  Spending  Vacation  in  U.  S. 

William  H,  Stonesxan,  Chic^o  Daily 
News,  foreign  correspondent  in  Stock¬ 
holm  and  Moscow,  accompanied  by 
his  wife,  visited  friends  and  relatives 
in  Chicago  recently.  It  was  Mr.  Stone- 
man’s  first  visit  to  America  in  five 
years.  They  will  sail  for  Stockholm 
July  28. 

Mr.  Stoneman  is  one  of  the  young¬ 
est  foreign  correspondents  on  the  Daily 
News  staff.  He  was  formerly  a  Chi- 
c^o  reporter  who  was  eager  for  for¬ 
eign  service.  He  was  told  that  the 
only  possible  opening  would  be  at 
Stockholm.  Stoneman  could  not  speak 
Swedish  at  the  time.  He  arranged, 
however,  to  live  with  a  Swedish  family 
in  Chicago  and  learned  to  speak  the 
language  and  some  time  later  was  as¬ 
signed  to  the  Stockholm  post. 

During  the  past  year  Mr.  Stoneman 
has  traveled  extensively  in  Russia  and 
has  written  many  color  stories  on 
Soviet  life.  He  also  wrote  a  book  on 
Ivar  Krueger,  Swedish  match  king. 


SMALL  WINS  UBEL  SUIT 

Leslie  Small,  managing  editor  of  the 
Kankakee  (Ill.)  Daily  Republican  News, 
was  the  victor  in  a  libel  suit  brought  by 
Joseph  Albert  Adams,  publisher  of  a 
weekly  Kankakee  paper,  when  Justice 
of  the  Peace  Edward  H.  Dempsey  re¬ 
cently  dismissed  the  charge.  Adams’ 
complaint,  it  was  disclosed,  was  based 
on  an  article  published  in  the  Repub¬ 
lican-News  concerning  a  suit  for  ten 
weeks’  salary  at  $15  per  week  filed 
against  Adams  by  Carl  Lampe,  former 
editor  of  the  weekly.  Adams  said  in 
his  action  against  Small  that  the  daily’s 
story  injur^  his  moral  and  financial 
standing  in  the  community. 


KNOWLAND  DEDICATES  PARK 

Joseph  R.  Knowland,  publisher,  Oak¬ 
land  Tribu^,  v/as  the  principal  speaker 
at  the  dedication  exercises  held  in  Son¬ 
oma,  Cal.,  July  7,  when  the  hacienda  of 
General  Mariano  Guadelupe  Vallejo — 
last  of  the  military  commandantes  in 
California  under  Mexican  regime — be¬ 
came  a  state  park.  Knowland,  who  is 
a  member  of  the  State  Park  Commis¬ 
sion,  accepted  the  property  on  behalf  of 
the  state. 


RETURNS  TO  FLORIDA 

Kent  Watson,  founder  and  publisher 
of  the  Miami  Beach  (Fla.)  Sun,  re¬ 
turned  from  New  York  last  week  to 
resume  his  residence  in  the  Florida  city. 
Since  February,  Watson  has  been  writ¬ 
ing  for  the  New  York  Herald  Tribune 
and  the  New  York  Mirror.  He  is  a 
director  of  the  New  York  Newspaper 

Club. - 

FRY  JOINS  NBC 

Kenneth  Fry,  formerly  sports  editor 
of  the  old  Chicago  Evening  Post  and 
more  recently  a  meml^r  of  the  United 
Press  sports  staff,  Chicago,  has  joined 
the  publicity  staff  of  National  Broad¬ 
casting  Company. 


JOINS  COLLEGE  PUBLISHERS 

Marshall  Shepperd  has  joined  Col¬ 
lege  Publishers’  Representatives,  Inc., 
and  will  make  his  headquarters  in  the 
Chicago  office  at  612  North  Michigan 
Avenue.  For  several  years  Mr.  Shep¬ 
perd  was  in  the  publicity  department  of 
General  Electric  Company  in  Schenec¬ 
tady. 


HINKLEY  MANAGING  EDITOR 

Vern  Hinkley,  former  city  editor  of 
the  Honolulu  Star-Bulletin,  has  been 
appointed  managing  editor,  replacing 
Joseph  R.  Farrington  who  has  taken 
charge  of  the  commercial  printing  de¬ 
partment. 


LOOKING  FOR  SPEED? 

In  a  recent  demonstration  the  speedy  performance  of  Certified  Dry 
Mats  was  brousht  home  quite  forcibly. 

A  doxen  Certifieds  were  sandwiched  in  between  the  resular  run  of 
other  mats,  and  the  stereotypers  could  not  help  but  notice  and  remark 
how  Certifieds  moved  swiftly  and  smoothly  mat  after  mat,  without  a 
second’s  lost  motion,  from  molder  to  packer  and  then  scorcher  to  scorcher, 
to  castins  box.  Fully  six  minutes  were  saved  in  setting  thru  these 
doxen  mab. 

Needless  to  add,  this  smooth  speed  and  the  better  plates  produced 
won  Certifieds  a  new  customer. 

If  you  are  looking  for  speed  and  good  printing  plates  it  will  pay  you 
to  look  into  Certified  D^  Mat  performance. 
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NEW  HAVEN 

CONNECTICUT 

An  Excellent  Try-Out  Field 

Doing  14.82%  of  all  Retail  Sales  and  26.67% 
of  all  wholesale  sales  in  the  State,  New  Haven  is 
one  of  the  most  important  selling  centers  in  the 
country.  Add  to  this  the  volume  of  business  done 
in  the  40  cities  and  towns  adjacent  to  New  Haven 
and  properly  considered  as  part  of  the  New  Ha¬ 
ven  market,  the  importance  of  New  Haven  as  a 
consumer  of  advertised  goods  should  appeal  with 
force  to  all  alert,  progressive  sellers  of  merchan¬ 
dise. 

This  Great  Market  Is  Completely 
Covered  by 

THE 

REGISTER 

which  has  an  average  net  paid  circulation  every 
night  at  the  present  time  exceeding  by  a  SUB¬ 
STANTIAL  MARGIN 


PER  ISSUE 


Advertisers  in  The  Register  reach  a  full  100 
per  cent  buying  power  in  New  Haven  and  vicinity 
and  at  a  price  per  thousand  circulation  far  lower 
than  prevails  in  any  other  New  England  city. 

The  Register’s  circulation  is  real  circulation 
among  substantial,  well-to-do  readers  who  pay 
for  the  paper  themselves,  who  have  the  money  to 
spend  and  spend  it. 


New  Haven  Register 

Quality  and  Quantity  Circulation 

Represented  by 

The  Julius  Mathews  Special  Agency 

New  York  —  Boston  —  Chicago  —  Detroit 
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Do  you  want  IfltCTCSt? 


Inquiries  from  Women 


were  received  by  the  New  York  Herald  Tribune  during 
the  first  six  months  of  this  year.  They  took  the  trouble 
to  write,  telephone  or  visit,  consulting  the  experts  of  the 
Herald  Tribune  on  matters  relating  to  food,  beauty  and 
fashions.  All  these  letters  came  in  as  a  result  of  the 
features  of  interest  to  women  which  the  Herald  Tribune 
presents  daily  and  Sunday. 

A  H  H 

If  you  are  looking  for  women  customers  and  want  them 
to  know  about  your  product,  this  is  the  medium  for  your 
advertising  —  where  interest  is  keen,  and  purchasing 
power  exceptionally  high. 

NEW-^YORK 

Xetalb  ^1^^  tribune 

*  Fashion  sketches,  daily  and  Sunday,  by  Fanny  Fitrwater,  Fashion  Director  #  “What’s  In  Fashion  Now” — a  daily  illustrated 
feature  •  “The  Food  Markets” — a  daily  food  news  feature  •  A  full  page  of  fashion  piaures  in  gravure  every  Sunday  •  The 
famous  Herald  Tribune  Institute  —  several  pages  every  Sunday  •  A  beauty  feature  every  Sunday  • 
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»UR  OVN  VORl£> 

"or  Letters 


“'^HE  Law  of  the  Press,”  one  of 
X  journalism’s  most  useful  manuals, 


has  bwn  revised  and  re-issued.  This 
time  the  author,  William  G.  Hale,  dean 
of  the  law  school  of  the  University  of 
Southern  California,  has  collaborated 
with  Ivan  Benson,  associate  professor 
of  journalism  at  the  same  school,  and 
the  material  has  been  reorganized  with 
a  view  of  clarifying  it  for  the  lay  read¬ 
er.  The  VVest  Publishing  Company,  St. 
Paul,  is  the  publisher. 

The  text  relative  to  libel,  the  right 
of  privacy,  and  contempt  has  been  sub¬ 
stantially  rewritten,  and  illustrative  ma¬ 
terial  in  the  form  of  brief  examples 
from  decided  cases  has  been  added  to 
many  sections.  Both  case  law  and 
statute  law  have  been  brought  up  to 
date.  Since  ten  years  have  passed  since 
the  book  was  first  issued,  ^e  need  for 
the  present  revision  is  manifest. 

The  preponderant  section  of  the  book 
is  devoted  to  libel,  which  takes  up 
many  leases  of  this  absorbing  subject. 
It  is  doubtful  that  this  problem  is  else¬ 
where  discussed  so  comprehensively  and 
authoritatively  as  it  is  in  this  book. 
Under  the  classification  of  "justifica¬ 
tion,”  for  instance,  the  followipg 
angles  are  considered:  truth,  good  faith, 
innocent  mistake,  repetition  of  another’s 
statement,  privilege,  privilege  reports, 
fair  comment  and  criticism,  and  de¬ 
famatory  statements  of  fact  concerning 
candidates  for  public  office.  Slander, 
libel  per  se,  libel  per  quod,  public  re¬ 
action,  criminal  li^l,  identity  of  per¬ 
sons  defamed,  malice,  damages  and  re¬ 
tractions  are  other  subjects  treated  in 
the  250-page  discussion  of  libel. 

The  book  is  replete  w’ith  illustrative 
material,  stated  clearly  and  with  enough 
court  record  to  make  the  matter  un¬ 
derstandable.  Recent  material  is  in¬ 
cluded  as,  for  instance,  the  suit  of  the 
coach  of  the  Dunkirk  (N.  Y.)  High 
School  football  coach,  who  objected  to 
criticism  in  the  Dunkirk  Evening  Ob¬ 
server  in  1930.  Other  important  cases 
which  are  used  for  examples  include  the 
famous  suit  of  the  Cherry  Sisters,  act¬ 
resses,  against  the  Des  Moines  Leader 
in  1901 ;  Professor  O.  L.  Triggs  against 
the  New  York  Sun;  and  Olga  Nether- 
sole,  singer,  against  the  Cleveland 
Leader. 

The  book  also  takes  up  legal  pro¬ 
cedure,  the  right  of  privacy,  publica¬ 
tions  in  contempt  of  court,  constitu¬ 
tional  guarantees  of  the  freedom  of  the 
press,  miscellaneous  statutes  governing 
the  iM’ess  (including  news  of  crime  or 
lust,  obscene  literature,  regulations  re¬ 
lating  to  advertising,  threats  to  pub¬ 
lish  libel,  statement  of  ownership,  and 
s^ond-class  mail  privileges),  copyright, 
rights  and  duties  of  news-gathering 
agencies,  the  legal  nature  of  the  busi¬ 
ness  of  news  vending,  contracts,  and 
official  and  legal  advertising. 

The  authors  are  of  the  opinion  that 
knowledge  of  many  of  the  matters 
treated  in  this  volume,  especially  libel, 
contempt  and  copyright,  would  aid  the 
reporter,  as  well  as  other  editorial 
executives,  in  their  work.  This  book 
covers  this  requirement  admirably,  and 
certainly  is  an  indispensable  legal  hand¬ 
book  for  the  newspaper  and  advertising 
professions. — J.  W.  P. 


Anew  edition  of  “Newspaper  writ¬ 
ing  and  Editing,”  revised  for  the 
second  time  by  the  author,  Willard  G. 
Bleyer,  director  of  the  School  of 
Journalism  of  the  University  of  Wis¬ 
consin,  has  been  published  by  Houghton 
Mifflin  Company,  Boston.  The  brok  is 
widely  used  as  a  textbook  by  classes 
in  journalism. 

In  the  new  edition,  it  is  announced, 
the  book  has  been  almost  entirely  re¬ 
written.  Treatment  of  news  gathering 
and  news  writing  has  b*een  amplified, 
with  a  new  chapter  added  on  the  chief 
news  sources  of  the  average  city.  Con¬ 
siderable  new  illustrative  material  also 


‘‘PRACTICAL  ADVERTISING,” 
T  bv  Herbert  Field  Kinc'.  account 


1  by  Herbert  Field  King,  account 
executive  for  the  William  B.  Remington 
Agency,  Springfield,  Mass.,  “treats  of 
advertising  in  the  broad  way,”  to  quote 
the  preface.  In  25  chapters  and  271 
pages  it  covers  the  philosophy  of  ad¬ 
vertising,  markets,  the  machinery  of 
distribution,  price,  cc»npetition,  media  of 
all  kinds,  space  buying  methods,  work¬ 
ings  of  the  A.  B.  C.,  controlled  circu¬ 
lations,  measurement  of  advertising 
space,  rate  cards,  contracts,  schedules, 
work  of  different  kinds  of  advertising 
men,  the  advertising  appropriation, 
printing,  plate  making,  paper,  layout, 
copy,  etc.,  etc. 

Naturally  there  is  no  opportunity  to 
go  into  any  of  these  topics  deeply,  but 
the  beginner  or  even  the  person  who 
has  seen  only  one  phase  of  advertising 
will  find  explanations  of  practices  which 
might  otherwise  be  vague  to  him. 

The  author  has  had  varied  selling  and 
advertising  experience.  The  book  is 
published  by  D.  Appleton  &  Co.,  New 
York.— R.  S.  M. 


Text  and  advertisement  pages  of 
Railwav  Aae  for  Tulv  I  aive  no  evi- 


1  Railway  Age  for  July  I  give  no  evi¬ 
dence  that  there  has  ever  been  a  de¬ 
pression  among  the  men  who  operate 
railroads  or  among  those  who  supply 
railway  equipment.  The  edition  is 
labeled  “a  record  of  research  and  de¬ 
velopment  that  has  made  our  railways 
the  world’s  most  efficient  transportation 
system.”  and  it  is  a  sincere  and  effec¬ 
tive  rebuttal  of  criticisms  that  the  mas¬ 
ters  of  the  iron  horse  have  neglected 
scientific  progress.  Keyed  to  the  rail¬ 
way  exhibit  at  the  Century  of  Progress 
exhibition,  the  publication  describes  and 
illustrates  the  advances  which  have  been 
made  in  speed  and  tractive  ability  of 


LI  PPM  ANN 

Today  and 


L Today  and  J 

Tom  or  row'' 


Now  in  more  than  123  newspapers 


NEW  YORK 


Sfetalb  ^Tribune 

SYNDICATE 


FUTURE  “BLESSED  EVENT” 
ADVERTISED  IN  DAILY 


'^URN  to  the  advertising  depart- 
ment  if  the  hard-boiled  editorial 


has  been  substituted.  Separate  chapters 
deal  with  speeches  and  meetings,  inter¬ 
views,  fires  and  accidents,  crime,  courts, 
human  interest  articles,  and  feature 
stories.  In  addition,  problems  for  dis¬ 
cussion  and  study  have  been  grouped  at 
the  back  of  the  book,  replacing  practice 
work  that  appeared  at  the  ends  of  some 
chapters  in  the  earlier  editions. 

“To  formulate  a  large  number  of  rules 
for  news  writing  and  editing  is  plainly 
impossible,  even  if  it  were  desirable,” 
writes  Dr.  Bleyer  in  the  preface. 
“Methods  of  editing  and  publishing 
during  the  last  seventy-five  years  have 
undergone  so  constant  and  rapid  an  ad¬ 
justment  to  new  conditions,  both  within 
and  without  the  newspaper  office,  that 
only  a  few  traditions  remain  unchanged. 
Instead  of  attempting  to  lay  down  dog¬ 
matic  rules  and  directions,  the  author 
has  sought  to  analyze  current  news¬ 
paper  methods,  with  the  aim  of  showing 
the  reasons  for  them  and  the  causes 
that  have  produced  them." 


department  refuses  to  print  what  yon 
believe  to  be  news,  says  William  E. 
Worthing,  of  Muskegon,  Mich. 

Mr.  Worthing  walked  into  the  city 
room  of  the  Chronicle  recently  with 
the  news  that  Mrs.  Worthing  was  an 
expectant  mother.  He  was  informed 
that  the  Chronicle  did  not  print  that 
kind  of  news. 

“How  about  the  Tunneys?  How 
about  the  Empress  of  Japan?”  he 
demanded.  Mr.  Worthing’s  argu¬ 
ment  was  of  no  avail,  and  as  a  con¬ 
sequence  the  following  paid  adver¬ 
tisement  was  printed  in  the  Chron¬ 
icle: 

“Notice — Mr.  and  Mrs.  William  E. 
Worthing,  of  1933  Valley  street,  wish 
to  announce  that  they  are  expecting 
their  first  baby  in  November. — Mr. 
and  Mrs.  William  E.  Worthing.” 


a  President  with  the  powers  of  a  prime 
minister ;  a  government  run  on  the  par 
liamentary  system;  proportional  rewe 
sentation  to  insure  justice  to  minor! 
ties.  The  proposal  is  the  applicatid 
to  the  national  government  of  the  city 
manager  principle  which  has  shown  its 
worth  in  many  American  cities. 


motive  power,  of  safety  and  reduced 
maintenance  costs  in  roadbed  and 
mechanical  ^uipment,  of  comfort  and 
convenience  in  passenger  rolling  stock. 
The  advertisements  depict  advances  in 
every  element,  from  cotter  pins  to 
mountain  locomotives,  and  give  promise 
that  the  day  of  railway  operation  is  not 
approaching  its  sunset.  The  theme  of 
the  edition  is  stated  in  several  editorial 
articles  by  Samuel  O.  Dunn,  editor, 
and  chairman  of  the  Simmons-Board- 
man  Publishing  Company. — A.  T.  R. 

*  *  4> 

Proposals  for  the  cure  of  the  ills 
of  democracy  are  proposed  in  a 
pamphlet,,  (“Instead  of  Dictatorship," 
by  Henry  Hazlitt,  issued  this  week 
by  the  John  Day  Company.  Af¬ 
firming  his  continuing  faith  in 
democratic  rule,  Mr.  Hazlitt  never¬ 
theless  believes  that  reform  is  es¬ 
sential.  The  pamphlet  suggests  the 
basis  for  a  new  more  efficient  federal 
government — a  council  of  13  instead  of 
our  present  unwieldy  Congress  of  531 ; 


“TJ  USINESS  under  the  Recovery  Act” 
A-*  is  the  title  of  a  book  which  Whitt 
lesey  House  will  publish  on  Aug  J 
The  book  is  by  Lawrence  Valenstein 
president  of  the  Grey  Advertising  Ser^ 
vice,  and  E.  B.  Weiss,  for  17  years'a 
member  of  the  editorial  staff  of  Print, 
ers’  Ink.  The  book  will  concern  its«|f 
primarily  with  the  effects  of  the  Na¬ 
tional  Industrial  Recovery  Act  on  the 
marketing  phases  of  business,  paintinr 
a  picture  of  merchandising,  selling  ai3 
advertising  in  the  new  era. 

McGraw-Hill  Book  Company  will 
also  publish  on  Aug.  1  a  book  entitled 
“Labor  Relations  Under  the  Recovery 
Act,”  by  Ordway  Tead  and  Henry  Q 
Metcalf.  This  book  will  supply  prac¬ 
tical  guidance  in  dealing  with  the  prob¬ 
lem  of  labor  under  the  National  Indus¬ 
trial  Recovery  Act. 

*  «  V 


Gene  FOWLER’S  next  Ixx*, 
“Timber  Line,”  will  concern  itself 


chiefly  with  the  exploits  of  the  late 
F.  G.  Bonfils  and  his  partner,  H.  H. 
Tammen,  who  were  the  owner’s  of  the 
Denver  Post.  Mr.  Fowler  worked  for 
six  years  on  the  Post  and  knew 
the  owners  intimately.  The  book  is  to 
be  published  in  October  by  Covki. 
Friede. 


PLANNING  DAILY  NEWSPAPER 

H.  E.  Castleberry,  owner  of  the  Cyril 
(Okla.)  Pioneer,  is  planning  to  start 
an  afternoon  newspaper  at  Anad^ko, 
Okla.,  it  was  announced  there  recently. 
Associated  with  Castleberry  will  be 
Sen.  John  D.  Pugh,  Sam  Wilhite,  Perry 
Gotham,  T.  W.  Holson,  all  of  Ana- 
darko,  and  Sam  Ridenour  of  Texline, 
Tex.  Equipment  is  being  moved  in  by 
Ridenour  from  Texline. 
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HELP  WANTEDI  ih.  p«i«. 

you  say,  is  obvious?  Quite  right,  only  in  a 
stricter  sense  it  is  an  olcJ  phrase  relegated  to 
the  discards  way  back  in  1929  and  revived  in 
the  form  of  an  increase  in  Help  Wanted  adver¬ 
tising  published  during  the  month  of  June  in  the 
Newark  Evening  News.  Not  since  1929  has 
this  particular  classification — the  true  yardstick 
of  business  conditions — shown  such  a  highly 
encouraging  and  brilliant  picture. 


EUGENE  W.  FARRELL 
Business  a  Advertising  Mgr. 
215-221  Market  Street 


Newark,  New  Jersey 
O'MARA  a  ORMSBEE 


General  Representatives 
New  York  Chicago  Detroit 
San  Francisco  Los  Angeles 


Naturally,  this  increase  after  four  years  is 
significant.  More  closely  defined  it  means  there 
are  more  jobs  available  in  the  area  served  by 
the  NEWS.  More  jobs  means  a  quickening  of 
industry’s  tempo — a  speeding  up  of  production 
— orders  must  be  piling  in.  Increased  employ¬ 
ment  means  increased  payrolls,  more  money 
earned,  a  bolstered  purchasing  power  I 

In  the  country’s  most  industrially  diversified 
city  it  was  inevitable  that  this  improvement  would 
reveal  itself  at  an  early  stage  in  the  changing 
trend — an  accurate  barometer  of  Newark  s  ex¬ 
ceptional  trade  possibilities. 
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Two  Dayton  (Ohio) 
Newspapers 
Adopt  Ideal  News 


When  the  ascenders  and  descend¬ 
ers  of  letters  are  made  too  short  (in 
an  effort  to  get  an  over-size  lower¬ 
case  letter  on  a  small  slug  body)  the 
result  is  an  unnatural  sight  to  the 
average  eye.  Ideal  News  does  not 
have  this  defect. 

Newspaper  readers  are  quick  to 
notice  the  difference  when  the  Ideal 
News  Face  is  adopted  on  their  local 
newspaper.  Publishers  usually  get  a 
flood  of  favorable  comments  from 
their  subscribers  when  they  use  the 
Ideal  News  to  make  the  paper  more 
readable.  This  added  interest  has  a 
cash  value  to  local  advertisers. 

Ideal  News  is  made  on  the  famous 
smooth  running  Wide  Tooth  mat¬ 
rices  that  please  the  operators  be¬ 
cause  these  mats  reduce  troublesome 
distributor  stops. 


the  DAYTOI'LJOlgNAL 

SUNDAY.  JUNS  n.  1««3. 


jewte  cood  riilf 

'h.'ssr  (SiL’?35:  TSiSi)  « 

WHEN  PMSHED  -r  _ _ 


SECTION 

ONE 

SEVEN  (7)  CENTS. 


PlPttWt 

Bf.cjyyw! 


THE  DAYTON  HERALD 

X  X  XJ-'  (*)  CENTS  THE  WEATHES-K  -  ■ 


HOME 

edition 


TUESDAY,  MAY  SS. 


•  One  by  one  many  great  newspapers  in  the  larger  cities  of  the 
United  States  are  changing  to  Intertype  IDEAL  News  Face  for  all 
their  news  text,  classified  and  markets. 

•  Intertype  IDEAL  News  was  recently  chosen  by  the  Da5d;on  ( Ohio ) 
JOURNAL  and  the  HERALD,  two  well-known  newspapers  in  this 
famous  Ohio  city. 

•  Your  newspaper  cannot  be  fully  legible  with  type  faces  which  were 
made  for  the  newspaper  of  several  years  ago. 

•  Advertisers  and  readers  will  appreciate  the  value  of  your  news¬ 
paper  when  it  is  easier  to  read — more  legible — more  attractive. 

•  Intertype  IDEAL  News  is  the  only  news  face  that  is  made  on  the 
Modern  Wide  Tooth  Matrices  which  effect  economies  in  the  compos¬ 
ing  room.  And — they  also  run  on  other  line  composing  machines. 

•  For  adding  new  reader  interest  to  your  newspaper  investigate  the 
^fully  legible  and  easy-to-print — 

iNTCRTYPE  Ideal  news 

INTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn,  N.  Y. 

Chicago,  130  NorUi  Franklin  Street;  New  Orleans,  1007  C!amp  Street;  San  Francisco, 
152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal  Street; 
Canada,  Toronto  Type  Foundry  Company,  Ltd.,  Distributors  Throughout  the  World 


Among  hundreds  of  others: 

Kve  NEW  YORK  Newspapers 
use  IDEAL  NEWS 

The  New  York  Times 
The  New  York  Sun 
The  Watt  Street  Journal 
The  Journal  of  Commerce 
The  n  Progresso 

Three  CHICAGO  Newspapers 
use  IDEAL  NEWS 

The  Chicago  American 
The  Chicago  Herald  Examiner 
The  Chicago  Daily  Times 

Three  LOS  ANGELES  Papers 
use  IDEAL  NEWS 

The  Los  Angeles  Examiner 
The  Los  Angeles  Herald  and 
Express 

The  Los  Angeles  Record 

Two  ST.  LOUIS  Newspapers 
use  IDEAL  NEWS 

The  St.  Louis  Olohe-Democrat 
The  St.  Louis  Post-Dispatch 

Two  DETROIT  Newspapers 
use  IDEAL  NEWS 

The  Detroit  Free  Press 
The  Detroit  Times 

Two  PORTLAND  (Ore.)  Papers 
use  IDEAL  NEWS 

The  Portland  Oregonian 
The  Portland  News  Telegram 

Two  SEATTLE  Newspapers 
use  IDEAL  NEWS 

The  Seattle  Daily  Times 
The  Seattle  Star 


T«xt  Mt  on  the  Intertyp*  In  Ideal  News 
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ADVERTISING 


GASOLINE  .  .  . 


vjr ^  in  gasoline  advertising,” 
'  ^  says  TydoPs  advertising 

agent,  ^Hs  revolutionary*”  And  re¬ 
sults  have  been  revolutionary* 

One  month  after  the  new  Triple 
“X”  Tydol  campaign  broke  in  215 
cities,  sales  had  taken  a  big  jump 
-losses  had  stopped — a  preferred 
dividend  for  the  second  quarter 
was  in  sight* 

This  was  the  copy  slant*  There 
are  differences  in  gasoline,  com¬ 
mon  belief  to  the  contrary  not¬ 
withstanding*  Tell  the  public 
what  they  are  *  *  *  through  ^^news” 
channels  *  *  *  and  the  public  will 
do  the  rest* 


Tydol  advertising  started  on 
May  19th  with  two  seven-column 
advertisements,  followed  by  week¬ 
ly  copy  measuring  1500, 1250  and 
1000  lines*  By  Labor  Day  the 
linage  will  have  totalled  some  12, 
000  to  15,000  lines*  The  cam¬ 
paign  appears  in  225  newspapers* 
The  cost  approximates  $500,000* 

RESULTS!  RESULTS!  RESULTS! 
Before  the  end  of  the  second 
month  of  ^^news”  campaigning, 
sales  in  up-state  New  York  show¬ 
ed  tremendous  gains*  In  all  parts 
of  the  East  and  Central  West 
covered  by  the  newspaper  adver¬ 
tising  the  improvement  is  now 
running  from  10%  to  150%* 


LIGHTEST  ROAD  TO  YOUR  MARKET  IS  NEWSPAPER  ADVERTISING 


TO 

Willi 

j! 


■Journal 


1  Dealer 


Dallas  Journal 
Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Harrisburg  Telegraph 
Hartford  Courant 
Indianapolis  News 
Johnstown  Tribune 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
New  Bedford  Mercury 


New  Bedford  Standard-Times 
New  York  Daily  News 
New  York  Herald-Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News-Leader 


Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspaper 
Westchester  Newspapers 
Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 


-  -r,  . 
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NEW  ORLEANS  STATES 

SOLUTION  of  the  complex  newspaper  problem 
in  New  Orleans  has  been  accomplished  in  a 
fashion  that  will  be  approved  by  newspaper¬ 
men  f^enerally,  and  that  deprives  the  city’s  people 
of  no  essential  of  the  robust  journalistic  service  to 
which  they  are  accustomed. 

Experience  of  the  past  fifteen  years  has  demon¬ 
strated  that  a  city  of  half  a  million  people  cannot 
produce  the  volume  of  agate  line  advertising  neces¬ 
sary  to  support  two  morning,  two  evening,  and 
three  Sunday  newspapers,  and  even  so  civilized  a 


For  we  walk  by  faith,  not  by  sight. — II 
Corinthians,  V;  7. 


RIAL 


RIGHT  TO  REFUSE  ADVERTISING 

WITH  growing  frequency.  Editor  &  Publisher 
is  asked  concerning  the  right  of  a  newspaper 
to  refuse  advertising  with  or  without  stat¬ 
ing  a  reason  for  its  refusal.  Our  answer  has  been 
that  the  courts  in  recent  years  have  been  unanimous 
in  upholding  this  right  of  a  newspaper,  principally 
on  the  ground  that  a  newspaper  is  not  at  common 
law  a  business  clothed  with  a  public  interest  and 
therefore  subject  to  public  regulation.  In  the  ab¬ 
sence  of  specific  statutory  provision,  no  newspaper 
can  be  compelled  to  accept  advertising,  nor  to  state 


city  as  New  Orleans  could  not  continue  to  buck  such 
an  adverse  economic  tide  as  that  which  has  beset 
the  nation  these  past  four  years. 

The  Daily  Slates  has  had  a  distinguished  career, 
in  the  main  directed  by  the  late  Col.  Robert  Ewing, 
a  journalist  who  maintained  to  his  death  the  fiery 
vigor  that  marked  the  craft  when  he  entered  it  in 
the  Eighties.  His  sons,  eminently  successful  in 
Shrevcixjrt  journalism  before  Col,  Ewing’s  death, 
assumed  the  management  under  a  trusteeship  of 
the  New  Orleans  daily,  as  well  as  that  of  Monroe 
(I,a.)  Xeics-Star  and  World,  then  recently  con¬ 
solidated.  in  the  whirlpool  of  a  mad  deflationary 
epoch.  Their  statement  that  these  newspapers  have 
been  profitably  operated  during  these  adverse 
months  is  a  tribute  to  able  management. 

Loss  of  employment  to  newspaper  workers,  one 
of  the  most  trying  features  of  these  economic  read- 
ju.stments,  will  be  minimized  by  the  New  Orleans 
arrangement,  whereby  the  States  will  be  published 
as  a  six-day  evening  newspaper  from  its  new  home 
in  the  Timcs-Picayune  office  and  under  the  imme¬ 
diate  direction  of  its  own  people.  Elimination  of 
the  Sunda}'  edition  was  a  move  dictated  by  wisdom 
and  necessity,  leaving  the  city’s  Sunday  paper  needs 
amply  served  by  the  Times-Picayune  and  the  Itcm- 
Trihunc,  but  causing  relatively  little  unemployment. 
The  present  arrangement  leaves  the  Times-Picayune 
and  the  Tribune  as  morning  papers,  the  Item  and 
the  States  in  the  evening  field,  with  the  overhead 
of  one  evening  paper  management  greatly  reduced. 
With  business  recovery  in  progress,  this  set-up  has 
the  marks  of  permanence  with  measurable  prosperity 
for  all  concerned. 

Judged  by  other  cities,  there  is  still  an  excess  of 
newsprint  used  daily  in  New  Orleans,  but  the 
standards  of  other  cities  cannot  be  applied  there. 
Journalism  in  the  Crescent  City  is  distinctively 
more  than  a  business,  politics  in  Louisiana  is 
marked  by  19th  century  ardor,  and  there  is  no 
prospect  that  merchants  or  readers  would  tolerate 
a  further  reduction  in  their  present  ration  of  daily 
information. 

With  men  going  baek  to  work  and  payrolls 
slendy  rising,  normal  desires  for  belter  things 
will  again  provide  ladders  for  trade. 

TRUTH  TILL  IT  HURTS 

EVULSION  of  merchants  and  customers 
against  the  1932  mode  in  retail  advertising 
is  one  of  the  marks  of  the  new  deal  that 
should  not  go  unnoted.  By  some  merchants  the 
swing  has  been  carried  so  far  in  the  other  direction 
that  their  copy  seems  an  attempt  to  sell  by  antici¬ 
pating  the  carping  purchaser’s  fly-specking. 

In  recent  newspaper  copy  of  Gimbel  Brothers, 
New  York,  there  have  been  seen  offers  of  bathing 
suits,  identified  as  1932  models  without  the  belt  that 
dates  the  1933  costumes ;  woven  stripe  awnings, 
“good  for  this  year  and  next,’’  but  likely  to  fade 
unless  luckily  placed  with  regard  to  sun  and  salt 
air;  broadcloth  shirts  for  $1.00,  certified  as  less 
than  the  best  quality  fabric,  but  worth  what  they 
cost.  Other  stores  have  been  more  reticent,  but 
there  is  a  general  nationwide  movement  away  from 
the  cas'eat  emptor  behavior  of  the  depression. 

The  battle  for  honesty  in  business  is  being  car¬ 
ried  on  by  people  risking  their  own  investments  and 
employment  opportunities,  not  being  forced  by  a 
censorship  or  an  official  bludgeon.  Right  now,  it’s 
smart  to  be  decent,  and  it  is  likely  that  sales  re¬ 
sults  will  justify*  a  long  vogue  of  this  philosophy. 

Think  hard  in  the  next  few  weeks  about 
ad'.'ertising  rates.  New  schedules  will  soon  be 
inescapable  if  e7vn  a  small  part  of  the  inflation¬ 
ary  program  takes  effect. 


GROPING  FORWARD 

EW  beams  of  light  have  broken  through  the 
clouds  engendered  by  the  National  Industrial 
Recovery  Act;  indeed,  to  the  superficial  eye 
surveying  progress  of  the  publishing  and  printing 
crafts  toward  a  national  hegemony,  the  picture  pre¬ 
sents  the  aspect  of  confusion  confounded. 

Adoption  of  codes  which  differ  in  some  important 
details,  by  the  United  Typothetac  of  America,  repre¬ 
senting  commercial  printers,  and  by  the  National 
Editorial  Association  on  behalf  of  newspaper  pub¬ 
lishers  who  are  also  engaged  in  commercial  printing, 
is  characteristic  of  the  centrifugal  forces  so  familiar 
to  students  of  the  American  printing  and  publishing 
industries.  The  strength  of  the  newspaper  as  a 
publiq  service  institution  is  in  large  part  due  to  its 
fierce  individualism  and  resistance  to  central  control, 
and  this  trait  is  now  complicated  by  the  fear  of 
economic  events. 

The  small-town  and  village  publishers  who  con¬ 
stitute  the  bulk  of  N.  E.  A.  membership  are  also 
small-scale  commercial  printers,  vitally  important  to 
their  communities.  Some  of  them  are  also  large- 
scale  commercial  printers  and  as  such  formidable 
competitors  of  the  metropolitan  houses  which  con¬ 
stitute  the  bulk  of  the  Typothetae  membership. 
The  small  operator,  with  reason,  distrusts  arrange¬ 
ments  for  the  printing  industry  made  by  the  repre¬ 
sentatives  of  the  large  city  units,  especially  when 
wholly  inadequate  provision  is  offered  for  repre¬ 
sentation  of  the  publisher-printer  group  on  the  gov¬ 
erning  board  of  the  national  group.  That  is  a 
reasonable  and  wholly  understandable  ground  for 
rejection  of  the  U.  T.  A.  scheme  by  the  small-city 
publisher,  but  it  is  not  the  whole  story. 

Underlying  the  purely  economic  stratum  is  a 
well-based  fear  that  the  U.  T.  A.  set-up  provides 
no  safeguards  against  interference  with  the  news¬ 
paper  publication.  If  these  safeguards  are  not  pro¬ 
vided  by  the  industry  itself,  and  if  the  administra¬ 
tion  of  the  act  develops  now  unseen  opportunities 
for  cut-throat  competition,  under  legal  sanction, 
between  large  and  small  units,  the  natural  advantage 
will  lie  with  the  larger  organization.  If  newspaper 
publications  are  not  severed  by  definition  from  the 
commercial  printing  industry  under  the  Recovery 
Act,  and  if  licensing  is  to  assume  the  importance 
as  a  compulsive  instrument  that  the  U.  T.  A.  believes 
it  will,  the  control  of  local  or  regional  authorities 
will  be  armed  with  a  potential  press  censorship. 

There  are  a  lot  of  “ifs”  in  the  equation,  but  one 
can  follow  the  other  in  logical  succession,  given  the 
approval  of  the  first  step.  With  country  dailies 
and  weeklies  under  control,  predatory  industry  hand 
in  hand  with  bureaucracy  would  have  things  its 
own  sweet  way  for  a  while.  The  country  weekly, 
with  its  job  shop,  is  a  major  element  in  the  opera¬ 
tion  of  the  Recovery  Act. 

The  appearance  of  division  among  newspaper 
interests  is  unfortunate  and  disappointing,  for  if  ever 
there  was  need  of  common  counsel  and  common 
action,  the  present  situation  supplies  it.  Neither  the 
N.  E.  A.,  nor  the  U.  T.  A.  code  adequately  covers 
the  needs  of  the  publishing  and  printing  industry, 
and  it  is  a  safe  prediction  that  neither  of  them  as 
now  written  will  weather  the  hearings  to  be  held 
by  the  Recovery  .Administration.  Probably  no 
single  code  can  be  devised,  but  if  several  are  neces¬ 
sary,  it  is  vital  that  they  be  co-ordinated.  The 
central  thought,  which  must  not  be  lost  for  a  second, 
IS  that  recovery  of  employment  and  buying  power, 
transcendent  now,  must  be  attained  without  invasion 
of  the  press  privilege  guaranteed  by  the  Constitu¬ 
tion.  Power  which  is  denied  W  Congress  must  not 
be  permitted  by  accident  to  lie  within  the  grasp 
of  a  temporary  administrative  group  bent  on  at¬ 
taining  one  objective  without  regard  to  other  con¬ 
sequences. 


a  reason  for  its  refusal  to  do  so. 

About  two  years  ago,  two  Detroit  newspapers 
declined  the  copy  of  a  firm  which  had  purchased  the 
assets  of  a  bankrupt  corporation,  until  the  new  or¬ 
ganization  had  paid  for  advertising  used  by  its 
predecessor.  It  paid  the  old  debt,  contracted  for 
new  space,  and  when  it  subsequently  followed  its 
ancestor  into  bankruptcy,  the  trustee  sought  to  sue 
the  newspapers  on  the  ground  that  they  had  no 
right  to  enforce  payment  of  the  first  bankrupt’s  debts 
and  that  such  payments  were  illegal  and  constrained 
by  business  exigency. 

The  Michigan  court  was  not  convinced  by  the 
argument  that  the  newspaper  business  was  clothed 
with  a  public  interest,  nor  that  it  constituted  a  local 
monopoly,  and  brushed  aside  efforts  to  apply  pre¬ 
vious  decisions  affecting  insurance  companies,  grain 
warehouses,  etc.,  in  which  the  public  interest  doc¬ 
trine  had  been  accepted. 

In  a  previous  case,  the  Rochester  (N.  Y.)  Times- 
Union  had  refused  to  publish  advertisements  of  a 
furniture  store,  on  the  ground  that  advertised  state¬ 
ments  were  not  true.  The  court  upheld  the  news¬ 
paper’s  right,  partly  on  the  ground  that  its  rate  card 
stipulated  that  all  copy  is  subject  to  approval,  and 
further  that  the  newspaper  had  the  right  and  the 
duty  to  protect  its  readers  from  statements  it  knew 
to  be  misleading. 

In  a  recent  West  Virginia  case,  the  court  ruled 
that  newspapers  are  private  business  and  can  refuse 
advertising  with  or  without  stating  a  cause. 

Similar  reasoning  guided  the  Supreme  Court  of 
Louisiana  in  ruling  that  the  Shreveport  Times  could 
refuse  the  copy  of  a  firm  which  had  not  paid  bills 
for  previous  advertising.  “The  weight  of  author¬ 
ity,”  said  the  decision,  “is  that  the  publishing  of  a 
newspaper  is  a  strictly  private  enterprise,  and  the 
publishers  thereof  are  free  to  contract  and  deal  or 
refuse  to  contract  and  deal  with  whom  they  please.” 

In  Iowa,  where  the  Carroll  Herald  refused  an 
advertisement,  the  court  justified  the  action,  saying: 

“If  a  newspaper  were  required  to  accept  an  adver¬ 
tisement,  it  could  be  compelled  to  publish  a  news 
item.”  The  decision  was  upheld  on  appeal. 

That  injustice  might  arise  under  unscrupulous 
application  of  the  rule  by  a  publisher  partisan  to¬ 
ward  a  certain  advertiser  is  admitted.  Against  the 
theory  is  the  fact  that  publishers  realize  their 
responsibilities  and  that  few  would  refuse  legitimate 
advertising  from  anyone  who  could  establish  business 
credentials. 

Gloomy  predictions  on  the  future  of  adver¬ 
tising  are  going  the  ivay  of  most  theoretical 
prophecy  in  the  face  of  rapidly  increasing 
nczvspaper  linage. 


BRAKES 

WALL  Street’s  speculative  fires  are  getting 
little  fuel  from  newspaper  financial  pages. 
The  fervor  with  which  many  financial 
writers  helped  along  the  1928-1929  boom  and  its 
predecessors  is  entirely  lacking  in  the  1933  circus 
parade.  The  day-to-day  advances  of  stock  and  com¬ 
modity  prices  are  front-page  news,  but  so  is  the 
fact,  often  repeated,  that  these  advances  fire  based 
not  upon  supply  and  demand,  but  reflect  the  fluctua¬ 
tion  of  the  dollar  against  commodities  and  securi¬ 
ties  based  upon  their  transportation  and  manufacture. 

No  careful  newspaper  reader  who  gets  tossed  for 
a  bump  when  the  big  boys  on  the  Street  shake  the 
blanket  the  next  time  can  blame  his  fate  on  lack  o 
information  or  danger  signals.  Newspapers  have 
warned  speculative  readers  again  and  again  to  tw 
their  profits  while  they  can.  It  is  entirely  possible 
that  abundant  caution  will  not  be  justified  by  evCTts. 
but  there  is  no  question  that  editors  are  giving  their 
readers  their  honest  judgment  at  this  time. 
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PURELY  PERSONAL 


r'REDERICK  A.  STOWE,  editor, 
r  Peoria  (Ill.)  Journal-Transcript, 
has  been  re-appointed  to  the  board  of 
directors  of  the  Peoria  Library  for  a 
tliree  year  term.  Miss  May  B.  Finney, 
treasurer  of  the  Star,  is  also  a  member 
of  the  board. 

Janies  E.  Mills,  editor,  Birmingham 
Post,  was  principal  speaker  at  the 
weekly  luncheon  of  the  Associated  Re¬ 
tail  Credit  Managers  of  Birmingham 
recently. 

0.  S.  Warden,  publisher.  Great  Falls 
(Mont.)  Tribune,  has  been  elected  a 
director-at-large  of  the  United  States 
ciamber  of  Commerce. 

Harold  E.  O’Neill,  editor.  New  Brun¬ 
swick  (N.  J.)  Sunday  Times,  sailed 
from  ^Iontrea^  recently  as  a  member 
of  the  combined  Hudson  Bay  Company 
-Canadian  Expedition  on  the  Nascopie, 
3,000  ton  ice-breaker. 

Harmon  H.  Hathaway,  editor,  Coates- 
iHle  (Ind.)  Herald,  who  has  been  visit¬ 
ing  in  Florida  with  his  family,  has  re¬ 
turned  home. 

F.  T.  Raiford,  editor,  Seltna  {AXsl.) 
Times-Joumal,  has  returned  to  his  home 
in  Selma,  following  an  illness  of  several 
weeks  in  a  Birmingham  hospital. 

Edward  F.  O’Brien,  editor  and  pub¬ 
lisher,  Havana  (Cuba)  Times,  and  Mrs. 
O’Brien,  are  visiting  in  Miami,  Fla., 
for  a  week.  Mr.  O’Brien  was  telegraph 
rfitor  of  the  New  York  Tribune  from 
1908  to  1911  and  went  from  there  to 
Havana. 

Preston  Walker,  reporter.  Grand  Junc- 
Im  (Colo.)  Daily  Sentinel,  and  .son  of 
Walter  Walker,  publisher  of  the 
Sentinel,  is  spending  two  weeks  in  the 
Denver  offices  of  the  Associated  Press 
for  training. 

Mrs.  Hierome  L.  Opie,  wife  of  the 
president  of  the  Leader  Publishing  Com¬ 
pany,  Staunton,  Va.,  and  her  daughter, 
Miss  Mary  Alexander  Opie,  motored 
to  West  Point,  N,  Y.,  this  week  to 
spend  several  days. 

Edward  E.  Lichty,  editor,  Berne 
(Ind.)  Witness,  and  Mrs.  Lichty,  are 
(he  parents  of  a  son,  Roderick  Keats, 
bom  July  11  in  the  Adams  county 
Memorial  Hospital,  Decatur,  Ind. 

T.  D.  Harris,  editor.  Marked  Tree 
(Ark.)  Tribune,  for  the  past  20  years, 
announced  his  retirement  July  13. 
Guy  Graves,  of  Ashdown,  succeeds  him. 
R.  B.  Howard,  London  (O.)  Madison 
County  Press  publisher,  is  chairman  of 
World’s  Championship  Horseshoe  Tour- 
oament  to  be  held  at  A  Century  of 
Progress,  July  27  to  31.  More  than 
200  horseshoe  pitchers  from  United 
States,  Canada  and  Mexico  will  com¬ 
pete.  Mr.  Howard  is  also  vice-presi- 
Oat  of  the  National  Association  of 
Horseshoe  Pitchers  and  publisher  of 
the  Horseshoe  World. 

Wallace  Crossley,  editor,  Warrens- 
hnrg  (Mo.)  Star-Journed  and  president 
of  the  Missouri  Press  Association,  has 
been  appointed  director  of  unemploy- 
loent  relief  in  Missouri  and  has  gone  to 
Washington  to  confer  with  U.  S.  officials. 
F.  G.  Stephens,  editor,  Oneonta 
(Ala.)  Southern  Democrat  and  presi- 
^  of  the  Alabama  Press  Association, 
01  a  public  statement  last  week  declined 
to  accede  to  a  request  that  he  run  for 
lovernor  of  Alabama. 

Alonzo  Lewis  Waters,  president, 
nedina  (N.  Y.)  Daily  Journal,  and 
^idmt  of  the  New  York  State  Elks 
jwiation,  is  in  Milwaukee  attending 

National  Elks  Convention. 

IN  THE  BUSINESS  OFHCE 

r\0N  BERNARD,  advertising  di- 
^  rector,  Nashville  (Tenn.)  Banner, 

host  to  the  Nashville  Advertising 

July  12  on  a  cruise  up  the  Cum- 
wland  River  aboard  the  barge,  J.  S. 
Hopkins. 

Charles  E.  Sevigny,  advertising  and 
wness  manager.  Fall  River  (Mass.) 
dtrald  News,  and  Mrs.  Sevigny,,  are 
**^ng  the  Century  of  Progress  Ex- 
f**Hion  at  Chicago. 

Roy  Phillips,  advertising  director. 


Asheznlle  (N.  C.)  Citisen-Times,  ad¬ 
dressed  the  Asheville  Lions  Club,  July 
14. 

B.  A.  Forsterer,  business  manager, 
Oakland  (Cal.)  Tribune,  has  been  ap¬ 
pointed  by  Governor  James  Rolph  to 
the  California  Spanish-American  War 
Commemoration  Commission. 

W.  R.  Roberts,  advertising  manager, 
Galveston  News  and  Tribune,  has  left 
for  a  vacation  in  New  Braunfels,  Tex., 
where  his  family  has  been  staying  for 
some  weeks. 

Merrill  M.  Lord,  treasurer  and  busi¬ 
ness  manager  of  the  Chicago  H'erald- 
Fxatniner,  spoke  before  the  Junior 
Journalists’  Association  at  the  Stevens 
Hotel,  Chicago,  recently. 

Earl  M.  Welty,  promotion  editor, 
Honolulu  Star-Bulletin,  sailed  from 
Honolulu  for  Shanghai  July  6.  He 
will  also  spend  two  weeks  in  Japan 
visiting  various  color  printing  establish¬ 
ments  and  will  tour  Manchukuo  to 
obtain  a  background  for  future  news 
handling  of  Oriental  developments.  He 
is  accompanied  by  Mrs.  Welty. 

Frank  Shannon,  advertising  manager, 
Terre  Haute  (Ind.)  Star,  accompanied 
by  his  daughter,  Cecilia,  are  spending  a 
summer  vacation  in  French  Lick 
Springs,  Ind. 

A.  A.  Duke,  classified  credit  manager, 
Memphis  Press-Scimitar,  is  spending  his 
vacation  in  Georgia. 

N.  A.  McKown,  advertising  manager, 
Honolulu  Star-Bulletin,  recently  sold  a 
special  edition  on  Hawaii  to  celebrate 
the  opping  of  a  paved  road  around 
the  entire  island.  More  than  1,0(10  miles 
of  .steamship  and  automobile  travel  were 
necessary.  He  was  accompanied  by 
Earl  M.  Welty, 

Tony  Capazolli  of  the  advertising 
staff,  Fltishing  (N.  Y.)  North  Shore 
Journal  is  on  vacation  in  the  White 
mountains  of  New  Hampshire. 

John  G.  Griffin,  of  the  advertising 
department,  Binghamton  (N.  Y.)  Press, 
is  on  a  motorboat  trip  up  the  Hudson 
river,  through  the  Champlain  canal  and 
Lake  Champlain  to  Montreal.  He  esti¬ 
mates  the  trip  will  cover  2,500  miles, 
returning  by  another  route. 

Thomas  L.  Yates  has  joined  the  ad¬ 
vertising  staff  of  the  Hutcjiinson 
(Kan.)  Herald-News.  Yates  was  for¬ 
merly  advertising  manager  of  the  Ful¬ 
ton  (Mo.)  Sun-Gazette,  and  an  in¬ 
structor  in  the  University  of  Missouri 
School  of  Journalism. 

Dean  Sellers,  advertising  salesman, 
Honolulu  Star-Bulletin,  sailed  from 
Honolulu  June  30  for  a  two  months’ 
visit  to  Pacific  Coast  cities. 

Mrs.  Etta  G.  Gallagher,  business  man¬ 
ager,  Laconia  (N.  H.)  F^'ening  Citizen, 
attended  the  national  convention  of  the 
Federation  of  Business  and  Professional 
Women’s  Clubs  in  Chicago,  last  week. 


FOLKS  WORTH  KNOWING 


Andrew  w.  robb,  who  was 

.  elected  president  of  the  Canadian 
Daily  Newspaper  Association  last 
month,  is  vice- 
president  and 
manager  of  the 
Halifax  (N.  S.) 
Herald  and  Mail. 

He  was  born  in 
Saint  John,  N. 
B.,  and  educated 
in  the  public 
schools  there. 
He  spent  IS 
years  as  secre¬ 
tary  of  the  Y.  M. 
C.  A.’s  in  the 
maritime  prov¬ 
inces,  is  a  mem¬ 
ber  of  the  Y.  M. 
C.  A.  national  council  and  past-presi¬ 
dent  of  the  Halifax  organization. 

He  joined  the  Herald  and  Mail  in 
1914. 

Mr.  Robb  is  also  president  of  the 
Maritime  Broadcasting  Company  and 
served  a  term  as  head  of  the  Halifax 
Commercial  Club.  He  is  a  member  of 
the  Rotary  Club,  the  Halifax  Club  and 
the  Halifax  Golf  and  Country  Club, 
and  is  active  in  church  work. 

His  home  is  at  “Colmonell,”  Bed¬ 
ford. 


Col.  Clarence  D.  Chamberlain  and 
R.  E.  Lent,  business  manager  of  the 
Jersey  City  Jersey  Jourml,  flew  from 
Jersey  City  airport  to  Rockland,  Me., 
for  the  week-end,  July  15.  En  route 
they  stopped  at  Canaan,  N.  H.,  to  visit 
Mr.  Lent’s  son  at  Camp  Calumet. 

Art  Hagg  of  Chicago,  national  ad¬ 
vertising  representative;  M.  D.  Town¬ 
send  of  Denver,  Colorado  national  ad¬ 
vertising  representative;  P.  H.  Cope¬ 
land  of  Denver,  representing  western 
states  for  Kellogg  Company  of  Battle 
Creek,  Mich.,  accompanied  by  W.  A. 
Williamson,  advertising  manager.  Grand 
Junction  (Colo.)  Daily  Sentinel,  spent 
several  days  fishing  on  Grand  Mesa, 
near  Grand  Junction,  July  14-17. 

Huhert  C.  Theohold,  manager,  classi¬ 
fied  department,  Binghamton  (N.  Y.) 
Press,  is  on  a  two-week  vacation. 

A.  L.  Levin  of  the  display  staff,  Gal¬ 
veston  Nezvs  and  Tribune,  has  returned 
from  a  vacation  spent  in  Monterrey. 
Mexico,  and  Laredo,  Tex. 

IN  THE  EDITORIAL  ROOMS 

HUMMEL  BERGHAUS,  man- 
» aging  editor,  Harrisburg  (Pa.) 
Fz’ening  Nezvs,  is  a  patient  in  Harris¬ 
burg  hospital  where  he  recently  under¬ 
went  an  operation.  His  condition  is 
reported  as  good. 

Joseph  J.  Cannon,  managing  editor 
of  the  Salt  Lake  City  Deseret  Nezvs, 
has  returned  from  a  visit  to  the  World’s 
(Continued  on  next  page) 


NOTICE  BOSTON 

One  of  the  best  newspaper  cities  in  America  is  Boston.  Just  try 
to  spend  a  day  in  Boston  without  reading  newspapers.  You  can’t 
do  it,  because  the  newspapers  are  so  vital  a  part  of  the  town’s  life. 
Does  Boston  read  good  features.’  Listen! 

The  American  has  Rube  Goldberg  daily;  McIntyre  daily  and 
Sunday. 

The  Globe  has  Will  Rogers  daily  and  Sunday,  The  Bungle  Family 
daily  and  Sunday,  and  Roe  Fulkerson’s  Hotel  Stenographer  daily. 
The  Herald  landed  the  Raymond  Moley  weekly  article. 

The  Post  rejoices  in  Fulkerson’s  Sunday  Morning  Breakfast, 
Albert  Payson  Terhune’s  Tales  of  Real  Dogs,  and  Gus  Mager’s 
matchless  boy  adventure  strip,  Oliver’s  Adventures. 

The  Traveler  has  Fulkerson’s  Andrew  and  Imogene  daily. 

(Note  the  distribution  of  the  Fulkerson  features. 

They’ve  been  popular  in  Boston  for  many  years.) 


McNAUGHT  SYNDICATE,  INC. 

CHAS.  V.  McADAM  Building,  New  York,  N.  Y.  V.  V.  McNITT 

President  Cheirmen 


/  NOW,  AS  V 

'they  say  in  ( 
'  WASHINGTON  1 
MERRY-GO-ROUND- 


the  average 
man  quotes 

a  newspaper,  quotation 
-B-  Is  the  best  test  of  reader 
interest.  It  augurs  quotation 
of  higher  circulation  figures 
soon  thereafter. 

Merle  Slane,  of  The  Evanston 
News -Index  brought  up  this 
subject  of  quotation.  He  wrote 
us: 

“H’/ien  the  average  man  quotes 
— that  column  must  be  read. 

“Briefly,  that  is  the  News- 
Index’s  experience  with  the 
Daily  Washington  Merry-Go- 
Round. 

“The  authors  have  a  newsy- 
interesting — informative  daily 
story  that  is  outstanding.  The 
North  Shore  of  Chicago,  and 
we,  like  the  column  very 
much.” 

Washington  Merry-Go-Round 
is  the  column  from  the  nation¬ 
al  capital  by  Drew  Pearson  and 
Robert  S.  Allen,  the  two  au¬ 
thors  of  those  two  best-sellers, 
‘  ‘  WashingtonMerry-Go-Round  ’  ’ 
and  “More  Merry-Go-Round.” 

A  column  quoted,  a  column 
that  must  be  read,  a  column 
that  should  be  among  your 
features. 

May  we  quote  you  terms? 

United 

Features 

220  E.  42nd  St.,  N.  Y. 

MONTE  BOURJAILY,  Gen.  Mgr. 
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{Continued  from  page  25) 

Fair  at  Chicago.  On  his  return  trip 
he  stopped  off  at  Denver  and  visited  his 
brother,  Frank  J.  Cannon. 

Royal  Daniel,  Jr.,  Chicago  American 
managing  editor,  is  spending  his  vaca¬ 
tion  at  Atlanta,  Ga. 

T.  G.  Lowry,  managing  editor,  Otta¬ 
wa  (Ont.)  Journal,  is  on  vacation. 

Henry  Justin  Smith,  Chicago  Daily 
News  managing  editor,  returned  this 
week  from  his  vacation  at  Eagle  River, 
Wis. 

C  S.  Mathews,  managing  editor, 
Calgary  (Alta.)  Spokesman,  formerly 
of  the  C^gary  Albertan,  attended  the 
Canadian  Co-Operative  Commonwealth 
Federation  convention  in  Regina,  Sask. 

Roy  Bourne,  managing  editor.  Salt 
Lake  Telegram,  has  been  elected  chair¬ 
man  of  the  newspaper  publicity  com¬ 
mittee  for  the  big  Covered  Wagon  Day 
celebration  in  Salt  Lake  City  July  24. 

Walker  S.  Buel,  chief  of  the  Cleve¬ 
land  Plain  Dealers  Washington,  D.  C., 
news  bureau,  spent  a  few  days  during 
the  past  week  at  the  home  office  in 
Cleveland. 

Carey  Williams,  managing  editor, 
Greensboro  (Ga.)  Herald- Journal,  is 
on  a  10  day  visit  to  A  Century  of 
Progress  in  Chicago.  Williams’  humor¬ 
ous  paragraphs  appear  daily  in  the 
Chicago  Times. 

N.  S.  Noble,  city  editor,  Atlanta 
Constitution,  is  spending  a  two-week 
vacation  at  the  seashore. 

G.  A.  Seel,  city  editor,  Galveston 
Tribuite,  and  Mrs.  Seel,  are  on  their 
annual  vacation  trip  to  Corpus  Christi, 
Tex.,  and  points  in  and  around  San 
Antonio. 
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Major  James  E.  Crown,  city  editor. 
New’  Orleans  (La.)  States,  is  recover¬ 
ing  from,'  a  recent  illness  in  the  Touro 
Infirmary.  Physicians  said  that  he  may 
be  removed  to  his  home  shortly. 

McCready  Huston,  formerly  editor  of 
the  South  Bend  (Ind.)  Tribune,  has 
joined  the  Philadelphia  Public  Ledger 
staff. 

David  Adamson,  night  city  editor, 
Ottazoa  (Ont.)  Journal,  has  left  for  a 
vacation.  In  his  absence,  J.  Frank 
Williams,  reporter,  is  filling  in  on  the 
night  desk. 

Fred  Mollenkopf,  Toledo  Blade  city 
editor,  with  his  wife  and  son  are  spend¬ 
ing  a  two-week  vacation  at  Georgian 
bay,  Canada. 

Ashley  Greene,  Chicago  Daily  Times 
assistant  city  editor,  and  family  are  on 
vacation  in  northern  Michigan. 

J.  W.  McCammon,  news  editor, 
Springfield  (Mo.)  News,  has  been  ap¬ 
pointed  chief  clerk  of  the  Missouri  state 
building  and  loan  department.  The 
post  pays  $2,400  a  year. 

Herschel  Schooley,  city  editor,  Afex- 
ico  (Mo.)  Ledger,  and  Miss  Louise 
Schooley.  his  sister,  chaperoned  a  party 
of  ten  Mexico  boys  and  girls  to  A 
Century  of  Progress  in  Chicago  the 
week  of  July  9-16.  The  boys  and  girls 
were  the  winners  in  a  several  weeks  free 
fair  trip  contest  sponsored  by  the  Mex¬ 
ico  Ledger  and  a  score  of  cooperating 
advertisers. 

George  \'^andegrift,  sport  editor. 
Flushing  (N.  Y.)  North  Shore  Journal, 
is  spending  his  vacation  cruising  in 
nearby  waters  of  Long  Island. 

E.  D.  McGuskey,  assistant  city  editor, 
Memphis  Press-Scimitar,  has  returned 
from  a  vacation  spent  in  St.  Louis. 

Hugh  Hughes,  associate  editor,  Utica 
(K.  Y.)  Daily  Press,  and  former  editor 
of  F  Drych,  national  Welsh  weekly  at 
Utica,  is  on  a  trip  to  Wales. 

Majob  E.  W.  Opie,  managing  editor, 
Staunton  (Va.)  New’s-Leader  and 
I^cader,  is  at  Virginia  Beach,  Va.,  at¬ 
tending  the  annual  encampment  of  the 
116th  Infantry,  Virginia  National 
Guard. 

Horace  S.  Evans,  assistant  cTty  editor, 
Binghamton  (N.  Y.)  Press  and  Irwijri 
C.  Cronk,  reporter-photographer,  cov¬ 
ered  the  story  of  the  christening  of  the 
U.  S.  .\rmy  Bomber  160,  “City  of 
Binghamton’’  from  the  air,  recently. 

Loui  Leong  Hop,  sports  writer,  Hon¬ 
olulu  Star-Bulletin,  is  making  a  motor 
tour  of  the  United  States,  planning  to 
visit  all  sections.  Loui  is  said  Jo  be 
one  of  the  few  Chinese  sports  writers, 
conducting  a  daily  sports  feature.  It 
is  titled  “Long  Hops  With  Loui.” 

Joe  B.  McGee,  sports  editor,  Conw<ay 
(.\rk.)  I^og  Cabin  Democrat,  left  July 
12  with  a  party  of  friends  on  an  auto¬ 
mobile  trip  to  Chicago  and  New  York. 

W’alter  Scratch,  city  editor,  Honolulu 
Star-Bulletin,  is  spending  a  two  months’ 
leave  of  absence  touring  the  United 
States,  including  visits  to  Chicago  and 
Detroit. 

H.  G.  Salsinger,  sports  editor,  Detroit 
News,  in  his  daily  column,  “The 
Umpire,”  starting  July  17  is  carrying 
an  analysis  of  the  weakness  anil 
strength  of  the  Detroit  Tigers. 

Marshall  J.  Smith,  Memphis  Press- 
Scimitar  city  hall  reporter,  and  Mrs. 
Smith,  are  spending  a  month’s  vacation 
in  the  mountains  near  Hot  Springs,  Ark. 

Gene  Mulholland,  former  Brownsvijle 
and  Houston  newspaperman,  has  joined 
the  Goose  Creek  (Tex.)  Tri-Cities  .^un 
to  work  on  a  special  supplement  which 
will  be  published  July  29. 

Paul  Fairleigh,  Memphis  Press- 
Scimitar  courthouse  reporter,  is  spend¬ 
ing  his  vacation  at  Hardy,  Ark. 

Ralph  T.  Jones,  drama  critic,  Atlanta 
Constitution,  is  on  vacation. 

Charles  E.  Dixon,  Concord,  N.  H., 
former  secretary  to  James  W.  Barrett, 
city  editor  of  the  New  York  World, 
who  received  his  LL.B  in  June  from  the 
Northeastern  University,  has  passed  the 
New  Hampshire  bar  examination.  Fol¬ 


lowing  three  years  on  the  World  staff, 
he  returned  to  New  England  and  held 
various  editorial  positions  on  newspapers 
there. 

Harry  McCormick,  special  corres¬ 
pondent,  Grand  Rapids  (Mich.)  Press, 
has  a  series  of  articles  on  the  Big  Bend 
country  of  Texas  running  in  current 
issues. 

Roy  C.  Flannagan,  Richmond  (Va.) 
News  I^eader  staff  writer,  is  touring 
Virginia  writing  a  series  of  articles 
comprising  a  state-wide  survey  oi  the 
1933  gubernatorial  political  situation  for 
his  paper. 

Leslie  Nakashima,  capital  reporter, 
Honolulu  Star-Bulletin,  sailed  for  Japan 
June  30  for  an  extendi  trip.  He  will 
tour  Manchukuo  to  familiarize  himself 
with  conditions  in  that  area. 

Fred  Perry,  former  statehouse  re¬ 
porter,  Detroit  News  and  recently  head 
of  a  Lansing,  Mich.,  brokerage  house, 
has  been  appointed  head  of  the  gasoline 
tax  division  of  the  State. 

James  Sweinhart,  of  the  Detroit  News 
editorial  staff,  was  in  Washington  re¬ 
cently  covering  developments  in  the 
Detroit  banking  situation. 

Edward  B.  Schristgiesser  and  Austen 
Lake,  of  the  sports  staff,  Boston  Eve¬ 
ning  Transcript,  and  Dave  Egan,  of  the 
sports  staff,  Boston  Globe,  have  joined 
the  Boston  Ez'ening  American  sports 
staff. 

Edward  James  Caldwell  and  Roderick 
McKubbin,  have  joined  the  Harrisburg 
(Pa.)  Telegraph  editorial  staff. 

Joseph  Kelly  of  the  Philadelphia  Eve¬ 
ning  Ledger  staff,  has  returned  from  a 
trip  to  the  Chicago  Fair. 

Jimmy  Starr,  editor  of  “Starr-Dust,” 
Los  Angeles  Herald  and  Express  movie 
column,  appeared  on  the  stage  of  Loew’s 
State  Theater  for  the  week  starting 
July  13  interviewing  screen  person¬ 
alities. 

George  Cockburn,  night  reporter,  Ot- 
tazm  (Ont.)  Journal,  is  on  vacation. 
L.  Hawkins,  day  reporter,  is  working 
part  time  on  the  night  beat  in  his 
absence. 

Murray  Tynan,  of  the  sports  depart¬ 
ment,  New  York  Herald  Tribune,  and 
Mrs.  Tynan,  are  the  parents  of  a  son, 
born  Friday,  July  14. 

T.  H.  Alexander,  columnist  and  fea¬ 
ture  writer,  Naslnnllc  (Tenn.)  Ten¬ 
nesseean,  has  been  named  president  of 
the  newly  organized  Tennessee  Valley 
Historical  Society. 

W.  A.  Lyon,  of  the  financial  depart¬ 
ment,  Nezv  York  Herald  Tribune,  left 
on  his  vacation  this  week. 

Edgar  A.  Poe,  automobile  editor,  Neiv 
Orleans  (La.)  Times- Picayune,  Mrs. 
Poe  and  Mrs.  Brooks,  wife  of  the  real 
estate  editor  of  the  daily,  have  motored 
to  Chicago  to  attend  the  World’s  Fair. 

Walthall  Littlepage,  San  Antonin 
Light  police  reporter,  was  credited  with 
having  furnished  the  tip  which  recently 
resulted  in  arrest  of  a  negro  for  the 
mysterious  murder  of  a  white  woman 
in  an  apartment  house.  Tlie  negro  later 
confessed.  The  Light  printecl  Little- 
page’s  picture. 

Carl  Weimer,  of  the  Greemnlle  (,S. 
C.)  News  staff,  was  in  Spartanburg 
July  13  covering  the  federal  investiga¬ 
tion  held  there  in  connection  with  the 
“stretch-out”  system  in  textile  mills. 

Garrett  D.  Byrnes,  of  the  editorial 
staff,  Providefue  (R.  I.)  Evening  Bul¬ 
letin,  is  writing  a  series  of  articles  on 
“Narragansett  Steamboats  and  Boat¬ 
men”  reviewing  significant  incidents  and 
recalling  outstanding  vessels  and  men 
in  the  history  of  steamboating  on  Narra¬ 
gansett  Bay. 

William  McDermitt,  drama  editor, 
Clez'cland  Plain  Dealer,  who  has  spent 
a  month  in  Moscow,  July  11  began  a 
series  of  seven  articles  on  conditions  as 
he  sees  them  in  Soviet  Russia. 

Sam  Cohen,  of  the  sports  staff,  Bos¬ 
ton  Evening  American,  is  covering  the 
races  at  Rockingham  Park,  Salem, 
N.  H. 

Mrs.  Eva  Hunt  Doctory,  Boise 


(Idaho)  Statestnan  reporter,  was  chair, 
man  of  the  “Idaho  Day”  program  last 
week  at  A  Century  of  Progress  Exposi. 
tion,  Chicago. 

Charles  Skagg,  Pekin  correspondent 
for  the  Peoria  (Ill.)  Journal  for  Ig 
years,  has  resigned  to  take  over  a  state 
job.  He  was  succeeded  by  BernarH 
Kahn  also  of  Pekin.  “ 

Justice  Schlotzhauer,  formerly  of  the 
Peoria  (Ill.)  Star  staff,  is  with  the  MU- 
waukee  Sentitvel  doing  vacation  relief 
work. 

Charles  W.  Tucker,  managing  editor 
of  ll'estern  Electric  News,  New  York, 
has  been  named  feature  ^itor  of  the 
Erie  (Pa.)  Dispatch, 

Clifton  Webb,  for  the  past  four  years 
assistant  city  editor  of  the  El  Paso 
(Tex.)  Herald-Post,  has  joined  the 
copy  desk  of  the  Washington  (D  Cl 
Post.  ' 

Gerry  Price  and  Kenneth  F.  Hughfs, 
members  of  the  city  staff,  Proi>idence 
(R.  I.)  Evening  Bulletin,  James  H. 
Hinchey  of  the  Bulletin  copy  desk,  and 
Harmon  B.  Kneeland  of  the  Providence 
Journal  copy  desk  are  on  vacations. 

C.  William  Britsch,  police  reporter, 
Harrisburg  (Pa.)  Evening  News,  anci 
Mrs.  Britsch,  have  returned  from  At¬ 
lantic  City  where  they  spent  several 
days. 

George  P.  MacKnight,  formerly  of 
the  Bloomington  (Ind.)  Star  staff,  and 
Mrs.  MacKnight,  are  the  parents  of  a 
daughter,  Julia  Parker  MacKnight,  born 
recently. 

A1  Laney,  of  the  New  York  Herald, 
Paris  edition  of  the  New  York  Herald 
Tribune,  has  returned  to  Paris  after 
covering  the  tennis  matches  at  Wimble¬ 
don,  England. 

William  M.  Rimmel  of  the  Pittsburgh 
Post  Gaaette  staff,  and  Mrs.  Rimmel, 
are  the  parents  of  a  son  born  July  17. 

Ernest  K.  Lindley,  of  the  Washington 
bureau  of  the  New  York  Herald  Trib¬ 
une,  is  spending  a  week  of  his  vacation 
at  his  farm  in  Bucks  County,  Pennsyl¬ 
vania. 

Miss  Ethelyne  Young,  who  was  asso¬ 
ciated  with  Miss  Grace  Rice  in  the 
publication  of  the  Tribune  at  Mellette, 
S.  D.,  is  now  assistant  editor  of  the 
Record  at  Mable,  Minn. 

Caswell  Adams,  assistant  to  George 
Daley,  sports  editor.  New  York  Herald 
Tribune,  is  spending  his  vacation  at 
Port  Washington,  L.  I. 

Arthur  K.  Perrin,  of  the  New  York 
Herald  Tribune  sports  copy  desk  is  on 
vacation. 

•Andy  Hamilton,  of  the  Toronto 
(Ont.)  Daily  Star,  is  in  Regina,  Sask, 
covering  the  Canadian  Co-Operative 
Commonwealth  Federation’s  convention. 

J.  Hal  Steffen,  staff  photographer, 
Neu>  York  Herald  Tribune,  will  leave 
July  24  for  a  vacation  trip  to  Canada. 
He  will  go  by  automoble  to  Montreal, 
and  then  to  Bark  Lake  in  Quebec.  On 
his  return  he  will  visit  Maine  and  also 
Saratoga,  N.  Y. 

Hartley  Edward  Howe,  son  of  Col. 
Louis  McHenry  Howe,  secretary  to 
President  Roosevelt,  sailed  recently  on 
the  Majestic  for  England  and  France 
as  a  correspondent  for  the  New  York 
Herald  Tribune,  and  will  be  there  for 
several  months. 

Harry  Griffin,  of  the  Charlotte  (N. 
C.)  Observer  staff,  was  at  Wrightsville 
Reach  July  8  covering  the  annual  con¬ 
vention  of  the  Young  Democratic  Clubs 
of  North  Carolina. 

Harrison  B.  Roberts,  photographer, 
Staten  Island  (N.  Y.)  AdvaMe,^ 
spending  a  two-week  vacation  in  (Ju- 
cago,  renewing  old  newspaper  acquaint¬ 
ances  and  attending  the  Century  ot 
Progress  Exposition. 

Carlton  Cornels,  junior  in  journalism 
at  the  University  of  Oklahoma,  is  w®"'' 
ing  on  the  Sayre  (Okla.)  Headlight- 
Journal  during  the  summer  months. 

Tom  Buckley,  police  reporter,  Yrtf 
Orleans  (La.)  Item,  left  July  10  for  * 
week’s  vacation  on  the  Gulf  Cibast. 

Marcus  A.  Wolff,  utilities  reporter, 
(Continued  on  page  28) 
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the  Hoe  Instantaneous  Lock-up.  There’s 
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Automatic  Tension.  Both  have  proved 
their  unfailing  ability  at  high  speeds. 
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Kezvark  Evening  News,  has  motored  to 
St.  Louis  with  his  family  and  will  re¬ 
turn  via  Chicago  and  Canada. 

Larry  Wolters,  Chieago  Tribune 
radio  editor,  and  wife,  formerly  Flora 
Martin  of  the  Tribune  metropolitan 
section,  are  parents  of  a  daughter,  born 
July  7. 

Julian  F.  Evans,  formerly  news  edi¬ 
tor,  Lazoton  (Okla.)  Constitution,  is  in 
Lawton  substituting  for  staff  members 
of  the  daily  during  their  vacations. 

Walter  W.  Fuller,  of  the  Detroit 
Nezi's,  covered  the  recent  convention  of 
the  Advertising  Federation  of  America 
at  Grand  Rapids. 

LeGette  Blythe,  of  the  Charlotte 
(N.  C.)  Observer  staff,  w'as  at  Raleigh 
recently  on  a  special  assignment. 

Mark  Byron  III,  former  sports  writer, 
Cineinnati  Times-Star,  has  been  named 
director  of  advertising  and  new  busi¬ 
ness  for  the  Passaic  (N.  J.)  National 
Bank  &  Trust  Co. 

Dix  Sarsfield,  telegraph  editor,  Spar¬ 
tanburg  (S.  C.)  Herald,  visited  his 
mother  in  Asheville,  N.  C.,  recently. 

Early  Maxwell,  of  the  sports  staff, 
Memphis  (Tenn.)  Commercial  Appeal, 
covered  the  all-star  baseball  game  be¬ 
tween  the  .\merican  and  National 
Leagues  in  Chicago  recently. 

Penelope  Perrill,  columnist,  Dayton 
(O.)  Daily  Nezos,  observed  her  73rd 
birthday  July  9.  She  is  recognized  p 
the  oldest  active  newspaperwoman  in 
Ohio. 

Jack  Lockhart,  of  the  Memphis 
(Tenn.)  Commercial  Appeal  staff,  was 
at  Halls,  Tenn.,  recently  covering  a 
debate  on  repeal  of  the  18th  Amend¬ 
ment. 

Marcus  A.  Wolf,  reporter,  Nezoark 
(N.  J.)  Sunday  Call,  is  spending  a  vaca¬ 
tion  in  St.  Louis  and  Chicago. 

Raymond  Parr  has  been  substituting 
in  the  sports  department  of  the  Okla- 
honui  City  Oklahoma  Nezi’s  during  the 
past  few  weeks. 

Jacques  Verreault,  marine  editor,  Que¬ 
bec  (P.  Q.)  TEz'cnement,  sailed  for 
Euroi)e  in  charge  of  a  i)ersonally  con¬ 
ducted  tour  recently.  Seventy-three 
French-Canadians,  hailing  from  Mont¬ 
real  and  Quebec,  are  making  the  tour. 

Lee  White,  of  the  Rochester  (N.  Y.) 
Times-Union  staff,  is  spending  two 
weeks’  vacation  in  the  Catskill  Moun¬ 
tains. 

Owen  Deatrick,  of  the  Detroit  Free 
Press,  and  Kendrick  Kimball,  of  the 
Detroit  News,  were  in  Chesaning, 
Mich.,  recently,  gathering  material  for 
feature  stories  on  the  farm  being  oper¬ 
ated  there  on  the  collectivist  plan  by 
Jewish  families  from  eastern  cities. 

L.  A.  Farrell,  of  the  Atlanta  Consti- 
tuton  staff,  covered  the  three-county 
festival  of  the  Woodmen  of  the  World 
at  Lavonia,  Ga.,  recently. 

H.  J.  Mott,  Jr.,  of  the  Newark  (N. 
J.)  Ez'ening  Nezes  staff,  and  Mrs.  Mott, 
are  the  parents  of  a  daughter,  Katherine 
Claire,  bom  June  30. 

James  A.  Grimes,  night  reporter,  Ot¬ 
tawa  (Out.)  Citizen,  has  returned  from 
a  vacation.  Frank  L.  Dubervill,  who 
took  over  the  night  beat,  has  returned 
to  day  work. 

Kenneth  N.  Ayres,  radio  editor, 
Quincy  (Mass.)  Patriot  Ledger,  on 
a  three  weeks’  vacation,  is  attending  the 
Century  of  Progess  Exposition  at 
Chicago. 

Jack  Ryan,  police  reporter.  Flushing 
(N.  Y.)  North  Shore  Daily  Journal,  is 
spending  his  vacation  at  Long  Island 
beaches. 

Gus  M.  Steinmetz,  editorial  writer 
and  columnist,  Harrisburg  (Pa.)  Sun¬ 
day  Courier,  is  on  a  six  weeks’  tour  of 
the  west,  which  will  take  him  to  Yel¬ 
lowstone  Park  and  the  Century  of 
Progress. 

Prank  Godwin,  sports  editor,  Miami 
(Fla.)  Daily  News,  is  spending  a  two 


week  vacation  in  fishing  Florida  wa¬ 
ters.  During  his  absence  William  S. 
Matthews,  general  assignment  reporter, 
is  substituting. 

Frank  II.  Willard,  creator  of  Moon 
Mullins  cartoons,  and  Mrs.  Willard, 
have  leased  a  home  in  Biltmore  Forest, 
N.  C.,  for  the  summer  months. 

Homer  Jenks,  city  editor,  Quincy 
(Mass.)  Ezvning  Nezvs,  left  last  week 
on  a  trip  to  Paris,  France.  He  will  be 
away  alx>ut  a  month. 

F.  Edward  Hebert,  columnist,  N'ew 
Orleans  Daily  States,  left  July  12  for 
a  cruise  in  the  Caribbean  Sea  with  the 
Young  Men’s  Business  Association  of 
New  Orleans.  Mr.  Hebert  is  in  charge 
of  the  trip. 

Geoffrey  Parsons,  chief  editorial 
writer  for  the  A'czv  York  Herald  Trib¬ 
une,  has  started  his  vacation,  during 
which  he  will  make  a  trip  to  Bermuda. 

Ted  R.  Liuzza,  former  civil  courts 
reporter  for  Nezv  Orleans  Item,  has 
been  placed  in  charge  of  the  financial 
page  of  that  newspaper. 

John  L.  Bowen,  former  legislative 
correspondent  for  the  Associated  Press, 
has  been  with  the  New  York  Journal 
for  the  past  month  in  a  general  assign¬ 
ment  capacity.  He  went  to  the  Journal 
from  the  World-Telegram.  His  true 
story  of  “The  Kentucky  Cult  Murder’’ 
appeared  in  the  July  issue  of  Startling 
Detective  magazine. 

Gerald  Lyons,  assistant  managing 
editor  of  the  Wilkes-Barre  (Pa.) 
Record  and  Mrs.  Lyons  are  the  parents 
of  a  daughter,  born  July  18. 

J.  A.  Blough,  former  managing  editor 
of  the  Johnstozvn  (Pa.)  Democrat,  is 
now  in  charge  of  the  Johnstown  bu¬ 
reau  of  the  Pittsburgh  Post-Gazette. 
The  Democrat  recently  changed  from 
morning  to  an  evening  edition. 

\\'.  J.  Pield,  former  Toronto  news¬ 
paper  writer,  and  his  wife  are  recover¬ 
ing  from  the  effects  of  a  half-hour 
battle  with  death  in  the  Winnipeg  River, 
when  Mrs.  Field  fell  into  the  rapids 
above  Pine  Falls,  Man.,  when  their 
canoe  was  caught  in  the  rapids.  Her 
husband  plunged  into  the  river  to  her 
rescue.  They  are  the  first  persons  ever 
to  swim  in  the  rapids. 

J.  J.  Taylor,  Dallas  (Tex.)  News 
columnist  and  editorial  writer,  was_  one 
of  the  featured  speakers  at  the  joint 
convention  of  the  Texas  postmasters 
and  postal  supervisors  in  Dallas,  July  6. 

Frank  M.  Boyce,  city  editor.  Union 
City  (N.  J.)  Hudson  Dispatch,  is  on 
vacation  in  Pennsylvania. 

George  Longstreet,  of  the  Newark 
Ez’cning  News  copy  desk,  is  on  vacation. 

Luther  Harrison,  editorial  writer, 
Oklahoma  City  Daily  Oklahoman, 
addressed  the  Norman,  Okla.,  Fourth  of 
July  celebration. 

Joseph  Scarry,  state  editor,  and  Ray¬ 
mond  Gray,  assistant  city  editor,  of  the 
Newark  Ez’ening  News,  are  on  vacation. 

Paul  Hedrick,  oil  editor,  Tulsa  (Okla.) 
World,  covered  the  recent  meeting  of 
the  American  Petroleum  Institute  in 
Chicago. 


269,834 

was  the  average  net  paid  daily 
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Morning  Evening  Sunday 


Lawrence  Sheppard,  sports  editor. 
Port  Arthur  (Tex.)  News,  spent  a 
few  days’  vacation  recently  in  San 
Antonio. 

George  Healey,  Jr.,  city  editor.  New 
Orleans  Timcs-Picayune,  addressed  a 
meeting  of  the  Elks’  Club  of  New  Or¬ 
leans  recently. 

James  Barnett,  who  has  been  with  the 
New  York  Herald  Tribune  circulation 
department  for  two  years,  has  been 
placed  on  the  editorial  staff. 

Miss  Margaret  Cosse,  who  was  a 
member  of  the  Nezo  York  Herald  Trib¬ 
une  staff  during  the  summer  months  of 
1932,  has  rejoined  the  staff. 

Leonard  Sherwood,  Philadelphia  Eve¬ 
ning  l.cdger,  is  at  Atlantic  City  for  two 
weeks. 

Harold  Morgan,  general  assignment 
man.  Salt  Lake  Deseret  Nezvs,  is 
spending  his  vacation  visiting  friends 
in  Utah. 

D.  C.  Sherwood,  financial  editor  of 
the  Walla  Walla  (Wash.)  Bulletin,  and 
wife  attended  the  Century  of  Progress 
Exposition  in  Chicago  recently. 

C.  P.  Jones,  drama  critic  and  Sun¬ 
day  editor.  New  Orleans  Timcs-Pica¬ 
yune,  addressed  a  meeting  of  the  Busi¬ 
ness  and  Professional  Women’s  Club 
of  New  Orleans  recently. 

Edward  C.  Cochrane,  sports  editor 
of  the  Kansas  City  Journal-Post,  was 
elected  president  of  the  Missouri  Golf 
Association  for  1934  at  the  annual  meet¬ 
ing  recently  of  the  board  of  directors. 

Norman  Stabler,  financial  editor,  Nezv 
York  Herald  Tribune,  and  Mrs.  Stabler 
made  a  flying  trip  to  Chicago,  where 
they  visited  the  World’s  Fair  recently. 
They  left  New  York  by  airplane  on 
Friday  and  returned  Monday  evening. 

W.  M.  Glenn  of  the  news  staff,  Tampa 
Daily  Times,  recently  visited  the  World’s 
Fair  and  wrote  copy  for  the  Times, 
(jlenn  was  formerly  editor  and  pub¬ 
lisher  of  the  Orlando  Morning  Sen¬ 
tinel  for  17  years. 

Frank  Dahm,  WGN  radio  program 
continuity  writer,  and  wife,  formerly 
Sally  Joy  Brown  of  the  Chicago  Tri¬ 
bune  staff,  are  parents  of  a  son,  Frank, 
Jr. 


WEDDING  BELLS 

George  p.  johnston,  editor 

of  the  Fulton  (Mo.)  Sun-Gazette, 
to  Miss  Cleo  Patton,  superintendent  of 
the  Callaway  County  Hospital,  at  Ful¬ 
ton,  July  15. 

Charles  Paulson  Graves,  of  the  ad¬ 
vertising  department  of  the  New  York 
Herald  Tribune,  to  Miss  Geraldine  Ruth 
Hilliard,  of  Greenwich,  Conn.,  in  the 
First  Congregational  Church,  Old 
Greenwich,  Conn.,  July  IS.  They  are 


now  cruising  to  Nova  Scotia  on  a 
honeymoon. 

R.  A.  Stofle  of  the  McKenzie  (Tenn.) 
Bamicr,  to  Miss  Morie  Algea,  at  Fulton 
Ky-.  July  11. 

Howard  Barry,  Chicago  Tribune 
sports  writer,  to  Isabelle  Dean,  recently 
at  St.  Bride’s  Church,  Chicago. 

Herbert  Schwarz,  head  of  the  adver¬ 
tising  statistical  department  of  the  New 
York  Herald  Tribune,  to  Miss  Madeline 
Mansel,  of  the  advertising  department  of 
the  same  paper,  at  the  home  of  the  bride 
at  St.  Albans,  L.  I.,  July  16. 

Jean  Hart,  daughter  of  W.  O.  Hart, 
co-publisher.  Orange  (Cal.)  Daily 
Nezvs,  to  Ronald  A.  Fairbairn,  July  14_ 

Miss  Vivian  Melissa  Gregory,  of  the 
Columbia  (S.  C.)  Record,  to  Frank  B. 
Register  at  Columbia.  July  14. 

Raymond  Dixon,  of  the  advertising 
staff,  Paris  (Tex.)  Morning  News,  to 
Miss  Nedra  Hand  of  Weatherford. 
July  16. 

Miss  Mary  Nell  Cummings  of  Ter¬ 
rell,  Tex.,  to  William  Donovan  Sisson, 
a  member  of  the  reportorial  staff  of  the 
Memphis  (Tenn.)  Commercial  Appeal, 
last  week. 

Miss  Susanne  Maris  Draper,  member 
of  the  editorial  staff,  Huntington  (Ind.) 
Herald  and  Herald-Press,  to  Fred 
Heiney,  July  15,  at  Huntington. 


NEWSPAPER  INCORPORATED 

Articles  of  incorporation  of  the  Bev¬ 
erly  Hills  (Cal.)  N ezvs-Dis patch  have 
been  filed  at  the  state  capital.  This 
city  at  present  is  without  a  daily  news¬ 
paper. 


GOOD . . . 

COOKING  SCHOOLS 

*-■  >  create  new  business 

INCREASED  ADVERTISING 

linedge,  both  locdl  and  national,  is 
assured  under  our  plan.  We  guar¬ 
antee  a  definite  amount  oF  addi¬ 
tional  national  advertising  to  each 
paper.  We  furnish  a  trained  adver¬ 
tising  salesman  to  secure  maximum 
results  in  the  local  field — a  lecturer 
who  knows  how  to  present  the 
story  of  each  product  in  the  School 
so  as  to  create  increased  sales  for 
the  participants  which  means  satis¬ 
fied  advertisers  and  greater  lineage. 

Booking  Now  jor  Pall  1933 

HOME  ECONOMICS 

SERVICE  CORPORATION 

847  Park  Avc.  New  York  City 


Mechanically  Speakings 

If  you  start  with  a  Wood  Dry 
Mat  you  will  finish  with  no  me¬ 
chanical  delays. 

In  Atlanta^ 


you  will  find  proof  of  this  m 
the  papers  using  Wood  Mats. 

JCljf  3HIantaJlonmaI^^^^^ 

BOUm  OVER  AFTEP 

•«  I«  r.-'  ’ 


Wood  Dry  Mats  •  THE  means  to  THE  end  -  Better  printed  pages 

WOOD 

FLONG  CORPORAnON 

HOOSICK  FALLS.  N.Y 
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MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 


jEXCELSIOR 


LI  NOTYPE 


THE  MODERN  NEWSPAPER  BODY  FACE 


S.  F.  BAY  BRIDGE  STARTED  CROWELL  INCREASES  W/ 

With  President  Roosevelt  listening  in  Offcials  of  the  Crowell  Pul 

at  Washington  and  pressing  a  golden  Company  this  week  announced  i 
key,  ground  breaking  exercises  were  ‘I**-*’?*®^  wages  of  employes 
held  Sunday,  July  9,  for  the  $75,000,000  Springfield,  O.,  publishing  plant. 
San  Francisco-Oakland  Bay  bridge,  increase  will  not  be 

v.'ith  ex-President  Herbert  Hoover,  step-up  of  payrolls  for  all  th 
Governor  Rolph  of  California,  Governor  employees  at  the  plant,  but  a 
Balzar  of  Nevada  and  leading  citizens  increase  on  the  basis  of  merit. 

Of  interest  to  newspaper  publishers  taking  part  in  the  ceremonies.  Among  cvwr»V/^  atim/- 

is  the  decision  of  a  jury  in  a  re-  the  speakers  were  Publisher  George  T.  ainuiCAiiwu  CULUM 

cent  libel  action  against  the  Vancotnvr  Cameron  of  the  San  Francisco  Chronicle  Syndication  of  “What  One 

Daily  Province.  The  action  was  heard  and  Publisher  Joseph  R.  Knowland  of  Thinks,”  a  weekly  column  by 
before  Chief  Justice  Morrison  in  the  the  Oakland  Tribune,  who  were  mem-  Gibson,  publisher  of  the  Lorai 
Supreme  Court  of  British  Columbia  bers  of  the  executive  committee  that  Journal  and/  Manfield  (O.)  New 
with  a  special  jury  in  June.  arranged  for  the  financing  of  what  will  »ki/,  has  been  announced  by  N.  E. 

The  libel  complained  of  was  actually  be  the  world’s  largest  bridge.  422  Guarantee  Title  Bldg.,  Clevel 

a  story  in  serial  form,  which  only  re- 
counted  a  portion  of  the  evidence  and 
which  concerned  a  case  before  the 
courts  March  2,  1933.  The  case  was 
that  of  an  Anglican  minister  and  his 
wife.  The  parties  were  separated  pre¬ 
viously  by  a  legal  agreement  and  the 


JURY  GIVES  DAMAGES 
ON  PARTIAL  REPORT 


Minister 

ages  I 


EXCELSIOR  GOES  TO  THE  MAT  AND 


WINS! 


Meet  a  smart  little  scrapper  .  .  . 
Excelsior.  You  know  the  type  .  .  . 
afraid  of  nothing,  prepared  to 
wrestle  with  any  problem  in  any 
newspaper  composing-room. 

Pull  your  chair  up  to  the  ring¬ 
side  and  have  a  good  look  at  the 
champ.  What  a  build!  Not  a  sliver 
of  excess  weight  .  .  .  just  heavy 
enough,  just  light  enough. 

A  quick  work-out  on  the  Lino¬ 
type  machine,  and  Excelsior’s  all 
set  .  .  .  ready  to  go  to  the  dry  mat 
for  the  first  tussle.  Excelsior  won’t 
crack  under  the  pressure,  won’t 
look  battle-scarred  at  the  finish, 
because  it’s  stripped  of  all  fine 
lines  and  frivolous  serifs. 

Then  .  .  .  bring  on  the  Stereo 
Kid!  And  let  One  Round  Rubber 
Roller  try  to  get  past  Excelsior’s 
guard!  Perfectly  open  ...  no  tight 
corners  or  narrow  holes  .  .  ,  not  a 
chance  of  developing  cauliflower 
e’s  or  mashed-in  o’s. 

Excelsior  has  won  five  major 
titles,  from  the  pt.  division  to 
the  10  pt. .  . .  and  it  looks  the  part. 
Perfectly  proportioned.  Easy  on 
the  eye.  An  all-around  performer 
that  ought  to  be  in  your  stable. 

Set  in  Linotype  Excelsior 


Story.  The  minister,  some  days  later, 
complained,  through  his  lawyers,  that  he 


minister  as  sane.  The  plaintiff  was  not 
satisfied  and  a  writ  for  libel  was  issued. 
.\t  the  trial  on  conclusion  of  the  evi¬ 
dence  the  judge  in  his  charge  to  the 
jnry  held  that  the  occasion  was  privi¬ 
leged  and  was  a  fair  and  accurate  sum¬ 
mary  of  the  proceedings  in  court  at  the 
time  of  the  action. 

The  jurors  apparently  supported 
counsel  for  plaintiff  in  his  contention 
that  the  newspaper,  having  published 
(*>rt  of  the  evidence,  should  complete 
the  repcirt  day  by  day.  They  found  for 
the  plaintiff  and  awarded  $1500  dam¬ 
ages. 

The  publishing  company  is  consider¬ 
ing  an  appeal.  If  the  matter  is  allowed 
to  stand,  it  will  mean  that  no  paper  may 
publish  part  of  court  proceedings  but 
must  fully  complete  the  report. 

FRIENDLY  PLANS  VACATION 

Edwin  S.  Friendly,  business  manager 
of  the  New  York  ^'icn  and  chairman  of 
the  Bureau  of  Advertising  of  the 
.\merican  Newspaper  Publishers’  Asso¬ 
ciation,  Mrs.  Friendly  and  their  two 
children,  Helen  and  Edwin  S..  Jr.,  will 
leave  New  York  on  July  26  for  Idaho. 
They  will  stop  in  Chicago  for  three 
&ys  and  visit  the  Century  of  Progress 
Exposition.  In  Boise  they  will  visit 
Mr.  Friendly’s  sister,  Mrs.  Falk,  ancl 
rave  New  York  on  July  26  for  Idaho 
Rocky  Mountain  Club,  a  “dude”  ranch 
m  the  Stanley  Basin.  They  will  return 


Goodrich 

“  .  .  Capable  of  being 
reground  after  many 
years  of  service.” 

W'rite  for  list  of 
prominent  users  to 

NILES  &  NELSON,  INC. 

Exclusive  Distributors 
WEST  STREET.  NEW  YORK 
<00  W.  MADISON  ST..  CHICAGO 
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INSURANCE  COMPANY 
STARTS  COAST  DRIVE 

65  Dailies  in  California  and  Nevada 

Getting  Copy  from  Fireman’s 
Fund  Company — Newspapers 
Used  Exclusively 

The  Firenwn’s  Fund  Insurance  Com¬ 
pany,  San  Francisco,  writing  all  types 
of  insurance  except  life,  released  last 
week  a  70th  anniversary  advertising 
campaign  in  65  daily  newspapers  in  Cali¬ 
fornia  and  Nevada.  It  api)ears  in  news¬ 
papers  exclusively  and  consists  of  10 
advertisements,  telling  how  that  com¬ 
pany  has  survived  fire  and  panics  since 
pioneer  days  and  the  advantages  of 
property  owners  having  deoendaLrle  in¬ 
surance. 

“After  investigating  other  forms  of 
advertising,  newspapers  were  selected 
for  our  purpose,”  said  J.  B.  Levison, 
president,  “because  newspapers  present 
tlie  most  direct  route  to  the  insuring 
public  and  can  render  adequate  mer¬ 
chandising  service  with  the  advertising.” 

W'indow  displays  showing  various 
Fireman’s  Fund  policies  have  been 
placed  in  newspaper  building  windows 
and  other  local  sites.  Large  “blowups” 
of  current  advertisements  are  supplied 
to  newspapers  and  agents  for  display. 
A  broadside  explaining  the  camjaign 
was  sent  to  1500  agents  suggesting  they 
use  newspaper  space  locally  to  tie  up 
with  campaign.  Many  agents  are  doing 
this. 

Tangible  returns  are  already  reach¬ 
ing  the  home  office  demonstrating  the 
effectiveness  of  the  advertising  and  mer¬ 
chandising  cooperation. 

The  campaign  was  prepared  by  \V. 
Stanley  Pearce,  advertising  manager 
of  the  Fireman’s  Fund  Company  in  con¬ 
junction  with  Edwin  P.  Gerth&  Co.  ad¬ 
vertising  agency. 

“KNOW  CAUFORNIA”  DRIVE 

223  Newspapers  of  State  Group 

Printing  Promotion  Advertising 

Two  hundred  and  twenty-three  news¬ 
papers  in  the  California  Newspaper 
Publishers’  As.sociatk  n  have  joined  with 
Californians.  Inc.,  and  the  All-Year  Club 
of  Southern  California  in  a  reciprocal 
advertising  campaign.  This  was  sug¬ 
gested  by  Col.  Samuel  G.  McClure  to 
the  C.  N.  P.  A.  to  promote  travel  in 
California  this  summer. 

Southern  California  newspapers  carry 
copy  featuring  vacation  attractions  in 
Northern  California  and  Northern  Cali¬ 
fornia  papers  advertise  Southern  Cali¬ 
fornia  playgrounds.  Each  series  con¬ 
sists  of  six  advertisements,  each  4  col¬ 
umns  by  11  inches,  with  coupon  offering 
booklet  of  region  advertised.  Publish¬ 
ers  donated  the  space  and  the  commun¬ 
ity  advertising  organizations  stood  copy 
expense.  Inquiries  will  be  followed  by 
the  advertising  organizations  to  deter¬ 
mine  how  much  summer  travel  was 
stimulated  by  the  advertising  and  re¬ 
sults  made  available  to  participating 
publishers. 


BAKER  ADDRESSES  AD  MEN 

American  Weekly  Man  Says  24  State* 

Have  Bulk  of  Purchasing  Power 

(.Special  to  Editor  &  Publisher) 

Chicago.  July  17 — Retail  sales  held 
up  exceptionally  well  during  the  de¬ 
pression.  according  to  statistics  _  pre¬ 
sented  by  William  P.  Baker,  Chicago 
manager  of  the  Avierican  Weekly,  in  a 
talk  here  last  Friday  before  a  group  of 
local  advertising  executives  at  the  Chi¬ 
cago  Athletic  Association.  In  addition, 
he  pointed  to  the  immense  reservoir  of 
potential  buying  power  in  the  form  of 
savings  bank  deposits  which  have 
weathered  the  storm  with  comparatively 
little  damage. 

Retail  sales  in  the  United  States  in 
1929  totaled  $42,000,000,000,  while  the 
total  for  the  nation  in  1932  was  $31,- 
500.000.000,  or  a  decline  of  only  25  per 
cent.  Savings  deposits,  he  said,  held 
up  equally  well,  showing  a  drop  of  only 
15  per  cent. 

^Ir.  Baker  stated  that  the  bulk  of 
the  nation’s  purchasing  power  is  con¬ 
tained  in  24  states  and  in  these  is  con¬ 
centrated  995  key  cities  having  a  popu¬ 
lation  of  10,000  or  more.  The  states  are : 
Washington,  Oregon,  California,  Colo¬ 
rado.  Nebraska,  Minnesota.  Iowa,  Mis¬ 
souri,  Wisconsin,  Illinois,  Indiana, 
Michigan,  Ohio,  Pennsylvania,  Mary¬ 
land,  District  of  Columbia,  New  Jer¬ 
sey,  New  York,  Connecticut,  Rhode 
Island,  Massachusetts,  Vermont,  New 
Hampshire  and  Maine. 

Last  year,  out  of  1,096,328  new  auto¬ 
mobiles  sold  in  the  nation,  855,530  cars, 
or  78  per  cent,  was  absorbed  in  these 
states.  People  in  these  states  also  ac¬ 
counted  for  70  per  cent  of  total  retail 
sales  of  the  nation,  and  they  bought  70.1 
per  cent  of  the  drugs  sold,  73.1  per  cent 
of  the  groceries,  86  per  cent  of  the 
wearing  apparel  and  filed  81  per  cent 
of  the  number  of  income  tax  returns 
made. 

Mr.  Baker  pointed  out  that  the 
Hearst  newspapers  recognize  this  con¬ 
centration  of  purchasing  power  as  is 
exemplified  by  its  17  distributing  points 
for  circulation  of  the  American 
Weekly. 

NAAR  MADE  VICE-PRESIDENT 

Joseph  L.  Naar,  editor  of  the  Ossining 
(N.  Y.)  Citisen  Register  daily,  has  just 
been  made  vice-president,  to  succeed  the 
late  James  H.  ]\Ioran.  The  newspaper 
is  one  of  a  group  of  Westchester  county 
dailies  and  weeklies  owned  by  J.  Noel 
Macy  of  Ossining.  Mr.  Naar  has  been 
its  editor  for  about  three  years,  before 
which  time  he  was  city  editor  of  the 
Yonkers  Statesman,  another  of  the 
group.  Mr.  Naar  is  the  son  of  the  late 
Joseph  L.  Naar,  owner  and  editor  of 
the  Trenton  (N.  J.)  True  American  a 
quarter  of  a  century  ago. 

HEARST  PAPERS  FOR  VISITORS 

Out-of-town  World’s  Fair  visitors  can 
obtain  their  favorite  Hearst  newspaper 
while  in  Chicago  by  going  to  the  lobby 
of  the  Hearst  Building,  126  W.  Madison 
St.  This  daily  service  is  being  offered 
for  the  convenience  of  visitors. 
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Circulation-Building  Experts 

Sixtr,  riooi,Occidentcjl  Building  Indianapolis, Indiana . 


MRS.  CATHERINE  SCRIPPS 

Widow  of  Publiaher’*  Half  Brother 
Dies  in  California 

Mrs.  Catherine  Pierce  Scripps.  of  La 
Jolla,  Cal.,  widow  of  William  A. 
Scripps,  died  in  Santa  Barbara,  Cal., 
July  19.  while  visiting  at  the  home  of 
her  nephew,  Norman  Jensen.  She  was 
78  years  old.  Her  husband  was  a 
brother  of  the  late  Ellen  Browning 
Scripps  and  a  half  brother  of  the  noted 
publisher,  E.  W.  Scripps. 

Surviving  are  two  stepdaughters, 
Mrs.  Griffith  Ogden  Ellis,  of  Detroit, 
and  Mrs.  F.  W.  Kellogg,  of  Pasadena. 
Mr.  Ellis  is  publisher  of  The  Amer¬ 
ican  Boy.  William  Scripps  Kellogg, 
son  of  F.  W.  Kellogg,  is  president  and 
general  manager  of  the  Glendale  Keu's- 
Press.  Robert  Paine  Scripps,  of  the 
Scripps-Howard  Newspapers,  is  a  ne¬ 
phew  of  Mrs.  Scripps. 

Mrs.  Scripps,  who  made  her  home 
in  .\ltadena  for  many  years,  was  widely 
know’n  for  her  philanthropies,  al¬ 
though,  like  Ellen  Browning  Scripps, 
she  kept  most  of  her  benefactions 
secret.  She  endowed  the  Pasadena 
Home  for  the  Aged  and  was  a  suppor¬ 
ter  of  the  First  Church  of  Christ,  Sci¬ 
entist,  in  La  Jolla. 

BREWERY  ADVERTISING  URGED 

Changes  in  the  Ontario  Liquor  Con¬ 
trol  Act  to  allow  publication  of  brewery 
advertising,  revision  of  the  Canadian 
Copyright  Act  to  protect  authors  who 
have  their  printing  done  in  Canada,  and 
adoption  of  contributory  unemployment 
insurance  were  among  the  measures 
urged  by  the  Ontario  and  Quebec  Con¬ 
ference  of  the  Typographical  Union 
meeting  in  Toronto  recently.  William 
Lodge,  Ottawa,  was  elected  president. 

CUMMINGS  JOINS  CHRONICLE 

E.  H.  Cummings,  formerly  with  the 
San  Francisco  E.vaminer,  has  been  ap¬ 
pointed  manager  of  the  merchandising 
department  of  the  San  Francisco  Chron¬ 
icle.  Jack  Fenton  is  also  a  new  mem¬ 
ber  of  that  department. 


COOPERATIVE  GAS  COMPANY 

Chicago  Companies  Advertise  Home 
Heating  Plan 

(Special  to  Editor  &  Publisher) 

Chicago,  July  19— Designed  to  “let 
gas  sell  itself,”  the  Peoples  Gas  Light 
and  Coke  Company,  Public  Service 
Company  of  Northern  Illinois,  and 
Western  United  Gas  &  Electric  Com¬ 
pany  have  joined  in  a  newspaper  adver¬ 
tising  campaign,  announcing  new  low 
rates  and  a  complete  new  plan  for  in¬ 
stalling  gas  heat  in  the  home. 

Full-page  advertisements  fn  Chicago 
newspapers  were  released  today  and 
smaller  copy  will  be  used  in  dailies 
throughout  northern  Illinois,  telling  of 
the  advantages  of  gas  heat  in  the  winter 
and  setting  forth  the  bold  offer  of  “pay 
nothing  down.”  The  plan  provides  for 
the  user  to  pay  $5  a  month  rental  on  the 
equipment  during  the  nine  heating 
months.  The  rental  charge  is  sent  along 
with  the  monthly  gas  bill,  but  the  user 
has  the  right  at  any  time  during  the 
first  year  to  have  the  equipment  removed 
and  his  former  heating  system  rein¬ 
stalled  at  the  company’s  expense. 

The  account  is  handled  by  the  Chicagp 
office  of  Lord  &  Thomas,  advertising 

agency.  _ 

HAMILTON  IS  POSTMASTER 

(By  telegraph  to  Editor  &  Publisher) 

.\i;gusta,  Ga.,  July  20 — Thomas  Jef¬ 
ferson  Hamilton,  editor  of  the  Augusta 
Chronicle,  was  today  appointed  post¬ 
master,  succeeding  E.  Ryan  Johnson, 
whose  commission  expired  Nov.  18.  Mr. 
Hamilton  has  never  held  public  office 
before,  although  he  has  been  active  in 
civic  affairs  as  chairman  of  the  Sav¬ 
annah  River  Improvement  Commission 
and  in  many  other  organizations. 

COPY  BOOSTS  TAX  FLOW 

The  potency  of  advertising  was  mani¬ 
fested  in  a  novel  way  recently  in  Dallas, 
Tex.,  when  County  Tax  Collector  Fred 
Cullum  appealed  to  taxpayers  for  pay¬ 
ments  in  a  newspaper  advertising  cam¬ 
paign.  The  result  was  that  collections 
for  June,  1933.  surpassed  those  for  June, 
1932,  by  $69,471. 


Ferry- Ha  nlyAib'erlising  GDmpany 

»0O  ruib  Aiv*ai*»  •{-  tna#inra  >-»poo 


Tha  J«rB*7  Journal 
J«rs«7  Cit7,  M.  J* 


Your  loodorthlp  In  ostAbllBhlng 
unlfom  mtoa  for  local  and  natlimal  advartlaln^ 
ta  hlghl7  oonandabla* 

Tba  olda  dlffarantial  In  looal  and 
national  rataa  la  not  In  tba  boat  Intaraata  of 
advartlaara  aa  a  group  and  la  not  Juatlflad. 

Tbla  la  a  atap  in  tha  right  dlrac- 
tlon  and  va  ballava  tba  da7  la  not  far  off  whan 
all  naaapapara  will  adopt  a  alallar  polio/. 


Same  Rate  /or  Local  and  National  Advertising 

THE  JERSEY  JOURNAL 

Jersey  City,  New  Jersey 

National  Repreientatitee 

STORY,  BROOKS  &  FINLEY 

New  York — Philldelphia — Chicago — San  Frsnoisoo 


Editor  &  Publisher  The  Fourth  Estate  for  July  22,  1933 


Some  Regular 
Features 


Linage  tables  once  a  month,  showing  amount 
of  advertising  carried  by  newspajjers  of  prin¬ 
cipal  cities. 


Advertising  and  Publishing  Convention  Re¬ 
ports — national,  state,  territorial  and  local. 

Editorials  that  stand  out — clear-cut,  virile, 
sane  interpretations  of  current  trends  in  .Ad¬ 
vertising  and  Publishing. 


EDfTOR  &  PUBLISHER  Linage  Index, 
showing  trends  in  chief  classifications  of  ad¬ 
vertising. 


.Advertising  Federation  of  America,  A.N.P.A. 
and  other  Convention  Numbers. 


Semi-.Annual  Linage  Tables  in  March  and 
September. 

Interviews  with  key  advertising  and  news¬ 
paper  men. 

An  Advertising  Success  story  or  two  in  every 


Mechanical  Equipment  Data  Number,  in 
October. 


"Folks  Worth  Knowing.’ 


“Our  Own  World  of  Letters” — chatty  reviews 
of  new  books  by  advertising  or  newspaper 
men,  or  about  their  work. 


Mr.  Pew’s  “Shop  Talk  at  Thirty”  page,  with 
its  delicious  reminiscent  hitherto  unpublished 
glimpses  behind  the  advertising  and  publish¬ 
ing  scenes. 


Syndicate  Directory,  in  August. 


BASIC  DATA 


THE  INTERNATIONAL  YEAR  BOOK, 
issued  in  January,  reports  circulations  and 
rates,  executive  personnel,  services,  and  rep¬ 
resentation  of  more  than  2,000  daily  news¬ 
papers  in  the  United  States  and  Canada.  This 
volume  also  contains  a  compilation  of  daily 
newspapers  of  the  world. 


THE  MARKET  GUIDE,  issued  in  Novem¬ 
ber,  contains  basic  marketing  and  merchan¬ 
dising  information  on  nearly  1,400  cities  in 
the  United  States  and  Canada  having  daily 
newspapers — population  breakdown,  income 
tax  returns,  princif)al  industries,  retail  out¬ 
lets,  .etc. 


EXTRA  SERVICE 
AT 

NO  EXTRA  COST 


Every-  EDITOR  &  PUBLISHER  subscriber 
lias  the  privilege  of  asking  any  question,  at 
any  time,  on  any  subject  connected  with 
newspapers  or  advertising.  Our  reference 
files  go  back  for  years,  and  we  are  well  organ- 
[*d  to  give  quick,  cheerful  and  intelligent 
mformation  service.  And,  too,  advertising 
tten  and  Newspaper  Executives  are  cordially 
«'ited  to  make  EDITOR  &  PUBLISHER’S 
office,  in  the  heart  of  New  York,  their  busi¬ 
ness  headquarters  when  visiting  the  Me¬ 
tropolis. 


Editor  &  Publisher  Service 


to  its  readers  explains 
its  dominant  position 


Not  infrequently  some  friend  in  the  advertising 
agency  field  expresses  wonder  at  the  recognition  he 
finds  accorded  to  this  paper.  All  such  comments  are 
accepted  with  becoming  modesty,  we  hope,  but  the 
explanation  is  no  secret. 


It  lies  in  hard  work  and  a  keen  sense  of  the  obli¬ 
gation  involved  in  publishing  a  NEWSpaper  for 
newspapermen  and  advertising  experts. 


In  its  weekly  issues  you  will  find  news  gathered  by 
this  paper’s  own  staff,  as  well  as  that  sent  by  corres¬ 
pondents  in  principal  news  centers  throughout 
the  country — whole  pages  of  matter  received  by 
telegraph,  authoritative  statements  from  the  most 
outstanding  publishers  and  advertisers,  a  wide  range 
of  departments  and  special  features  described  more 
completely  in  the  adjoining  column. 


Frequent  statistical  compilations  that  at  regular  intervals  swell 
into  special  numbers  are  in  themselves  worth  the  subscription 
price  to  many  readers. 


This,  in  brief,  helps  explain  why 


^^Everybody  who  uses  newspapers  needs 
EDITOR  &  PUBLISHER  every  week^ 


Subscription  price  by  mail,  payable  in  advance,  $4  yearly  in  the 
United  States  and  Island  possessions;  $4.50  in  Canada;  $5  Foreign. 


EDITOR  &  PUBLISHER 


Suite  1700  Times  Building 


New  York  City 


Telephones:  BRyant  9-3052,  3053,  3054,  3055,  3056 


j 


WALL  OF  SILENCE  RINGS  contact  men.  The  other,  printed  only 

0»r'rkMMiri  I  cxrvov  World-Telegram,  purportedly 

v> CiLL  d  1  ^Iv  I  was  a  message  to  one  of  the  previously 

-  named  contact  man  to  meet  another  con- 

Only  Two  Official*  See  Reporter*,  ^a^t  man  in  New  York.  The  Albany 
And  They  Tell  Nothing — Albany  reporters,  however,  located  these  men, 

Dailie*’  Staff*  on  24-Hour  residents  of  Albany,  who  said  they  were 

Qjjj  surprised  at  the  message  and  knew 

_  nothing  about  it. 

Reporters  covering  the  kidnaping  of  Meanwhile,  the  vigil  of  the  Albany 
John  J.  O’Connell,  Jr.,  nephew  of  the  newspapers  in  waiting  for  the  break  in 
Democratic  bosses  of  Albany,  N.  Y.,  the  story  continues.  All  night  staffs 
have  found  themselves  up  against  a  still  are  being  maintained  in  the  editor- 
stone  wall  of  silence  in  the  more  than  ial  rooms  of  the  Knickerbocker  Press 
two  weeks  they>  have  been  covering  the  and  the  Times- Union  while  the  Evening 
story.  Xeu'S  brings  in  some  members  of  its 

They  cannot  confer  with  any  mem-  staff  earlier  than  usual.  Printers  and 
bers  of  the  O’Connell  family.  District  other  mechanical  employes  of  the 
Attorney  John  T.  Delaney  and  Police  Times-Union  await  emergency  calls  and 
Chief  David  Smurl  are  the  only  offi-  some  of  the  Knickerbocker  Press  com- 
cials  with  whom  the  newsmen  can  posing  room  staff  is  held  after  the 
make  any  contact.  But  from  these  two  paper  goes  to  press  until  the  early 
the  only  word  is  “we  are  investigating.’’  morning  News  printers  come  to  work. 


RETAIL  DRY  GOODS  MEN 
DISCUSS  CODE 


(Continued  from  page  11) 


side  the  bankruptcy  court  or  whether  salers,  sales  of  dresses  and  other  eo(5. 
you  join  the  procession  a  little  later.  in  private  homes  and  apartments  ani 
One  merchant  present  ask^  if,  under  operations  of  small  neighborhood  storS 
the  code,  a  woman  recemng  $25  a  week  which  keep  open  much  longer  hour< 
now  would  still  receive  $25  for  a  shorter  th^i^  their  larger  competitors.  The  lat 
week.  Upon  being  told  that  this  was  ter  were  referred  to  as  “Moinmer  aS 
the  intention  he  rep  led  mournfully,  ’I  Popper  and  Rosie’’  stores.  One  quei 
hope  our  bankers  will  cooperate.  The  tioner  predicted  that,  since  the  code's 
laughter  that  greeted  this  sally  sounded  maximum  hours  do  not  apply  to  J- 
cheerful  enough,  however.  ecutives,  every  employe  in  these  smaller 

President  Hahn  refused  to  permit  ex-  stores  would  be  given  the  title  of  buyer 
tended  discussion  of  the  “collective  bar-  or  manager. 

gaining’’  provision  of  the  code,  saying  .\  question  about  prices  brought  a 
that  this  provision  was  mandatory  under  comment  from  President  Hahn  that  his 
the  law.  Many  protests  had  been  re-  "private  hunch”  told  him  that  prices 
ceived,  he  said,  from  merchants  who  are  going  much  higher  than  most  mer- 
had  not  studied  the  law.  chants  now  realize.  Consequently,  he 

The  revised  code,  he  said,  would  be  and  others  said,  it  is  urgent  that  pay- 
ready  soon,  and  might  be  presented  to  rolls  shall  be  increased  quickly  so  that 
the  recovery  administration  for  approval  by  Octoljer  there  may  be  purchasing 
this  week.  power  sufficient  to  keep  goods  moving 

Major  Namm,  the  first  vice-presi-  at  the  higher  price  levels, 
dent  of  the  N.  R.  D.  G.  A.,  spoke  on  The  500  members  present  adopted  a 
the  code  provisions  regulating  price  cut-  resolution  expressing  “sincere  desire  to 
ting  and  advertising  statements.  carry  out  the  spirit  and  purpose  of  the 

Distinguishing  between  “constructive”  National  Recovery  .^ct  as  it  may  apply 
price  cutting,  which  he  termed  a  “safety  to  our  retail  trade.” 


„„tT.PUC^T.ON 


Newspaper  Advertising,  Promotion 
and  Merchandising  Man 


A  man  thoroughly  experienced  in  newspaper  advertising, 
both  National  and  local.  He  has  successfully  managed 
National  and  local  advertising  departments;  has  planned  and 
executed  newspaper  promotion  campaigns  of  virile  type; 
has  been  particularly  effective  in  merchandising  National 
accounts  in  local  fields  and  developing  local  dealer  cooperation 

His  experience  has  been  acquired  through  activities  for  papers 
of  both  Metropolitan  and  smaller  city  publication.  In  addi¬ 
tion,  he  brings  to  his  work  a  knowledge  of  retail  advertising 
and  merchandising  gained  through  his  association  with  Fifth 
Avenue,  New  York,  and  out-of-towm  stores. 

He  has  been  a  staff  feature  writer  on  advertising  and  mer¬ 
chandising  subjects  for  trade  papers  and  a  successful  adver 
using  manager  for  a  trade  paper  circulating  in  the  retail  field. 
He  has  a  clean  record  and  can  furnish  credentials  of  the 
highest  type,  including  the  endorsement  of  his  present 
employer.  He  is  seeking  a  new  connection  on  account  of 
reorganization  of  daily  newspaper  on  which  he  is  now  em¬ 
ployed.  He  is  more  concerned  about  opportunity  than  salary. 
Inquiries  will  be  held  confidential.  For  further  information 
please  address  J.  W.  Brown,  publisher.  Editor  &  Publisher 
1700  Times  B’ld’g,  N.  Y.  C. 
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Advertising  Agencies 

expansion  planned 

BY  KIMBALL  AGENCY 

F.  G.  Hubbard  and  Harford  Powel 
Enter  Firm,  Which  Will  Take 
Larger  Offices  Aug.  15 — 

Four  New  Accounts 


Francis  G.  Hubbard,  widely  known 
advertising  agency  man,  has  joined  the 
agency  of  Abbott  Kimball  Company, 
Inc.,  New  York,  and  that  organization 
under  a  new  name  is  embarking  on  a 
program  of  expansion.  This  was  an¬ 
nounced  this  week  by  Abbott  Kimball, 
head  of  the  Kimball  agency. 

The  new  name  of  the  agency  is  Kim¬ 
ball,  Hubbard  &  Powel,  Inc.  Mr.  Kim¬ 
ball  is  president.  Mr.  Hubbard  treasurer 
and  general  manager,  and  Harford 
Powel.  who  has  been  associated  with 
Mr.  Kimball  for  the  last  year,  is 
secretary.  On  .^ug.  15  the  agency  will 
move  from  its  present  location  at  250 
Park  Avenue  to  larger  quarters  at  400 
Madison  .Avenue.  Several  personnel 
additions  will  be  announced  later,  Mr. 
Hubbard  said. 

Mr.  Kimball,  commenting  with  a 
smile  that  he  had  started  the  .Abbott 
Kimball  agency  in  February,  1932,  under 
the  worst  of  general  business  conditions, 
told  Editor  &  Publisher  that  in  his 
opinion  the  present  offers  an  opportunity 
iof  comparatively  small  agencies  com- 
foted  of  experienced  men  to  win  great 
linuicenient.  He  said  that  this  week 
the  orpnization  had  obtained  four  new 
aivertising  accounts,  the  names  of 
which  could  not  be  announced  as  yet. 

Both  Mr.  Kimball  and  Mr.  Hubbard 
wntured  the  opinion  that  the  coming 
years  will  see  a  great  advance  in  news¬ 
paper  advertising  and  the  expenditure 
of  large  sums  in  newspapers. 

“Most  of  the  leading  newspapers  have 
■proved  their  editorial  quality  during 
the  depression,”  said  Mr.  Kimball.  ‘‘They 
are  more  accurate,  more  interesting,  anil 
more  and  more  a  part  of  the  new  and 
speedier  tempo  of  living.  The  new's- 
paper  field  will  be  a  great  place  for 
advertising  in  the  next  few  years.” 

Mr.  Hubbard,  who  has  bought  mil- 
lioos  of  dollars  of  newspaper  space  in 
the  last  fifteen  years,  added  that  ad¬ 
vertisers  are  showing  a  growing  ap¬ 
preciation  of  the  flexibility  possible  with 
atwspapers.  “Newspapers  have  become 
a  big  force  in  the  new  merchandising.” 
1»  laid.  “They  go  where  distribution 
ii  available,  and  avoid  the  waste  in- 
vehred  in  advertising  elsewhere.”  • 

Mr.  Hubbard  was  for  twelve  years 


space  buyer  with  Barton,  Durstine  & 
Osborn  agency  and  its  succesor.  Batten, 
Barton,  Durstine  &  Osborn,  Inc.  For 
the  last  two  and  a  half  years  he  was 
vice-president  and  treasurer  of  Fuller 
&  Smith  &  Ross,  Inc.,  resigning  recently. 
He  is  considered  an  authority  on  news¬ 
papers  from  the  advertising  standpoint. 

Mr.  Kimball,  before  starting  his  own 
agency,  was  vice-president  of  Lyddon, 
Hanford  &  Kimball,  having  been  ad¬ 
mitted  to  the  firm  after  acting  as  New 
York  manager  for  Lyddon  &  Hanford. 
He  had  previously  been  on  the  adver¬ 
tising  staffs  of  Conde  Nast  Publication! 
and  the  Curtis  Publications. 

Mr.  Powel,  the  third  member  of  the 
firm,  is  the  author  of  several  books,  and 
has  been  editor  of  both  Collier's  Weekly 
and  the  Youth’s  Companion.  Before 
joining  the  Ablxvtt  Kimball  agency  he 
was  with  H.  B.  Humphrey  Company. 
Boston. 


BARBASOL  LAUNCHES  RAZOR 


Running  Test  Campaigns  on  New 
Blades  and  Holder 

Indiaxapolis,  July  19 — The  Barbasol 
Company,  manufacturer  of  Barbasol 
brushless  shaving  cream,  has  added  a 
Barbasol  razor  and  razor  blades  to  its 
line. 

The  new  blades  which  are  the  result 
of  two  years  of  reasearch  and  lalxvra- 
tory  tests,  are  double-edged  slotted 
blades.  They  are  sold  in  packages  of 
two  for  10  cents  and  packages  of  five 
for  25  cents. 

Test  newspaper  advertising  campaigns 
are  now  running  in  several  sections  of 
the  Middle  West  and  plans  are  being 
made  for  an  intensive  promotional  and 
advertising  campaign  on  a  nation-wide 
basis  in  the  early  fall. 


BLACKMAIL  CASE  BEGINS 


Mr*.  France*  King  Goe*  on  Trial  on 
Charge*  by  Bruce  Barton 

Mrs.  Frances  W.  King,  formerly  em¬ 
ployed  by  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  New  York  advertising 
agency,  went  on  trial  July  18  in  General 
Sessions  court,  charged  with  attempting 
to  extort  $50,000  from  Bruce  Barton, 
chairman  of  the  board  of  that  agency. 
The  indictment,  read  in  court,  charged 
that  in  attempting  to  obtain  a  $50,000 
settlement  from  Mr.  Barton  she  had 
sent  him  proofs  of  a  book  entitled  “Roos 
Martin,”  which  the  indicting  grand 
jury  held  would  “impute  to  him  a 
disgrace.” 

Mr.  Barton,  the  complaining  witness, 
was  accompanied  in  court  by  Mrs. 
Barton. 


WIELAND  JOINS  THOMPSON 


Become*  Executive  in  Chicago  Office 
— We*tern  Account  Change* 

(Special  to  Hdito*  &  Publisher) 
Chicacr),  July  17 — Appointment  of 
Merton  V.  Wieland,  formerly  vice- 
president  of  Mitchell-Faust-Dickson  & 
Wieland,  Inc.,  as 
account  executive 
in  the  Chicago 
office  of  J.  Walter 
Thompson  Com¬ 
pany,  was  an¬ 
nounced  here  to¬ 
day.  Mr.  Wieland 
will  assume  his 
new  duties  at 
once. 

Mr.  Wieland 
was  associated 
with  M.'itchell- 
Faust-Dickson  & 
Wieland  agency 
for  seven  years. 
His  association  with  J.  Walter  Thomp¬ 
son  Company  has  resulted  in  the  placing 
of  the  Western  Company  account  with 
that  agency,  including  Dr.  West’s  Tooth 
Paste  and  Brush.  Previously  he  was 
with  the  Chicago  Herald  and  Examiner 
for  two  years  as  advertising  service 
manager  and  for  five  years  as  merchan¬ 
dising  and  national  advertising  manager. 


New  S.  F.  Brewery  Adverti*e* 

Globe  Brewing  Company,  San  Fran¬ 
cisco,  new  organization,  started  its 
product  advertising  July  16  with  a 
5-column  17-inch  announcement  in 
black  and  white  in  San  Francisco 
Chronicle,  prepared  by  M.  E.  Har¬ 
lan  Agency.  A  half-page  in  color 
discussing  another  campaign  phase 
appeared  next  day  in  San  Fran¬ 
cisco  Examiner,  prepared  by  Kelso  Nor¬ 
man  Agency.  It  was  reported  to  Editor 
&  Publisher  representative  that  plans 
call  for  newspaper  campaign  to  be  ex¬ 
tended  into  larger  territo^  when  the 
brewery  begins  deliveries  in  .August. 


Balbo  Flight  Tie-up 

Standard  Oil  Service  took  advantage 
of  the  arrival  of  Gen.  Balbo  and  the 
Italian  fliers  in  Chicago  July  IS  by 
using  large-size  space  in  the  Chicago 
Sunday  newspapers  to  announce  that 
the  armada  was  powered  with  Stanavo 
.Aviation  Gasoline,  a  Standard  Oil  pro¬ 
duct. 


Ga*  A**n.  to  Ayer 

The  American  Gas  Association  has 
placed  its  advertising  account  with  N. 
W.  Ayer  &  Son,  Inc. 


TELEVISION  GROUP  FORMED 

The  National  Television  Association 
was  formed  in  Chicago  last  week  at 
a  meeting  of  50  television  manufactur¬ 
ers  and  experts.  Martin  J.  Wade,  Jr., 
Chicago,  was  elected  president ;  John  V. 
L.  Hogan,  New  York,  vice-president; 
and  Arthur  Stringer,  Chicago,  secretary 
and  treasurer.  President  Wade  said 
the  association  will  work  to  “protect 
the  television  industry  in  the  allotment 
of  wave  bands  by  the  Federal  Radio 
Commission.” 


Hou*ehoI<l  Finance  Expand* 

Household  Finance  Corporation,  Chi¬ 
cago,  has  increased  its  newspaper  ad¬ 
vertising  appropriation  five  per  cent  in 
the  91  cities  in  which  it  operates  and 
has  expanded  its  radio  program  in  sup¬ 
port  of  a  weekly  contest  in  which  $1,250 
is  awarded^  The  plan  provides  for  a 
better  understanding  of  the  company’s 
loan  services.  Charles  Daniel  Frey 
Company,  Chicago,  handles  the  account. 

Stillwell  with  Prune  Grower* 

Edwin  W.  Stillwell,  San  Francisco 
branch  manager  of  Regional  Agricul¬ 
tural  Credit  Corporation  of  Salt  Lake 
City,  has  been  named  general  manager 
of  United  Prune  Growers  and  the  Cali¬ 
fornia  Prune  Pool,  San  Francisco,  suc¬ 
ceeding  Francis  R.  Wilcox,  who  was  on 
leave  of  absence  from  Giannini  Agricul¬ 
ture  Foundation  at  University  of  Cali¬ 
fornia.  Wilcox  returns  to  other  duties. 


Saltex  to  Churchill -Hall 

Churchill-Hall,  Inc.,  New  York 
agency,  has  been  appointed  to  handle 
the  account  of  Saltex,  a  product  that 
keeps  salt  dry  and  free-flowing,  pro¬ 
duced  by  the  Beco  Laboratories,  Long 
Island  City.  Newspapers  in  New 
York  City,  Philadelphia,  Newark  and 
other  eastern  cities  are  being  used. 

Eldridge  Join*  Lambert-Fea*ley 

Gordon  Eldridge,  formerly  manager 
of  Austin  F.  Bement,  Inc.,  is  now  with 
the  Detroit  office  of  Lambert  &  Feasley, 
Inc.  The  Detroit  office  of  this  agency 
is  handling  the  account  of  Spicer  Cor¬ 
poration,  manufacturers  of  automatic 
clutches  for  busses  and  trucks. 


Continental  Can  Appoint* 

Continental  Can  Company,  Inc.,  New 
York,  has  appointed  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  as  their  ad¬ 
vertising  agent. 


Made  New  York  Manager 

H.  L.  Hicks  has  been  appointed  man¬ 
ager  of  the  New  York  office  of  Moser 
&  Cotins,  Inc.,  Utica  advertising  agency. 


Something  New  for  the  Comic  Page— ICs  Coming  Soon! 
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AD-VENTURES 

By  ROBERT  S.  MANN 


17''5TABLISHMEXT  of  the  Advertis- 
^  ing  Review  Committee,  designed  to 
act  as  a  “supreme  court”  in  advertising 
disputes,  has  already  had  a  beneficial 
effect,  although  the  committee  has  not 
heard  any  cases,  according  to  E.  L. 
Greene,  general  manager  of  the  Na¬ 
tional  Better  Business  Bureau. 

Mere  existence  of  the  committee,  he 
told  Editor  &  Publisher  this  week, 
has  expedited  the  “adjustment”  of  some 
serious  conflicts  over  the  fairness  of 
important  national  advertising.  While 
provision  is  made  for  submission  of 
disputes  to  the  committee  for  formal 
hearings,  advertisers  thus  far  have  ap¬ 
parently  preferred  to  reach  amicable 
agreements  with  the  Bureau. 

By  way  of  strengthening  the  com¬ 
mittee’s  position,  the  plan  of  operation 
has  recently  been  revised  to  provide 
that  refusal  of  an  advertiser  to  submit 
his  case  to  the  committee  will  not  pre¬ 
vent  action.  In  such  a  case  the  com¬ 
mittee  will  consider  the  practices  com¬ 
plained  of,  and  give  a  decision  which 
will  then  be  bulletined  by  the  National 
Better  Business  Bureau. 

“With  this  revision,”  says  the  com¬ 
mittee’s  announcement,  “the  plan  of 
operation  of  the  Review  Committee  is 
now  ready  to  be  put  into  actual  use. 
It  is  felt  that  the  plan  agreed  on  after 
many  months  of  careful  study  provides 
an  opportunity  for  advertising  to  regu¬ 
late  itself. 

“This  plan  is  designed  to  make  ad¬ 
vertising  trustworthy.  It  prescribes 
nothing  that  an  honest  advertiser  should 
be  unwilling  to  accept.  In  addition,  it 
provides  a  practical  and  equitable 
method  of  making  the  code  effec¬ 
tive  .  . 

The  code  classifies  the  following 
practices  as  unfair  to  the  public  and 
tending  to  discredit  advertising :  “False 
statements  or  misleading  exaggerations ; 
indirect  misrepresentation  of  a  product 
or  service  through  distortion  of  de¬ 
tails,  either  editorially  or  pictorially ; 
statements  or  suggestions  offensive  to 
public  decency;  statements  which  tend 
to  undermine  an  industry  by  attributing 
to  its  products  generally,  faults  and 
weaknesses  true  only  of  a  few ;  price 
claims  that  are  misleading :  pseudo¬ 
scientific  advertising,  including  claims 
insufficiently  sup|wrted  by  accepted 
authority  or  that  distort  the  true  mean¬ 
ing  or  application  of  a  statement  made 
by  a  professional  or  scientific  authority ; 
testimonials  which  do  not  reflect  the  real 
choice  of  a  competent  witness.” 

«  *  * 

POLICE  Gazette,  believe  it  or  not,  is 
again  to  be  published  regularly,  ac¬ 
cording  to  announcement  from  W.  W. 
George,  formerly  the  advertising  man¬ 
ager,  now  with  the  P-G  Special 
.■\gency,  150  Nassau  Street,  New  York, 
which  is  in  charge  of  the  Gazette’s  ad¬ 
vertising.  First  issue  on  sale  Sept.  5. 

But  there’s  always  a  fly  in  the  oint¬ 
ment.  “Ever>thing  will  be  new,” 
writes  Mr.  George,  “except  the  title 
and  the  color.” 

«  *  * 

Effects  of  the  new  securities  bill 
are  visible  in  notices  appearing  in 
financial  advertisements.  Typical  is  this 
wording:  “This  advertisement  appears 
as  a  matter  of  record  only  and  is  under 
no  circumstances  to  be  construed  as  an 
offering  of  these  shares,  or  as  a  solicita¬ 
tion  of  an  offer  to  buy  any  of  such 
shares.  The  offering  is  made  only  by 
the  prospectus.” 

.An  offering  of  new  shares  by  the 
Schenley  Distillers  Corporation  which 
attracted  recent  interest,  contained  the 
foregoing  notice,  also  this:  “.Applica¬ 
tions  for  more  than  the  number  of  shares 
offered  having  been  received,  the  cor¬ 
poration  desires  to  record  the  sale  of 
the  above  shares,  which  were  offered 
through  Lehman  Brothers  as  its  agent, 
by  means  of  a  prospectus,  copies  of 
which  may  be  obtained  from  Lehman 
Brothers,  1  William  Street,  New  York, 
N.  Y.” 

Then  just  to  make  it  definite,  the  copy 


concluded:  “No  dealer,  salesman  or 
any  other  person  was  authorized  by 
Schenley  Distillers  Corporation  or  by 
Lehman  Brothers  as  its  agent  in  con¬ 
nection  with  the  offering  to  give  any 
information  or  to  make  any  representa¬ 
tions  other  than  those  contained  in  the 
prospectus,  and  no  person  is  entitled  to 
rely  upon  any  information  or  representa¬ 
tion  not  contained  therein.” 

The  only  other  information  given  was 
the  number  of  shares  to  be  issued,  the 
number  authorized  and  outstanding,  the 
price  of  $15  a  share,  and  a  statement 
that  the  company  would  make  applica¬ 
tion  to  list  the  shares  on  the  New  York 
Curb  Exchange. 

*  *  * 

New  YORK  financial  pages  this 
week  announced  that  the  first  im¬ 
portant  railroad  financing  in  more  than 
a  year  had  been  undertaken  without  any 
advertising  or  other  publicity.  The 
bonds,  issued  by  the  St.  Paul,  Minne¬ 
apolis  and  Manitoba  Railway,  were 
being  sold  by  a  banking  group  to  in¬ 
surance  companies  and  other  buyers,  it 
was  stated,  on  a  basis  of  no  representa¬ 
tions  whatever  other  than  a  bare  de¬ 
scription  of  the  issue. 

*  *  * 

An  unexpected  effect  of  the  securities 
.  bill  brought  a  vigorous  editorial 
from  the  Wall  Street  Journal  criticizing 
corporation  executives  for  a  “positively 
ridiculous  attitude”  in  shutting  down 
upon  the  release  of  routine  news  about 
their  companies. 

“This  new  policy  of  silence  has  been 
adopted  even  by  corporations  not  now 
offering  securities  in  any  manner,”  said 
the  Journal.  “It  is  being  imitated  by 
banking  institutions  panic-stricken  al¬ 
most  to  the  point  of  veiling  the  face  of 
the  office  clock.”  The  editorial  pointed 
out  that  whatever  risks  might  be  in¬ 
volved  by  a  policy  of  candor  were  over¬ 
shadowed  by  those  inherent  in  a  policy 
of  secrecy  about  corporation  affairs.” 

*  *  * 

Recognition  of  the  strong  po¬ 
sition  of  advertised  foods  came  this 
week  from  two  sources.  General  Foods 
Corporation  increased  its  quarterly  divi¬ 
dend  from  40  to  45  cents  a  share,  an¬ 
nouncing  that  number  of  packages  sold 
during  the  first  half  of  1933  was  11  per 
cent  ahead  of  the  corresponding  period 
of  1932,  and  during  June  14  per  cent 
ahead.  Lowered  prices  kept  earnings 

below  those  of  last  year,  however. 

-Almost  at  the  same  time  came  an¬ 
nouncement  of  formation  of  Foods.  Inc., 
a  new  company  based  on  advertised 

products.  The  company  is  headed  by 

L.  R.  Wasey,  chairman  of  the  board  of 
Erwin,  Wasey  &  Co.,  advertising 

agency,  and  E.  E.  Taylor,  formerly  ex¬ 
ecutive  vice-president  of  General  Foods. 
Mr.  Wasey  is  chairman,  and  Mr.  Taylor 
president  of  Foods,  Inc.,  while  other 
directors  are  -Arthur  H.  Kudner  and 
Owen  B.  Winters  of  the  Erwin-Wasey 
agency,  George  C.  Beach,  J.  C.  Sprigg, 
Jr.,  and  Wilbur  J.  Myers. 

“Mr.  Wasey  and  I  are  of  the  opinion 
that  present  conditions  afford  a  great 
opportunity  for  the  acquisition  and  de¬ 
velopment  of  food  specialties,”  said  Mr. 
Taylor. 

“Many  meritorious  products  are  on 
the  market  that  have  established  a  rec¬ 
ord  of  consumer  acceptance  sufficient  to 
indicate  that  a  substantial  volume  can 
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be  obtained  with  proper  advertising  and 
sales  effort. 

“Contrary  to  the  usual  method  of  con¬ 
solidating  established  organizations  with 
a  record  of  sales  and  earnings.  Foods 
IncoriKjrated  plans  to  acquire  new  prod¬ 
ucts  and  develop  them  through  a  na¬ 
tional  sales  organization  of  brokers  and 
salesmen,  advertising,  etc.” 

a  *  * 

S.AKS-FIFTH  -Avenue  store.  New 
York,  took  full-page  newspaper 
space  this  week  to  announce  a  10  per 
cent  increase  in  .salary  to  its  entire  staff 
of  employes,  effective  immediately. 

Copy,  referring  to  an  increase  in  busi¬ 
ness  during  the  last  two  months,  said: 
“The  administration  behind  the  National 
Recovery  Act  is  assured  of  our  sincere 
and  fullest  cooperation.  We  hope  that 
this  small  gesture  on  our  part  may  lead 
the  way  to  increased  earning  power  in 
our  industry  and  provide  a  spark  of  en¬ 
couragement  to  those  who  create  fine 
things.” 

Named  Hearn’s  Publicity  Head 

Milton  B.  Rosenberg  has  been  ap¬ 
pointed  publicity  director  of  Hearn 
Department  Stores,  Inc.,  New  York, 
filling  the  vacancy  caused  by  the  death 
of  Joseph  -A.  Donovan.  He  formerly 
was  assistant  to  the  publicity  director 
and  head  of  the  store’s  art  department. 
Miss  Frances  Bemis  has  been  appointed 
assistant  to  Mr.  Rosenberg. 

Tailby-Nason  Appoints 

Tailby-Nason  Company,  pharmaceu¬ 
tical  manufacturer,  of  Cambridge, 
Mass.,  and  Salhus,  Norway,  has  ap¬ 
pointed  the  Eddy-Rucker-Nickels  Com¬ 
pany,  Harvard  Square,  Cambridge,  to 
act  as  marketing  advisors  and  to  direct 
its  advertising,  effective  at  once. 

New  Spokane  Agency 

The  firm  of  Harger  &  Double,  adver¬ 
tising  agency,  has  been  formed  in  Spo¬ 
kane,  Wash.,  by  L.  J.  Harger  and  Lee 
R.  Double.  Both  have  been  engaged 
in  advertising  work  in  the  Northwest 
for  many  years  and  both  have  been 
president  of  Spokane  -Advertising  Club. 


.Albert  Frank-Ourntlirr  Law  Company, 
1  No.  La  Salle  slrtHit,  Chicago.  T’slng  a 
few  Illinois  newspapers  on  Rock  Island 
Rrewing  Company,  Rock  Island,  Ill. 
.\lso  tlnaneial  copy  on  Sobn  Brewing 
Company,  Cincinnati,  issue  bandied  by 
Win.  R.  Stuart  &  Co..  Chicago. 

.4IIairr.  Woodward  &  Co.,  I’eorla.  Ill. 
Manufacturers  of  El  Vampire  Insecticide, 
placing  orders  direct  with  newspapers. 

Erwin,  Wase.v  St  Co..  —10  No.  Michigan 
avenue,  Chicago.  Vslng  Chicago  news¬ 
papers  to  feature  new  product.  Cheese 
Thins,  of  the  Educator  Biscuit  Company. 
Chicago.  Now  placing  the  account  of 
Gerlier  Products  Company,  Fremont, 
Michigan 

Frankel-Rose  Compan.v,  75  E.  Wacker 
drive.  Chicago.  Now  placing  the  account 
of  Dr.  Pierre  Chemical  Company, 
Chicago. 

Lord  &  Thomas.  010  North  Michigan 
avenue.  Chicago.  Now  handling  the  ac¬ 
count  of  Peter  Hand  Brewing  Company. 
Chicago,  makers  of  Meister  Bran. 

Seliweitzer-Stritz  Compan.v,  520  North 
Michigan  are.,  Chicago.  Placing  one-time 
orders  with  newspapers  on  Blackwood 
Hotel  -Association,  Chicago. 


They  Buy  it 

on  their  way 

HOME 

Eighty-two  per  cent  of  its 
circulation  is  distributed  after 
3  P.  M.  when  New  Yorkers 
begin  to  go  home.  Naturally 
the  advertiser’s  message  in 
The  Sun  goes  home,  has  more 
time  to  be  read,  reaches  other 
members  of  tbe  family  .  .  . 
That’s  one  reason  why  adver¬ 
tisers  like  it. 

NEW  YORK 


PERFECTING  GOODWIN  PLAN 

Agency  Pushing  Merchandising  Idea 
— Executive  Personnel  Announced 

(.Special  to  Editor  &  Publisher) 

Chic.^co,  July  18-|-Developnient  of 
the  Goodwin  Corporation  merchandising 
plan  continues  during  the  summer 
months,  although  announcement  concern¬ 
ing  details  of  the  setup  will  not  be  made 
until  September,  Adolph  O.  Goodwin, 
president  of  the  agency,  stated  tljij 
week.  In  the  meantime  the  agency  is 
completing  its  field  organization  and 
enlarging  its  quarters  at  75  E.  Wacker 
Drive.  The  complete  list  of  depart¬ 
ment  heads  was  announced  as  follows: 
Director  of  copy,  James  P.  Derum 
formerly  with  Mc^Ianus,  Inc.;  direc¬ 
tor  of  art,  Harold  Bement,  formerly 
with  the  William  H.  Rankin  Com¬ 
pany  and  Critchfield  &  Co. ;  director 
of  media  and  research.  Elmer  E.  Bullis 
formerly  with  Lord  &  Thomas ;  director 
of  audits  and  records,  Ira  Bollinger, 
formerly  with  John  Lee  Mahin  and 
V’anderhoof  &  Co. :  director  of  finance 
and  credits,  John  .A.  Stolp,  president  of 
Walton.  Joplin,  Langer  &  Co.,  public 
accountants :  director  of  legal  proced¬ 
ure,  John  Pakenliam;  directors  of  trade 
code  practices,  S.  H.  Bates  and  E.  W. 
Krueger:  director  of  merchandising. 
Miller  Munson,  formerly  with  Henri, 
Hurst  &  McDonald  and  the  Hoover 
Company;  director  of  new  business, 
Earl  M.  Goodwin;  director  of  direct 
mail,  1.  Barnard,  formerly  with  Critch¬ 
field  &  Co. ;  director  of  sales  promotion, 
H.  B.  Lanum;  public  relations,  Fred 
Collins. 

Placing  Beer  Ads  Direct 

Manhattan  Brewing  Company,  Chicago 
producer  of  lager  beer,  has  resumed 
operations  again  at  39QI  Emerald  ave¬ 
nue  with  orders  calling  for  an  output 
of  1,500  barrels  a  day.  The  company 
was  recently  reorganized  with  Arthur 
C.  Lueder,  Chicago  postmaster,  as 
president  and  J.  H.  Stone  as  general 
manager.  Mr.  Stone  is  in  charge  of  ad¬ 
vertising  which  will  be  placed  direct. 


THE  LAST  FIVE  YEARS  have  been 
filled  with  scientific  achievement  -  - 
THE  NEXT  FIVE  promise  much  more.. 


Our  daily,  weekly  and  monthly 
news  and  features  give  cover¬ 
age  of  every  outstanding  sci¬ 
entific  event  at  a  nominal  rate. 


SCIENCE  SERVICE 
Washinston,  D.  C. 

DES  MOINES 
REGISTER  and  TRIBUNE 
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STANHOPE  SAMS  DIES; 

editorial  writer 

Wu  With  Columbia  (S.  C.)  State  22 
Years,  Editor  of  Atlanta  Journal, 
Collier’s  Weekly,  and  of 
Tokio  Paper 

Stanhope  Sams,  73,  editorial  writer 
for  22  years  on  the  Columbia  (S.  C.) 
Stale,  and  one  of  the  state’s  most  richly 
experienced  journalists,  died  July  14  in 
Hendersonville,  N.  C.,  where  he  was 
spending  the  summer. 

He  was  born  in  Greenville,  N.  C., 
jnd  was  graduated  in  law  from  Van- 
(jerbilt  University.  The  honorary  de- 
jfK  of  Litt.  D.  was  conferred  upon 
him  later  by  Newberry  College,  New- 
beny,  S.  C. 

He  started  newspaper  work  as  a  re¬ 
porter  on  the  Augusta  (Ga.)  Chronicle, 
and  was  editor  of  the  Atlanta  Journal 
from  1^8  to  1890.  He  came  to  New 
York  then  as  a  reporter  on  the  Times 
and  the  Herald,  and  served  as  Wash- 
hgton  correspondent  and  war  corre¬ 
spondent  in  Cuba  for  the  Times.  He 
snbsequently  was  an  editor  of  Collier’s 
If'fekly,  associate  editor  of  Gunston’s 
ilagazine,  an  economic  organ,  and 
joined  the  Columbia  State  as  an  edi¬ 
torial  writer  in  1905. 

.\fter  six  years  on  the  State  he  went 
to  the  Far  East  as  editor  of  the  Jaf'an 
Tines,  Tokio,  Knglish-langauge  daily, 
and  four  years  later  became  an  agent 
for  the  United  States  Department  of 
Commerce.  He  returned  to  New  York 
a  1917  and  worked  for  the  department 
in  Washington.  He  returned  to  the 
State  in  the  same  year  and  was  in  the 
paper’s  employ  at  his  death.  Mr.  Sams 
*as  known  as  a  linguist. 

He  wrote  many  articles  for  maga- 
lines,  and  contributed  biographies  of 
George  Francis  Train,  William  Dean 
Howells  and  Carl  Schurz  in  .\ppleton 
•Authors’  series.  He  was  known  for 
his  willingness  to  give  his  time  in  en¬ 
couraging  beginning  authors. 


CHARLES  F.  LE  GENDRE 


Newspaper  Cameraman  Snapped  Not- 
iUe  Pictures  for  N.  Y.  Newspapers 

Qiarles  F.  Le  Gendre,  57,  former 
Kew  York  City  newspaper  photog- 
npher,  died  at  his  home  in  New  Y’ork 
July  14.  He  came  to  New  York  as  a 
fhoto-engraver  from  Canada  and  joined 
the  ll’orld  in  that  capacity,  but  later 
hunched  out  into  photography. 

Among  his  early  exploits  were  snap¬ 
shots  of  the  Steamship  Slocum  disaster 
a  1904,  the  shooting  of  Mayor  Gaynor 
a  New  York,  and  incidents  in  the  cam- 
Wns  of  Presidents  McKinley  and 
fhtodore  Roosevelt.  His  most  valued 
I*tnre  was  one  of  Jesse  James. 

RADIO  FIRMS  MERGE 

Merger  of  the  United  States  Radio  & 
Idevision  Corporation,  Chicago,  with 
“Hinow  Corporation  to  form  General 
Hoosehold  Utilities  Company,  Chicago, 
®  ^n  approved  by  stockholders  of 
®L.  S.  Radio  &  Television  firm. 


DANIEL  G.  BICKERS 


Savannah  Morning  News  Editor 
and  Poet  Dies  at  Age  of  60 

Daniel  Garnett  Bickers,  editor  of  the 
Sai'annah  (Ga.)  Morning  News,  died 
at  his  home  in  Savannah  July  16.  He 
was  60  years  old. 

He  joined  the  News  in  1918  as  assist¬ 
ant  editor.  He  was  made  editor  two 
years  ago. 

Mr.  Bickers  was  known  as  a  poet, 
and  his  column  "A  V’erse  a  Day"  wps 
widely  read.  This  column  appeared  in 
the  Macon  (Ga.)  Tclcgraf'h  for  31 
years,  and  for  many  years  in  the 
Atlanta  Journal,  It  has  apixcared  in  the 
Savannah  daily  since  1918.  He  was  poet 
laureate  of  the  Georgia  Press  Associ¬ 
ation.  He  also  wrote  the  lead  edi¬ 
torial  for  his  paper  daily.  A  keen  stu¬ 
dent  of  the  Bible,  he  wrote  a  weekly 
lesson  for  Sunday  Schools  which  was 
syndicated. 

He  began  his  career  as  a  printer’s 
devil  with  the  Gainesi’ille  (Ga.)  Eagle. 
He  edited  a  weekly,  the  Georgia 
Cracker,  at  Gainesville  for  several 
years,  and  then  joined  the  .-Atlanta  Jour¬ 
nal  as  a  reporter.  Before  going  to  Sa¬ 
vannah  he  was  managing  editor  of  the 
Athens  (Ga.)  Banner  for  a  short  time. 


FREE  TRIPS  OFFERED 

Studebaker  and  Rockne  automobile 
distributors  in  Los  Angeles  and  San 
Francisco  featured  a  clever  sales  idea 
in,  their  newspaper  advertising  recently. 
The  buyer  of  a  new  Studebaker  or 
Rockne  car  could  make  a  down  pay¬ 
ment,  then  get  a  free  trip  to  Chicago 
World's  Fair,  including  railroad  trip  in 
Pullman,  meals  enroute  and  all  accom¬ 
modations  paid  during  a  three-day  stay 
in  Chicago.  After  the  Chicago  visit 
purchaser  would  take  delivery,  either 
in  Chicago  or  at  factory  in  South  Bend, 
Ind.,  and  drive  the  car  to  the  West 
Coast.  This  advertised  offer  is  made 
possible  by  the  difference  between  the 
cost,  f.  o.  b.  factory,  and  delivered  price 
on  the  Pacific  Coast. 

PRINTED~ROOSTER  EDITION 

The  third  annual  Rooster  edition  of 
the  Lincoln  (Ill.)  Evening  Courier,  pub¬ 
lished  June  29  was  erroneously  called 
the  Booster  edition  in  Editor  &  Pub¬ 
lisher,  July  15.  The  edition  carried 
the  largest  number  of  pages  since  May, 
1930.  According  to  .-Allyne  Carpenter 
Nugent,  publisher  of  the  daily  the  news¬ 
paper  sets  a  day  on  which  farmers  bring 
in  their  surplus  roosters  for  which  a 
premium  is  paid  by  a  local  produce 
house.  Merchants  cooperate  with 
special  offers  making  the  day  a  special 
trading  day. 

CANADIAN  GIRLS  AT  FAIR 

Thirty-two  Canadian  girls,  winners 
in  a  popularity  contest  sponsored  by 
the  Toronto  Mail  and  Eml>irc,  were 
guests  of  that  newspaper  at  the  Chicago 
World’s  Fair  last  week. 

THOMAS  J.  COMERFORD 

Thomas  J.  Comerford,  52,  editor  of 
the  Kingston  (N.  Y.)  Leader,  a  morn¬ 
ing  iK'Wspaiier,  died  in  Kingston  July  18. 


WHAT  OUR  READERS  SAY 


PRESS  AGENT  DEMURS 

To  Editor  &  Publisher;  I  have 
read  with  some  interest  and  with  some 
resentment  your  suggested  industrial 
control  code  for  press  agents  in  the 
July  15  issue  of  Editor  &  Publisher. 
It  may  seem  to  you  that  I  lack  a  sense 
of  humor  in  taking  exception  to  any¬ 
thing  so  markedly  humorous  as  that 
article  of  yours,  but  I  do  believe  that 
the  race  of  men  known  as  “press 
agents”  have  received  much  unfair 
criticism  from  the  press  lately. 

I  realize,  with  you,  that  many  press 
agents  have  and  will  act  so  as  to  jus¬ 
tify  your  remarks,  but  I  ask  some  (Con¬ 
sideration  for  the  rest  of  the  tribe  who 
believe  they  serve  an  honorable  purpose 
in  supplying  to  the  press  news  which 
it  would  be  difficult  for  the  press  to 
obtain  without  their  help.  These  men, 
in  fact,  are  the  only  ones  who  are  en¬ 
titled  to  be  called  press  agents.  They 
really  are  agents  of  the  press. 

I  happen  to  be  editor  of  the  .Ameri¬ 
can  College  Publicity  .Association,  an 
organization  composed  of  the  directors 
of  the  news  bureaus  of  educational  in¬ 
stitutions.  I  realize  that  even  from 
this  group  must  come  much  which  is 
useless  to  the  average  newspaper,  but 
from  it  also  comes  a  large  percentage 
of  the  news  printed  in  the  columns  of 
the  papers  of  the  United  States  about 
our  educational  institutions. 


When  reporters  and  editors  of  papers 
turn  to  us  for  help  in  getting  news 
about  the  colleges,  when  they  write, 
wire,  and  telephone  us  for  help,  we  are 
actually  serving  as  agents  of  the  press. 
When  the  newspapers  come  to  us  we 
begin  to  consider  the  service  we  are 
rendering  it  moderately  successful.  It  is 
for  this  purpose  that  we  are  paid  by 
our  institutions  and  I  believe  that  when 
such  service  is  rendered  we  are  justly 
entitled  to  be  called  “press  agents,’’  not 
when  the  service  is  distorted  to  the  ex¬ 
tent  you  refer  to. 

With  all  good  wishes  to  you  for  your 
column,  which  I  enjoy  immensely,  be¬ 
lieve  me, 

Clifford  E.  Orr, 

Publicity  Director,  Hobart  College, 
Geneva,  N.  Y. 

DEPOSITIONS  CONTINUED 

Depositions  in  the  $500,(XK1  suit  filed 
recently  by  I.  N.  Watson,  attorney  for 
the  Kansas  City  Star,  against  the 
Kansas  City  Journal-Post,  W.  Laurence 
Dickey,  editor  and  Henrv  L.  Doherty, 
have  been  continued  to  Sept.  5,  at  the 
request  of  Henry  N.  Ess,  another 
attorney  for  the  Star. 

NEW  SHOPPING  NEWS 

The  Mission  Merchants'  News,  _  a 
shopping  news  publication  of  the  Mis¬ 
sion  District  Merchants’  .Association  of 
San  Francisco,  has  made  its  appearance. 
The  paper  reports  100,000  circulation 
weekly  on  Tuesdays  and  charges  a  $1.20 
rate  subject  to  rebate  or  assessment. 


Cushman  Offset  Motors  are  every  day  contributing  to 
the  more  economical  operation  of  newspapers  by  con- 
isrving  current,  delivering  the  maximum  of  power 
required  and  maintaining  the  flexibility  necessary  to 
the  efficient  operation  of  typesetting  machines. 

Many  publishers  who  are 
equipped  up  to  100%  with  Cush¬ 
mans  started  with  a  trial  instal¬ 
lation.  Can  we  put  a  trial  motor 
in  tor  you? 

CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co.,  Toronto,  Can. 
Canadian  Distributor* 


.  including 
EDITOR  & 
PUBLISHER, 
which  I  read 
regularly. 


Mr.  Eivald  is  not  in  the  business  of  promoting  EDITOR 
&  PUBLISHER,  and  tve  should  not  leant  to  embarrass 
him  by  implying  that  he  had  singled  out  this  paper  as 
the  only  one  through  which  his  attention  may  be 
reached. 

But  Mr.  Etcald’s  recent  interview  {EDITOR  &  PUB¬ 
LISHER,  July  8,  pages  3  and  4)  contained  a  thought  that 
should  not  be  overlooked  by  newspaper  publishers. 

That  thought  is  this:  If  you  have  a  message  for  the 
chiefs  of  the  great  advertising  agencies,  think  first  of 
the  trade  papers  that  they  read. 


Mr.  Etcald  is  a  regular  subscriber  to  EDITOR 
&  PUBLISHER.  He  reads  f.his  paper  to  learn 
about  newspapers. 

Does  he  find  your  message  here? 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York  City 

(Rate  card  on  second  personal  page) 


Henry  T.  Ewald,  President 
Canipbell-Ewald  Company,  Detroit 
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Circulation 


CARRIER'S  ITINERARY 
SHOWN  IN  CHART 

New*  and  Journal  I**ue  Map 

and  Oiarjr  of  Efficient  Newspaper 
Boy — Part  of  Cooperative 
Program 

An  “Operating  Chart  of  a  Newspaper 
Carrier’’  has  been  printed  by  the  Dallas 
News  and  Journal,  which  reproduces  a 
map  of  a  typical  city  route,  and  with 
an  imaginary  diary  of  a  newspaper  boy 
carrying  this  route. 

The  map  shows  the  homes  of  sub¬ 
scribers  and  non-subscribers  and  of 
shops  and  public  buildings  in  the  terri¬ 
tory.  The  diary  has  allusions  to  these 
places. 

The  accounts  of  the  day-by-day  life  of 
the  carrier  boy  are  based  on  what  the 
newspapers  consider  a  good  carrier. 
One  day’s  notes  follow: 

“At  his  corner  promptly.  Opens  en¬ 
velope  on  bundle :  reads  mail  and 
verifies  by  count  of  papers  his  stencil 
draw.  Delivers  two  dealer  bundles ; 
starts  delivery ;  comments  upon  com¬ 
plaint  in  apartment  house :  finishes 
delivery  by  6  a.  m.  Eats  breakfast; 
reviews  lessons;  goes  to  school;  home 
at  3  p.  m. ;  changes  clothes ;  drops  in 
at  Mrs.  Marshall’s  apartment  house 
and  sees  two  of  eight  nonreaders;  gets 
one  sub.  Gets  afternoon  papers;  finds 
one  complaint  and  while  making  de¬ 
livery  calls  on  complainant;  finds  she 
wants  paper  placed  out  of  reach  of 
dog;  completes  afternoon  route  by  4:30. 
Goes  to  barber  shop  for  hair  cut.  On 
leaving  barber  shop  drops  in  the  grocery 
store  to  get  loaf  of  bread ;  talks  to  two 
housewives  who  are  selecting  groceries; 
is  reasonably  certain  that  both  live  in 
the  neighborhood  of  his  route ;  gets 
promise  of  a  start  on  the  first  of  the 
month;  |;oes  next  door  to  the  laundry 
to  see  if  laundryman  has  any  new 
customers ;  gets  a  line  on  a  live  prospect ; 
puts  name  on  his  book;  waves  hello 
to  owner  of  a  garage;  has  time  to 
collect  a  few  bills;  goes  to  substation, 
pays  his  bill  and  is  told  to  report  for 
crew  work  Tuesday;  turns  in  one  stop.” 

R.  F.  Currin,  city  circulation  manager, 
told  Editor  &  Publisher  that  the  paper 
built  up  a  series  of  demonstrations  based 
on  the  diary,  which  dramatized  the 
events  of  the  week. 

This  chart  is  a  part  of  program 
adopted  by  the  Dallas  ^pers  to  deal 
intimately  with  the  carriers’  problems. 
When  a  boy  shows  a  good  record  the 
papers  send  him  a  personal  letter  com¬ 
mending  him.  Each  week  a  boy  with 
a  good  record  is  given  publicity  in  the 
carriers’  paper,  and  numerous  contests 
are  conduct^  to  keep  the  boys  interested 
and  efficient. 

Jack  Estes  is  circulation  manager. 

Utica  Subscription  Contest 

The_  Utica  (N.  Y.)  Observer-Dis¬ 
patch  is  conducting  a  subscription  con¬ 
test  in  which  four  prizes  totaling  $1,200 
are  offered  to  its  readers  over  15,  who 
obtain  the  most  subscriptions  outside 
of  Utica.  In  addition  the  daily  is 
authorizing  contestants  to  retain  25  per 
cent  of  the  subscription  money  in  cash, 
with  10  per  cent  on  renewals.  Each 
person  subscribing  or  renewing  a  sub¬ 
scription  through  the  campaign  solicitors 
will  receive  a  free  theatre  ticket.  Daniel 
W.  Tanner  is  circulation  manager. 

- -• - 

IIVTER!VATIOT¥AL 

SERVICE 

Sydney  R.  Clarke 

IVasident 

76,  Rue  des  Petits-Champ3 
Paris,  France 

Telephone:  Opera  66-27 
Cable  Andrea#  I  Ri^ntaltr*  Pari# 

Travel  Experts 

New  York  Reprassatative: 

WBIiam  L,  Straoss  &  Sod 

6M  MmUboo  Avsoue  N«w  York.  N.  Y. 
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INTERSTATE  MEET  SEPT.  17-18 

A  meeting  of  the  officers  and  direc¬ 
tors  of  the  Interstate  Circulation  Man¬ 
agers’  Association  was  held  at  the 
Baltimore  Sun  office,  July  11,  to  formu¬ 
late  plans  for  the  fall  convention  at  the 
Daniel  Boone  Hotel,  Charleston,  W. 
\  a.,  Sunday  and  Monday,  Sept.  17  and 
18.  On  Sunday  afternoon  members  will 
make  a  bus  tour  of  Kanawha  Valley 
and  a  tour  of  the  new  state  capitol 
building  as  guests  of  the  Charleston 
newspapers.  In  the  evening  there  will 
be  a  round  table  forum  at  the  Pine 
Manor  Country  Club.  On  Monday 
evening  the  official  banquet  will  be 
held  at  the  Daniel  Boone  Hotel.  Gov. 
Kump  of  West  Virginia  will  be  the 
guest  speaker.  John  H.  J.  Kuntz, 
Lancaster  (Pa.)  Newspapers,  is  presi¬ 
dent  of  the  group. 

Host  to  2,000  Carrier* 

More  than  2,0(X)  newspaper  carriers 
of  the  Grand  Rapids  (Mich.)  Press 
were  entertained  at  the  annual  picnic  at 
Ramona  Park,  Grand  Rapids,  July  11. 
Elmer  J.  Woltjer,  circulation  manager, 
was  in  charge  of  arrangements,  assisted 
by  representatives  of  other  departments. 
Charles  M.  Greenway,  editor  and  on¬ 
ager  and  Elmer  J.  Slemons,  business 
manager,  and  other  department  heads, 
were  present.  The  amusement  park  was 
turned  over  to  the  boys  and  a  special 
vaudeville  show  given. 

Helped  Recover  Stolen  Payroll 

Arthur  O.  Simon,  of  the  circulation 
department.  New  York  Herald  Tri¬ 
bune,  assisted  New  York  police  in  re¬ 
covering  a  $970  payroll  stolen  Friday, 
July  14.  Simon  saw  two  men  knock 
down  a  girl  clerk  who  had  just  drawn 
the  money  from  a  bank  in  Long  Island 
City,  and  followed  them  in  his  car,  after 
they  jumped  into  a  taxi  and  sped  away. 
He  also  picked  up  Patrolman  Edward 
J.  McCormick.  Simon,  the  patrolman 
and  a  radio  police  car  overtook  the 
taxi  and  captured  the  robbers. 

50,000  Attended  Minstrel  Show 

More  than  50,(X)0  persons  attended  the 
huge  civic  minstrel  show  in  the  open- 
air  ampitheatre,  recently  sponsored  by 
the  Richmond  (Ind.)  PMadium  & 
Item.  A  cast  of  approximately  200  took 
part  in  the  show,  featuring  the  personal 
appearance  of  “Singin’  Sam,”  noted 
radio  entertainer.  The  affair  was  ex¬ 
ploited  through  the  columns  of  the  Rich¬ 
mond  newspapers. 

Double  Name-Pix  Contest 

The  Buffalo  (N.  Y.)  Ei'ening  News 
is  sponsoring  the  double  Name-Pix  com- 
test,  with  an  offer  of  $6.(X)0  in  1,460 
cash  prizes.  A  first  prize  of  $750  and 
729  other  cash  prizes  are  offered  in  each 
contest,  which  entails  identification  of 
family  names  in  pictures  published  daily. 
The  first  picture  of  the  first  series  of 
30  was  published  July  13. 

Named  Circulation  Manager 

Guy  R.  Jones,  recently  country  cir¬ 
culation  manager  of  the  El  Paso  Herald 
Post  has  been  appointed  circulation 
manager  of  the  Fort  lYorth  Press. 
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45,000  SAW  AIR  SHOW 

Approximately  45,0(X)  persons  attended 
the  air  races  and  circus  staged  last 
week-end  by  the  Indianapolis  Star  and 
the  Twelfth  Indiana  district  of  the 
.American  Legion.  Nearly  a  score  of 
pilots  put  their  ships  through  daring 
maneuvers  during  the  two-day  program. 
Walter  F.  Morse,  aviation  editor,  and 
Mary  E.  Bostwick,  feature  writer,  han¬ 
dled  the  show  stories. 


Sponsored  Paris  Trip 

Sixteen  people  sailed  for  Paris  on  the 
Empress  of  Britain  July  15  on  a  journey 
organized  by  L’Eveniment,  Quebec 
French  daily.  The  trip  will  cover  19 
days,  ten  on  the  ocean  and  nine  in  Paris. 
L’Evenement  already  has  74  travelling 
under  its  banner  in  Europe,  and  is  or¬ 
ganizing  a  third  journey  to  Chicago  for 
the  Century  of  Progress  exhibition. 

Daily  Aiding  Student* 

.\  gift  by  the  Birmingham  News  of 
$2,500  to  each  of  five  state  teachers’ 
colleges  in  the  state  is  being  used  as  a 
revolving  fund  to  loan  to  ne^y  students. 
Interest  paid  by  students  who  have  bene¬ 
fited  by  loans  has  run  the  fund  to  about 
$3,(XX)  in  each  college.  Victor  H.  Han¬ 
son  is  publisher  of  the  News. 

Sponsoring  Industrial  Survey 


500  CARRIERS  ATTEND  OUUNG 

Five  hundred  carriers  of  the  Han¬ 
ford  (Conn.)  Courant  attended  the 
17th  annual  carrier  outing  at  Mountain 
Park,  Holyoke,  July  13,  where  they  par¬ 
ticipated  in  a  diversified  program  of 
athletics,  visited  the  amusements  of  the 
park  and  took  a  scenic  railway  ride  to 
the  top  of  Mt.  Tom.  Nineteen  char¬ 
tered  buses  were  required  to  transport 
ihe  boys  to  and  from  the  park.  P.  p. 
\'iets,  circulation  manager,  was  in 
charge  of  the  general  program,  aided  by 
Albert  W.  Keane,  sports  editor. 


Printing  Baseball  Score  Sheet* 

The  Chicago  American  and  Chicagt 
Daily  Times  are  featuring  baseball  box- 
score  sheets  in  their  noon  editions  sold 
to  baseball  fans  attending  Cubs  and 
White  Sox  home  games.  The  score 
sheets  give  the  lineups  and  enable  fam 
to  keep  score  without  purchasing  score 
cards  at  the  ball  park. 

Tulsa  World  Model  Home 

The  1933  demonstration  home  erected 
by  the  Tulsa  (Okla.)  IV  or  Id  was  opened 
July  9  for  public  inspection.  It  is  the 
most  important  construction  project 
completed  in  Tulsa  this  year  and  the 
World’s  purpose  is  to  stimulate  interest 
in  building  by  making  visitors  familiar 
with  construction  costs  and  methods. 


The  Madison  Wisconsin  State  Jour¬ 
nal  is  sponsoring  an  industrial  and  com¬ 
mercial  survey  under  the  direction  of  R. 
Kenneth  Evans  who  has  been  conduct¬ 
ing  similar  campaigns  for  other  Lee 
Syndicate  papers.  A  series  of  15 
articles  on  Madison  industries  will  be 
written  by  Mr.  Evans. 

Publishing  Traffic  Rules 

Cooperating  with  the  Detroit  police 
department  in  a  drive  to  enforce  traffic 
regulations,  the  Detroit  Free  Press  is 
publishing  a  daily  page  one  box  under 
the  heading,  “Do  you  know  Detroit’s 
Traffic  Rules?”  The  box  contains  a 
question  regarding  traffic  rules,  with 
tile  answ'er  printed  on  an  inside  page. 


Printing  Industry  Data 

The  Butte  Montana  Standard,  re¬ 
cently  published  a  series  of  page  one 
boxes  promoting  community  knowledge 
of  the  printing  industry  in  its  city.  The 
number  of  employes,  volume  of  work 
and  scope  of  the  industry  were  d^ 
scribed. 


Revises  Edition  Schedule 

The  New  Bedford  (Mass.)  Standard- 
Times,  has  revised  its  edition  schedule, 
eliminatinof  the  early  forenoon  edition, 
and  speeding  up  its  Cape  Cod  edition 
for  earlier  delivery  to  Martha’s  Vine¬ 
yard,  Nantucket  and  Cape  Cod.  Its 
editions  are  now  denoted  by  stars. 


ABBOTT  KIMBALL  CO  •  INC 

250  PARK  AVENUE 

announces  a  change  of  name 
effective  at  once  to 

KIMBALL,  HUBBARD  &  POWEL-  INC 

The  following  officers  and  directors 
have  been  elected: 

ABBOTT  KIMBALL  President 

FRANCIS  G.  HUBBARD  Treasurer 

and  General  Manager 

HARFORD  POWEL  Secretary 

On  Augusf  J5, 1933  the  company  v/ill  move 
from  its  present  address  to  larger  offices  at 

400  MADISON  AVENUE  •  NEW  YORK 
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=EMPIRE  STATE^ 

Department  Stores  and  Wholesale  Firms 
Making  Large  Sales  Gains 

“The  last  vitally  affected  by  hard  times  and — the  last  to  come 
back  when  times  get  better.”  In  the  light  of  this  oft-repeated  business 
axiom  relating  to  the  department  store  trade^  conditions  reported  by  the 
New  York  Federal  Reserve  agent  are  highly  pertinent  in  their  meaning. 

.  In  some  localities  such  as  Northern  New  York,  Southern  New  York 

and  the  Buffalo  area,  sales  reports  from  department  stores  have  been 
larger  in  a  single  month  than  the  year  previous.  In  the  entire  district 
they  were  but  2  per  cent  under  a  year  ago. 

Wholesale  firms  in  this  district  (New  York  State,  including  New 
York  City  and  portions  of  Connecticut  and  New  Jersey)  show  a  re¬ 
markable  increase  of  16  per  cent  sales  in  the  same  period. 

Drugs  and  groceries  showed  large  gains,  with  mens  clothing,  jewelery 
firms,  shoes  and  hardware  concerns  following  with  substantial  sales 
increases. 

The  more  than  12,700,000  people  of  the  Empire  State  comprise  an 
ACTIVE,  BUYING  MARKET,  the  purchases  of  which  will  run  into 
the  hundreds  of  millions  of  dollars  before  1933  is  over.  What  are  your 
plans  regarding  this  First  Market  of  the  Union? 

What  are  you  going  to  do — that  you  may  sell  the  largest,  wealthiest, 
and  by  far  MOST  PROFITABLE  consumers’  market  in  the  world, 
regionally  speaking? 

Should  you  be  in  doubt;  should  you  be  a  newcomer  in  the  national 
advertising  field  with  a  new  and  untried  brand — just  “check  up”  as 
follows,  before  acting.  Select  a  conspicuously  successful  national  adver¬ 
tiser  in  the  New  York  State  sales  territory. 

Ask  his  opinion  of  the  sales  potency  of  linage  in  the  28  papers  pub¬ 
lished  in  the  18  Empire  State  cities  named  here.  Almost  invariably 
he  will  advise  campaigning  in  these  papers.  Of  course!  It  is  an  oft- 
proven  “axiom”,  also — that  most  of  the  real  advertising  successes  in 
New  York  State  largely  are  based  on  linage  in  these  papers. 


Clrcu- 

2,500 

10,000 

Clrcu- 

2..500 

10,000 

Lines 

Lines 

latlon 

Lines 

Lines 

•♦Albany  Evening  News . 

. (E) 

43,635 

.13 

.13 

••Gloversville,  Johnstown  Morning  Herald 
&  Leader-Republican . (E&M) 

12,971 

.07 

.07 

••Albany  Knickerbocker  Frees . 

....(M) 

28,358 

.12 

.12 

••Ithaca  Journal-News . 

....(E) 

8,035 

.05 

.05 

••Albany  Knickerbocker  Press . 

. (S) 

42,421 

.17 

.17 

••Jamestown  Morning  Post . 

...(M) 

12,438 

.04 

.04 

•Amsterdam  Recorder- Democrat. . 

. (E) 

8,742 

.05 

.05 

••Kingston  Dally  Freeman . 

....(E) 

8,644 

.05 

.05 

ttAubum  Cltlzen-Adrertlser . 

. (E) 

8,316 

.065 

.055 

••Newburgh- Beacon  Dally  News. . . . 

....(E) 

15,725 

.09 

.09 

••Binghamton  Press . 

. (E) 

36,252 

.12 

.12 

♦♦New  York  Times . 

...(M) 

462,351 

.90 

.838 

••Buffalo  Courier-Express . 

. . . .  (M) 

113,644 

.25 

.25 

♦♦New  York  Times . 

....(S) 

758,176 

1.20 

1.117 

••Buffalo  Courier- Express . 

. (S) 

153,472 

.30 

.30 

••New  York  Herald  Tribune . 

...(M) 

326,796 

.75 

.698 

••Buffalo  Erenlng  News . 

. (E) 

179,110 

.35 

.35 

. . . .  (E) 

21,914 

.08 

.08 

••Coming  Evening  Leader . 

. (E) 

8,715 

.05 

.05 

••Rochester  Tlmes-Unlon . 

....(E) 

73,865 

••Elmira  Star-Gazette  Advertiser.. 

..(E&M) 

31,657 

.11 

.11 

••Rochester  Democrat  &  Chronicle. 

(M&S) 

76,189 

.40 

M 

ttCeneva  Dally  Times . 

. (E) 

5,311 

.04 

.04 

••Troy  Record . 

.(M&E) 

23,314 

.07 

.07 

**A.  B.  G.  Publisher's  Statement,  April  1.  1933.  I 

ttPubllshers’  Affidavit,  April  1,  1933. 
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JUNE  UN  AGE  WITHIN  7%  OF  1932  MARK 


Retail  Space  2.6  Per  Cent  Below  Last  June,  While  Department  Stores  Used  99.3  Per  Cent  of  1932 
Volume — Financial  and  Automotive  Ahead  With  General  Only  Slightly  Trs^iling 


AKRON,  OHIO 

_  1933  1932  Gain  or  Loss 

Times-Press  . (e)  582,731  460,557  122,174  G 

Beacon  Journal . (e)  922,777  1,046,509  123,732  L 

. . .  101.336  81.090  20.246  G 


Toul  Daily  .  1,505,508  1,507,066  1,558  L 

ToUl  Sunday  .  101,336  81,090  20,246  G 

Grand  Total .  1,606,844  1,588,156  18,688  G 

Image,  1933—58,685  lines;  1932—95,262  lines. 


ALBANY,  N.  Y. 

Knickerbocker  Press  ..(m)  321,701  318,903  2,798  G 

News  . (e)  727.749  632,811  94,938  G 


Times-Union . (e)  686,852  670,357  16,495  G 

I^ickerbocker  Press  . . .  (S)  84,675  102,709  18,034  L 


•Times-Union  . (S)  119,498  154,338  34,840  L 


Total  Daily  .  1.736.302  1,622,071  114,231  G 

Toul  Sunday  .  204,173  257,047  52,874  L 

Grand  ToUl  . .  1,940,475  1,879,118  61,357  G 

•Sunday  Times-Union  figures  include  American  Weekly 


ALBUQUERQUE,  N.  M. 

Journal  . (m)  289,626  251,249  38,377  G 

State  Tribune  . (e)  310,464  179,766  130,698  G 

loumal  . (S)  40,307  38,636  1,671  G 


Toul  Daily  .  600,090  431,015  169,075  G 

Toul  Sunday  .  40,307  38.636  1.671  G 

Grand  Total .  640,397  469,651  170,746  G 


ATLANTA,  GA. 

Constitution  . (ny)  447,979  449,710 

Georgian  . (e)  302,561  300,443 

Journal  . (e)  552.971  561,363 

Constitution  . (S)  133,138  139,196 


American  . (S)  119,768  160,006  4o’,238  L 


Journal  . (S)  109,982  117,405 


Toul  Daily  .  1,303.511  1.311.521  8.010  L 

Total  Sunday .  362,888  416,607  53.719  L 

Grand  Toul  . .  1,666.399  1,728,128  61,729  L 

Sunday  American  figures  include  American  Weekly 
linage.  1933—58,685  lines;  1932 — 95.262  lines. 


ATLANTIC  CITY,  N.  J. 

•Press  Union . (e)  395.978  439,094  43,116  L 

Press-Union . (S)  50,504  74,704  24,200  L 


Grand  ToUl  . .  446,482  513.798  67,316  L 

Press  (morning)  and  Union  (evening)  sold  in  combina¬ 
tion.  Linage  of  one  edition  is  shown. 


BALTIMORE,  MD. 

News  . (e)  479,039  490,722 

Post  . (e)  412,415  322,068 

Sun  . (e)  1,123.566  1,245,746 

Sun  . (m)  462,483  526.502 

•American  . (S)  224,014  251,592 

Sun  . (S)  344,105  397,142 


11,633  L 
90,347  G 
122,180  L 
64,019  L 
27,578  L 
53,037  L 


Toul  Daily  .  2,477,553  2,585.038  107,485  L 

Toul  Sunday  .  568.119  648,734  80.615  L 

Grand  Total  . .  3,045.672  3,233,772  188,100  L 

Sunday  American  figures  include  American  Weekly 
linage,  1933—58,685  lines;  1932—95,262  lines. 


BIRMINGHAM,  ALA. 

Age-Herald  . (m)  253,757  336,440  82,683  L 

s®**  . (e)  405,754  579,470  173,716  L 

Post  . (e)  305,923  303.083  2,840  G 

News-.Age-Herald  . (S)  132,265  145,724  13.459  L 


ToUl  Daily  .  965,434  1,218.993  253,559  L 

Toul  ^nday  .  132.265  145,724  13,459  L 

Grand  Total  .  1,097,699  1,364,717  267,018  L 


BOSTON,  MASS. 

Record  . (m)  201,650  184,308 

American  . (e)  375,880  399,837 

iGlobe  . (m)  598.930  744,806 

Herald  . (m)  799,780  916,653 

Post  . . (m)  446,185  541.035 

Transcript  . (e)  339,249  392,858 

tTrayeler  . (e)  867,204  1,023.078 

•Advertiser  . (S)  122,236  173,239 

Globe  . (S)  265,280  320,568 

Herald  . (S)  235,780  240.561 

Post  . (S)  94,086  130.035 


17,342  G 
23,957  L 

145,876  L 

116.873  L 
94,850  L 
53,609  L 

155.874  L 
51,003  L 
55,288  L 

4,781  L 
35.949  L 


Toul  Daily  .  3,628.878  4,202,575  573,697  L 

ToUl  Sunday  .  717.382  864.403  147.021  L 

Grand  Total  . 4,346,260  5.066.978  720,718  L 

(•lobe  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 

•‘Sunday  Advertiser  figures  include  American  Weekly 
linage,  1933—58,685  lines;  1932—95.262  lines. 

JPraveler  sold  in  combination  with  Morning  or  Sunday 
Herald. 


BUFFALO,  N.  Y. 

Courier-Express  . (m)  461,029  426,076  34,953  G 

News  . (e)  1,000,166  988.517  11.649  G 

Tunes  .  . . (e)  352,182  404,619  52.437  L 

Courier-Express  . (S)  132,379  166,687  34,308  L 

Times  . (S)  38,602  30,618  7,984  G 


CAMDEN,  N.  J. 

•Courier  . . (e)  631,492  603,504  27,988  G 

•Courier  (evening)  and  Post  (morning)  sold  in  combina¬ 
tion  only.  Linage  of  evening  edition  is  shown. 


CHATTANOOGA,  TENN. 


Toul  Sunday 
Grand  ToUl  . . 


.  (m) 

308,182 

288,648 

19.534 

G 

. .  (e) 

412,430 

399,146 

13.284 

G 

.(S) 

78,013 

82,574 

4,561 

L 

720.612 

687.794 

32,818 

G 

78.013 

82,574 

4.561 

L 

798.625 

770.368 

28.257 

G 

CHICAGO,  ILL. 

1933 


Tribune  . (m)  999,452  799,300  200,152  G 

Herald-Examiner . (m)  561,947  346,020  215,927  G 

Post  . (e)  ....  987.401 

American  . (e)  636,252  726,422  90,170  L 

Times  . (e)  224.202  266,104  41,902  L 

News  . (e)  1.152.085  1,090,402  . . 

Tribune  . (S)  411,247  376,059 

•Herald-Examiner  . (S)  250,061  299,863 

Times  . (S)  30,898  28.641 


1932  Gain  or  Loss 
799,300  200,152  G 


ToUl  Daily  .  3,573,938  4,215,649  641,711  L 

Total  Sunday  .  692.206  704,563  12.357  L 

Grand  Total  .  4.266.144  4,920.212  654,068  L 

•Sunday  Herald-Examiner  figures  include  American 
Weekly  linage.  1933 — 58,685  lines;  1932 — 95,262  lines. 


CINCINNATI,  OHIO 


Enquirer  . 

381,498 

400,372 

Post  . 

. (e) 

574,800 

566,830 

Timos-Star  . 

. (e) 

847,570 

869,407 

Enquirer  . 

. (S) 

355,355 

359,060 

Total  Daily  .  1.803.868  1.8.16.609  32.741  L 

Total  Sunday  .  355,355  359,060  3.705  L 

Grand  Total  .  2,159,223  2,195,669  36.446  L 


CLEVELAND,  OHIO 


Plain  Dealer  . . . . 

573,863 

621,237 

47.374  L 

News  . 

. (e) 

469,249 

439,431 

29.818  G 

Press  . 

898,258 

844,214 

54.044  G 

Plain  Dealer . 

. (S) 

238,046 

184.991 

53,055  G 

•News  . 

. (S) 

55.011 

Total  D^ily  .  1.941.370  1,904.882  36.488  G 

Total  Sunday  .  238.046  240.002  1,956  L 

Grand  Total .  2,179,416  2.144.884  34,532  G 

•The  Sunday  edition  of  the  News  has  been  absorlied  by 
the  Sunday  issue  of  the  Plain  Dealer  effective  January 
15.  1933. 


COLUMBUS,  OHIO 


Dispatch  . 

...(e) 

749,201 

841,014 

91.813 

L 

Citizen  . 

...(e) 

548.258 

655.211 

106.953 

L 

Ohio  State  Journal... 

,..(m) 

173,323 

251,722 

78.399 

L 

Journal-Dispatch  . . . 

...(S) 

141,537 

167,090 

25.553 

L 

Star  . . 

...(S) 

31,786 

Total  Daily  . 
Total  Sunday 
Grand  Total  . 


1,470,782  1,747,947  277,165  L 

173,323  167,090  6.233  G 

1,644.105  1,915,037  270.932  L 


News  . (m) 

Times-Herald . (e) 

Journal  . (e) 

Dispatch  . (e) 

News  . (S) 

Times-Herald  . (S) 

DispUch  . (S) 


DALLAS,  TEXAS 


458.969  478.507 

714,113  789.168 


420,853  383,094 

253,708  304,541 


Total  Daily  .  1.847,643  1.955.310  107.667  L 

Total  Sunday  .  401,525  298,286  103.239  G 

Grand  Total  .  2.249,168  2,253,596  4.428  L 


DAYTON,  OHIO 


1933 

1932  ( 

Gain  or  Loss 

Journal  . 

226,503 

186,170 

40,333 

G 

Herald  . 

731,864 

689,082 

42.782 

G 

News  . 

737,723 

784,671 

46,948 

T, 

Journal  . 

98,555 

104,817 

6,262 

L 

News  . 

. (S) 

90,093 

113,838 

23,745 

L 

Total  Daily  .  1,696,090  1,659,923  36,167  G 

Total  Sunday  .  188,648  218,655  30,007  L 

Grand  Total  .  1,884,738  1,878,578  6.160  G 


DENVER,  COLO. 


Rocky 

Mt. 

News. . . 

. . .  (m) 

399,295 

325.516 

73,779 

G 

Post 

,...(e) 

737,393 

828,944 

91.551 

1. 

Rocky 

Mt. 

News _ 

...(S) 

65,454 

74,361 

8.907 

L 

Post  . 

..AS) 

160,744 

178,761 

18,017 

L 

I  otal  Uaily  . 
Total  Sunday 


1,136,688  1,154.460  17,772  L 

226,198  253,122  26,924  L 

1,362,886  1,407,582  44,696  L 


DETROIT,  MICH. 

Free  Press  . (m)  443,180  438.908 

tNews  . (e)  1,037,195  1,172,232 


Times  . (e) 

•Mirror  . (m) 

Free  Press  . (S) 

News  . (S) 

••Times  . (S) 


586,254  525.024 

.  379,766 


4,272  G 
135,037  L 
61,230  G 


112,029  120,560 

270,583  287,120 


8,531  L 
16,537  L 
86,694  G 


Total  Daily  .  2,066.629  2,515.9.50  449.301  L 

Total  Sunday  .  628,833  567,207  61,626  G 

Grand  Total  .  2,695,462  3,083,137  387,675  L 

•Mirror  susi^nded  publication  August  6,  1932. 

“Sunday  Times  includes  -American  Weekly  linage,  1933 
—58.685  lines;  1932—95.262  lines. 

tWest  Side  section  8.960  lines  included  in  total  adyer- 
tising  News  (evening). 


EASTON.  PA. 


Total  Daily  .  1,813.377  1.819.212  5,835  L 

Total  Sunday  .  170,981  197,305  26,324  L 

Grand  Total .  1,984,358  2.016,517  32,159  L 


Express  . 

. (e) 

499,493 

601,292 

101,799  L 

EL  PASO 

,  TEXAS 

Times  . 

308,725 

309,985 

1,260  L 

Herald  Post  . . . , 

. (e) 

371,141 

363,565 

7,576  G 

Times  . 

. (S) 

120,083 

82,312 

37,771  G 

Total  Daily  . 

679,866 

673,550 

6,316  G 

Total  Sunday 

120,083 

82,312 

37,771  G 

Grand  Total 

799,949 

755,862 

44,087  G 

ERIE. 

PA. 

Dispatch-Herald 

. (e) 

487,323 

386,934 

100,389  G 

Times  . 

. (e) 

416,054 

438,033 

21,979  L 

Dispatch-Herald 

. (S) 

64,067 

35,194 

28,873  G 

Courier  . (m) 

Journal  . (e) 

Press  . (e) 

Courier  . (S) 

Press  . (S) 


EVANSVILLE,  IND 

1933 

. . (m)  424,108  3 

. (e)  196,415  1 


1932  Gain  or  Loa 
J58.28  4  65.82H 


366,558  357,824 

85,309  79,882 


Total  Daily  .  987,08  1  9  1  2,78  8  74,293C 

Total  Sunday  .  119,089  122,039  2,9501 

Grand  Total  .  1,106,170  1,034,827  riJOJC 


FALL  RIVER.  MASS. 

Herald-News  . (e)  459,767  521,437  61,6701 


FORT  WAYNE,  IND. 


Journal  Gazette 

. (e) 

405,617 

News-Sentinel  .. 

. (e) 

523,281 

Journal-Gazette  . 

. (S) 

100,371 

Total  Daily  .. 

928,898 

Total  Sunday 

100,371 

Total  Daily  .  928,898  990.773 

Total  Sunday  .  100,371  114,903 

Grand  Total  .  1,029,269  1,105,676 


FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  194,518  218,525  24,0071 

Star-Telegram  . (e)  410,319  414,358  4,0391 

Press  . (e)  335,642  309,447  26,1950 

Star-Telegram  . (S)  93,474  103,400  9,9261 


Total  Daily  .  940.479  942,330  1,8511 

Total  Sunday  .  93,474  103,400  9,9261 

Grand  Total  .  1,033,953  1,045,730  11,7771 


FREEPORT-HEMPSTEAD,  N.  Y. 

Star  . (e)  148,866  215,322  66,4561 

Review  . (e)  608,344  564,899  43,4450 


Total  Daily  .  757,210 


GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  3  5  4,7  1  3  4  06,929  522161 

•Post-Star  is  sold  in  combination  with  Evening  Timo 
Linage  of  morning  edition  only  is  shown. 


HARRISBURG,  PA. 

•Patriot  . (m)  4  82,84  9  5  5  5,29  8  72,4491 

Telegraph  . (e)  298,906  297,380  1,5266 


Grand  Total  .  781,7  5  5  8  5  2,67  8  70,9231 

•Patriot  carries  same  amount  of  linage  as  Evening  Aen 


HARTFORD,  CONN. 

Courant  . (m)  374,015  378,107  4,0921 

Times  . (e)  1,087,254  1,189,051  101,7971 

Courant  . (S)  208,039  220,323  12,2841 


Total  Daily  .. 
Total  Sunday 
Grand  Total 


.  1,461,269  1,567,158  105,8891 

.  208,039  220,323  12,2841 

.  1,669,308  1,787,481  118,1731 


HOUSTON,  TEXAS 

Chronicle  . (e)  548,081  629,553  81,4721 

Post  . (m)  351,00  1  415,762  64,7611 

Press  . (e)  408,182  433,812  25,630. 

Chronicle  . (S)  146,235  149.550  3,315. 

Post  . (S)  135,640  138,163  2,523. 


Total  Daily  .  1,307,264  1,479,127  17I,8«;I 

Total  Sunday  .  281,875  287,713  5,838.1 

Grand  Total  .  1,5  89,139  1,7  66,840  177,i01.| 


INDIANAPOUS,  IND. 

News  . (e)  739,672  942,100  202,428. 

Star  . (m)  501,894  510,143  8.249- 

Times  . (e)  572,431  414,126  158,305: 

Star  . (S)  214,742  221,680  6,938. 


Total  Daily 
Total  Sunday 
Grand  Total 


1,813,997  1,866,369  52,372, 

214,742  221,680  6,938, 

2,028,7  3  0  2,088,049  59,310- 


JACKSONVILLE,  FLA. 


Times-Union  . 

. . .  .(m) 

396,334 

Journal  . 

....(e) 

405,303 

Times-Union  . 

....(S) 

156,373 

Total  Daily  . . . . 

801,637 

Total  Sunday  .. 

156.373 

Grand  Total  . . . . 

958,010 

KANSAS  CITY,  MO.* 


Journal-Post  . (e) 

Star  . (e) 

Star  . (m) 

Journal-Post  . (S) 

Star  . (S) 


99,802  ’  83,619 

278,446  313,801 


Total  Daily  .  1,621,210  1,875,358 

Total  Sunday  .  378,248 

Grand  Total .  1,999.458  2j272,778 

•Kansas  City  figures  supplied  by  publishers. 


Journal  . (m) 

News  Sentinel  . (e) 


News  Sentinel  . (e) 

Times  . (m) 

Journal  . ( S ) 

News  Sentinel  . (S) 


KNOXVILLE.  TENN. 

. (m)  268,988  261.299 

. (e)  406,290  408,302 


T‘tal  Daily  . 
Total  Sunday 
Grand  Total 


903,377  824,967  78,410  G 

64,067  35,194  28,873  G 

967,444  860.161  107,283  G 


Total  Daily 
Total  Sunday 
Grand  Total 


675,278 

179,025 

854,303 
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)32 


or  Lou 
S,U4G 
2651 
8,734  c 
5,427 C 
8,3771 

2,9501 

1,343 C 


1,6701 


8,885 G 

10.7601 

14,5321 

SL8731 

14,5321 

76,4071 


24,0071 
4,0391 
26,195 C 

9,926 L 

"usii 

9,9261 

11.7771 


66,4561 
43,445  G 


52,2161 
I  Tima 


72,4491 

1,S26G 

To^i 

II  Xm 


4,0921 

101,7971 

12,2841 

103,8891 

12,2841 

118,1731 


81,4721 

64,7611 

25,6301 

3JlSt 

2,3231 

171,8631 

5.8381 

177,7011 


202,428 l| 
8249  _ 
1 58.305  G| 
6,938  if 

‘IZiTllI 

6,938' 

59.31tL| 


91,092  J 
9,829 

9,829;^ 

205.062 


LOS  ANGELES.  CAUF. 

1933  1932  Gain  or  Loss 

taminer  . . (ra)  526,870  608,203  81,333  L 

imutrated  News  . (m)  191,014  195,096  4,082  L 

Times  . (m)  766,585  780,451  13,866  L 

Herald  Express  . (e)  772.298  851,377  79,079  L 

Siord  . (e)  213,635  275.944  62,309  L 

•Examiner  . (S)  333,014  405.342  72,328  L 

Times  . (S)  285,530  337,417  51,887  L 

Toul  Daily  .  2,470,402  2,711,071  240,669  L 

ToUl  Sunday .  618,544  742,759  124,215  L 

Grand  Total  .  3,088,946  3,453,830  364,884  L 

•Sunday  Examiner  figures  include  .\merican  VVeekly 
linage,  1923 — 66,913  lines;  1932 — 111,719  lines. 


OAKLAND,  CAUF. 


MANCHESTER.  N.  H. 

Oaion-Leader  . (e)  407,485  403,124 

MEMPHIS.  TENN. 

Commercial  Appeal  ...(m)  422,288  442,193 

Ertning  Appeal  . (e) 

Press-Scimitar  . (e) 


345,671 

379,907 


457,488 

364,926 


Commercial  Appeal  ....(S)  163,071  157,889 


4,361  G 


19,905  L 
111,817  L 
14,981  G 
5,182  G 


Total  Daily  . . 

1,147,866 

1,264,607 

116,741  L 

Total  Sunday 

163,071 

157,889 

5,182  G 

Grand  Total  . 

1,310,937 

1,422,496 

111,559  L 

MILWAUKEE,  WIS. 

402,974 

432,160 

29,186  L 

790,105 

840,507 

50,402  L 

125,306 

167,058 

41,752  L 

. (e) 

439,114 

482,967 

43.853  L 

140,453 

186,147 

45,694  L 

Journal  . 

. (S) 

203,505 

192,926 

10,579  G 

Total  Daily  . . 

1,757,499 

1.922,692 

163,193  L 

ToUl  Sunday 

343,958 

379,073 

35,115  L 

Grand  Total  . 

2,101,457 

2,301,765 

200.308  L 

urana  luiai  .  ... 

•Sunday  Sentinel  figures  include  American  Weekly  linage, 
1933—58,68  5  lines;  1932 — 95,262  lines. 

Sentinel  (morning)  and  Wisconsin  News  (evening)  are 
■old  in  combination  or  either  may  be  used  with  the 
Sunday  Sentinel  except  for  financial  and  classified. 

MONTREAL.  CANADA 


. (e) 

992.767 

1.072,405 

79,638  L 

.....(m) 

384,870 

434,357 

49,487  L 

la  Presse  . 

. (e) 

891,206 

924,800 

33,594  L 

La  Patrie . 

. (e) 

274,356 

277,800 

3,244  L 

Total  Daily  . . . 

2.543,399 

2,709,362 

165,963  L 

Banner  . 

Tennessean  . (m) 

Banner  . (S) 

Innessean  . (S) 


NASHVILLE,  TENN. 

. (e)  369,035  347,848 

336,570  357,547 

118,338  133.384 

80,366  97,820 


Total  Daily  .  704,605 

Total  Sunday  .  198,704 

Gnnd  Total  .  903,309 


705,395 

231.204 

936,599 


NEW  BEDFORD,  MASS.* 


Standard-Times  . (e) 

lercury  . (m) 

runes . (e) 

SOndard-Times  . (S) 

Toks . (S) 


413,336 

378,056 


35,084 


280,924 

280,924 

383,740 

41,846 

33,138 


Toul  Daily  .  791,392  945,568 

Toul  Sunday .  35,084  74,984 

Cund  Total  .  826,476  1,020,572 

*Xew  Bedford  figures  supplied  by  publisher. 

NEW  ORLEANS.  LA. 

Tunes-Picayune  . (m)  712,304  709,531 

Tribune  . (m)  395,218  347,837 

iBn  . (e)  561,653  537.999 

States  . (e)  314,456  351,492 

TinesPicayune  . (S)  235,378  224.513 

Item-Tribune  . (S)  179,276  179.335 

States  . (S)  86,574  87.618 


1,983.631  1,946.859 


Total  Daily  . . 

Toul  Sunday  .  501.228  491,466 

Grand  Total  .  2,484,859  2,438,325 


21,187  G 
21,977  L 
15,546  L 
17,454  L 

32.500  L 
33,290  L 


132,412  G 
97,132  G 


6,762  L 


154,196  L 
39,900  L 
194,096  L 


2,773  G 
47,381  G 
23,654  G 
37.036  L 
10,865  G 
59  L 
1.044  L 

36,772  G 
9,762  G 
46,534  G 


NEW  YORK,  N.  Y. 

(m)  830,502  933,750 

588,540 
586,948 
877,954 
167,849 
709,705 
218,507 


643,558 

634,049 

801.253 

150,549 

821,339 

257,658 

229,947 


274.321 « 


Tunes  . . 

Httald  Tribune  . (m) 

•}>w>can  . (m) 

. (m) 

wtor  . . (m) 

. (e) 

PoR  . 

5™Pl>ic  . (e) 

. (e)  1,109.134  1.151.747 

•wld-Telegram  . (e)  1,039,825  793,128 

Bronx  Home  News...(e)  229,645  243,574 

Junes . (S)  '  —  — 

fcld  Tribune . (S) 

umencan  . (S) 

. . 

S?"  . . (S) 

Bronx  Home  News  ..(S) 

P»ily  .  6.358,709  6.660,552 

loUl  Sunday  .  1,809,778  1,786,266 

Uund  Total  .  8,168.487  8,446,818 

auspended  publication  July.  1932. 
kSj  “Bp®  Newrs  figures  supplied  by  publisher. 
»  American  figures  include  American  VVee’ 
•ft  1933-58,685  lines;  1932—95,262  lines. 


615,344 

390,672 

352,543 

319,119 

40,245 

91.855 


569,696 

364,338 

413.237 

285,299 

43,769 

109,927 


103,248  L 
55,018  L 
47.101  L 
76,701  G 
17,300  G 
111,634  L 
39,151  L 

42,513  L 
246,697  G 
13,929  L 
45,648  G 
26,334  G 
60.694  L 
33.820  G 
3.524  L 
18,072  L 

301,843  L 
23,512  G 
278.331  L 


eekly  lin- 


f  .  BROOKLYN,  N.  Y. 

iSl,;-' . .  1,071.162  928,771 

. (e)  354,890  432,158 

wunioi-:::* . 


.(S)  35,785 


258,234 

46,056 


.  jy8,44l  304,290 

.  1,724,293  1,665,219 

0^  NIAGARA  FALLS,  N.  Y. 

*  . 488,806  537,934 


142,391  G 
77,268  L 
4.222  G 
10,271  L 

65.123  G 
6,049  L 
59,074  G 


49J28  L 


1933 

1932  ^ 

Gain  or  Loss 

478,808 

874,430 

395,622  L 

646,740 

802,165 

155,425  L 

98,404 

129,318 

30,914  L 

1,125,548 

1,676,595 

551,047  L 

98.404 

129,318 

30,914  L 

1,223,952 

1,805,913 

581,961  L 

.  CITY, 

OKLA. 

371,579 

371,461 

118  G 

499,899 

480,905 

18,994  G 

189,946 

306.310 

116,364  L 

134,373 

119,768 

14,605  G 

44,239 

1.061.424 

1,158,676 

97.252  L 

177,612 

119,768 

57.844  G 

1,239.036 

1,278,444 

39.408  L 

lA.  NEB 

414,045 

’  430,833 

16,783  L 

.666,809 

672.585 

5,776  L 

148,596 

190,710 

42,114  L 

164,190 

165,779 

1,589  L 

1.080.854 

1,103,418 

22,564  L 

312,786 

365,489 

43,703  L 

1,393,640 

1,459.907 

66.267  L 

ROCHESTER,  N.  Y. 


Tribune . (e) 

Tribune  . (S) 


Total  Sunday 


Oklahoman  . (m) 

Times  . (e) 

Oklahoma  News  . (e) 

Oklahoman  . (S) 

Oklahoma  News . (S) 


•Bee-News  . (e) 

tWorld-Herald . (e)  .666,809 

**Bee-News  . (S) 


Grand  Total  _  _ 

•'Sunday  Bee-News  figures  include  American  Weekly 
linage.  1933—58,685  lines;  1932—95,262  lines. 

•Bee-News  sold  in  morning-evening  combination.  Linage 
of  evening  edition  is  shown. 

tWorld-Herald  sold  in  morning  evening  combination.  Lin¬ 
age  of  evening  edition  is  shown. 


Democrat  &  Chronicle. .  (m) 

Journal  . (e) 

Times-Union  . (e) 

Democrat  &  Chronicle. .  (S) 
•American  . (S) 


1933 

635,572 

557,089 

765,684 

184,766 

180,145 


1932  Gain  or  Loss 
659,140  23,563  L 


501,959 

744.363 

173,992 

171,512 


Toul  Daily  .  1,958,345  1,905,462 

Total  Sunday  .  364,911  345,504 

Grand  Total  .  2,323,256  2,250,966 

'Sunday  American  figures  include  American 
linage,  1933 — 58,695  lines;  1932 — 95,262  lines. 

ST.  LOUIS.  MO. 

Globe-Democrat  . (m)  497,779  521,064 

Post-Dispatch  . (e) 

Star  . (e) 

Times  . (e) 

Globe-Democrat  . (  S ) 

Post-Dispatch  . (S) 


55,130  G 
21,321  G 
10,774  G 
8,633  G 

52,383  G 
19,407  G 
72,290  G 
Weekly 


860,463  915,275 

543,800  606,517 

.  190,568 

140,274  142,790 

275,823  276,709 


23,285  L 
54,812  L 
62,717  L 

*‘2,M6L 
836  L 


Total  Daily  .  1,902,042  2,233,424  331,382  L 


Total  Sunday  .  416,097  419,499 


3,402  L 


Grand  Total  .  2,318,139  2,652,923  334,784  L 


SALT  LAKE  CITY,  UTAH 


Tribune  . (m) 

Deseret  News  . (e) 

Telegram  . (e) 

Tribune  . (S) 


514,149  507,988 

301,900  279,512 

406,883  377,343 

155,122  157,069 


PEORIA,  ILL. 

Journal  . (e) 

Transcript . (m) 

Star  . (e) 

J ournal-T ranscript  . ( S ) 

Star . (S) 


566.027  553,672 

419,853  370,694 

517,704  553.107 

95,751  103.654 

91,747  99,806 


12,355  G 
49,159  G 
35,403  L 
7,903  L 
8.059  L 

Total  Daily  .  1,503,584  1,477,473  26,111  G 

Total  Sunday  .  187,498 


Total  Daily  .  1,222,932  1,164,843 

Total  Sunday  .  155,122  157,069 

Grand  Total  .  1.378,054  1,321,912 

SAN  ANTONIO,  TEXAS 

. (m)  227,486  293,749 

434,709  489,115 

443,069  510,583 

107,624  157,047 

178,769  223,000 


Express  .  . 

News  . (e) 

Light  . (e) 

Express  . (S) 

•Light  . (S) 


6,161  G 
22,388  G 
29,540  G 
1,947  L 

58,089  G 
1,947  L 
56,142  G 


66,263  L 
54,406  L 
67,784  L 
49,423  L 
44,231  L 


Bulletin  . (e) 

Inquirer  . (m)  564,918  603^984 

News  . (e)  526,147  530,438 

Public  Ledger  . (e)  1,086,660  941,582 

Public  Ledger  . (m)  354,181  456,812 

Record  . (m)  537,438  426,186 

Inquirer  . (S)  400,328  410,170 

Public  Ledger . (S)  179,701  187,183 

Record  . (S)  279,556  194,491 

Total  Daily  . 

Total  Sunday  .... 


1,680,933 

10il49G 

SAN  DIEGO.  CAUF. 

'Union  . . . 

478,865 

1,401,685 

Sun  . 

. (e) 

482,770 

465,791 

PA. 

1,093,194 

Tribune  . . 

. (e) 

711,120 

657,761 

205,359  L 

Union  . 

. (S) 

190,791 

220,875 

39,066  L 
4,291  L 
145,078  G 
102,631  L 
111,252  G 
9,842  L 
7,482  L 
85,065  G 


Republic  . (m) 

Gazette  . (e) 

Republic  . (S) 


Total  Daily  .  862,371 

Total  Sunday  .  72,256 

Grand  Total  .  934,627 


3,957,179 

4,052,196 

95,017 

L 

859,585 

791,844 

67,741 

(i 

4,816,764 

4,844,040 

27,276 

L 

IX,  ARIZ. 

405,697 

445,670 

39,973 

L 

456,674 

451,576 

5,098 

G 

72,256 

64,064 

8,192 

G 

Chronicle  . 

560,004 

470,254 

Examiner  . . 

545,009 

585,988 

Cali-Bulletin  . . . . 

. (e) 

531,713 

556,468 

496,240 

565,724 

Chronicle  . 

. (S) 

147,947 

134,284 

•Examiner  . 

. (S) 

313,622 

378,578 

897,246 

64,064 

961,310 


34,875  L 
8,192  G 
26,683  L 


PITTSBURGH,  PA. 

Post-Gazette  . (m)  485,548  494,481  8,933  L 

Press  . (e)  1,196,683  1,168,648  28,035  G 

Sun-Telegraph  . (e)  937,502  919,301  18,201  G 

Press  . (S)  209,109  201,452  7,657  G 

•Sun-Telegraph  . (S)  232,504  254,485  21,981  L 

Total  Daily  .  2,619,733  2,582,430  37,303  G 

Total  Sunday  .  441,613  455,937  14,324  L 

Grand  Total  .  3,061,346  3,038,367  22,979  G 

•Sunday)  Sun-Telegraph  figures  include  American  Weekly 
linage,  1933 — 58,685  lines;  1932 — 95,262  lines. 

PORTLAND,  ORE. 

Oregonian  . (m)  348,665  393,827  45,162  L 

Journal  . (e)  511,845  571,731  59,886  L 

News-Telegram  . (e)  275,458  348,017  72,559  L 

Oregonian  . (S)  175,602  223,634  48,032  L 

Journal  . (S)  62,552  70,504  7.952  L 


Total  Daily  .  1,105,264  1,293,717  188,453  L 

Total  Sunday  .  286,393  380,047  93,654  L 

Grand  Total  .  1,391,657  1,673,764  282,107  L 

'Sunday  Light  figures  include  American  Weekly  linage, 
1933—58,685  lines;  1932—95,262  lines. 


922,820  L 

16.979  G 
53,359  G 
30,084  L 

Total  Daily  .  1,672,755  2,525,237  852,482  L 

Total  Sunday  .  190,791  220,875  30,084  L 

Grand  Total  .  1,863,546  2,746,112  882,566  L 

'Union  linage  includes  Legal,  1932 — 950,700  lines;  1933 
— 19,462  lines. 

SAN  FRANCISCO,  CAUF. 

89,750  G 

40.979  L 
24,755  L 
69,484  L 
13,663  G 
64,956  L 

Total  Daily  .  2,132,966  2,178,434  45,468  L 

Total  Sunday  .  461,569  512,862  51,293  L 

Grand  Total  .  2,594,535  2,691,296  96,761  L 

•Sunday  Examiner  figures  include  American  Weekly 
linage.  1933— 66,913  lines;  1932—111,719  lines. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  348,676  389,818  41,142  L 

Star  . (e)  391,233  400,207  8,974  L 

Times  . (e)  712,999  720,018  7,019  L 

•Post-Intelligencer  . (S)  169,462  203,39-4  33,932  L 

Times  . (S)  124,830  165.718  40,888  L 

Total  Daily  .  1  452,908  1,510,043  57,135  L 

Total  Sunday  .  294,292  369,112  74,820  L 

Grand  Total  .  1,747,200  1,879,155  131,955  L 

•Sunday  Post-Intelligencer  figures  include  American 
Weekly  Image,  1933—66,913  lines;  1932—111,719  lines. 

SIOUX  CITY,  IOWA 

•Journal  . (d)  281.276  290,322  9,046  L 

Tribune  . (e)  312.237  281.937  30,300  G 

Journal  . (S)  64,420  78,446  14.026  L 

Total  Daily  .  593^13  572,259  21,254  G 

Total  Sunday  . .  64,420  78,446  14.026  L 

Grand  Total  .  657,933  650.705  7.228  G 

•Journal  is  an  all  day  paper — all  advertising  appears  in 
all  editions,  one  edition  measured. 


Daily  . 

1,135,968 

1,313,575 

177.607 

Sunday 

238,154 

294,138 

55,984 

Total 

1,374,122 

1,607,713 

233,591 

PROVIDENCE,  R 

.  I. 

. (e) 

953,536 

1,068,515 

114,979 

344,713 

386,581 

41,868 

ribune  . 

. (e) 

309,610 

393,869 

84,259 

. (S) 

158,127 

168,934 

10,807 

SOUTH  BEND,  IND. 


Total  Daily  .  1,607,859  1,848,965  241,106  L 

Total  Sunday  .  158,127  168,934  10,807  L 

Grand  Total  .  1,765,986  2.017,899  251,913  L 

READING,  PA. 


Eagle  . 

. (e) 

605,642 

574,390 

31,252  G 

Times  . 

361,633 

514,505 

152,872  L 

Eagle  . 

. (S) 

23,178 

31,024 

7,846  L 

News-Times  . 

-  - .  (e) 

356,515 

443,569 

Tribune  . 

,...(e) 

472,898 

506,162 

News-Times  . 

...(S) 

85,500 

59,462 

Tribune  . 

...(S) 

46,995 

66,031 

Total  Daily  . 

829,413 

949,731 

Total  Sunday  •  •  •  • 

132,495 

125,493 

Grand  Total  . 

961,908 

1,075,224 

SPOKANE.  WASH. 

Spokesman-Review  . 

. . .  (m) 

217,380 

279,090 

Chronicle  . 

...-(e) 

439,040 

544,085 

Press  . 

....(e) 

202,869 

215,611 

Spokesman-Review  . 

...(S) 

90,563 

116,433 

Total  Daily  . 

859,289 

1,038,786 

Total  Sunday  . . . . 

90,563 

116,433 

Grand  Total  . 

949,852 

1.155.219 

967,275 

1,088,895 

121,620 

23,178 

31,024 

7,846 

990,453 

1,119,919 

129,466 

RICHMOND.  VA. 

. (e) 

817,946 

825,614 

7,668 

475,664 

469,515 

6,149 

. (S) 

184,789 

200,356 

15,567 

Total  Sunday 


Total  Daily  .  1,293,610  1,295,129 

Total  Sunday  .  184,789  200,356 

Grand  Total  .  1,478,399  1,495,485 


Herald  . (e) 

Journal  . (e) 

Post-Standard  . (m) 

Herald  . (S) 

•American  . (S) 

Post-Standard  . (  S ) 


SYRACUSE,  N.  Y. 


623,761 

604,245 


585,983 

568,713 


401,048  394.128 

79,534  74,076 

100,508  156.960 

49.251  73,976 


87,034  L 
33.264  L 
26.038  G 
19.036  L 

120,318  L 
7.002  G 
113,316  L 


61,710  L 
103.043  L 
12,742  L 
25.870  L 


25.870  L 
205,367  L 


37,773  G 
35,532  G 
6,920  G 
5,458  G 
36.432  L 
24,725  L 


Total  Daily  .  1.629,054  1,548,829 


1.519  L 
15,567  L 
17,086  L 


Total  Sunday  .  229,293  305.012 

Grand  Total .  1.858,347  1.853,841 

•Sunday  American  figures  include  American  Weekly 
linage.  1933—58,675  lines;  1932—95,262  lines. 


80,225  G 
75.719  L 
4.506  G 


Editor 
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JUNE  LINAGE  IF  IT  H  IN  7  PER  CENT  OF  1932  MARK 


TACOMA,  WASH. 


TULSA,  OKLA. 


Ledger  . (m) 

Xews-Tribune  . (e) 

Times  . (e) 

LedRcr  . CS) 


Total  Sunday 
Grand  Total  . 


1933 

1932 

Gain  cr  Loss 

1933 

1932 

Gain  or  Loss 

195,495 

242,990 

47.495  L 

Tribune  . 

. (e) 

457,413 

446,326 

11.087  G 

410,093 

439,533 

29.440  L 

World  . 

477,841 

412,540 

65,301  G 

330,118 

360.679 

30.561  L 

Tribune  . 

67,288 

61,330 

5.958  G 

78.517 

89.389 

10.872  L 

World  . 

....(S) 

126,183 

109.342 

16,841  G 

935,706 

1,043,202 

107.496  L 

Total  Daily  . 

935.254 

858,866 

76.388  G 

78,517 

89,389 

10.872  L 

Total  Sunday  . . . 

193,471 

170.672 

22.799  G 

1,014.223 

1,132,591 

118,368  L 

Grand  Total  . . . 

1,128,725 

1,029,538 

99,187  G 

TOLEDO,  OHIO. 

Times . (m)  95,603  113,840 

Blade  . (e)  675,179  705,232 

News-Bee  . (e)  348,706  322,956 

Times  . (S)  132,136  130,250 

Toul  Daily  .  1,119,488  1,142,028 

Total  Sunday  .  132,136  130,250 

Grand  Total  .  1,251,624  1,272,278 


TORONTO,  CANADA 

Globe  . (m)  371,143  353,772 

Mail  &  Empire . (m)  382,702  414,195 

SUr  . (e)  1,207,737  1,205,818 

Sur  Weekly  . (w)  90,349  118,196 

Telegram  . (e)  1,211,002  1,257.258 


Grand  Total  . . . . 


3,262.933  3.349,239 


TRENTON,  N.  J. 

Times  . (e)  539,136  570,287 

Times-Advertiser  . (S)  59,976  69,846 

Grand  Total  .  599,112  640,133 


18.237  L 
30.053  L 
25,750  G 
1.886  G 


WASHINGTON,  D.  C. 

Herald  . (ra)  335,294  291,455  43,839  G 

News  . (e)  351,625  289,445  62.180  G 

Times  . (e)  570,417  637,859  67,442  L 

Post  . (m)  379,397  269,559  109,838  G 

Star  . (e)  1,438,896  1,495,378  56,482  L 

•Herald  . (S)  232,438  266,516  34,088  L 

Post  . (S)  174,401  131,156  43,245  G 

Star  . (S)  361,043  350,609  10,434  G 

Total  Daily  .  3,075,629  2,983,696  91,933  G 

Total  Sunday  .  767,872  748,281  19,591  G 

Grand  Total  . 3,843,501  3,731,977  111,524  G 

•Sunday  Herald  figures  include  American  Weekly  linage, 
1933—58,685  lines;  1932—93,262  lines. 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times  ....(e)  166,409  164,572  1,837  G 

Mount  Vernon  Argus... (e)  533,565  583,748  50,183  L 

New  Rochelle  Standard- 

Star  . (e)  420,370  407,081  13,289  G 

Ossining  (Citizen-Register  (e)  210,579  193,848  16,731  G 

Portchester  Item  . (e)  346,691  405,221  58,530  L 

Tarrytown  News  . (e)  298,885  256,864  42,021  G 

Yonkers  Herald- 

Statesman  . (e)  459,077  477,124  18,047  L 

White  Plains  Press .  .  326,351 

White  Plains  Reporter. .  (e)  530,663  526,429  4,234  G 


Beacon  . (e) 

Kagle  . (m) 

Eagle  . (e) 

Beacon  . (S) 

Eagle  . (S) 


WICHITA,  KAN. 

1933 

. (e)  474,602 

. (m)  274,255 

. (e)  333,747 

. (S)  112,453 

. (S)  111,957 


1932  GainorLoa 
477,221  2,6^ 

3  5  5,5  5  8  81  303L 
338,355  4,6ML 

128,611  UiHl 
98,541  13,41tG 


ToUl  Daily  .  1,082,604  1,171,134  88,5301 

Total  Sunday  .  224,4  1  0  2  2  7,15  2  2,7421 

Grand  ToUl  .  1,3  0  7,0  1  4  1,398,28  6  81,2721 

WILKES-BARRE,  PA 

Record  . (m)  7  5  7,79  6  7  9  0,3  1  9  32,5231 

Times-Leader  . (c)  706,396  792,543  86,1471 

News  . (e)  398,741  360,587  38,1540 

Independent  . (S)  127,980  133,742  5,7621 

Total  Daily  .  1,162,933  1,943,449  80^1 

Total  Sunday  .  127,980  1  33,74  2  5,7621 

Grand  Total  .  1,9  90,9  1  3  2,0  7  7,19  1  86,2781 

WORCESTER,  MASS. 

Telegram  . (m)  4  6  7,45  1  4  95,00  1  27,5501 

Gazette  . (e)  5  02,9  1  0  5  61,48  2  58,5721 

Post  . (e)  3  3  9,9  5  5  3  98,98  3  58,0281 

Telegram  . (S)  119,037  132,698  13,6611 

Total  Daily  .  1,310,316  1,455,466  145,13'bl 

Total  Sunday  .  119,03  7  1  32,698  13,6611 

Grand  Total  .  1,429,353  1,588,164  158,8111 

YOUNGSTOWN,  OHIO 


V’ indicator  . 

....(e) 

449,747 

474,273 

Telegram  . 

Vindicator  . 

....(e) 

352,276 

405,753 

....(S) 

76,649 

69,333 

Total  Daily  . 

802,023 

880,026 

Total  Sunday  — 

76,649 

69,333 

Grand  Total . 

878,672 

949,359 

STAFF  CONTEST  SOLD  NEW  LINAGE 
FOR  BLOOMINGTON  PANTAGRAPH 

Cash  Prizes  Awarded  to  Members  of  Six  Teams  on  Point  Basis 
— 170  Classified  and  Display  Advertisements,  Four 
Contracts  Obtained 


The  BLOOMINGTON  (ILL.) 

PANTAGRAPH’S  entire  staff,  ex¬ 
cepting  the  members  of  its  advertising 
department,  became  advertising  sales¬ 
men  for  two  months,  during  the  course 
of  a  contest  just  ended,  and  so  success¬ 
fully  that  the  idea  has  been  adopted  as 
a  permanent  part  of  this  organization’s 
program. 

For  the  last  five  years  the  Pantagraph 
has  maintained  on  each  of  its  four 
floors  a  suggestion  box,  in  which  every 
member  of  each  department  has  been 
urged  to  deposit  written  suggestions 
for  the  improvement  of  any  phase  of 
the  newspaper’s  work,  such  as  improve¬ 
ment  of  typography,  office  appearance, 
news  style,  elimination  of  waste,  more 
efficient  operation  of  this  department 
or  that,  tips  on  new  business,  and  so  on. 
During  these  five  years  contributions 
have  run  as  high  as  50  and  60  a  month, 
with  never  a  month  so  far  bringing  less 
than  ten  suggestions.  These,  collected 
and  first  given  to  the  publisher,  Davis 
Merwin,  have  then  been  passed  on  to  the 
six  department  heads,  sitting  as  a  com¬ 
mittee  who  have  accepted,  rejected  or 
modified  the  suggestions  made,  and 
awarded  cash  prizes  totaling  from  $5  to 
$15  for  the  best. 

Three  months  ago  the  box  contained 
a  suggestion  that  all  employes  of  the 
Pantagraph  be  enlisted  in  an  advertis¬ 
ing  solicitation  campaign. 

The  idea  was  at  once  accepted  and  a 
committee  put  to  work  in  outlining  de¬ 
tails  of  procedure  by  which  the  con¬ 
testants  would  be  guided  and  limited, 
by  which  prize  points  could  be  won 
and  cash  awarded.  The  entire  person¬ 
nel,  excepting  members  of  the  adver¬ 
tising  department,  were  divided  into  six 
groups,  chosen  by  lot.  and  placed  in  as 
many  teams  captained  by  six  persons 
whose  interest  was  deemed  sufficient  to 
make  the  contest  a  success.  The  whole 
program  was  put  under  the  supervision 
of  TTieron  L.  Stoik,  assistant  advertis¬ 
ing  manager.  A  point  system,  based  on 
advertising  tips  turned  in,  tips  sug¬ 
gested,  ads  actually  obtained,  and  con- 
tratrts  obtained  was  worked  out,  and  the 
six  teams  were  called  to  meetings  in 
which  the  whole  plan  was  explained. 
Cash  prizes  of  $100  were  posted,  $50 
to  go  to  the  winning  team.  $25  to  go  to 
the  highest  scoring  individual,  $10  to 
the  second  individual,  $5  to  the  third 
and  $1  each  to  the  next  ten. 


As  a  result  morq  than  75  of  the  100 
full-time  workers  turned  in  actual  re¬ 
sults  on  their  total  of  637  tips,  from 
which  170  classified  and  display  adver¬ 
tisements  and  four  contracts  were  ob¬ 
tained.  Winner  of  the  contest  was 
Howard  Colton  of  the  press  and  stereo¬ 
type  department,  and  the  winning  team 
was  that  headed  by  Mr.  Colton.  Second 
individual  prize  winner  was  Paul  Gla¬ 
zier,  linotype  operator,  and  third  indi¬ 
vidual  winner  was  John  Peiffer,  com¬ 
posing  room  machinist. 

In  recognition  of  the  unusual  inter¬ 
est  manifested  in  the  contest,  the  Panta¬ 
graph  at  the  conclusion  of  the  two- 
month  period  held  an  evening  dinner 
and  entertainment  program  for  all  its 
employes,  at  which  the  prizes  were 
awarded. 

Considering  that  three  out  of  every 
four  Pantagraphers  took  an  active  part 
in  the  contest,  that  an  average  of  more 
than  10  advertising  sales  contacts  a  day 
were  made  by  persons  outside  the  ad¬ 
vertising  department,  and  that  tips  and 
contracts  continued  to  be  made  by  these 
contestants  even  after  the  contest  was 
closed,  it  was  decided  to  continue  the 
contest  on  somewhat  of  a  permanent 
basis.  As  a  result,  the  ad  tip  contest 
as  at  first  conducted  has  been  somewhat 
modified,  and  consolidated  with  the  old 
suggestion  box  system,  monthly  cash 
prizes  totaling  $50  have  been  posted  for 
individual  and  team  winners,  and  the 
entire  personnel,  including  the  advertis¬ 
ing  department  this  time,  has  been  or¬ 
ganized  into  new  groups  of  ten  teams. 

The  point  scoring  system  of  the  new 
contest  will  be  as  follows: 

Ad  Ad 

Tip  Secured  Contract 
Classified  ....  100  1.000  10,000 

Old  Display  ..  100  1.000  10,000 

New  Display  .  500  2,500  10,000 

Sent 


Suggestions  .. 


Accepted 
500  (see  below) 


Under  the  above  system  any  sug¬ 
gestion  (including  ideas  on  advertising) 
that  is  given  in  good  faith,  is  sensible 
and  in  general  qualifies  as  an  idea,  even 
though  considered  impractical  for  use, 
is  to  be  awarded  100  points.  If  that 
suggestion  be  accepted  for  use,  it  will  be 
awarded  an  additional  500  points,  and 
if,  on  the  basis  of  prizes  awarded  in  the 
last  several  years,  it  is  considered  worth 
cash,  1,000  points  vill  be  awarded  for 


each  $1  of  such  valuation.  Thus,  for 
example,  a  suggestion  that  under  the  old 
system  wouW  have  been  awarded  $2, 
will  under  the  new  plan  be  given  100 
plus  500  plus  2,000,  or  a  total  of  2,600 
l)oints. 

An  example  of  ad  tip  accumulation 
of  points  would  be  the  case  of  a  dis¬ 
play  advertisement  obtained  from  a  new 
source  for  which  500  and  2,500  points, 
or  a  total  of  3,000  points  would  be 
awarded,  and  to  which  10,000  points 
would  be  added  in  case  a  contract  were 
obtained. 

Individual  prizes  in  the  new  contest 
will  be  awarded  each  month,  these  prizes 
totaling  half  the  prize  fund  offered. 
Team  prizes  will  be  awarded  each  quar¬ 
ter  and  will  total  the  accumulated  un¬ 
used  amount  of  the  award  fund. 

Individuals  sharing  in  the  award  con¬ 
sideration  must,  under  the  new  system, 
accumulate  at  least  1,000  points.  With 
only  that  limitation,  monthly  individual 
prizes  will  be  awarded  as  follows : 
First,  $10:  second,  $5;  third,  $3;  fourth, 
$2,  and  five  $1  prizes.  Team  prizes 
awarded  each  three  months  will  be : 
First  team,  $40;  second,  $25,  and  third, 
$10.  The  amount  of  team  prizes  are  to 
be  equally  divisible  among  such  mem¬ 
bers  as  shall  have  earned  at  least  3,000 
points  during  each  contest  period. 

By  the  intermingling  of  members  from 
the  various  departments,  associated  on 
each  of  the  teams,  a  marked  betterment 
of  inter-departmental  relationship  was 
noted  during  the  first  contest. 

PUBLICITY  PLAN  OPPOSED 

Newspaper*  Criticise  Decision  of 

Michigan’s  Governor 

Decision  of  the  administration  of 
Gov.  William  A.  Comstock  to  create 
the  position  of  state  publicity  director 
has  evoked  a  storm  of  criticism  from 
Michigan  newspapers.  The  Detroit 
Free  Press,  under  the  heading  “Why  a 
News  Bureau?’’  said  editorially: 

“If  the  Democrats  are  worried  about 
the  record  they  have  made  since  the  first 
of  the  year  and  want  to  set  up  a  propa¬ 
ganda  bureau  along  the  lines  of  those 
both  national  parties  maintain  at  Wash¬ 
ington,  they  should  do  it  with  private 
or  party  funds.  Then  nobody  will  be 
misled,  and  tax  money  will  not  be 
wasted.” 

O.  K.  Fjetland,  secretary  to  Gov. 
Comstock,  said  the  job  would  not  be 
financed  by  the  government,  but  that  the 
cost  would  be  borne  by  the  Democratic 
State  Central  Committee.  The  job,  ac¬ 
cording  to  the  governor,  will  be  offered 
to  Giles  Cavanaugh,  Detroit  newspa¬ 
perman  and  for  several  years  a  writer 
of  publicity  for  the  State  Central  Com¬ 
mittee. 


MARKS  lOOTH  YEAR 

100,000  Attended  Celebration  Spon¬ 
sored  by  Ft.  Wayne  News-Sentinel 

More  than  100,000  persons  from  Fort 
M’ayne  and  surrounding  cities  and 
towns,  joined  the  Fort  IVayne  (Ind.) 
Xe'ics-Senlinel  in  celebrating  the  one 
hundredth  anniversary  of  its  founding 
and  dedication  to  public  service,  at  a 
celebration  in  the  city’s  largest  park  on 
July  4.  A  wealth  of  entertainment  was 
provided,  culminating  in  a  magnificent 
fireworks  display  at  night. 

Mayor  William  J.  Hosey,  official 
speaker  of  the  day,  reviewed  the  histor)- 
of  the  News-Sentinel  and  its  predeces¬ 
sor,  the  Sentinel,  and  the  century  of 
progress  which  the  community  and  the 
newspaper  had  spanned.  The  mayor 
was  introduced  by  Oscar  G.  Foel- 
linger,  president  and  general  manager 
of  the  News-Sentinel. 

It  was  on  July  6,  1833,  that  the  first 
tiny  edition  of  the  Sentinel  was  issued 
from  a  clanking  Washington  hand  press 
and  distributed  to  the  sturdy  pionwrs 
of  the  trading  post  there.  The  primi¬ 
tive  press,  still  owned  by  the  News- 
Sentinel,  was  dragged  from  Indianapolis 
to  Fort  Wayne  with  much  hardship  on 
a  mud  boat,  by  the  founders  of  the 
Sentinel.  S.  V.  B.  Noel  and  Thomas 
Tigar,  of  Indianapolis. 

Subsequent  owners  of  the  Sentinel  in¬ 
cluded  William  Rockhill  Nelson  and 
Samuel  E.  Morss,  who  after  their  news¬ 
paper  experience  in  Fort  Wayne,  went 
to  Kan.sas  City,  Mo.,  to  found  the  Kan¬ 
sas  City  Star. 

FIRE  WRECKS  PLANT 

The  fourth  fire  in  thirty  days  in  the 
plant  of  the  Georgetown  (Ky.)  Neva, 
weekly,  early  July  12  gutted  the  build¬ 
ing,  ruined  the  machinery  and  pajw 
stock  and  destroyed  furniture  and 
equipment  in  the  news  room. 

Edna  Lancaster,  editor  and  publisher  w 
the  pap)er,  said  she  was  convinced  tlx 
fire  was  of  incendiary  origin  althoueh 
after  the  first  three  blazes,  which  did 
little  damage,  she  blamed  detoi't 
wiring.  She  did  not  offer  an  estimate 
of  damage. 

PUBLISHER  RESCUED  AT  SEA 

.\rthur  K.  Whyte,  publisher  and  man¬ 
ager  of  the  San  Diego  Union  ^ 
Evening  Tribune,  his  wife  and  mother 
Morris  Renter,  advertising 
those  papers  and  his  wife, 
passengers  rescued  at  sea  July  17  ir 
gasoline  cruiser  Betty  M.  by  the  sfe^ 
Yale.  The  Betty  M.  was  disabled  W 
an  explosion.  None  of  the  passeng 
or  crew  was  hurt  and  all  were  hroug 
to  San  Diego. 


Editor  &  Pub  lit  her  The  Fourth  Estate  for  July  22,  1  933 
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A.  B.  CRAMPTON 


Veteran  Indiana  PublUher  Diea — 
Edited  Last  Issue  of  Vicksburg  Citixen 

A.  B.  "Coloner’  Cranipton,  owner 
of  the  Delphi  (Ind.)  Citten  for  more 
than  50  years  and  veteran  member  of 
the  Indiana  department  of  the  Grand 
Army  of  the  Republic,  died  July  17  at 
ibe  home  of  his  daughter,  Mrs.  Debetha 
Ciulkins  Hones,  ten  miles  south  of 
Lebanon,  Ind.  .  . 

Col.  Cranipton  was  born  m  Elkhart, 
Ind.,  in  1843  and  was  apprenticed  to  the 
Rev!  Loyal  A.  Alford,  publisher  of  the 
Elkhart  Rezicw,  at  the  age  of  11.  Be¬ 
fore  entering  the  Civil  war  in  1861  he 
had  served  on  newspapers  in  Goshen, 
Ligonier  and  Mishawaka,  Ind.,  and 
Grand  Rapids,  Mich. 

When  his  regiment  entered  Vicksburg 
Col.  Crampton  took  charge  of  the  Citi- 
:en  there  which  was  being  published  on 
wallpaoer  and  supervised  the  final  issue, 
now  highly  prized  as  a  curiosity. 

On  his  return  to  Indiana  he  fulfilled 
his  vow  that  if  he  ever  owned  a  paper 
he  would  call  it  the  Citjzen.  He  be- 
ame  city  editor  of  the  Pharos  Tribune 
uid  in  1878  he  took  over  the  Delphi 
ritizen. 

He  was  an  active  member  of  the 
L.\.R.,  and  was  appointed  governor  of 
he  National  Military  Home  of  Indiana 
n  1915.  For  many  years  he  had  served 
s  trustee  of  the  Indiana  Soldiers’  and 
iailors’  Monument  Commission.  He 
Iso  served  as  governor  of  the  N'atioiial 
Military  Home  in  Milwaukee. 

His  newspaper  activities  and  political 
areer  brought  him  fame  throughout  the 
tate.  At  one  time  he  served  as  presi- 
tnt  of  the  Democratic  Editorial  Asso- 
iation  and  vice-president  of  the  Na- 
onal  Editorial  Association.  He  was 
thirty-second  degree  Mason  and  also 
member  of  the  Knights  of  Pythias, 
idd  Fellows  and  Elks. 


dl^bttuary 

^^ILLIAM  ALMON  WOLFF,  47, 
VV  novelist  and  former  newspaper- 
lan,  died  at  Barnstable,  Mass.,  July  15. 
Volff  was  born  in  Brooklyn  and  edu- 
ited  in  England  and  at  New  York 
'Diversity.  He  was  a  sports  writer  for 
t  New  York  Tribune  from  1906  to 
ill,  when  he  became  a  free  lance, 
ntributing  to  many  magazines.  His 
Rt  novel  was  published  in  1916  and 
is  most  successful  work  was  the  play. 
The  Show  Off,”  which  he  wrote  in 
Elaboration  with  George  Kelly  in  1924. 
lis  wife,  Mrs.  Wynne  F'airfield  Wolff, 
f  Omaha.  Neb.,  and  two  sisters  sur- 
hre. 

IsADORE  Goldsmith,  58,  for  13  years 
itor  of  the  Cleveland  Federationist, 
itd  in  a  Cleveland  hospital,  July  8. 
le  was  long  a  colorful  personage  in 
kveland  newspaper  and  labor  circles, 
lis  paper  was  founded  40  yeai  s  ago  by 

brother,  Michael,  and  for  27  years 
adore  and  Michael  were  associated 
nth  the  paper,  Isadore  becoming  sole 
»Der  a  dozen  years  ago.  He  also  puh- 
sW  the  Cleveland  Weekly  Railway 
'Hide.  He  is  survived  by  his  wife,  a 
on  and  a  daughter. 

Edward  Tennysox  Reed,  73,  Parlia- 
•ntary  cartoonist  for  Punch,  British 
•tekly,  for  many  years,  died  in  London 
Inly  13. 

Mrs.  Margaret  Taylor,  73,  widow 
» William  Taylor,  for  many  years  with 


STOP  LOSSES!!! 

(  ^^inatc  overlapping  and  excessive  man-power, 

1  "W  motson  in  mechanical  and  production  de- 
!  pvtmeiitt. 

tranced  ideas  for  rapid  circulation  and  linage 
™ost  economical  and  sound  methods 
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the  Cincinnati  Thnes-Star  staff,  died  in 
Cincinnati  July  13. 

Mrs.  Harriet  W.  Allard,  S3,  di¬ 
rector  of  the  home  educational  bureau  of 
the  Capper  Publications,  was  found  dead 
of  carbon  mono.xide  gas  in  her  garage 
in  Topeka,  July  17. 

Robert  S.  Baird,  64,  president  of  the 
Evening  Journal  Company,  publisher 
of  the  Wilmington  (Del.)  Ex’ening 
Journal  from  1907  to  1912,  died  recently 
at  his  home  in  Wilmington.  He  was 
the  son  of  the  late  Charles  Baird, 
pioneer  leather  manufacturer  of  that 
city.  Father  and  son  were  associated 
in  the  business  and  following  the  death 
of  his  father,  Mr.  Baird  conducted  the 
business,  retiring  six  years  ago. 

Mrs.  Elizabeth  Fletcher,  mother 
of  Hal  L.  Fletcher,  advertising  man¬ 
ager  of  the  Neiv  York  World-Tele¬ 
gram,  and  of  Reginald  A.  Fletcher, 
eastern  manager  of  the  St.  Louis  Post- 
Dispatch,  died  at  Knickerbocker  Hos¬ 
pital,  New  York,  July  16,  of  injuries 
suffered  in  a  fall  several  weeks  ago. 
She  was  76  years  old. 

George  K.  Myers,  50,  advertising 
manager  of  Parents’  Magazine,  died  at 
his  home  in  New  York  July  18. 

Arthur  Taintor,  69,  formerly  a 
member  of  the  publishing  firm  of  Tain- 
tor  Brothers,  New  York,  died  in  Avon, 
N.  Y.,  July  18. 

Raymond  F.  Beam.  26.  country  circu¬ 
lation  manager  of  the  Cluirlotte  (N.  C.) 
News,  was  killed  July  14  near  Mon¬ 
roe,  N.  C.,  when  his  car  left  the  high¬ 
way. 

John  Boswell,  35,  former  editor, 
Plaim>iciv  (Tex.)  Herald,  recently 
manager  of  the  Wichita  Falls  Chamber 
of  Commerce,  died  July  14  in  a  local 
hospital  following  an  emergency  oper¬ 
ation  for  appendicitis.  He  was  stricken 
while  at  work  in  his  office. 

Miss  Dorothy  E.  Fry,  daughter  of 
Edwin  St.  James  Fry,  art  director  of 
the  Neiv  York  Herald  Tribune,  and 
Mrs.  Fry,  died  July  15  in  the  Law¬ 
rence  Hospital,  Bronxville,  N.  Y.,  after 
an  illness  of  five  weeks  from  heart 
disease. 

James  H.  Nolan,  44,  editor-man¬ 
ager  of  the  Santa  Monica  (Cal.)  Labor 
Journal,  died  June  11  in  the  Pasadena 
Emergency  Hospital  following  an  in¬ 
ternal  hemorrhage.  He  was  enroute 
to  Colorado  Springs  for  medical  treat¬ 
ment  when  stricken. 

John  Van  Alstyne,  27,  reporter 
for  the  Cullom  (Ill.)  Chronicle,  of 
which  his  father,  K.  L.  Van  .Alstyne, 
is  publisher,  died  July  10  following  sev¬ 
eral  months’  illness  of  anemia.  His 
parents  and  three  brothers  survive. 

Hon.  Edward  Raker,  57,  a  judge  of 
the  Northumberland  County  Courts  and 
one  of  the  owners  of  the  Shamokin 
(Pa.)  Dispatch,  died  in  the  (Jeisinger 
Hospital  at  Danville,  Pa.,  July  3.  He 
served  two  terms  as  district  attorney 
before  his  election  to  the  bench. 

Frank  Halliman,  33,  Eastern  Cana¬ 
dian  newspaperman,  died  in  Ottawa  on 
July  9.  Mr.  Halliman  started  his  ca¬ 
reer  with  the  old  Ottawa  (Ont.)  Free 
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Press  17  years  ago.  In  1921  he  joined 
the  Windsor  (Ont.)  Border  Cities  Star 
staff.  From  1924  until  1927  he  was  with 
the  Montreal  (Que.)  Star,  and  in  1929 
he  joined  the  Publicity  Bureau  of  Fed¬ 
eral  Conservative  headquarters,  re¬ 
maining  there  until  October  of  that 
year.  He  is  survived  by  his  mother 
and  two  sisters. 

Charles  F'.  Milliken,  79,  for  nearly 
(A)  years  with  the  Catujndaigua  (N.  Y.) 
Ontario  Cotmty  Times,  died  July  12  in 
a  hospital  in  that  city  following  a  long 
illness.  He  joined  the  newspaj^r  as 
a  young  man,  becoming  an  associate  to 
his  father,  the  late  Nathan  J.  Milliken, 
then  publisher  of  the  newspaper.  He 
continued  in  major  executive  capacities 
until  his  retirement  from  active  busi¬ 
ness  two  years  ago.  He  was  the 
author  of  a  history  of  Ontario  County, 
and  had  held  numerous  positions  of 
public  trust. 

John  E.  Morrison,  54,  one  time 
sales  manager  of  the  McGraw-Hill 
Company  and  former  president  of  the 
Indiana  Title  Men’s  Association,  died 
recently  at  his  home  in  Indianapolis. 
He  was  advertising  and  sales  director 
of  the  Union  Title  Company,  Indiari- 
aiHjlis,  for  five  years  and  went  from 
that  post  to  New  York.  Later  he  was 
in  South  Bend  and  then  returned  last 
year  to  Indianapolis  and  joined  the 
Bowes  Seal-Fast  Company.  His  wife 
survives. 

William  M.  Miller,  67,  former 
Ohio  newspaper  publisher  and  state 
senator,  died  recently  at  his  home  at 
Dresden,  O.  Mr.  Miller  at  various 
times  was  interested  in  the  Zanesville 
Times-Recorder,  Dresden  Transcript, 
Portsmouth  Daily  Blade,  Springfield 
Press  and  Springfield  Sun.  His  first 
newspaper  experience  was  on  the 
Be-verly  (O.)  Dispatch. 

Sylvester  S.  Sheij.er,  79,  publisher 
of  the  old  Duncannon  (Pa.)  Record, 
and  once  a  reporter  on  the  St.  Louis 
Globe-Democrat,  died  at  his  home  in 
Duncannon  on  July  2.  He  was  presi¬ 
dent  of  the  People’s  National  Bank  of 
Duncannon  at  the  time  of  his  death. 
His  wife  and  a  stepson  survive. 

Mrs.  O.  F.  Snyder,  61,  part  owner 
of  the  Ada  (O.)  Herald,  died  last  week 
in  a  hospital  at  Lima,  following  an 
operation.  Her  late  husband  was  pub¬ 
lisher  of  the  Herald  at  the  time  of  his 
death  several  years  ago. 
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Dr.  Bert  C.  Bahr,  X-Ray  specialist, 
who  in  1921  was  editor  and  part  owner 
of  the  Grand  Island  (Neb.)  Herald, 
died  July  16  at  his  home  at  Kansas 
City.  Dr.  Bahr  also  was  a  World  War 
hero,  having  been  cited  for  the  single- 
handed  capture  of  twenty  Germans. 

Glen  E.  Rough,  40,  telegraph  edi¬ 
tor,  Kokomo  (Ind.)  Tribune,  died  of 
heart  disease  at  his  home  there  recently. 
His  wife  and  a  son  survive. 

PAUL  D.  HOWSE 

Paul  D.  Howse,  59,  former  Chicago 
newspaper  man  and  amusement  park 
promotor,  died  in  Los  Angeles  July 
11.  He  formerly  worked  on  the  editorial 
staff  of  the  old  Chicago  Record-Herald. 
He  was  later  general  manager  of  White 
City  amusement  park.  Since  he  went 
to  the  west  coast  a  number  of  years 
ago,  Mr.  Howse  became  police  com¬ 
missioner  of  Los  Angeles  and  was  head 
of  Electrical  Products  Corporation, 
large  electrical  advertising  firm. 
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shall  be  to  establish  and  maintain  such 
trade  standards  and  practices  as  may 
be  necessary  for  the  general  welfare  of 
the  industry  in  compliance  with  the  re¬ 
quirements  of  the  National  Industrial 
Kecovery  Act.  The  Association  shall 
not  be  conducted  for  profit  and  shall 
have  no  transferable  shares  or  member¬ 
ships. 

Officers 

3.  The  members  of  the  Association 
shall  at  their  first  meeting  and  annually 
thereafter  elect  a  Chairman,  a  Vice- 
Chairman,  and  an  Advisory  Committee 
of  five  members,  two  of  whom  shall  be 
the  Chairman  and  \’ice-Chairman. 

Membership 

4.  Membership  in  this  .Association 
shall  consist  of  those  persons,  firms,  or 
corporations  engaged  in  the  manufacture 
of  newsprint  paper  in  the  United  States 
who  attended  the  first  meeting  of  the 
-Association  on  May  26,  1933,  at  201 
Devonshire  Street.  Boston,  Massachu¬ 
setts,  and  such  other  persons,  firms  or 
corporations  so  engaged  in  the  manu¬ 
facture  of  newsprint  paper  in  the  United 
States  who  may  hereafter  subscribe  to 
these  .Articles  of  Organization  and  By- 
Laws. 

Voting 

5.  .At  meetings  of  the  .Association,  any 
member  may  be  represented  by  as  many 
persons  as  he  may  choose,  each  mem¬ 
ber  in  attendance  having  one  vote.  -At 
the  request  of  any  member,  however,  a 
vote  by  ballot  is  mandatory,  and,  in  vot¬ 
ing  by  ballot,  each  member  shall  cast 
one  vote  for  each  1,000  tons  (fractions 
disregarded)  of  Newsprint  Paper  which 
he  has  manufactured  in  the  United 
States  and  invoiced  during  the  second 
preceding  quarter.  Any  member  may 
vote  by  proxy  duly  authorized  in  writ¬ 
ing.  A'otes  by  ballot  may  be  conducted 
by  mail,  when  the  .Advisory  Committee 
considers  such  action  advisable.  De¬ 
cision  shall  be  made  by  a  vote  of  a 
majority  of  tonnage  unless  such  tonnage 
majority  vote  is  disapproved  by  a  two- 
thirds  by  number  of  the  members  vot¬ 
ing.  in  which  event  such  disapproval 
shall  veto  the  tonnage  vote.  This  pro¬ 
vision  applies  to  all  matters  including 
amendment  of  the  By-Laws. 

Meetings 

6.  There  shall  be  a  meeting  of  the  .As¬ 
sociation  held  annually  in  the  City  of 
New  A’ork  on  such  day  between  Febru¬ 
ary  15th  and  March  15th  of  each  year 
as  may  be  fixed  by  the  .Advisory  Com¬ 
mittee.  Other  meetings  may  be  held  at 
such  places  and  times  as  may  be  selected 
by  the  .Advisory  Committee,  or  when 
requested  by  twenty-five  per  cent,  of  the 
membership  tonnage.  Notices  of  all 
meetings  of  members  of  the  .Association 
shall  be  sent  by  the  Secretary  to  reach 
the  members  at  least  ten  days  prior  to 
.said  meeting.  Representation  of  fifty 
per  cent,  of  the  membership  tonnage 
shall  constitute  a  quorum  at  meetings. 

Chairman 

7.  The  Chairman  shall  be  an  execu¬ 
tive  officer  of  one  of  the  members.  He 
shall  be  elected  at  the  first  meeting  of 
the  .Association  and  annually  thereafter 
at  the  annual  meeting  of  the  .Association. 
He  shall  hold  office  from  the  date  of 
his  election  until  the  next  annual  meet¬ 
ing,  and  thereafter  until  his  successor  is 
elected.  He  shall  preside  at  all  meetings 
of  the  .Association  and  shall  have  gen¬ 
eral  oversight  and  charge  of  the  .Asso¬ 
ciation  subject  to  the  .Advisory  Com¬ 
mittee. 

Vice-Chairman 

8.  The  Vice-Chairman  shall  be  an  ex¬ 
ecutive  offices  of  one  of  the  members. 
He  shall  be  elected  at  the  first  meeting 
of  the  .Association  and  annually  there¬ 
after  at  the  annual  meeting  of  the  .Asso¬ 
ciation.  He  shall  hold  office  from  the 
date  of  his  election  until  the  next  annual 
meeting,  and  thereafter  until  his  succes¬ 
sor  is  elected.  In  the  absence  of  the 
Chairman,  the  Vice-Chairman  shall  per¬ 
form  all  of  the  duties  of  the  Chairman. 

.Advisory  Committee 

9.  The  .Association  shall  have  an  .Ad¬ 
visory  Committee,  consisting  of  the 


Chairman,  the  \  ice-Chairman,  and  three 
additional  members  elected  at  the  an¬ 
nual  meeting  from  the  executive  otticers 
of  the  members  of  the  .Association.  1  hey 
shall  be  elected  at  the  first  meeting  of 
the  -Association  and  annually  thereafter 
at  the  annual  meeting  of  the  -Associa¬ 
tion.  They  shall  hold  office  from  the 
time  of  their  election  until  the  next 
annual  meeting  and  amiually  thereafter 
until  their  successors  are  elected. 

In  the  election  of  the  Chairman,  Vice- 
Chairman  and  members  of  the  .Advisory 
Committee,  representation  shall  be  given 
to  the  news  print  paper  producers  in  the 
three  principal  regions,  Eastern,  Mid¬ 
dle  \\’est,  and  Pacific  Coast  States. 

Members  of  the  -Advisory  Committee 
may  designate  alternates  to  attend  com¬ 
mittee  meetings  in  their  stead.  Tlie 
Chairman  of  the  -Association  shall  be 
the  Cliairman  of  the  Advisory  Commit¬ 
tee. 

The  -Advisory  Cammittee  shall  meet 
at  such  times  as  it  shall  designate  and 
upon  call  of  the  Chairman.  Notice  of 
such  meeting  in  each  case  shall  be  given 
by  mail,  telephone,  telegraph,  or  in  per¬ 
son,  to  each  member  at  least  forty-eight 
hours  prior  to  such  meeting. 

The  -Advisory  Committee  shall  ap¬ 
point,  and  at  pleasure  discharge,  one 
person  to  act  as  Secretaiy  and  Treas¬ 
urer,  and  shall  fix  his  salary. 

-Any  vacancy  occurring  in  any  office 
or  in  the  .Advisory  Committee  may  be 
filled  by  the  remaining  members  of  the 
.Advisoiy  Committee  whether  constitut¬ 
ing  a  quorum  or  not.  .Any  person  so 
appointed  shall  hold  office  until  the  va¬ 
cancy  shall  be  filled  by  vote  of  the  meni- 
bers  at  the  next  meeting  of  the  .Associa¬ 
tion  after  such  vacancy  occurs. 

The  .Advisory  Committee  may  insti¬ 
tute  such  regulatory  or  disciplinary  ac¬ 
tion  as  may  be  required  or  permitted 
under  the  terms  of  the  National  Indus¬ 
trial  Recovery  .Act,  or  of  any  Code  of 
Fair  Competition  or  agreem*jnt  which 
may  be  adopted  by  the  Association  in 
accordance  with  the  terms  of  said  .Act. 

The  .Advisory  Committee  may  appoint 
such  sub-committees  from  among  the 
members  of  the  .Association  as  it  shall 
from  time  to  time  see  fit  and  may  dis¬ 
charge  such  sub-committees  with  or 
without  their  report. 

Secretary  and  Treasurer. 

10.  The  Secretary  and  Treasurer  shall 
have  no  interest  in  the  business  of 
any  member  of  the  Association.  He 
shall  keep  the  records  of  the  .Associa¬ 
tion;  shall  receive  and  keep  upon  de¬ 
posit  the  funds  of  the  .Association,  in 
its  name,  in  such  bank  or  banks  as  may 
be  designated  by  the  .Advisory  Com¬ 
mittee  and  in  none  other,  and  shall 
have  the  power  to  disburse  such  funds 
for  the  purposes  of  the  .Association, 
subject  to  the  general  direction  of  the 
.Advisory  Committee  and  subject  to  such 
counter-signature  as  may  be  prescribed 
by  the  .Advisory  Committee;  and  shall, 
in  general,  perform  such  other  duties 
as  may  be  assigned  to  him  by  the 
.Association  or  by  the  .Advisory  Com¬ 
mittee.  He  shall  furnish  such  bond, 
conditional  on  the  faithful  discharge  of 
his  duties  as  Treasurer,  as  the  Advi¬ 
sory  Committee  may  designate.  He 
shall  prepare  and  submit  at  each  annual 
meeting  of  the  .Association  and  at  such 
other  times  and  in  such  form  as  required 
by  the  .Advisory  Committee  the  Trea¬ 
surer’s  report,  showing  the  receipts  and 
disbursements  of  all  funds  of  the  Asso¬ 
ciation.  Such  audit  of  his  accounts 
shall  be  made  as  required  by  the  .Ad¬ 
visory  Committee. 

Resignation. 

11.  .Any  member  may  resign  from 
the  association  by  written  notice  sent 
by  registered  mail,  addressed  to  the 
secretary  of  the  association.  Such 
resignation  shall  be  effective  upon  re¬ 
ceipt,  but  shall  not,  however,  discharge 
the  resigning  member  from  the  obliga¬ 
tion  to  pay  to  the  association  any  dues 
or  assessments  which  then  remain  due 
and  unpaid. 

Expenses.  i. 

12.  The  expenses  of  the  association; 
shall  be  met  by  assessments  upon  its 
members.  Such  assessments  shall  be 
based  upon  a  pro  rata  apportionment 
among  the  members  according  to  the 


number  of  tons  of  newsprint  paper  made 
by  them  in  the  United  States  and 
invoiced  by  them  respectively  during 
the  second  preceding  quarter.  Upon 
the  first  of  each  month  a  bill  shall  be 
sent  to  each  member  for  his  share  of 
the  expenses  of  the  association.  The 
advisory  committee  shall  determine  the 
total  amount  to  be  billed.  Neither  the 
chairman,  vice  chairman  nor  members 
of  the  advisory  committee  shall  receive 
compensation  for  their  services,  but  may 
be  reimbursed  for  their  expenses  actu¬ 
ally  incurred  upon  the  business  of  the 
association. 

Reports. 

13.  Upon  request  of  the  advisory 
committee,  members  shall  furnish  such 
information  as  may  be  required  under 
the  terms  of  the  National  Industrial 
Recovery  .Act,  or  of  any  code  of  fair 
competition  or  agreement  approved 
under  the  act. 

Duration. 

14.  The  association  shall  continue  so 
long  as  the  National  Industrial  Re¬ 
covery  .Act  shall  remain  in  effect,  in 
whole  or  in  part,  and  thereafter  until 
the  association  shall  be  dissolved  by  a 
majority  vote  of  its  members. 

.Amendments. 

15.  These  articles  of  organization  and 
by-laws  may  be  amended  by  a  majority 
vote  of  the  membership  tonnage,  at  any 
regular  or  special  meeting  called  for 
the  purpose,  or  by  letter  ballot.  Each 
such  notice  shall  contain  in  each  in¬ 
stance  a  copy  of  the  amendment  pro¬ 
posed  to  be  acted  upon. 

Appendix  “C.” 

Trade  Customs  and  Trade  Practices. 

(1)  Newsprint  is  paper  answering  to 
the  following  descriptions: 

(a)  Standard  newsprint,  as  from 

time  to  time  defined  by  the 
United  States  Treasury  De¬ 
partment,  the  present  defini¬ 
tion  being  as  follows: 

“Rolls : 

Widths — 16  inches  and  over. 

Diameters — 28  inches  and  over. 

Furnish — Not  over  30  per  cent  un¬ 
bleached  sulphite  pulp,  balance 
groundwood. 

.Ash  Content — Not  over  8  per  cent. 

Thickness — Not  over  .004  inch. 

Finish — Not  to  exceed  50  per  cent 
gloss  as  measured  by  the  Inger- 
soll  Glarimeter. 

Weight — Not  less  than  30  lbs.  nor 
more  than  35  lbs.  per  500  sheets, 
24x36  inches. 

Sizing — Degree  of :  Time  of  trans¬ 
udation  of  water  shall  be  not 
more  than  10  seconds  by  the 
ground-glass  method,  or  5  seconds 
by  the  Alternate  method. 

Sheets — Not  less  than  20x30  inches. 

Other  specifications  as  for  rolls.” 

(b)  Paper,  other  than  Rotogravure 

Paper,  of  the  type  now  being 
used  in  publishing  regular  edi¬ 
tions  of  daily  newspapers. 

(2)  In  amplification  of  the  forego¬ 


ing  definition — Newsprint  is  universally 
recognized  as  weighing  32  lbs.  to  500 
sheets,  cut  24x36  inches.  It  is  popularly 
known  as  white,  cream  white  or  bl« 
white.  .Any  of  these  or  mild  variation! 
of  them  are  to  be  the  shades  in  whidi 
Newsprint  shall  be  made  and  delivered 

(3)  Every  manufacturer  shall  delivo 
as  Newsprint  paper,  as  nearly  as  prac¬ 
ticable,  paper  of  a  basis  weight  of  32 
lbs.  and  no  less.  Five  (5)  per  cem 
over  or  under  specified  base  of  weight 
shall  be  considered  good  deliver. 
Orders  for  heavier  W'eight  bases  (over 
24x36 — 32  lbs.  to  500  sheets)  shall  be 
furnished  at  no  price  concession.  News¬ 
print  shall  not  be  sold  on  a  production 
basis. 

(4)  No  Newsprint  shall  be  designated 
as  “Culled”  and  sold  at  a  reduced  price. 

(5)  The  billing  weight  of  roll  news¬ 
print  shall  be  the  gross  weight,  in¬ 
cluding  paper  and  wrappers,  less  only 
the  weight  of  cores  if  returnable  cores 
are  used.  Gross  weight  will  ap*'''’  if 
non-returnable  cores  are  used.  Shew 
newsprint  shall  be  billed  at  the  ordered 
weight  unless  there  is  a  shortage  in  ex¬ 
cess  of  21/2  per  cent,  in  which  event 
paper  shall  be  billed  at  the  actual  scale 
weight. 

(6)  Terms — net  cash  United  States 
Funds  30  days  from  date  of  shipment; 
or  from  date  of  withdrawal  from  ware¬ 
house  in  the  case  of  water  shipments; 
or  15th  of  month  for  shipments  mai 
during  preceding  month  or  any  other 
mutually  agreeable  arrangement  which 
contemplates  an  approximate  thirty-day 
cash  settlement.  6%  interest  shall  be 
paid  on  all  amounts  remaining  unpaid 
on  due  dates.  Time  of  payment  may  be 
extended  beyond  thirty  days,  provided 
interest  at  the  rate  of  6%  per  annum 
is  charged  after  thirty  days  from  date 
of  shipment  or  from  date  of  withdrawal 
from  warehouse  in  the  case  of  water 
shipments. 

(7)  Returnable  cores,  either  paper  or 
iron,  shall  be  charged  to  the  purchaser 
at  2  cents  per  running  inch  and  shall 
be  returned  promptly,  freight  prepaid, 
to  the  manufacturer.  Cores  shall  be 
credited  to  the  purchaser  at  the  invoiced 
price  when  a  prepaid  bill  of  lading 
showing  the  number  and  sizes  of  cores 
returned  to  mill  of  manufacturer  is 
received  by  the  manufacturer.  Non- 
returnable  cores  shall  be  included  in 
invoice  price  of  paper  and  shall  not 
be  returnable. 

(8)  No  allowance  shall  be  made  for 
waste,  damage  or  paper  left  on  cores. 
In  case  of  claim  of  any  nature  apply¬ 
ing  on  any  shipment,  the  manufacturer 
shall  be  notified  immediately,  but  no 
claim  shall  be  allowed  for  consequential 
damage. 

(9)  The  differential  for  the  custom¬ 
ary  light  tints  such  as  are  now  used 
by  newspapers  in  sporting  editions  and 
color  supplements  shall  be,  in  rolls,  a 
minimum  of  $5  per  ton  over  the  zone 
price  of  White  Newsprint  in  rolls. 

(Continued  on  page  43) 


Supplies  and  Equipment 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  AddrMS  NENSCO— Worca.tar 
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Qn  the  Mechanical  Sid^ 

Ti.  WEHMHOFF  JOINS 

hall  printing  CO. 

Pifgier  Technical  Director  of  Gov* 
dument  Printing  Office  Worked 
with  A.  N.  P.  A.  on  Ink 
and  Paper  Study 

B.  L.  Wehmhoff,  technical  director  of 
•Jk  Government  Printing  Office,  Wash- 
3»ton,  D.  C.,  has  joined  the  W.  F.  Hall 
P  r  i  n  ting  Com¬ 
pany,  Chicago,  as 
head  of  its  newly 
created  technical 
division. 

Mr.  Wehmhoff 
is  well  known 
among  newspaper 
mechanical  men 
for  his  work  in 
conjunction  with 
the  American 
Newspaper  Pub¬ 
lishers  .\ssocia- 
tion’s  mechanical 
department  on  ink 
He  has  been  a 
recent  A.N.P.A. 
atchanical  conferences. 

Ur.  Wehmhoff  entered  the  Govern- 
atnt  Printing  Office  eight  years  ago 
nd  for  the  past  four  years  has  been 
•tdmical  director. 

Upon  graduating  from  the  University 
fli  Washington  as  a  chemical  engineer, 
s  entered  the  printing  industry.  Be- 
idte  entering  the  government  service  his 
(iperience  in  leading  printing  plants  was 
lined  and  nation-wide.  He  then  turned 
!b  attention  to  research  work  and 
!bs  specialized  in  that  field  for  many 
•ors. 

The  division  of  tests  and  technical 
OTtrol  at  the  Government  Printing  Of- 
le,  of  which  Mr.  Wehmhoff  has  had 
carge,  now  engages  21  workers  in  the 
Moratory  and  40  in  the  entire  division. 
The  work  has  been  built  up  to  a  point 
litre  it  now  includes  the  testing  of  all 
aterials  entering  into  the  work  pro- 
dxtd  by  the  Government  Printing  Of- 
iict— as  well  as  the  establishing  of 
■aidards  of  various  materials  and  sup- 
las. 

The  work  and  findings  of  Mr.  Wehm- 
htrfs  department  have  been  made  avail- 
iiJe  to  the  entire  printing  and  allied 
atastries  through  special  technical  bul- 
'«ins.  Some  of  these  bulletins  have 
wn  devoted  to  such  subjects  as  “De- 
tnnination  of  the  Fiber  Content  of 
Pjper,”  “Specifications  for  Bond  and 
ledger  Papers,”  "The  Necessity  for  Re- 
«rch  in  the  Printing  Industry,” 
Technical  Specifications  for  Paper 
Users, ’’  and  “Bindery  .\dhesives." 

Frank  R.  Warren,  president  of  the 
HiD  Company,  announced  the  appoint- 
smt 


B.L.  Wehmhoff 

ai  paper  research, 
amiliar  figure  at 


TEXT  OF  CODE  ADOPTED 
BY  NEWSPRINT  INDUSTRY 

{Continued  from  page  42) 

(10)  Miscellaneous  Differentials: 

For  newsprint  in  sheets  the  dif¬ 
ferentials  shall  not  be  less  than  those 
stated  in  the  following  schedule: 

White  Colored 

For  sheets  150  sq.  inches 


and  larger,  per  ton...  5.00  10. (X) 
P'or  sheets  72  sq.  inches 
to  149  sq.  inches,  per 

ton  .  10.00  15.00 

For  sheets  36  sq.  inches 
to  71  sq.  inches,  per 
ton  .  15.00  20.00 


These  differentials  shall  be  with  re¬ 
lation  to  the  zone  of  W’hite  Newsprint 
in  rolls. 

$2.(X)  per  ton  shall  be  charged  for 
skid  loading  if  more  than  3,000  lbs. ; 
$3.00  per  ton  on  quantities  from  3,(X)0 
lbs.  to  2,000  lbs.;  and  $5.00  per  ton  for 
quantities  of  2,000  lbs.  and  under. 

Press  trimming  shall  be  charged  for, 
over  the  sheet  price,  as  follows : 

$1.00  per  ton  for  one  side. 

2.00  per  ton  for  two  sides. 

3.00  per  ton  for  either  three  or  four 
side. 

If  sheet  News  is  packed  in  skeleton 
frames,  this  charge  shall  be  $5.(K)  per 
ton  over  the  sheet  price. 

Counter  rolls  of  nine  (9)  inches  in 
diameter  shall  be  not  less  than  five 


EDITOR  &  PUBLKHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cuh  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7$  per  line 

4  Times  —  .00  per  line 
Count  six  words  to  the  line 

White  space  charted  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Brokers 


Desirable  Evenint  Papers — Pennsylvania, 
Maryland,  North  Carolina,  Illinois,  Michi¬ 
gan,  California.  Each  occupy  exclusive 
field;  earning  dividends;  price — terms,  rea¬ 
sonable.  Small  dally  New  York.  J,  B. 
Shale,  Times  Building,  New  York. 


Newspapers  —  dallies,  weeklies  —  sales, 
mergers.  All  sections.  Highest  references. 
Len  W.  Feighner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  office,  Murphy's  Hotel,  Richmond, 
Va.  J.  W,  Mapoles,  representative. 


Capital  to  Invest 


Advertising  Executive — Young  man  with 
outstanding  record  of  accomplishment,  will 
Invest  $5,000  with  services  In  large  or 
small  daily.  Must  be  a  really  worthwhile 
proposition.  References  from  prominent 
newspapermen.  E-525,  Editor  &  Publisher. 


,er 


TEXAS  UNIONS  CONSOLIDATE 

IV.  F.  Hill  of  the  Frank  H.  Chance 
Fraiting  Company,  Port  .■\rthur,  Tex., 
ft  been  chosen  president  of  a  group 
*  26  representatives  of  typographical 
®ons  who  met  recently  in  Dallas  for 
« purpose  of  forming  a  permanent  or- 
(ftizatiem  which  would  be  accessible 
ittll  unions,  no  matter  how  small.  Lit- 
^re  and  copies  of  the  constitution 
Sff  been  sent  to  unions  throughout  the 
Jne  over  the  signature  of  the  Texas 
■ypugraphical  Conference. 


y*  UNION  INCREASES  DUES 

..Members  of  Chicago  Typographical 
15,  16  recently  voted  to  increase 

rate  of  dues  from  five  to  six  per 
^  on  earnings,  the  additional  one  per 
to  be  used  for  unemployment  relief. 
■iL*^**^  is  to  continue  for  one  year 
sooner  terminated  by  action  of 
union. 


VOTES  FIVE-DAY  WEEK 

Stereotypers  Union  N( 
,  J“iy  9  to  adopt  the  five-da 

‘Min,  a"®"',-  hour  lim 

°  effect  Saturday,  July  15,  an 
*"«ts  more  than  40  men 


Editorial  Man — 'Wants  to  buy  Into  small 
dally  within  250  miles  of  New  York. 
E-531.  Editor  &  Publisher. _ 


Capital  Wanted 


Newspaper  Opportunity — An  aggressive 
publisher  Is  desired  to  make  Investment 
up  to  $10,000,  .with  services.  In  dally,  city 
of  10,000,  So.  Calif.  Excellent  plant,  won¬ 
derful  field  and  future.  Address  E-512, 
Editor  &  Publisher. _ 


Inturance 


Build  Circulation  that  sticks  with  news¬ 
paper  accident'  policies.  Write  Jim  O. 
Ferguson,  Vlce-Pres.,  Continental  Life  Ins. 
Co.,  St.  Louis,  Mo. _ ; _ 


Premiums 


Headquarters  for  Supplies — Route  books, 
tags,  rings,  punchers,  newsbags,  change 
aprons.  Avoid  advancing  prices  and  or- 
der  now.  C.  R.  Bailey,  Hoboken,  N.  J. 


Circulation  Promotion 


Ask  for  affidavits  of  results  (both  In  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  clrculatlon-bulldlng 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY. 
OCCIDENTAL  BUILDING.  INDIANAPO¬ 
LIS,  IND. 


Fromotion  now,  to  bring  "better  times.” 
Hudson  Dc  Priest  &  Associates,  world's 
record  circulation  builders,  246  5th  Ave., 
N.  T.  C. 


dollars  ($5.00)  per  ton  over  the  zone 
price  of  roll  Newsprint  of  Standard 
Oiameter. 

Side  runs  under  sixteen  (16)  inches 
wide  (which  are  not  Standard  News¬ 
print  as  defined  by  United  States 
Ireasury  Department)  shall  take  a 
differential  of  not  more  than  $5.(X)  per 
ton  below  the  zone  price  of  Standard 
Newsprint  in  rolls. 


Situations  Wanted 


Circulation  .Manager,  25  years’  experience, 
15  years  manager  department.  Thoroughly 
competent,  best  recommendations.  E-523, 
Editor  &  Publisher. 


Circulation  .Manager,  organizer  and  com¬ 
petent  Boy  Promotion  man.  10  years  with 
leading  dailies.  Experienced  combination 
newspapers.  Excellent  references.  Confi¬ 
dential  Interview  if  desired.  D-S72,  Edi¬ 
tor  &  Publisher. 


DAILY’S  SALE  APPROVED 

Follow  ing  approval  of  the  sale  by 
Chancellor  J.  h.  Gamney,  Tribune,  Inc., 
took  over  the  Jonesboro  (Ark.)  Daily 
Tribune  on  July  13.  The  i:«per  had  been 
operated  in  receivership  for  a  number 
of  months.  Donald  Murray  is  president 
and  general  manager.  VV.  P.  Welsh  is 
vice-president  and  secretary  and  Miss 
Aline  Murray  is  treasurer.  All  stock 
in  the  corporation  is  held  by  its  officers. 
-Murray  formerly  was  sports  editor  of 
the  Tribune  and  more  recently  has 
served  as  secretary  of  the  Jonesboro 
Chamber  of  Commerce. 


ENGLER  HEADS  AD  CLUB 

Irvin  Engler,  president  of  the  News 
Publishing  Company,  Sacramento,  Cal-, 
is  the  new  president  of  the  Sacramento 
Advertising  Club,  succeeding  C.  E. 
Borom,  advertising  manager  of  the  Sac¬ 
ramento  Union.  Engler  was  formerly 
manager  of  the  Sacramento  Convention 
and  tourist  Bureau. 


Help  Wante<i 


.Advertising  Man,  with  space  selling  ex¬ 
perience,  lo  take  complete  charge  of  eight 
page  Rotogravure  Pictorial  News  Weekly 
to  be  published  in  your  city.  Applicant 
must  be  in  position  to  finance  himself  for 
three  weeks.  Experienced  man  will  make 
$15u.OO  per  week.  Address  E-533,  Editor 
4c  Publisher. 


.Advertising  iiolii-ltur  for  middle  western 
dally — city  of  25,000.  Prefer  young,  single 
man  with  experience  in  competitive  mar¬ 
ket.  Must  be  fast  and  good  at  layouts 
as  well  as  selliitg.  State  age,  references 
and  complete  information  in  first  letter — 
also  recent  photograph.  Address  E-530, 
Editor  4c  Publisher. 


Advertising  Solieitur  Wanted — large  South¬ 
ern  daily  has  exceptional  opportunity  for 
a  high  type  advertising  man  of  integrity 
and  experience.  Prefer  man  familiar  with 
food  accounts.  Give  full  details.  Photo 
will  be  returned.  E-527,  Editor  &  Pub¬ 
lisher; _ 


Situation  Wanted 


Advertising  Man,  age  29,  eight  years  dis¬ 
play  advertising  experience,  desires  per¬ 
manent  connection.  Witling  to  go  any¬ 
where.  Excellent  references  as  a  result 
producer,  salesman  and  copy  writer.  E- 
522,  Editor  &  Publisher. 


Circulation  and  Promotion  Manager— .A 
young  married  man,  38.  15  years'  experi¬ 
ence  in  daily  and  Sunday  field.  Plans  and 
supervises  own  promotion  with  dealers, 
mail  and  street  boys.  A  salesman  who 
can  teach  your  carriers  to  sell  so  that 
you  can  maintain  and  increase  circulation 
at  minimum  cost.  Will  relieve  you  of 
your  circulation  worries  and  do  so  at  a 
very  low  salary,  as  merger  throws  me 
out  of  a  Job.  Not  a  chair  warmer  but 
one  who  will  jump  right  in  and  make 
your  department  a  live  one.  Grant  me  an 
Interview  in  New  York  or  your  own  city 
and  I  will  convince  you  of  my  character 
and  ability.  '  Will  go  anywhere  but  prefer 
second  paper  in  Eastern  field.  E-526, 
Editor  &  Publisher.  _ 


Copy  Reader.  Rewrite  Reporter.  Financial. 
Seven  years  metropolitan  papers.  Fast, 
accurate.  Excellent  references.  Go  any¬ 
where.  E-529,  Editor  &  Publisher. _ 


Editor,  who  likes  people,  understands  poli¬ 
ticians,  believes  In  circulation  and  adver¬ 
tising,  17  years  In  newspaper,  magazine, 
syndicate  and  press  association  work, 
seeking  bigger  job  than  his  present  Ohe. 
Won’t  consider  subordinate  place.  E-5.8, 
Editor  &  Publisher.  _ 


Editor,  Reporter — Excellent  training,  10 
years’  experience,  2  college  degrees,  wants 
job.  E-535,  Editor  &  Publisher. _ 


Editorial  utility  man — 12  years  dallies, 
weeklies,  seeks  post;  do  Anything,  street, 
desk,  editorial  writing,  camera;  know 
mechanics;  background  conceded  above 
average;  efficient,  fully  capable;  reputa* 
lion  for  making,  holding  contacts;  best 
references  but  let  w'ork  speak  for  me, 
clean  habits;  age  35;  go  anywhere  but 
East  preferred;  moderate  pay.  Address, 
Harold  W.  Cole.  12  Commercial  Ave., 
Binghamton,  N.  _ 

Photo-News  Editor— This  Is  the  age  of 
pictures.  Man.  34.  10  years’  experience 

Photo-News  agencies.  New  York.  Fea- 
turea  Roto  section  layouts,  caption  'WFiter. 
Knowledge  and 

Magazine  or  newspaper.  E-605.  Editor  « 

Publisher. _ _ _ 

Publisher  or  Editor 
Central  states  or  Pacific  coast 
Ten  years  newspapers,  press  associations 
Eight  years  magazines 
Now  editor  one.  associate  editor  two  na¬ 
tionally  circulated  magazines.  Thirty- 
seven,  married.  Wants  to  locate  on  news¬ 
paper  where  there  Is  a  future  and  chance 
c/.niiiro  Interest.  Box  E-521.  Editor  & 


eporter-copyroador,  12  years'  experience 
ants  permanent  connection.  P^^r  South 


Reporter,  former  editor  small-town  weekly: 
versatile  writer.  University  graduate.  26 
year*.  Work  anywhere;  modest  salary. 
’E-534.  Editor  &  Publisher. _ _ 


A 

go-getting 

Advertising  Manager 
available. 

Equipped  to  handle  entire  advertising  de¬ 
partment  economically,  efficiently.  Contact 
and  sales  record  excellent;  layout  and 
copy  expert.  Convincing  references.  Age 
33.  E-604,  Editor  A  Publisher. 


Advertising  Manager,  age  36,  fifteen  years’ 
newspaper  experience,  now  employed,  8 
years  with  same  publication.  Changes  In 
organization  makes  new  connection  de¬ 
sirable.  Able  to  promote  and  write  de¬ 
partment  store  advertising.  Showing  gains 
on  accounts  now  contacting.  Will  consider 
proposition  anywhere.  Write  E-506,  Edi¬ 
tor  &  Publisher. 


Advertising  Manager  immediately  available 
for  a  newspaper  having  a  dlfflcult  selling 
condition  or  one  requiring  constructive  and 
progressive  ability  to  achieve  greater  re¬ 
sults.  18  years’  experience  In  executive 
capacities,  local  and  national  experience 
with  newspapers,  advertising  agencies  and 
special  representatives.  Age  35.  Reply 
E-516,  Editor  &  Publisher. 


Any  Department  Man,  26,  would  like  t 
make  connection  with  small  town  dall 
or  weekly.  Experienced  in  advertlsln) 
circulation,  make-up,  editing,  rei>ortlni 
and  headline  writing.  Now  employe* 
T.  L..  Box  997,  Columbua  O. 

Circulation  Manager,  with  twenty  year 
experience  in  circulation,  morning,  evenin 
and  Sunday  combination,  and  evening  flel* 
Experienced  in  every  phase  of  carrle 
street  and  news  stand  promotion;  salar 
secondary  to  opportunity  to  prove  wortl 
D-998.  Editor  &  Publisher. 


Wanted — An  Immediate  position  by  a 
young  man.  single,  and  age  24. 

School  graduate,  fine  personality,  and  a 
willingness  to  work.  Protestant.  Six  years 
office  experience,  and  six  months  sales¬ 
manship  experience.  Will  consider  mod¬ 
est  salary.  Address  Glen  A.  Brewer,  118 
N.  Midland  Ave.,_Nyaek;_N;_Y^____ 

Mechanical  Equipment  For  Sale 


Sale — Complete  four  page  unit  for 
ate  type  Duplex  Tubular.  Perfect  con- 


Photoengraving  equipment  for  aale.  Coi^ 
olete  plant  or  any  part.  Miles  Machinery 


NEWSPAPER 

PROPERTIES 

Bouskt,  Sold  and  Appraised 

All  nsgotiatioHt  eonfidtntial 


Palmer/ Suter  &  Palmer 

BiMlnaM  Establlahad  In  1899 

350  Madison  Ave.  New  York 


SELL  YOURSELF 

through  a  Classified  Ad.  There  are  always  jobs  and  they 
are  available  to  the  men  who  seek  them  intelligently.  Con¬ 
sult  the  Classified  Service  of 

EDITOR  &  PUBLISHER 
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WE  have  had  something  to  say  in 
this  column  about  indecency  in 
certain  newspaper  advertising,  especially 
movie,  medical  and  book  stuff,  and  it  is 
gratifying  to  note  that  the  New  York 
State  Publishers’  Association  has 


By  MARLEN  PEW 

o  say  in  advertising  is  not  only  immoral,  but 
:ency  in  false,  as  the  images  thrown  on  the 
ispecially  screen  never  are  as  foul  as  the  pictures 
and  it  is  printed  to  advertise  the  films. 

:w  York  The  Mew  York  State  Publishers’  As- 
on  has  sociation  advises  its  members  to  refuse 


started  a  crusade  against  this  form  of  any  copy  which  is  not  “clean  and  to  aid 
pornography.  The  action  was  precipi-  a  united  movement  to  prevent  the  spread 
tated  when  a  member  of  the  association,  of  indecent  material  in  national  adver- 
an  up-state  publisher,  wrote  a  complaint  tisiug.  Copy  recently  objected  to  in- 
as  follows :  eludes  newspaper  advertisements  of  the 

“I  feel  it  is  about  time  to  bring  to  the  pictures  "Goona  Goona,’[  “So  This  Is 
attention  of  New  York  State  publishers  A  f  r  i  c  a”,  “What  Price  Decency’’, 

^  A  t  A _ 


the  growing  disregard  of  decency  in  the 
advertising  columns  of  newspapers  in  this 


’Frisco  jenny”,  “India  Speaks”  and 
The  Story  of  Temple  Drake”.  Objec- 


state  and  elsewhere.  I  have  particular  tion  is  also  made  to  certain  medical 
reference  to  the  cheap,  sensual  theatre  copy.  We  suggest  the  publishers  might 
advertisements  offensive  lx)th  in  illustra-  also  inspect  some  book  advertising  that 
tion  and  text— the  medical  ads,  violent  is  current,  patently  designed  to  encour- 
in  their  exaggeration  of  remedial  pow-  age  in  the  United  States  sexual  per- 
ers  of  various  nostrums— the  ads  fea-  versity  that  has  commonly  swept  certain 
turing  remedies  with  illustrations  show-  Euroi>ean  countries  in  the  post-war 
ing  how  grotesque  women  have  reduced  era.  I  agree  with  the  New  Y’ork  pub- 
to  lithe  and  graceful  figures  through  the  lisher  heretofore  quoted — if  newspapers 
use  of  salts  and  other  preparations —  do  not  control  decency  from  within,  it 


advertising  of  sanitary  belts,  napkins, 
etc.,  which  instead  of  merely  showing 
the  package  and  the  price,  include  the 
lurid  details  of  their  use. 


will  be  compelled  from  without. 

^  * 

Liberal  literary  circles  are  shaken 
to  their  foundations  by  the  ex- 


“As  a  general  practice,  publishers  ob-  Plosion  of  four  giant  firecrackers  under 


serve  certain  rules  in  maintaining  clean¬ 
liness  in  the  news  and  editorial  columns. 
Certainly  similar  standards  should  be  set 
up  and  lived  up  to  for  the  advertising 


the  editorial  chair  of  Walter  Lipjmann. 
The  blast  was  set  off  by  Amos  Pinchot 
in  The  Nation.  Mr.  Pinchot  alleges 
intellectual  superficiality  clothed  in 


columns.  Clippings  in  my  possession,  S^udy  verbiage,  insincerity,  lime-light- 


taken  at  random  from  various  newspa¬ 
pers,  put  the  newspapers  in  the  class 
of  the  old  Police  Gazette,  the  barber 
shop  publication  which  even  grown  men 
were  ashamed  to  be  found  reading. 

“Is  it  proper  that  we  should  sub¬ 
ject  our  readers,  especially  the  growing 


ing,  pro-Morganism  and  a  successful 
sell-out  of  a  promising  literary  career. 
Mr.  Lippmann  has  not  replied  to  this 
bitter  condemnation,  but  if  and  when  he 
does  we  may  expect  an  intellectual  com¬ 
bat  which  ought  to  rank  with  the  cele¬ 
brated  Whistler-Wilde  feud,  though  I 


children,  impressionable  adolescents,  to  greatly  doubt  if  either  Walter  Lippmann 
indecent  advertising?  Haven’t  adver-  or  Amos  Pinchot  is  capable  of  such 
tisers  gone  entirely  too  far  in  calling  ^‘sonous  insults  as  appeared  in  the 


upon  unscrupulous  imaginations  for 
copy  and  illustrations  such  as  are  now 
appearing  in  newspapers? 

“When  a  publisher  objects  to  this  of- 


Victorian  press.  Anyhow,  Mr.  Pinchot 
has  kept  the  bill  of  indictment  on  a 
reasonably  high  plane  of  liberalism,  ex¬ 
cept  for  a  few  nasty  personal  digs. 

To  comment  on  this  development  in 


fensive^  advertising,  the  advertiser  re-  affairs  of  journalism  puts  this  writer 


torts:  ‘Other  papers  are  glad  to  carry 
it,’  or:  ‘Are  you  running  a  Sunday 
school  paper  ?’  Publishers  certainly 
have  a  heavy  responsibility  and  an  obli¬ 
gation  to  keep  their  newspapers  reason¬ 
ably  clean.  They  are  succeeding  ad¬ 
mirably  so  far  as  news  columns  are  con- 


in  a  tough  spot.  Amos  Pinchot  has 
been  a  faithful  friend  for  more  than 
25  years  and  is  honored  as  one  of  the 
few  intellectually  honest  and  spiritually 
brave  men  I  have  ever  known.  Walter 
Lippmann  is  my  next-door  neighbor  and 
I  have  been  intimately  acquainted  with 


cemed,  but  the  advertising  columns  are  ^is  development  since  he  entered  the 
carrying  much  that  is  unfair,  misleading  ^Q^ld  of  letters  from  Harvard.  Some- 


and  demoralizing. 

“Shall  it  be  necessary  for  church  lead¬ 
ers  or  other  right-minded  citizens  to 


times  his  writing  has  filled  me  with 
sensations  of  exaltation  and  pride. 
Sometimes  I  have  felt  he  was  over¬ 


agitate  for  advertising  censorship,  or  ambitious,  writing  beytmd  volume  ca- 
shall  publishers  meet  their  responsibil-  pacity  and  upon  too  scant  research, 
ity  and  insist  upon  advertisers  providing  Most  of  the  charges  Mr.  Pinchot  makes 
clean,  fair  copy?  I  am  convinced  that  are  based  upon  hasty  writing — gushes 
every  publisher  who  considers  this  mat-  of  poetic  language— making  classy  copy 
ter  from  the  standpoint  of  his  responsi-  but  not  to  be  parsed  in  cool  reason, 
bility  to  his  readers  will,  in  conscience,  especially  by  a  thoughtful  and  sincere 
forthwith  direct  his  advertising  depart-  liberal.  I  thought  Mr.  Lippmann  wrote 
ment  to  reject  any  and  all  advertising  in  the  World  some  of  the  best  editor- 
which  does  not  come  up  to  the  American  ials  I  had  ever  seen,  though  I  could 

_ 1^..  .  t  •>!  s  •  s-  •  _ 


standard  of  decency  and  fair  play, 


not  always  agree  with  his  policies,  espe- 


“What  dp  the  publishers  propose  do-  cially  when  he  seemed  to  be  trying  to 
ing  about  it?”  play  the  role  of  practical  journalist, 

*  *  •  wordily  healing  wounds  that  had  been 

The  exhibits  the  publisher  had  inflicted  by  his  righteous  pen.  The 
clinned  from  newsoaners  have  now  New  Y’ork  World  deserved  its  enemies. 


A  clipped  from  newspapers  have  now 
been  reproduced  and  a  proof-sheet  of 
them  sent  to  the  heads  of  many  national, 
regional  and  state  associations.  It  is 
sexual  exhibitionism  in  the  raw  and  any 
publisher  who  thinks  that  those  who 
criticize  such  copy  are  prudes  might 


New  Y’ork  World  deserved  its  enemies. 

«  «  « 

IT  has  seemed  to  me  that  Walter 
Lippmann’s  New  York  Herald  Tri¬ 
bune  articles,  syndicated  to  some  116 
newspapers,  have  been  a  magnificent 
contribution  to  the  daily  press,  stimu- 


well  ask  himself  if  he  would  permit  his  lating  thoughtful  consideration  of  the 
own  family  to  feed  on  such  rot.  No  one  political  problems  of  a  quaking  period 
objects  to  movie  realism  which  makes  in  historj’,  as  well  as  any  single  feature 
for  iH’oper  sophistication,  but  a  broad  appearing  in  print.  I  do  not  blame  him 


line  nms  between  such  stuff  and  the 
demoralizing,  degenerate  material  cer- 


for  occasionally  changing  his  mind. 
Mr.  Lippmann  was  not  the  only  writer 


tain  avaricious  advertisers  present  in  and  editor  who  had  a  change  of  heart 


display  advertising.  In  the  case  of 
movies,  as  frequently  noted  here,  the 


concerning  Franklin  D.  Roosevelt.  He 
was  not  my  candidate  at  Chicago,  for 


the  identical  reasons  cited  by  Mr.  Lipp¬ 
mann,  but  I  also  discovered  my  error 
and  later  came  firmly  to  believe  in  the 
courageous  statesmanship  of  the  former 
New  Y’ork  governor,  whose  leadership 
is  now  generally  regarded  as  a  classic 
chapter  in  American  history.  I  do  not 
know  whether  Mr.  Lippmann  is  the 
friend  of  the  House  of  Morgan,  but  I 
do  know  that  he  would  not  hesitate 
to  be  so  classed  if  it  served  his  pur¬ 
poses.  His  name  was  not  on  the  Mor¬ 
gan  preferred  list.  I  do  think  that  Mr. 
Lippmann  has  written  some  rather  loose 
statements  about  the  U.  S.  Steel  Cor¬ 
poration  ignoring  the  condition  of  the 
workers  and  excusing  the  capital  struc¬ 
ture,  but  I  fain  would  believe  from 
motives  much  higher  than  Mr.  Pinchot 
ascribes. 

-Ys  I  say,  the  argument  between  these 
two  gentlemen  puts  admiring  friends 
on  an  unhappy  spot.  1  hope  Mr.  Lipp¬ 
mann,  now  returning  from  Europe,  will 
make  a  reply,  especially  on  points  of 
literary  honor  raised  by  his  antagonist. 
Either  that,  or  send  around  his  card. 
For  those  things  cannot  be  lightly  said 
of  Walter  Lippmann,  especially  by  a 
man  of  the  intellectual  and  liberal  stat¬ 
ure  of  .Ymos  Pinchot. 

♦  ♦  ♦ 

SAID  C.  K.  Chesterton:  “It  would  be 
absurd  to  mistake  me  for  a  re¬ 
porter.  One  glance  at  me  would  show 
that  I  had  never  crashed  through  a 
skylight  in  order  to  interview  a  celeb¬ 
rity;  that  I  had  not  slid  through  a  door 
that  was  almost  shut  in  my  face  by 
somebody  who  wanted  me  to  keep  out 
of  his  bedroom.” 

To  which  .\cw  York  Times  retorts: 
“Today  one  would  sajr  that  violations 
of  privacy  in  journalism  occur  most 
often  as  the  result  of  celebrities  break¬ 
ing  into  the  bedrooms  of  tired  reporters, 
yanking  them  out  of  sleep  and  insisting 
that  a  piece  be  printed  in  the  paper 
about  them.” 

*  *  * 

IN  a  talk  in  London  before  a  literary 
society  last  week  Rudyard  Kipling 
said,  “No  author  can  lie.”  Meaning 
that  falsehood  in  literature  is  trans¬ 
parent,  sooner  or  later  revealing  itself. 
Indeed,  a  lie  in  print  may  be  a  public 
service,  arousing  the  intellectual  resis¬ 
tance  of  the  public  and  therefore  coa- 
tributing  definitely  and  emphatically  to 
truth. 

*  * 

Are  there  any  successful  newspaper 
■  liars?  I  doubt  it.  Men  who  play 
fast  and  loose  with  fact  are  pretty  well 
identified  in  the  public  mind  as  fakers. 
They  may  be  entertaining  writers  and 
possess  a  following,  but  mentally,  if  not 
orally,  folks  say,  “That  liar !”  How¬ 
ever,  I  think  the  reading  public  discrim¬ 
inates  between  the  malicious  faker  and 
the  reckless  writer,  the  lazy,  swivel- 
chair  space-maker  who  gustily  dashes 
off  a  column  or  two  without  as  much 
research  as  might  be  afforded  by  an 
occasional  reference  to  the  World  Al¬ 
manac.  People  do  not  hiss  him,  for  the 
same  reason  that  they  tolerate  noisy 
but  amusing  parrots  in  cages,  but  the 
writer  who  deliberately  misleads  a 
reader  is  soon  spotted  and  people  specu¬ 
late  as  to  the  interest  he  is  serving. 
“What  do  you  suppose  he  got  for 
writing  that?”  they  ask.  In  local  news¬ 
paper  work  it  is  usually  fairly  well  un¬ 
derstood  what  interests  are  served  by 
crooked  slants  in  news,  features  and  edi¬ 
torial  articles. 

*  *  * 

IN  my  youth  I  knew  a  cynical  news¬ 
paperman  who  was  confirmed  in  the 
belief  and  candid  about  it  that  he  could 
write  any  sort  of  irresponsible  state¬ 
ment  entertainingly  and  gain  quick  cir¬ 
culation  and  also  escape  the  penalties 
of  public  reproach.  He  practiced  this 
method  for  many  years  and  for  a  long 
time  I  looked  upon  his  success  with 
doubt  as  to  my  own  judgment.  But  in 
due  time  I  began  to  hear  people  discuss 
this  man  in  terms  of  disgust.  It  was 
amusing  to  hear  some  casual  acquain¬ 
tance,  tar  removed  from  the  newspaper 
scheme,  characterize  the  writer  for  ex¬ 
actly  what  he  was — a  faker  whose  only 
aim  was  to  startle  folks  into  reading 
his  stuff.  In  time,  most  of  the  people 


who  read  his  newspaper  had  spotted  I 
and  his  influence  waned  to  nothi 
Authors  cannot  lie! 


Good  news  comes  from  T  ' 
Editor  &  Publisher’s  crusat 
induce  legislation  to  protect  news 
confidences  has  gripped  the  imagin 
of  the  people  of  that  state,  thanks  toT 
recent  flagrant  example  of  contemjlo| 
court  injustice.  Syril  A.  Parker,  edite 
of  the  Longiiew  (Tex.)  News-Jouns 
as  you  may  recall,  was  recently  threi 
ened  with  contempt  proceedings  if 
did  not  reveal  to  the  grand  jury  t 
source  of  information  printed  about  t 
transportation  in  the  state  of  3.2  lx 
for  a  bribe  of  $10  per  load.  Mr.  Park 
would  not  tell  unless  the  district  atto 
ney  would  grant  immunity  to  the  ii 
formant,  and  the  matter  was  final 
thus  compromised.  However,  under  tl 
Texas  law,  Mr.  Parker  could  have  be 
thrown  into  jail,  though  his  publicati 
of  the  facts  was  a  public  service.  H 
informant  could  have  been  held  fi 
bribery. 

We  say  this  is  all  wrong  and  uq 
newspaiiermen  in  every  state  to  fight  fi 
the  enactment  of  a  law  similar  to  tl 
recent  bill  passed  by  the  New  jer* 
legislature,  providing  full  protection 
new’s  sources.  Word  now  comes  th 
Representative  Walter  C.  Holloway 
Texas  will  introduce  a  press  immuoil 
bill  at  the  next  session  of  the  legislata 
in  September.  Mr.  Holloway  uni 
stands  the  matter  fully  because  he  is 
former  newspaperman.  We  understaa 
also,  that  “Jim”  Ferguson,  husband  i 
“Ma”,  the  Governor,  also  an  exper 
enced  journalist,  is  in  favor  of  the  ai 
and  will  assist  in  urging  it  throa| 
the  legislature. 

So  Texas  is  on  the  way  to  refon 
but  how  about  the  other  states,  excel 
Maryland  and  New  Jersey?  What 
being  done  by  state  press  associatio 
and  prominent  local  newspapennsf 
Anyone  interested  in  the  moveae 
should  read  the  New  Jersey  statute! 
published  in  full  in  Editor  &  PublisiI 
for  May  27,  It  is  an  excellent  statnl 
covering  the  situation  to  a  nicety.  W1 
wait  until  there  is  a  local  instance  ( 
contempt  for  failure  to  reveal  nev 
sources  before  getting  interested  in  ^ 
movement?  This  is  the  best  possib 
time  to  act. 

*  * 

Hooray  for  Literary  Digest! 

is  buying  stuff.  In  its  new  polk 
the  deadly-dull  rewrite,  quoting  a 
sides  of  everything,  is  subordinated  ' 
fresh  and  worth-while  original  writii 
by  authorities.  We  are  refreshed  I 
sight  of  lead  position  stories  by  such  i 
Charles  G.  Ross  and  James  L  Wrig 
able  Washington  newspapermen,  writa 
for  pay  and  not  glory  for  the  good  o 
Digest.  This  ought  to  be  a  winnii 
policy.  Certainly  the  writing  craft 
grateful.  It  reflects  the  entrance  in 
the  Literary  Digest  scheme  of  .Yrthi 
Draper,  late  of  New  York  Hera 
Tribune.  The  weekly  was  due  for 
shake-up,  transfusion  of  new  blood,  b 
let’s  admit  it  has  always  been  fair 
crediting  stuff. 

ASSAULT  CASES  CONTINUH) 

The  hearings  in  the  cases  of  Joe  Sij! 
der  and  Carl  Freyschlag,  charged  w< 
beating  John  E.  Tiedeman,  j 
publisher  of  the  Morgan  Hill 
Times,  were  called  July  14  and 
poned  indefinitely  by  Judge  J<w 
Lewis.  Tiedeman  is  still 
county  hospital  in  San  Jose,  due 
serious  injuries  inflicted  by  w 
ers  who  objected  to  an  editor^.  ^ 
sicians  are  unable  to  set  * 
Tiedeman  will  have  recovered  suftiwi 
ly  to  make  a  court  appearance. 

BUYS  DRUG  BULLETIN 
J.  D.  Spurrier  of  Clevela^dn 
sales  consultant,  who  has  initiatea 
Ure  Druggist,  Inc.,  coopcratiw 
paper  advertising  campaigns,  ^  ^ 
chased  Drug  Bulletin  from^E 
of  Chicago.  The  publication  sofli»» 
been  moved  to  1213  West  Third^W 
Cleveland.  The  first  issue  unto  4 
Spurrier’s  management  will  appew 
tember  1. 


\ 


